Code,  Wirephoto,  Convention  Issues 


President  Roosevelt,  in  a  Message  to  Editor  &  Publisher,  Cites  Dailies^ 
Business  Improvement — A*  P.  Must  Act  on  Neylan  Proposals 
Affecting  Board  Set-Up — A*N*P*A*  Will  Consider  Code 


Both  the  Associated  Press  and  the 
American  Newspaper  Publishers 
Association  will  be  called  on  to  make 
momentous,  history-making  decisions  at 
their  annual  conventions  in  New  York 
■ext  week.  Record  attendances  are 
expected. 

The  A.P.  Wirephoto,  focal  interest 
point  of  last  year’s  convention,  will 
tove  the  spotlight  again  this  year  at 
the  A.P.  meeting,  but  since  last  year’s 
meeting  the  controversy  was  broadened 
and  now  Wirephoto  is  the  handle  by 
which  some  A.P.  members,  headed  by 
John  Francis  Neylan,  Hearst  counsel, 
seek  to  change  the  by-laws  of  the  A.P. 
in  order  to  obtain  greater  representa¬ 
tion  for  small  dailies  on  the  board  of 
directors.  Frank  B.  Noyes,  Washington 
Star,  A.P.  president,  has  branded  the 
program  of  the  Neylan  group  as  an 
attack  on  “the  very  vitals  of  the  or¬ 
ganization.”  Committees  representing 
die  Neylan  group  and  the  management 
have  been  collecting  proxies  for  some 
months.  The  controversy  has  been 
heatedly  aired  in  communications.  Mem¬ 
bers  have  been  supplied  with  abundant 
argument  on  which  to  base  their  votes. 
It  is  possible  that  all  except  routine 
business  will  be  side  tracked  at  the 
meeting  for  debate  and  decision  on  this 
matter. 

Formulation  of  policy  in  regard  to 
governmental  regulation  of  the  news¬ 
paper  business,  entailing  a  decision  as 
to  whether  or  not  the  daily  press  will 
submit  a  code  under  NIRA,  will  be 
the  chief  business  of  the  A.N.P.A. 
Other  highly  important  subjects  will 
include  newsprint,  the  proposed  new 
NR  A  set-up,  labor  conditions,  broad¬ 
casting  of  news,  new  federal  laws  af¬ 
fecting  newspaper  publishing,  and  cir¬ 
culation  problems.  Howard  Davis, 
New  York  Herald  Tribune,  A.N.P.A. 
president  for  three  years,  has  announced 
he  will  not  be  a  candidate  to  succeed 
himself  this  year.  Jerome  D.  Barnum, 
Syracuse  (N.  Y.)  Post-Standard,  is 
vice-president  and,  if  custom  prevails, 
will  succeed  Mr.  Davis. 

The  A.P.  luncheon,  as  usual,  will  be 
held  Monday.  Harold  L.  Ickes,  Secre¬ 
tary  of  the  Interior  and  Public  Works 
Administrator,  will  be  the  speaker. 

Bainbridge  Colby,  former  United 
States  Secretary  of  State;  Dr.  Glenn 
Frank,  president  of  the  University  of 
Wisconsin,  and  F'rank  Crowninshield, 
editor  of  Vanity  Fair,  will  speak  at  the 
annual  dinner  of  the  Bureau  of  Ad¬ 
vertising  on  Thursday,  the  only  sched¬ 
uled  social  affair  of  the  A.N.P.A.  meet¬ 
ing.  Marco  Morrow,  of  the  Capper 
Publications,  will  be  toastmaster.  He 
will  be  introduced  by  Edwin  S. 
Friendly,  business  manager  of  the  New 
York  Sun,  and  chairman  of  the  commit¬ 
tee  in  charge  of  the  bureau.  A  ca- 
weity  crowd  is  expected  to  attend. 
The  bureau’s  dinner  provides  a  bril¬ 
liant  climax  to  the  convention. 

iThe  conventions  will  be  saddened  this 
year  by  the  absence  of  Adolph  S.  Ochs, 
publisher  of  the  New  York  Times,  who 
died  Aprij  8.  Mr.  Ochs  has  been  a 
leading  spirit  in  Associated  Press  man¬ 
agement  for  35  years,  and  has  served 
»any  terms  as  a  director.  His  ability 
to  iron  out  differences  between  factions 
has  been  one  of  the  sustaining  features 


By  JOHN  W.  PERRY 

to  understand  both  sides  of  arguments. 

The  board  of  directors  of  the  As¬ 
sociated  Press  met  in  New  York  Wed¬ 
nesday  of  this  week  and  as  ^e  first 
order  of  business  named  Victor  F. 

Ridder,  of  the  Ridder  Brother  News¬ 
papers,  to  fill  the  vacancy  on  the  board 


selves  at  the  meeting  how  they  will 
elect  a  new  director.  The  vacancy  must 
be  filled  by  a  New  York  member.  It 
is  probable  that  he  will  either  be  nomi¬ 
nated  from  the  floor,  or  that  the  nomi¬ 
nating  committee  will  meet  for  the  pur¬ 
pose  of  placing  another  name  on  the 


The  President  Asks  Press  Cooperation, 
Criticism,  In  Drive  On  All  Fronts 


rt-E  WHITE  HOUSE 

WAS-iNG'CN 


April  17,  1955 


70  EDITOR  A.ND  FUBLIi  HER: 


Re  have  passed  another  nllestone 
In  the  life  of  the  Fourth  Estate.  The  press  as¬ 
sociations,  publishers,  editors  and  advertisers 
are  preparing  to  reassemble  for  their  ariniud 
business  meetings.  The  Editor  and  Publisher, 
as  in  the  pest  several  years,  again  offers  me  the 
opportimlty  of  extending  best  wishes  to  those 
attending  these  meetings.  This  I  do,  gladly  and 
sincerely. 


In  the  past  year,  the  Press  as  s 
whole  has  benefltted  materially,  due  to  improved 
conditions.  Additional  benefits  within  the  coci- 
Ing  year  are  confidently  expected. 


That  these  benefits  may  be  broadly 
expended  until  they  encompass  other  interests  end 
people  at  large,  I  ask  the  continued  cooperation 
of  the  Press.  I  welcome  constructive  criticism 
of  us  in  Goverment  and  urge  that  we,  together, 
continue  the  battle  a4:einst  depression  until  there 
is  a  real  national  recovery  on  all  fronts. 


Very  sincerely  yours. 


Editor  and  Publisher, 
New  York,  K.  I. 


caused  by  Mr.  Ochs’s  death.  Mr. 
Ochs’s  term  would  have  expired  this 
year. 

This  step  was  taken  on  advice  of 
counsel  to  observe  the  New  York  law 
governing  corporations. 

\  statement  sent  out  Wednesday 
stated  that  the  board,  in  naming  Mr. 
Ridder,  “was  compelled  to  depart  from 
a  long  establish^  precedent  of  not 
filling  vacancies  prior  to  the  general 
membership  meeting,  a  provision  of 
the  by-laws  making  it  mandatory  that 
a  member  from  New  York  state  must 
sit  on  the  board. 

“Mr.  Ridder,”  the  statement  said, 
“announced  he  would  not  be  a  candi¬ 
date  for  the  vacancy  at  the  member¬ 
ship  meeting.” 

The  members  will  decide  for  them¬ 


list.  William  T.  Dewart,  New  York 
Sun,  is  a  nominee,  but  according  to 
A.P.  by-laws,  he  must  have  opposition 
from  New  York. 

Frank  E.  Gannett,  president  of  the 
Gannett  Newspapers,  on  Thursday  of 
this  week  announced  himself  as  a  can¬ 
didate  for  director  from  New  York. 
Mr.  Dewart  in  a  statement  to  Editor 
&  Publisher  said  he  would  stand  by 
the  action  of  the  nominating  committee 
which  placed  him  in  the  lists.  Other 
names  may  be  brought  forward.  A 
lively  contest  for  this  directorship  is 
inevitable. 

The  directors  whose  terms  expire 
this  year,  and  who  are  candidates  again 
this  year,  are: 

Frank  B.  Noyes;  Robert  McLean, 
Philadelphia  Bulletin;  Frederick  E. 


Murphy,  Minneapolis  Tribune,  and  Paul 
Patterson,  Baltimore  Sun. 

The  other  nominees  are:  Henry  H. 
Conland,  Hartford  Courant;  Mr.  De¬ 
wart;  John  L.  Stewart,  Waskington 
(Pa.)  Observer;  Charles  A.  Stauffer, 
Phoeni.v  Republican,  and  E.  G.  Leip- 
heimer,  Butte  (Mont.)  Standard. 

Five  are  to  be  elected. 

Mr.  Neylan  has  a  four-point  program 
for  which  he  is  soliciting  votes.  He 
has  stated  h.is  views  prolifically,  and 
opponents  to  his  plan  have  answered 
in  kind.  Here  Jn  brief  are  the  pro¬ 
posals  of  Neylan’s  Membership  Proxy 
Committee  of  25,  and  the  arguments 
against  them  as  voiced  by  Mr.  Noyes, 
thus  joining  the  issue; 

(1)  A  plebiscite  of  the  membership 
preceding  inauguration  of  any  activity 
underwritten  by  the  A.P.  which  is  “not 
available  to  all  the  membership  on  an 
equal  basis.”  Mr.  Noyes’  answer:  “It 
would  be  impossible  to  operate  when 
each  forward  movement  or  ‘radical  in¬ 
novation’  involving  the  expenditure  of 
funds  of  the  organization  or  use  of  its 
credit  must  first  be  subjected  to  a  plebis¬ 
cite,  and  thereby  disclosed  to  com¬ 
petitors.” 

(2)  Provide  for  the  election  of  small- 
city  publishers  to  the  board.  In  1936  a 
publisher  in  a  city  of  15,000  population 
or  less  would  be  elected;  the  next  year 
one  in  a  city  of  50,000  or  less,  and  in 
the  next  year  a  publisher  in  a  city  of 
75,000  or  less.  Thereafter  three  mem¬ 
bers  from  cities  of  the  size  enumerated 
would  sit  on  the  board.  Mr.  Noyes’ 
answer :  The  theory  of  the  present 
board  set-up,  in  which  members  vote 
for  directors  broadly  in  proportion  to 
their  contributions  to  the  A.P.  expenses, 
was  fully  accepted  by  Mr.  Neylan  in 
1927.  Inferentially  Mr.  Noyes  ques¬ 
tions  the  sincerity  of  Mr.  Neylan’s  in¬ 
terest  in  the  small  dailies,  pointing  out 
that  Mr.  Hearst  had  refused  to  cooperate 
in  enlarging  the  membership  by  election 
of  small  dailies.  Mr.  Noyes  points  out 
specific  instances  of  Mr.  Hearst’s  re¬ 
fusing  to  sign  waivers  in  order  to  admit 
certain  small  papers  to  membership.  ^ 

(3)  Review,  through  a  committee, 
Wirephoto  activities  to  determine 
whether  the  rights  of  non-subscribing 
members  and  the  corporation’s  credit 
are  legally  protected.  Mr.  Noyes: 
“Contracts  were  secured  from  members 
desiring  this  service,  providing  specific 
responsibility  from  those  subscribers 
covering  all  outlays  for  the  necess^ 
equipment  and  the  leasing  of  the  wires. 
The  assessments  of  these  subscribers 
cover  the  entire  cost  of  operation,  and 
provide  fully  for  the  amortization  of 
the  equipment.  When  amortized  the 
equipment  is  the  property  of  the  Asso¬ 
ciated  Press.” 

(4)  Maintain  photo  mat  service  to 
small  member  papers  at  the  “same 
standard  of  efficiency  as  in  past  at  rea¬ 
sonable  cost.”  To  this  charge  of  de¬ 
terioration  of  the  mat  service,  Mr. 
Noyes  replies:  “Preposterous!  There 
is  no  foundation  for  such  an  accusa¬ 
tion.” 

Mr.  Noyes  has  gone  on  record  in 
favor  of  by-law  revision  to  specify 
more  representation  by  smaller  papers 
“at  a  time  other  than  when  proxies  in 
favor  of  smaljer  paper  representation 
are  pledged  also  to  vote  in  favor  of 
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Frank  B.  Noyes 


Kent  Cooper 


Harold  Ickes 


John  Francis  Neylan 


action  on  other  matters  that  attack  the 
very  vitals  of  the  organization.” 

The  A.P.  meeting  will  be  held  in  the 
Roof  Garden  of  the  Hotel  Waldorf- 
Astoria.  It  will  start  at  11  a.  m.  At 
1  p.  m.  the  members  will  attend  the 
luncheon  in  the  Grand  Ball  Room,  and 
reconvene  about  2 :30.  Following  is  the 
order  of  business  for  the  convention : 

Call  to  order.  Reception  of  proxies. 
Report  of  board  of  directors  and  gen¬ 
eral  manager.  Report  of  nominating 
committee.  Nomination  of  directors. 
Appointment  of  tellers  (Inspectors  of 
Election). 

Report  of  committee  on  credentials. 
Election  of  directors.  Report  from 
committees.  Unfinished  business.  New 
business.  Election  of  nominating  com¬ 
mittee.  Appointment  of  auditing  com¬ 
mittee. 

The  Newspaper  Code 

The  code  for  the  daily  newspaper 
publishing  business  under  NR.\,  which 
has  been  in  effect  since  March,  1934, 
expires  June  15  with  the  National  In¬ 
dustrial  Recovery  Act.  The  fate  of  the 
new  recovery  act,  if  indeed  there  is  to 
be  one,  still  hangs  in  the  balance.  What 
form  it  will  eventually  take  and  how 
it  will  be  administered  is  not  known  at 
this  time.  Also  in  June  the  United 
States  Supreme  Court  will  rule  on  the 
constitutionality  of  the  present  act. 

Thus  the  issue  of  a  new  newspai)er 
code  is  veiled  in  confusion.  Even  if  the 
new  recovery  act  includes  the  press  in 
its  list  of  industries  for  codification, 
there  is  considerable  opposition,  as 
shown  in  a  recent  Editor  &  Publisher 
symposium,  to  any  kind  of  newspaper 
code. 

Elisha  Hanson,  Washington  attorney 
for  the  .^.N.P..^..  will  give  the  pub¬ 
lishers  a  thorough  analysis  of  the 
muddled  situation.  The  only  indication 
of  what  the  new  NRA  will  be  is  the 
Senate  Bill  promoted  by  Donald  Rich- 
berg  and  introduced  by  Senator  Harri¬ 
son  March  29.  Mr.  Hanson  is  expected 
to  appraise  the  bill  in  its  relation  to 
newspapers. 

Several  rections  in  this  bill  would 
make  it  impossible  for  the  present  news¬ 
paper  code  to  continue  in  its  present 
form,  unless  exceptions  were  made. 

One  section  in  effect  would  change 
the  status  of  the  Newspaper  Industrial 
Board  by  making  its  decisions  appeal 
able.  The  publishers  recently  engaged 
in  a  campaign  to  keep  the  famous  Jen¬ 
nings  case  out  of  the  hands  of  the 
National  Labor  Relations  Board,  a 
government  body,  on  the  ground  that 
the  N.I.B.  was  created  to  handle  such 
disputes.  _  They  won  only  through  the 
intervention  of  the  President  himself. 
But  the  present  bill  states :  “There  shall 
be  no  delegation  of  any  final  discretion¬ 
ary  power.  .  .to  any.  .  .authority,  com¬ 
mittees,  or  other  organization  which  is 
composed  in  whole  or  in  part  of  persons 
in  the  trade  or  industry  or  subdivision 
thereof  affected.” 

It  was  thought  for  a  time  that  news¬ 
papers  would  be  exempted  under  the 
new  recovery  act  on  the  grounds  that 
they  might  be  classified  as  intrastate  in 
operations.  The  Harrison  hill  stipulates 
the  following  exemptions : 


No  trade  or  industry  or  subdivision  tlter«if 
shall  be  eligible  for  a  code,  unless  by  reason 
of  the  character  or  volume  of  employment  or 
sales,  or  the  shipment,  or  use  of  goods  ship¬ 
ped.  in  interstate  or  foreign  commerce,  or 
the  effect  of  such  trade  or  industry  or  sub¬ 
division  thereof  upon  interstate  or  foreign 
commerce,  or  upon  instrumentalities  of  in¬ 
terstate  or  foreign  commerce,  or  upon  the 
movement  of  goods  or  services  in  interstate 
or  foreign  commerce  or  by  reason  of  other 
conditions  which  the  President  finds  to  exist, 
said  trade  or  sulsfivision  thereof  either  is  en¬ 
gaged  in  interstate  or  foreign  commerce,  or  so 
substantially  affects  interstate  or  foreign  com¬ 
merce  that  the  establishment  and  enforce 
ment  of  standards  of  fair  competition  in 
such  trade  or  industry  or  sidslivision  thereof 
are  necessary  and  proper  for  the  protection 
or  regulation  of  interstate  or  foreign  com¬ 
merce. 

The  President  is  empowered  to  re¬ 
view  all  e-xistiiig  codes  for  compliance 
with  the  requirements  of  the  bill,  and 
provision  is  made  for  the  continuation 
of  codes  three  months  from  June  15  to 
afford  time  for  such  review.  The  news¬ 
paper  code  does  not  provide  for  exteti- 
sion  after  that  date,  and  an  ainetidment 
would  need  to  be  adopted. 


•Mso  in  the  bill  the  President  is  au¬ 
thorized.  after  notice  and  opportunity 
for  public  hearing,  to  provide  e.xcep- 
tions,  exemptions  and  amendments  to 
codes  to  meet  the  purpose  of  the  act. 
The  present  newspaiier  ccnle  recognizes 
the  President's  right  to  make  modifica¬ 
tions  or  cancellations  to  the  code  but 
does  not  accept  the  changes  as  bind¬ 
ing.  except  individual  publishers  may 
agree. 

The  President  would  l)e  empowered 
to  impose  codes  on  industries  upon 
direct  evidence  of  excessive  hours  and 
inade(|uate  wages.  The  imposed  codes 
would  be  limited  to  wage  and  hour 
1  rovisions  and  prohiliition  of  child  labor 
and  other  re(|uirements  deemed  neces- 
>ary  to  prevent  dishonest,  fraudulent 
and  unfair  practices. 

It  was  hoped  by  tlie  publishers  that 
the  NR.'\  situation  would  be  clarified 
by  the  time  of  the  convention  so  that 
definite  action  could  be  taken.  It  would 
appear  that  only  matters  of  policy  in 
regard  to  a  code  and  the  proposed  new 
hill  can  lie  formulated  at  this  time. 


Howard  Davis 


The  proposed  child  labor  amendment 
to  the  newspaper  code,  the  referendum 
on  which  has  never  been  announced, 
will  probably  be  considered  togetlur 
with  NRA’s  proposals  for  changes. 

At  any  time  during  the  sessions  the 
meeting  can  be  turn^  into  a  compre¬ 
hensive  code  meeting,  because  this  year, 
for  the  first  time  in  its  history,  the 
A.N.P.A.  has  invited  non-members, 
who  have  subscribed  to  the  newspaper 
code,  to  participate.  There  are  about 
700  daily  newspapers,  which  have  as¬ 
sented  to  the  code,  who  are  not  mem¬ 
bers  of  the  A.N.P.A.,  and  it  is  ex¬ 
pected  that  a  large  number  of  these 
will  lie  present  in  New  York. 

Press-Radio 

Since  the  inauguration  of  the  Press- 
Radio  Bureau  more  than  a  year  ago, 
there  has  been  a  lively  division  of  opin¬ 
ion  on  its  merits.  The  bureau  was 
started  as  a  compromise  between  radio 
stations,  press  associations  and  news¬ 
papers  on  the  broadcasting  of  news,  and 
was  a  development  of  a  long  contro¬ 
versy.  Dissatisfaction  with  certain 
phases  of  the  bureau’s  operation  has 
brought  changes  in  times  of  broadcast¬ 
ing  periods,  a  liberal  bulletin  service, 
and  other  changes.  But  since  the  news¬ 
service  cannot  Ik?  sold  to  radio  program 
sponsors,  and  because  some  stations 
want  to  give  more  time  to  news  broad¬ 
casting  than  that  allowed  in  the  agree¬ 
ment,  active  competition  by  a  new  or¬ 
ganization,  Transradio  Press  Service, 
has  caused  considerable  concern  in 
press-radio  circles. 

.\s  recently  as  last  week  broadcasters, 
jiress  association  and  newspaper  men 
formulated  a  report  on  the  bureau  to 
be  presented  to  the  convention  by  E. 
H.  Harris,  Richmond  Palladium-Item. 
chairman  of  the  Publishers  National 
Radio  Committee,  .\lthough  no  an¬ 
nouncement  was  made  of  the  results  of 
this  meeting,  it  is  understood  that  dras¬ 
tic  changes  in  the  bureau’s  set-up  will 
be  recommended  to  the  convention. 

It  is  reported  that  the  publishers  may 
lie  asked  to  change  the  agreement  so 
that  the  United  Press  and  International 
News  Service  may  sell  news  direct  to 
radio  stations.  At  the  present  time  these 
two  services,  together  with  the  Ass^ 
ciated  Press,  furnish  the  Press-Radio 
news  report.  The  Associated  Press  is 
mutually  owned  and  cannot  sell  its  ser¬ 
vices. 

One  report  is  that  under  the  proposed 
new  plan  the  U.P.  and  I.N.S.  could  sell 
news  direct  to  stations,  which  in  turn 
could  sell  it  to  sponsors. 

The  press  associations,  it  is  reported, 
have  become  increasingly  alarmed  over 
the  growth  of  the  T ransradio  Press 
Service,  seeing  it  as  a  new  organiza¬ 
tion  in  the  news  gathering  and  dissemi¬ 
nating  field. 

Newsprint 

Last  year’s  convention  was  greatly 
exercised  over  the  threat  of  a  newsprint 
monopoly  of  United  States  and  Ca¬ 
nadian  producers,  which  would  set 
prices.  This  year  the  nublishers  will 
hear  about  the  efforts  of  Provincial  gov¬ 
ernments  in  Canada  to  force  a  news¬ 
print  price  rise,  and  efforts  now  being 
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Marco  Morrow 

made  to  control  the  newsprint  industry. 

Legislation  has  already  been  introduc¬ 
ed  in  Quebec  for  this  purpose,  and  On¬ 
tario  is  expected  to  follow  suit.  Through 
this  legislation  the  government  hopes 
to  be  able  to  force  producers,  as  a 
group,  to  get  what  it  considers  a  fair 
price  for  newsprint.  Charles  N'ining, 
president  of  the  Newsprint  Kxport  Man¬ 
ufacturers  Association  of  Canada,  al¬ 
though  against  government  intervention, 
has  suggested  that  a  new  “regrouping” 
of  newsprint  firms,  with  compulsion  to 
force  all  companies  into  line,  might 
bring  order  to  the  industry.  In  any 
event  publishers  are  faced  with  a  deter¬ 
mined  effort  to  boost  the  price  of  their 
raw  product. 

Already  the  publishers  have  met  this 
challenge  by  intimating  that  they  may 
turn  to  other  sources  of  supply  if  the 
Canadian  producers  consolidate  in  rais¬ 
ing  the  price.  A  movement  to  bring 
the  industry  back  to  the  United  States 
has  been  widely  discussed.  The  strides 
made  in  the  development  of  slash  pine 
paper  in  the  South  and  of  the  poten¬ 
tialities  of  Alaska  as  a  newsprint  source 
have  been  studied.  The  overseas  mar¬ 
kets  are  being  considered  also. 

The  convention  may  go  on  record 
concerning  the  situation  in  Canada.  The 
price  of  newsprint  is  of  major  and  vital 
concern  to  all  publishers. 

Freedom  of  the  Press 
Freedom  of  the  press  will  again  be  a 
major  consideration  of  the  meeting, 
based  chiefly  on  the  atempts  to  tax 
advertising  in  Louisiana  and  elsewhere, 
and  efforts  to  pass  censorship  hills  for 
the  benefit  of  racial  and  religious 
groups. 

Labor 

The  report  of  Harvey  J.  Kelly,  chair¬ 
man  of  the  A.N.P.A.  special  standing 
committee  and  chairman  of  the  News¬ 
paper  Industrial  Board,  will  be  of  pri¬ 
mary  interest  this  year,  due  to  the  many 
developments  along  the  labor  front. 

The  status  of  Section  7a  of  the  NIR.A 
and  the  Wagner  labor  relations  bill  will 
come  up  for  discussion  and  analysis  as 
they  affect  the  newspaper  business.  Un¬ 
doubtedly  the  experience  of  A.N.P..A. 
members  with  the  American  Newsnaper 
Guild  and  local  guilds  will  be  reviewed 
in  detail. 

Sma^  Dailies'  Meeting 
Some  indication  of  the  wide  range  of 
subjwts  to  be  discussed  at  the  conven¬ 
tion  is  given  in  the  listed  topics  for  the 
meeting  of  small  city  publishers  Tues- 
wy.  Verne  E.  Joy,  Cent ralia  (Til.) 
aen/mc/,  former  president  of  the  Inland 
Daily  Press  Association,  will  preside  at 
this  meeting. 

The  list  of  subjects  to  be  discussed 
follows.  Others  may  be  introduced. 

1.  What  general  trends  are  noticeable  in 
the  smaller  newspapers? 

2.  Are  good  roads,  automobiles  and  the 
radio  changing  the  content  of  the  smaller 
newspaper? 

What  have  the  smaller  newspapers  done 
to  increase  the  amount  and  the  readability  of 
local  news? 

4.  What  new  ideas  about  the  handling  of 
the  news  have  been  used  successfully? 

..  What  action  has  been  taken  by  pub¬ 
lishers  to  increase  the  revenue  of  newspapers? 


Frank  Crowninshield 
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6.  What  has  been  done  to  reduce  expenses 
of  publishing  without  depreciating  the  reader 
value  of  newspapers  to  the  reader  of  the 
advertiser? 

7.  What  advertising  and  circulation  pro¬ 
motion  plans  have  been  most  effective? 

8.  What  has  been  done  to  meet  the  request 
of  newspaper  representatives  to  balance  the 
national  and  local  advertising  rates? 

9.  What  action  has  been  taken  to  increase 
the  advertising  appropriation  of  chain  .stores 
which  heretofore  have  not  been  large  ad¬ 
vertisers? 

10.  What  is  the  attitude  of  smaller  pub. 
Ushers  toward  liquor  advertising  and  what 
has  been  the  effect  of  this  copy  on  rural 
circulation? 

11.  What  has  been  the  experience  of  smal¬ 
ler  newspapers  which  own  radio  stations? 

The  growing  popularity  of  these 
meetings  for  small  city  publishers  re¬ 
quires  that  the  session  be  held  this  year 
in  the  Grand  Ball  Room.  Previously 
they  were  held  in  smaller  rooms. 

This  meeting  will  be  the  opener  of  the 
.\.N.P..\.  meeting,  and  is  scheduled  for 
Tuesday  at  10  a.  m.  It  is  possible  that 
the  same  group  will  convene  again  in 
the  afternoon. 

The  convention  proper  will  open  Wed¬ 
nesday  morning  in  the  Grand  Ball  Room. 
Sessions  will  be  held  morning  and  after¬ 
noon  on  Wednesday  and  Thursday,  and 
probably  Friday  morning. 

Howard  Davis,  president  of  the  asso¬ 
ciation.  is  expected  to  preside. 

Other  officers  are  Jerome  D.  Barnum, 
vice-president :  E.  H.  Harris,  secretary, 
and  Walter  M.  Dear,  Jersey  City  Jer¬ 
sey  Journal,  treasurer. 

.Mr.  Davis,  retiring  president  of  the 
association,  emphasized  the  high  points 
of  the  coming  convention  in  the  follow¬ 
ing  statement  to  Editor  &  Publisher: 

“The  forty-ninth  annual  convention 
of  the  .American  Newspaper  Publishers’ 
Association,  which  will  open  officially 
in  the  Waldorf-.Astoria  Hotel,  New 
York  City,  at  10  o’clock  Wednesday 
morning,  April  24,  will  be  the  largest 


in  point  of  attendance  in  the  history  of 
the  organization. 

“The  board  of  directors  felt  that  the 
new  problems  confronting  newspapers 
at  this  time  were  so  vital  to  the  welfare 
of  daily  newspapers,  and  the  nation  as 
well,  that  it  invited  a  representative 
from  each  non-member  newspaper  who 
had  assented  to  the  code  for  the  daily 
newspaper  publishing  business  to  attend. 
This  is  the  first  time  in  the  history  of 
the  -American  Newspaper  Publishers’ 
.Association  that  non-members  have 
been  invited  to  attend  a  convention  of 
that  association. 

“Of  course  as  usual  labor  matters 
and  newsprint  will  occupy  a  prominent 
place  in  the  discussions,  but  the  news¬ 
paper  code,  which  will  expire  by  limita¬ 
tion  on  June  16  next  and  the  freedom 
of  the  press  will  be  among  the  main 
subjects  for  discussion. 

“On  Tuesday,  April  23,  the  usual 
prelude  to  tne  convention  proper  in  the 
form  of  sessions  for  the  discussion  of 
the  problems  particularly  relating  to  the 
smaller  newspapers,  will  be  held.  Mr. 
V'erne  E.  Joy,  chairman  of  the  Inland 
Daily  Press  -Association,  will  preside.” 

-As  usual  the  Waldorf  will  be  packed 
with  publishers  and  others  connected 
with  the  newspaper  business.  There  is 
not  a  large  number  of  exhibitors,  but 
many  commercial  firms  will  hold  open 
house  in  their  rooms  and  suites. 

The  exhibitors  are :  Science  Service. 
NEA  Service,  Inc..  International  News 
Service:  Editor  &  Publisher,  Home 
Economics,  Zain  .Advertising  Service. 

The  Pennsylvania  Newspaper  Pub¬ 
lishers  Association  will  hold  its  annual 
luncheon  at  12:15  Tuesday  at  the  Wal¬ 
dorf. 

The  -Advertising  Club  of  New  A’ork 
will  have  a  “newspaper  luncheon”  at 
12:15  p.  m.  Thursday  at  the  -Advertising 
Club.  Col.  Robert  R.  McCormick,  pub¬ 
lisher  of  the  Chicago  Tribune,  will 
speak  on  "The  Freedom  of  the  Press.” 


Jerome  D.  Bamnm 
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Gannett  ami  Dewart 
Compete  for  Directorship 

-A  lively  contest  on  the  election  of  an 
-•Associated  Press  director  from  New 
York  state  appeared  inevitable  this  week, 
with  Frank  E.  Gannett,  president  of  the 
Gannett  Newspapers,  announcing  him¬ 
self  as  a  candidate,  and  William  T. 
Dewart,  Nezo  York  Sun,  regularly 
named  nominee,  saying  he  would  stand 
for  the  election. 

It  is  likely  that  other  New  York 
members  will  be  placed  in  nomination. 

Mr.  Gannett  made  a  strong  bid  for 
election  in  the  following  announcement 
issued  Tliursday : 

“I  have  always  been  intensely  in¬ 
terested  in  the  .Associated  Press  and  the 
fine  traditions  and  principles  upon  which 
it  was  founded.  Some  of  my  earliest 
newspaper  work  was  editing  its  report 
and  I  am  still  a  news  and  editorial 
man,  naturally  working  at  my  job. 

"I  first  became  a  member  of  the 
Associated  Press  when  I  was  editor  of 
the  Ithaca  (N.  Y.)  Journal,  We  now 
have  in  our  group  -Associated  Press 
newspapers  ranging  in  size  from  90,000 
circulation  down  to  7,000. 

“.Although  there  are  many  demands 
on  my  time  when  some  of  my  friends 
suggested  I  should  be  a  candidate  for 
the  Associated  Press  directorship  I  con¬ 
sented  because  I  felt  a  responsibility 
to  them  and  also  because  of  my  own 
great  and  diversified  interest  in  the 
A.P. 

“I  regret  as  much  as  one  could  the 
sad  loss  of  that  wonderful  man  whom 
I  always  supported  as  the  New  York 
State  member  of  the  board,  Mr.  Ochs. 
I  am  proceeding  in  the  rivalry  which 
has  developed  in  the  friendliest  possible 
manner  and  without  any  feeling  towards 
any  aspirant  for  the  place.  However, 
I  feel  that  this  directorship,  having  so 
many  years  been  in  New  York  City, 
might  very  well  at  this  time  go  to  one 
of  the  many  up-State  members  who 
are  well  qualified  for  it.  It  happens 
that  I  am  the  one  chosen.  I  am  cer¬ 
tain.  however,  that  whether  the  mem¬ 
bers  choose  me  or  someone  else  from 
New  York  State,  the  interests  of  all 
A.  P.  members  the  country  over  will 
be  secure  because  we  all  know  that 
the  -Associated  Press  is  a  world-wide 
institution  which  should  in  no  sense  be 
administered  with  sectional  conscious¬ 
ness. 

“I  shall  appreciate  any  support  given 
me  by  the  membership.  Whatever  the 
verdict  may  be  it  will  be  gladly  accepted 
by  me.  I  hope  even  my  best  friend 
will  feel  perfectly  free  to  vote  for  any¬ 
one  else  if  he  believes  him  better 
qualified.” 

Mr.  Dewart,  in  answer  to  an  in¬ 
quiry  from  Editor  &  Publisher,  made 
this  statement: 

“The  nominating  committee  of  the  As¬ 
sociated  Press  without  my  knowledge 
or  suggestion  regularly  nominated  me 
for  a  director  at  its  meeting  Jan.  18. 
Inasmuch  as  the  by-laws  call  for  a 
New  York  state  director,  and  inasmuch 
as  I  was  the  only  New  York  State 
man  named,  I  will  stand  by  that  action.” 
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Neylan  Closes  Proxy  Drive; 

Macy  Answers  Frank  B.  Noyes 


'J'wo  more  communications  in  the 
proxy  battle  over  the  Associated  Press’ 
Wirephoto  and  board  set-up  were  made 
public  this  week.  John  Francis  Xey- 
laii,  Ilearst  counsel,  reiterated  his 
charges  and  contentions  in  a  message 
to  A.P.  members,  and  J.  Noel  Macy, 
president  of  Westchester  County  Pub¬ 
lishers,  Inc.,  answered  F'rank  B.  Noyes, 
A.P.  president,  who  had  previously  re¬ 
futed  charges  Mr.  Macy  had  made  in 
a  letter  to  A.P.  members  in  New  York 
State. 

Mr.  Neylan’s  message,  written  while 
he  was  en  route  to  New  York,  fol¬ 
lows  : 

“I'lie  membership  proxy  committee 
which  will  propose  a  four-point  pro¬ 
gram  of  reform  to  the  annual  con¬ 
vention  of  the  Associated  Press  next 
week  would  be  interested  in  having 
William  J.  Pape,  chairman  of  the  man¬ 
agement  proxy  committee,  unequivocally 
answer  the  following  interrogatories  on 
the  flcHir  of  the  convention. 

"1.  Will  the  Pape  committee  vote 
its  pro.xies  in  opposition  to  the  reso¬ 
lution  to  be  presented  which  will  re¬ 
quire  henceforth  a  plebiscite  by  secret 
ballot  before  the  inauguration  by  the 
Associated  Press  of  any  activity  not 
available  to  all  the  membership  on  an 
all-equal  basis  and/ or  the  underwrit¬ 
ing  thereof  by  the  Doard  of  directors 
in  behalf  thereof? 

"The  above  language  clearly  defines 
what  our  committee  has  in  mind.  It 
means  precisely  what  it  says  and  does 
not  even  remotely  suggest  administra¬ 
tion  of  the  Associated  Press  by  plebis¬ 
cite.  It  does  not  contemplate  action 
by  the  membership  on  anything  except 
extraordinary  departures  from  the  pur¬ 
poses  for  which  the  .Associated  Press 
was  founded.  Our  committee  has  of¬ 
fered  to  let  Mr.  Noyes  draw  the  reso¬ 
lution  to  insure  no  encroachment  on 
any  but  extraordinary  matters. 

“A  plebiscite  is  nothing  new  in  the 
Associated  Press.  Mr.  Noyes  initiated 
one  on  the  matter  of  radio.  Why  is 
Wirephoto  sacred?  If  it  is  because  it 
is  a  white  elephant,  may  I  remind  Mr. 
Pajje  we  are  not  in  Siam. 

“2.  Will  Mr.  Pape  and  the  four  board 
members  who  with  him  comprise  the 
management  proxy  committee  vote 
their  proxies  in  opposition  to  a  plebis¬ 
cite  during  Uecemlier  of  1935  after 
Wirephoto  shall  have  been  in  operation 
for  one  year  on  the  question  of  whether 
the  membership  wishes  its  association 
to  continue  Wirephoto  as  one  of  its 
official  activities? 

“If  Wirephoto  justifies  any  part  of 
the  extravagant  claims  made  on  its  be¬ 
half,  Mr.  Pajie  should  justify  to  the 
membership  the  opposition  of  his  com¬ 
mittee  to  securing  an  expression  of  the 
members’  views  thereon. 

“The  management  resorted  to  a  ple¬ 
biscite  on  radio.  What  makes  Wire¬ 
photo  so  sacred?  Now  that  the  issue 
has  been  raised  the  board  should  court, 
not  prevent,  an  expression  of  the  views 
of  the  membership. 

“3.  Will  Mr.  Pape  and  his  co-com¬ 
mitteemen  vote  their  proxies  in  oppo¬ 
sition  to  a  resolution  to  be  presented 
seeking  to  accord  20  per  cent  repre¬ 
sentation  on  the  board  of  directors  on 
behalf  of  80  per  cent  of  the  member¬ 
ship? 

“More  than  1,000  of  the  1,269  mem¬ 
ber  papers  are  published  in  communi¬ 
ties  of  75,000  population  or  less.  In 
35  years  this  preponderant  part  of  the 
membership  has  been  represented  only 
five  times  on  the  board. 

“Who  will  defend  such  a  condition 
as  sound  and  equitatiie  in  a  mutual  as¬ 
sociation  ? 

“4.  Will  Mr.  Pape’s  committee  vote 
its  proxies  in  opposition  to  a  resolu¬ 
tion  to  investigate  the  costs  of  Wire¬ 
photo  and  the  application  thereof  as 
between  subscribing  and  non-subscribing 
members  ? 

“Mr.  Pape  and  the  management  vigor, 
ously  assert  no  part  of  Wirephoto  costs 
is  being  borne  by  non-subscril>ers.  If 
this  be  true,  Mr.  Pape’s  committee 


should  embrace  the  resolution  so  that 
a  committee  examining  the  matter  can 
give  to  non-subscribing  members  the 
reassuring  information  that  no  part  of 
Wirephoto  costs  are  being  borne  by 
them,  or  will  be  borne  by  them. 

“Opposition  to  this  resolution  seems 
to  lack  any  respectable  foundation.  Cer¬ 
tainly  Mr.  Pape  puts  the  board  of  di- 


merely  collecting  proxies  for  the  man¬ 
agement.’ 

“L’nlike  the  Pape  committee  and  the 
management  the  Membership  Proxy 
Committee  of  25  as  such  has  not  con¬ 
cerned  itself  and  will  not  concern  it¬ 
self  with  the  aspirations  of  any  nominee 
or  group  of  nominees  for  election  to 
the  board  of  directors.  Its  activities 
will  be  confined  to  the  accomplishment 
of  reforms  it  believes  to  be  necessary 
and  in  the  sound  interest  of  the  cor- 
IKjration’s  continued  welfare  and 
growth. 


‘LET’S!!” 


is  Ix'ing  conducted  to  the  detriment  oi 
the  smaller  members." 

"If  the  board  wants  to  play  fair  with 
the  smaller  members,  why  doesn’t  it 
send  out  a  mat  as  soon  as  it  is  avail¬ 
able?”  he  asked.  He  pointed  out  that 
the  Wirephoto  subscriber  is  getting  the 
advantage  of  full  coverage  of  the  A.  P 
and  is  using  pictures  that  harm  the 
members  who  furnish  them. 

Mr.  Macy  said  that  "the  representa¬ 
tion  of  the  smaller  papers  has  not  been 
in  proportion  even  to  the  amount  of 
assessments  they  pay,  and  has  had  no 
relation  whatever  to  the  number  ot 
smaller  members."  He  criticized  the 
method  of  electing  directors,  withoa 
discussion.  He  also  charged  that  the 
board  often  took  action  against  the 
w  ishes  of  the  membership,  and  cited  the 
lime  when  it  furnished  national  election 
figures  to  radio  stations  as  an  ex¬ 
ample. 


Cooper  Tells  Progress 
of  A,  P.  In  Past  Year 

T  HE  report  of  Kent  Cooper,  general 
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rectors  in  a  position  of  being  at  least 
less  than  frank  with  the  members  who 
own  the  association. 

“5.  Will  Mr.  Pape  vote  his  proxies 
in  opposition  to  a  resolution  wherein 
the  membership  will  merely  express  the 
wish  that  the  photomat  service  shall 
continue  the  standard  of  efficiency  at¬ 
tained  by  it  prior  to  Jan.  1,  1935,  and 
if  so,  is  it  not  entitled  to  know  the 
basis  of  such  opposition? 

“The  program  proposed  is  supple¬ 
mental  to  the  progressive  steps  of 
1927  and  1928,  which  equalized  voting 
and  protest  rights  and  inaugurated  a 
new  era  of  advancement  in  the  Asso¬ 
ciated  Press.  The  same  hue  and  cry 
was  raised  against  that  program  only 
to  be  withdrawn  after  the  program’s 
adoption  at  the  hands  of  the  member¬ 
ship. 

“It  is  no  answer  for  Mr.  Pape  to 
say  his  proxies  bind  him  to  oppose  the 
program.  This  is  not  the  fact.  It  is 
interesting  to  note  that  the  proxy  forms 
used  by  his  committee  prescribe  no 
definite  instructions  except  in  the  mat¬ 
ter  of  election  of  directors. 

“The  responsibility  for  the  manner 
in  which  the  proxies  are  voted  will 
therefore  clearly  be  that  of  Mr.  Pape 
and  his  four  co-committeemen,  each  of 
whom  is  a  present  member  of  the 
board. 

“.Additionally,  and  in  fact  primarily, 
it  will  be  the  responsibility  of  Mr. 
Noyes  and  the  management,  because 
as  recently  as  April  11  Mr.  Pape  with 
naive  frankness  telegraphed  me  he  was 


“Mr.  Hearst  was  one  of  three  spon¬ 
sors  of  the  program  of  reforms  adopted 
in  1928  and  is  one  of  a  much  larger 
group  of  sponsors  of  the  present  pro¬ 
gram. 

"Mr.  Noyes  condemned  the  1928  pro¬ 
gram  before  its  adoption  and  praised 
its  soundness  after  its  adoption.  He 
condemned  Mr.  Hearst  before  adoption, 
and  for  years  since  has  hailed  him  as 
a  fine  constructive  member  of  the  As¬ 
sociated  Press.  Mr.  Noyes  condemns 
the  present  program  now.  Will  he 
again  conform  his  views  to  those  pf 
the  majority? 

“Mr.  Hearst  with  19  memberships, 
all  in  metropolitan  centers,  which  he 
values  at  $4,000,000  paid  in  excess  of 
$550,000  in  assessments  in  1934,  an 
amount  greater  than  that  paid  by  tne 
entire  board  of  directors.  Does  Mr. 
Noyes,  Mr.  Pape,  or  anyone  else  ex¬ 
pect  the  intelligent  membership  of  the 
.Associated  Press  to  believe  that  a  man 
with  so  substantial  an  interest  in  any 
corporation  would  foster  ‘A  thrust  at 
the  vitals  of  the  association?’ 

“I  hope  we  can  clear  the  atmosphere 
of  the  silly  and  extraneous  issues  and 
innuendoes  which  were  so  lacking  in 
vitality  in  1928  they  were  abandoned 
to  the  Potters’  Field  by  Mr.  Noyes, 
and  who  now  disinters  them  and  at¬ 
tempts  to  animate  them.  Why  not  let 
us  discuss  the  issues  intelligently?’’ 

Mr.  Macy  said  Mr.  Noyes’  remarks 
on  Macy’s  charges  failed  to  have  any 
bearing  on  the  imiwriant  question  of 
“whether  Wirephoto,  as  now  operated. 


manager  of  the  Associated  Prest, 
to  the  board  of  directors,  follows: 

Strengthening  of  staff  resources  ii 
all  departments,  joined  with  continued 
economical  operation  and  measures  of 
financial  relief,  placed  the  organizatioo 
on  the  broadest  level  of  effort  of  an; 
year  in  its  history,  and  the  benefib 
were  shared  by  the  largest  numbw  of 
members  ever  enrolled. 

The  membership  is  fully  acquainted 
with  the  degree  of  accomplishment  in 
the  general  news  report.  It  may  not  be 
so  well  informed  on  the  following: 

The  extension  of  direct  Associated 
Press  staff  collection  and  coverage  of 
news  in  foreign  countries.  In  addi¬ 
tion,  by  supplementing  the  foreign 
staff  long  established  in  key  capit^ 
members  thus  receive  a  news  report 
written  wholly  by  .American  new$- 
paiiermen,  trained  in  the  work  of 
the  .Associated  Press.  Greater  ac¬ 
curacy,  more  speed,  better  writing 
and,  from  the  .American  viewpoint,  a 
clearer  representation  of  the  farts 
and  background,  were  the  immediate 
results  of  this  important  activity. 

We  always  have  had  day  editon 
at  division  headquarters.  Last  year 
there  were  created  night  news  editor¬ 
ships  in  five  of  the  larger  strategic 
centers  in  the  United  States,  and  there 
were  additions  to  the  staffs  in  Wash¬ 
ington  and  numerous  bureaus,  spe¬ 
cifically  charged  with  the  develop¬ 
ment  of  fresh  stories,  new  angles  and 
features  for  both  afternoon  and  morn¬ 
ing  paper  news  reports. 

•Adaptation  of  the  stimulating  meas¬ 
ures  to  all  state  services  by  the  ap¬ 
pointment  of  state  news  editors  at 
strategic  bureaus  throughout  the  coun¬ 
try.  These  editors  have  but  one  mis¬ 
sion — to  cover,  develop,  coordinate 
and  write  state  news,  and  serve  the 
special  needs  of  the  members  in  the 
(Continued  on  page  36) 


E.  &  P.  HEADQUARTERS 

i EDITOR  &  PLBLISHER  ex- 
tends  to  visiting  delegates 
to  the  spring  newspaper  conven¬ 
tions  a  cordial  invitation  to  visit 
its  headquarters.  1700  Times 
Building,  where  desk  and  cor¬ 
respondence  facilities  will  be 
available. 

As  usual.  Editor  &  Publisher 
will  maintain  convention  head¬ 
quarters  in  the  Astor  Gallery, 
on  the  Grand  Ball-Room  floor  of 
the  Waldorf,  where  all  delegates 
will  be  welcome.  Among  the  in¬ 
teresting  exhibits  there  will  be 
the  prize-winning  newspaper  pro¬ 
motion  advertisements  in  the 
Editor  &  Publisher  contest  of 
1935,  and  the  nine  winners  in 
the  recent  contest  for  the  Francis 
Wayland  Ayer  cup  for  typograph¬ 
ical  excellence. 

The  telephones,  Bryant  9-3052, 
— 3,  — 4,  — 5,  may  bei  used  to  reach 
all  Editor  &  Publisher  offices, 
including  the  Waldorf  convention 
suite. 
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THE  UVING  HAND  CARRIES  ON 

Daughter,  Son-in-Law,  Nephew  Named  as  Trustees  of  Huge  Properties  and  Executors  of  Adolph 
S.  Ochs’  Estate,  Running  Into  Many  Millions — Asks  That  Times  Tradition  Be  Carried  On 

The  New  York  Times  passed  this  were  remembered  with  inheritances  line  with  the  high  ideals  he  had  found  erican  Biography  published  under  the 
week  into  the  experienced  hands  of  running  as  high  as  $25,000,  near  and  successful  in  the  attainment  of  prestige  auspices  of  the  American  Council  of 

three  members  of  the  Adolph  S.  Ochs  distant  relatives  received  substantial  and  wealth  in  the  newspaper  profession.  Learned  Societies.  Their  children  are 

family,  under  the  terms  of  the  will  of  gifts  of  stock,  and  all  debts  owing  Mr.  In  his  will,  he  wrote:  “I  do  not  in  ^^arian  Effie  16;  Ruth  Rachel,  14;  Ju- 

Mr.  Ochs,  filed  April  16  in  White  Ochs  by  relatives,  or  unsecured  loans  to  any  wise  intend  to  limit  or  control  their  dith  Peixotto,  11,  and  Arthur  Ochs,  9. 

Plains,  N.  Y.  The  10,000-word  docu-  others  were,  at  the  discretion  of  the  discretion  or  to  impose,  directly  or  in-  Born  in  New  York  City,  Sept.  12, 
ment,  drawn  up  Jan.  7,  1935,  insures  executors,  cancelled.  Seven  colleges  and  directly,  any  limitation  or  restriction  on  1891,  Mr.  Sulberger,  after  preparatory 
that  the  Times  will  be  perpetuated  "as  universities  received  generous  remem-  the  shares  of  stock  given  to  them  in  education  in  DeWitt  Qinton  and  Hor- 


Arthur  Hays  Sulzberger 

an  institution  charged  with  a  high  pub¬ 
lic  duty,”  and  that  it  will  continue  to  be 
controlled  by  its  managing  owners,  one 
of  Mr.  Ochs’  precepts  for  effective 
newspaper  operation.  True  to  his  prin¬ 
ciples,  he  left  no  weight  of  the  "dead 
hand”  on  his  successors. 

Mr.  Ochs’  daughter,  Mrs.  Arthur  Hays 
Sulzberger,  Mr.  Sulzberger,  and  Col. 
Julius  Ochs  Adler,  a  nephew  of  the 
great  publisher,  were  named  as  trustees 
and  executors,  with  the  fullest  author¬ 
ity,  and  without  bund,  in  management 
of  the  Ochs  estate.  Under  the  trust, 
Mr.  Ochs’  widow,  Effie  Ochs,  and  Mrs. 
Sulzberger  share  equally  in  the  profits 
of  operation  of  all  the  Ochs  interests, 
the  trust  terminating  with  the  death  of 
tx)th  of  these  parties. 

Xo  estimate  of  the  value  of  the 
estate  was  given,  although  outright 
cash  bequests  and  gifts  of  common  and 
preferred  stock  totaled  nearly  $1,300,- 
000.  Mr.  Ochs  himself  once  said,  illus¬ 
trating  his  belief  that  control  of  a  great 
paper  must  be  vested  around  a  single 
individual,  he  and  his  family  owned  and 
controlled  64  per  cent  of  the  $1,000,000 
common  stock  of  the  corporation.  Four 
issues  of  preferred  stock,  totaling  $20,- 
000,000  ($16,000,000  of  this  since  1921), 
have  been  made  as  dividend  payments 
to  holders  of  common  stock.  Upon  this 
basis  the  Ochs  family  holdings  in 
Times  stock  alone,  reached  approxi¬ 
mately  $13,000,000.  When  the  history 
of  the  Times  was  published  in  1921,  the 
publisher  said  that  25  per  cent  of  the 
common  shares  were  held  by  former  or 
present  employes,  and  that  11  per  cent 
remaining  was  scattered  among  28 
American  estates  or  individuals.  He 
said  that  the  New  York  Times  Com¬ 
pany  had,  at  that  time,  real  estate  and 
paper-mill  properties  costing  more  than 
$5,000,000. 

Mr.  Ochs  also  left  his  Chattanooga 
Ttmcs  to  the  management  of  the  tru,s- 
ttes,  although  there  were  no  specific  per¬ 
sonnel  directions  as  to  conduct  of  either 
w  New  York  or  Chattanooga  papers. 
•No  value  was  placed  on  the  Qiattan- 
ooga  paper,  his  extensive  property  hold¬ 
ings  in  the  city  of  his  first  newspaper 
wcees^  or  his  real  estate  holdings  in 
including  a  home,  “Hillan- 
in  White  Plains,  and  a  summer 
1*“^’  Abenia,”  at  Lake  George,  N.  Y., 
fesi^ncc  privileges  in  which  are  given 
to  his  wife  and  daughter.  Neither  can 
oe  sold  without  their  written  consent. 

hey  men  in  the  Times  organization 


Mrs.  Arthur  Hays  Sulzberger 

brances  from  the  publisher,  who  turned 
over  the  vast  range  of  his  enterprises 
to  the  small  circle  of  his  family,  with 
ample  provisions  for  keeping  it  within 
their  control. 

In  caring  for  management  of  his 
papers,  Mr.  Ochs  wrote  in  his  will; 

“I  hereby  appoint  my  daughter,  Iphi- 
gene  Ochs  Sulzberger,  my  son-in-law, 
-Arthur  Hays  Sulzberger,  and  my 
nephew,  Julius  Ochs  Adler,  executors 
of  and  trustees  under  this  my  Last 
Will  and  Testament.  If  at  any  time 
there  shall  remain  but  two  executors  or 
but  two  trustees,  I  direct  that  they 
( whether  named  herein  or  appointed 
by  virtue  of  this  power)  shall  appoint 
by  deed  a  third  executor  or  trustee  to 
act  with  themselves,  and  such  substitute 
shall,  upon  qualifying,  have  the  same 
powers  as  those  originally  named  here¬ 
in,  but  the  surviving  or  continuing 
executors  or  executor,  or  trustees  or 
trustee  may  at  any  time  and  from  time 
to  time  in  the  interval  and  until  the 
number  shall  thus  be  made  up  to  three, 
have  and  exercise  all  powers,  which 
might  be  exercised  by  executors  of  or 
trustees  under  this  my  Last  Will  and 
'I'estament.  .Ml  the  powers  and  author¬ 
ity,  including  discretionary  powers, 
herein  conferred  upon  my  executors  or 
uptin  my  trustees  may  be  exercised  by 
such  of  them  as  may  qualify  and  by  the 
survivors  and  survivor  of  them  and 
their  successors.” 

Through  the  operation  of  this  section 
of  the  will,  it  is  not  likely  that  control 
of  the  Times  will  ever  fall  into  the 
hands  of  strangers.  Mr.  Ochs,  how¬ 
ever,  has  made  provision  for  this  possi¬ 
bility  in  requesting  that  the  controlling 
common  stock  of  the  Times  Corpora¬ 
tion  never  be  sold,  except  as  a  unit. 

"Realizing  that  the  New  York 
Times,”  he  wrote,  "is  an  institution  im¬ 
pressed  with  a  public  interest,  I  express 
the  wish,  which  I  trust  my  executors 
and  trustees  will  be  able  to  carry  out, 
that  no  disposition  of  the  controlling 
shares  of  the  stock  of  the  New  York 
Times  Company  be  made  either  during 
the  continuance  of  the  trust  or  upon 
ultimate  distribution,  except  as  a  unit, 
as  I  am  satisfied  that  the  best  interest 
and  traditions  of  the  Times  will  be  most 
completely  served  and  safeguarded  by 
such  disposition.” 

While  carefully  avoiding  restrictions 
upon  the  new  management,  Mr.  Ochs 
tiM>k  the  opportunity  to  outline  his  hopes 
for  the  future  conduct  of  the  Times  in 


Mrs.  -Adolph  S.  Ochs 

trust  or  on  the  disposition  of  said 
shares,  other  than  contained  in  the  said 
paragraph.  I  am  satisfied  that  my 
executors  and  trustees,  without  any 
recommendations  or  suggestions  from 
me,  will  exercise  their  control  of  the 
shares  of  stock  of  the  Company  to  per¬ 
petuate  the  New  York  Times  as  an  in- 
-stitution  charged  with  a  high  public 
duty,  and  that  they  will  carry  forward 
and  render  completely  effective  my  en¬ 
deavor  to  maintain  the  New  York  Times 
as  an  independent  newspaper,  entirely 
fearless,  free  of  ulterior  influence,  and 
unselfishly  devoted  to  the  public  welfare 
without  regard  to  individual  advantage 
or  ambition,  the  claims  of  party  politics 
or  the  voice  of  religious  or  personal 
prejudice  or  predilection. 

“I  trust  its  editorial  pages  may  con¬ 
tinue  to  reflect  the  best-informed 
thought  of  the  country,  honest  in  every 
line,  more  than  fair  and  courteous  to 
those  who  may  sincerely  differ  with  its 
views. 

"I  trust  its  news  columns  may  con¬ 
tinue  fairly  lo  present,  without  recog¬ 
nizing  friend  or  foe,  the  news  of  the 
day — ‘all  the  news  that’s  fit  to  print’ — 
and  to  present  it  impartially,  reflecting 
all  shades  of  opinion. 

“I  trust  its  business  departments  may 
continue  to  conform  to  the  highest 
standards  of  business  ethics  and  that 
all  persons  associated  or  connected  with 
any  of  the  departments  of  the  New 
York  Times  organization  may  be 
treated  justly  and  generously.” 

The  fulfillment  of  this  trust  he  placed 
in  the  hands  of  tried  members  of  his 
family,  who,  during  the  three-year  ill¬ 
ness  of  Mr.  Ochs,  carried  on  the  daily 
operation  of  the  Times,  in  cooperation 
with  Louis  Wiley,  Mr.  Ochs’  close 
friend  and  Times  business  manager, 
who  preceded  the  “Old  Gentleman”  in 
death  by  a  few  weeks. 

The  three  in  whom  Mr.  Ochs  placed 
such  high  confidence  consider  their  busi¬ 
ness  experience  as  having  begun  on 
the  Times. 

Iphigene  Ochs  Sulzberger  was  born 
in  Gncinnati,  Sept.  19,  1892,  and  was 
graduated  from  Barnhard  College.  Her 
active  interests  include  the  Federation 
for  Support  of  Jewish  Philanthropic 
Societies,  Girl  Scouts  and  the  State 
Charities  Aid  Association.  She  is  presi¬ 
dent  of  the  Park  Association  in  which 
she  has  been  interested  for  many  years, 
and  is  a  member  of  the  committee  of 
management  of  the  Dictionary  of  Am- 


Col.  Julius  Ochs  Adler 

ace  Mann  high  schools,  was  graduated 
from  Columbia  University  in  1913.  He 
engaged  in  minor  ventures,  including  a 
connection  with  his  father,  Cyrus  L. 
Sulzberger,  New  York  manufacturer, 
before  becoming  Commanding  Second 
Lieutenant,  Field  Artillery,  First 
Plattsburg  Camp  in  August  of  1917.  He 
had  married  Miss  Ochs  in  that  year.  In 
1919  he  joined  the  New  York  Times, 
where  he  rose  to  the  vice-presidency.  He 
is  credited  with  pioneering  work  in  the 
field  of  rag  paper  editions,  and  has  de¬ 
voted  his  activities  to  several  depart¬ 
ments.  Mr.  Sulzberger  is  trustee  of 
the  Baron  de  Hirsch  Fund,  New  York 
Foundation,  a  member  of  the  executive 
committee  of  the  Union  of  American 
Hebrew  Congregations,  and  a  member 
of  the  trustee  committee  of  the  Car¬ 
negie  Institute  of  Technology.  In 
New  York  City  he  is  a  member  of  the 
Lotos,  City,  Advertising,  Columbia,  Cen¬ 
tury  Country  and  the  Grolier  clubs. 

Col.  Julius  Ochs  Adler  joined  the 
New  York  Times  in  1914  following  his 
graduation  from  Princeton  Universitv 
in  that  year.  He  was  born  Dec.  2,  1892, 
and  studied  at  Baylor’s  University 
bchool  in  Chattanooga,  the  place  of  his 
birth.  He  was  married  in  1922  and  has 
one  son,  Julius  Ochs.  By  1919  he  had 
become  vice-president  and  treasurer  of 
the  Times — posts  he  still  holds,  giving 
special  attention  to  the  business  depart¬ 
ments.  He  is  also  director  of  the  New 
York  Times  Company ;  the  Times  Print¬ 
ing  Company,  publishers  of  the  Chatta¬ 
nooga  Times;  and  the  Spruce  Falls 
Power  and  Paper  Company,  Ltd.,  Tor¬ 
onto.  He  saw  active  service  overseas 
during  the  war,  having  been  promoted 
through  the  ranks  until  in  November, 
1918,  he  was  assigned  command  of  the 
1st  Battalion,  306th  Infantry,  77th  Di¬ 
vision.  -After  the  Armistice  he  was  on 
special  duty  for  six  weeks  preparing  and 
editing  the  History  of  the  77th  Division, 
attached  to  the  personal  staff  of  the 
commanding  general.  On  May  29.  1929, 
he  was  promoted  to  Colonel,  Infantry 
O.  R.  He  was  given  awards  by  France 
and  Italy,  as  well  as  the  Distinguished 
Service  Cross  of  the  United  States. 

Mr.  Adler  is  a  member  of  the  execu¬ 
tive  committee  of  the  Jewish  Welfare 
Board,  the  New  A'ork  City  Citizen’s 
Summer  Playground  Committee,  civilian 
aide  to  the  Secretary  of  War  for  Sec¬ 
ond  Corp  Area,  chairman  of  the  Ameri¬ 
can  A'^eterans  Association  national  exec- 
(Continued  on  page  62) 
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N.  J.  PAPERS  ATTACK 
ANTI-NAZl  LAW 


New  Legiclation  Called  “Stupid”  and 
a  Curb  on  Free  Speech  and 
Press — Test  Case  Being 
Considered 

Two  separate  battles  against  New 
Jersey’s  so-called  anti-Xazi  law  loomed 
this  week  as  state  editors  let  loose  a 
barrage  ot  editorials,  and  the  Ameri¬ 
can  Civil  Liberties  League  threatened 
a  test  of  the  constitutionality  of  the 
law. 

The  Hoboken  Jersey  Obsen  er  asked : 
“If  the  new  anti-X’azi  law  is  as  harm¬ 
less  as  Assemblyman  Samuel  Pesin 
claims  it  to  be,  then  somebody  should 
explain  why  it  was  suddenly  rushed 
through  the  Senate  at  midnight  and 
then  quickly  passed  on  to  the  gover¬ 
nor  for  his  signature. 

“It  is  to  be  hoped  that  Pesin’s  as¬ 
surance  that  the  new  law  does  not 
interfere  with  the  freedom  of  the  press 
is  founded  on  fact,  for  the  new  law 
will  unquestionably  be  under  fire  on 
numerous  occasions  unless  declared  un¬ 
constitutional  through  efforts  to  that 
end  already  started  by  the  Civil  Liber¬ 
ties  Union.  .  .  .” 

John  Borg,  publisher  of  the  Hacken¬ 
sack  Bergen  Evening  Record,  amplify¬ 
ing  his  remarks  to  Editor  &  Publisher, 
wrote  under  the  heading  “A  Bad  Law”: 

“A  test  of  New  Jersey’s  so-called 
anti-Nazi  bill  signed  by  Governor  Hoff¬ 
man,  ought  to  be  made  at  the  earliest 
opportunity.  It  is  stupid  legislation, 
and  violates  every  conception  of  free 
speech  guaranteed  by  the  Constitution. 

“The  law  purports  to  guard  against 
Nazi  propaganda.  It  goes  much  fur¬ 
ther  than  that.  Imposing  jail  terms  of 
from  90  days  to  3  years  and  fines  of 
from  $200  to  $5,000  for  offenders,  the 
measure  makes  it  a  misdemeanor  to 
disseminate  propaganda  attacking  any 
race,  color,  or  form  of  worship.  The 
possibilities  of  vicious  persecution  un¬ 
der  such  sweeping  prohibitions  as  these 
are  apparent. 

“The  Legislature  probably  acted  in 
good  faith  in  passing  this  measure,  but 
it  has  missed  the  mark  by  a  wide  mar¬ 
gin.  The  law  as  it  stands  now  makes 
a  mockery  of  free  speech  and  a  free 
press.” 

The  Camden  Courier  said ;  • 

These  sincere  advocates  of  the  bill, 
however,  probably  failed  to  realize  that 
the  measure  is  even  more  dangerous  to 
them  than  the  propaganda. 

“W’hat  this  legislation  does  is  restrict 
freedom  of  speech.  The  potential  evils 
in  such  restriction  are  almost  incalcul¬ 
able.  While  the  restrictions  in  the  bill 
would  prohibit  attacks  by  the  Nazis 
they  might  very  well  be  interpreted  as 
as  prohibiting  attacks  upon  the  Nazis. 

“And  if  freedom  of  speech  is  re¬ 
stricted  insofar  as  race,  color  and  creed 
are  concerned,  it  is  but  one  step 
extend  that  restriction  to  protect  un¬ 
scrupulous  politicians  or  demagogues 
with  dictatorial  ambitions.  *  * 

Roger  Baldwin,  director  for  the 
American  Civil  Liberties  Union  charged 
the  measure  “is  more  sweeping  in  its 
threat  to  free  speech  than  any  measure 
ever  passed  in  any  state,  not  e.xcluding 
stringent  sedition  laws.” 


REGULATORY  BILL  PASSED 

Texas  Lower  House  Would  Tighten 
Rules  on  Political  Advertising 

By  a  virtually  unanimous  vote,  the 
Texas  house  of  representatives  ha^ 
passed  a  measure  sponsored  by  Rep.  R. 
M.  Colquitt  of  Dallas  which  tightens 
political  advertising  rules  to  prevent 
publication  of  political  ailvertising  "in 
favor  of  or  in  opposition  to  any  can¬ 
didate  for  any  public  office’’  at  rates 
higher  than  the  regular  rates  of  the 
newspaper  in  which  the  advertising  is 
printed. 

The  act,  to  amend  Texas  statutory 
provisions  on  political  advertising,  calls 
for  labelling  of  all  political  advertis¬ 
ing.  Such  copy  must  be  signed  by  the 
person  or  jiersons  responsible  for  its 
publication.  Announcements  of  candi¬ 
dates  are  not  affected. 


METROPOLITAN  MOVIES 


“Hey,  Tim,  wot  am  I  goin’  to  do?  I’ve  mi^laid  the  'Lost  and  Found’  galleys.” 
Awarded  the  Second  Prize  ($25)  in  Editor  &  Publisher  Annual  Cartoon  Contest. 
SiK-cially  Drawn  for  Editor  &  Publisher  by  Denys  VVortman.  Xc-w  York  World-Telegram. 


Senator  Wheeler  Plans  Bill  Outlawing 
Newspaper-Owned  Radio  Stations 


(Special  to  Editor  &  Publisher) 

ASHINGTON,  D.  C,  .April  17— 
Legislation  designed  to  prohibit 
newspaper  publishing  companies  from 
owning  and  operating  radio  broadcast 
stations  may  go  to  Congress  at  this  ses¬ 
sion  under  the  sponsorship  of  Senator 
Burton  K.  Wheeler  of  Montana,  chair¬ 
man  of  the  Senate  Committee  on  Inter¬ 
state  Commerce. 

Due  to  the  press  of  other  legislative 
activities,  the  Senator’s  plans  remain  in 
formative  stage,  but  he  stated  he  is 
giving  study  to  the  possibilities  of  com¬ 
plete  or  monopolistic  control  of  news 
dissemination  through  reposing  owner¬ 


ship  of  both  radio  and  newspapers  in 
the  .same  hands,  and  avoidance  thereof. 

Because  he  has  not  explored  the  sub¬ 
ject  sufficiently,  the  Montana  Senator 
is  unable  to  say  at  present  whether  a 
bill  will  be  drafted  and  submitted  at 
this  session,  or  to  predict  what  reception 
such  a  measure  would  receive. 

Unless  a  bill  to  this  end  attempts 
dissolution  of  corporate  entities,  it  will 
have  little  effect,  it  is  pointed  out,  for 
the  reason  that  practically  all  of  the  so- 
called  newspaper-owned  radio  stations 
are  in  fact  in  jxissessifin  of  distinct  cor¬ 
porations,  whose  separate  existence  is 
recognized  in  law. 


HOURS,  WAGES  SCAU 
SUBMITTED  TO  NRA 

Newspaper  Code  Authority  File* 
Schedule  for  News  Department 
Workers — Minimum  Wage  From 
$12.50  to  $25  a  Week 

An  amendment  to  the  code  of  the 
daily  newspaper  publishing  business^ 
relating  to  maximum  hours  and  mini¬ 
mum  wages  for  news  department  work¬ 
ers,  has  been  filed  with  the  NK.\  by 
the  code  authority  for  approval. 

Article  III  of  the  code  is  amended  by 
addition  of  the  following  new  section: 

“Section  3.  The  hours  of  work  for 
news  department  employes  shall  be 
those  provided  in  Section  1,  Paragraph 
1,  of  this  Article. 

“The  provisions  of  this  Section  shall 
not  apply  to  persons  employed  in  a 
managerial,  executive  or  personal  capa¬ 
city,  to  editorial  w  riters,  to  employes  on 
out  of  town  assignments,  nor  to  corres¬ 
pondents  except  where  a  permanent  bu¬ 
reau  of  two  or  more  full  time  corres¬ 
pondents  is  maintained.” 

Article  IV  is  amended  by  addition  of 
the  following  new  section : 

"Section  5.  The  minimum  wage  for 
full  time,  salaried  news  department 
workers  engaged  principally  in  the 
gathering,  writing  or  editing  of  news 
(including  photographers  and  artists  so 
engaged)  shall  be  as  specified  in  the  fol¬ 
lowing  schedule: 

Population  Minimum  Wage 

Less  than  10,000 . $12.50  week 

10,000  to  25,000  .  15.00  week 

25,000  to  50,000  .  18.00  week 

50,000  to  250,000  .  20.00  week 

250,000  to  .500,000  ....  22.00  week 

More  than  500,000  _  25.00  week 

“Part  time  employes  so  engaged  shall 
receive  pro  rata  rates  of  the  foregoing 
schedule. 

“Cub  reporters  shall  be  paul  not  less 
than  70  per  cent  of  the  foregoing  sched¬ 
ule. 

“Minimum  w  ages  for  learners  and  ap¬ 
prentices,  copy  and  office  boys  and  girls, 
and  employes  engaged  in  clerical,  filing 
or  statistical  work  shall  be  those  pro¬ 
vided  in  Section  1  of  this  .Article.” 

The  authority  has  also  filed  an 
amendment  to  the  code  to  enable  How¬ 
ard  Davis,  retiring  president  of  the 
American  News(>aper  Publishers  As¬ 
sociation  to  continue  as  chairman  of 
the  code  authority.  The  present  code 
requires  that  the  .A.N.P..A.  president 
be  named  chairman  of  the  authority. 


WANT  WAGE  CUT  RESTORED 


Cleveland  Plain  Dealer  Editorial  Em¬ 
ployes  Cite  Linage  Gains 

(By  telegraph  to  Editor  &  Publisher) 

Cleveland,  April  17 — The  Cleveland 
Plain  Dealer  Editorial  Employes’  As¬ 
sociation  today  asked  the  management 
to  restore  a  wage  reduction  that  has 
been  in  effect  since  May,  1932.  A  let¬ 
ter  to  Paul  Bellamy,  editor  said: 

“Having  observed  over  a  period  of 
several  months  the  constantly  increasing 
advertising  linage  and  revenue  of  the 
Plain  Dealer,  we  now  believe  the  time 
has  arrived  justifying  us  in  asking  that 
the  Plain  Dealer  restore  its  original 
editorial  wage  reduction,  to  bring  the 
rates  of  editorial  pay  back  to  the  basis 
prior  to  May,  1932,  when  the  first  edi¬ 
torial  wage  cut  was  made.” 

Ralph  J.  Donaldson  is  president  of 
the  employes’  group. 


$100,000  AD  FUND  APPROVED 

(Special  to  Editor  &  Publisher) 

Lansing,  Mich..  April  15 — Gov. 
Frank  1).  Fitzgerald  during  the  past 
week  signed  the  act  providing  $100,000 
annually  for  the  next  biennium  to 
finance  in  part  the  advertising  of  the 
.state’s  tourist  and  resort  facilities  in 
cooperation  with  the  four  Michigan 
tourist  associations.  The  appropriation 
is  the  same  as  for  the  past  two  years. 


FRED  KIMBALL.  INC.,  NAMED 

The  Alexandria  (Ind.)  News  has  ap- 
p^iinted  Fred  Kimball,  Inc.,  as  its  ta- 
tional  representative,  effective  Sept.  1- 
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FULL  POWER  OF  PRESS  MUST  AID  PEACE 

Hundred  Active  Editors  of  Dailies  Give  Views  On  War  Threat — Concensus  Is  Papers  Have  Heavy 
Responsibility  To  Keep  Cool,  Report  Accurately,  Combat  Propaganda 


By  BICE  CLEMOW 


New  Sl'APKR  editors  of  the  United 
States  must  assume  leadership  in 
the  drive  tor  neutrality  legislation  it  we 
are  to  keep  out  of  another  European 
war.  This  responsibility  was  the  most 
clearly  delineated  reaction  from  1U2 
active  editors  and  publishers  of  daily 
newsi>apers  in  reply  to  an  Editor  it 
Plblishkr  questionnaire  this  week  con¬ 
cerning  tile  possibilities  of  war  m 
1  Europe. 

I  Of  the  102,  76  said  they  think  war 
>  can  be  avoided  in  the  present  European 
turmoil,  although  29  of  those  76  implied 
that  the  trend  is  toward  a  war  when  it 
is  economically  possible.  On  the  tinal 
tally,  then,  55  of  a  representative  cross- 
section  of  editorial  thinking  have  no 
hope  for  permanent  peace  m  Europe, 
with  47  editors  holding  the  opixisite 
opinion. 

Twenty-si. \  said  they  look  for  an  ac¬ 
tive  outbreak  of  hostilities  in  the  near 
future,  despite  the  present  concilatory 
efforts  of  diplomats.  Again,  of  the  102, 
59  said  that  in  the  event  of  European 
conflict  the  United  States  probably 
would  be  able  to  remain  neutral,  while 
43  think  our  neutrality  would  be  im¬ 
probable. 

Upon  the  question;  “What  is  the  re¬ 
sponsibility  of  the  American  press  in 
regard  to  the  European  turmoil?”  the 
answers  varied  mainly  in  scope,  rather 
than  in  direction. 

Arthur  Brisbane,  Hears!  columnist 
i  and  editor.  New  York  Mirror,  put  his 
I  answer  in  succinct  Brisbane  style,  say- 
I  ing  the  responsibility  of  the  press  is 
!  “the  same  responsibility  as  in  all  im- 
]  portant  events,  namely,  to  see  the  situ- 
j  ation  clearly  and  describe  it  simply.” 

I  In  the  same  category  is  the  response 
of  J.  Roscoe  Drummond,  e.xecutive  edi- 
f  tor,  Christian  Science  Monitor:  “I  be- 
I  lieve  it  is  the  resp(jnsibility  of  the  press 
I  to  present  the  news  calmly,  faithfully, 
(  and  fully.” 

Others  went  further  in  charging  the 
press  with  an  active  part  in  remedying 
inadequate  neutrality  guarantees  in  this 
country  and  in  weeding  out  misleading 
propaganda.  .An  example  of  a  construc¬ 
tive  program  for  the  press  is  the  remark 
of  Chester  H.  Roweli.,  editor,  San 
Francisco  Chronicle,  who  said  the  re¬ 
sponsibility  of  the  press  is  “to  talk  sense 
and  not  nonsense;  to  explain  to  the 
American  people  the  real  problem,  in¬ 
stead  of  currying  momentary  popularity 
by  riding  what  they  suiierficially  sup¬ 
pose  to  be  the  problem.” 

Here  are  five  other  slightly  different 
“schools  of  thought”  as  exemplified  by 
typical  reactions  to  the  problem  of  press 
responsibility ; 

J.  M.  McClelland,  editor,  Lonennexv 
(Wash.)  Xesos:  “We  have  no  respon¬ 
sibility  other  than  to  be  informative  and 
interpretive,  and  to  advocate  aloofness 
on  the  part  of  the  United  States.” 

Mark  Stanton,  publisher,  Cloz'is  (N. 
M.)  News-Journal,  puts  it  this  way ; 
“Report  the  news.  .Assure  I^fayette 
we  will  not  be  there." 

Harry  Sayuir,  editor,  Neze  York 
Post:  “The  .American  press  has  the 
re.sponsibility  of  maintaining  the  peace 
of  this  country  by  insisting  that  legis¬ 
lation  along  the  lines  outlined  above  be 
put  in  effect  as  quickly  as  possible.” 

Henry  J.  Haskell,  editor,  Kansas 
City  Tunes  and  Star:  “It  has  great 
responsibility  to  educate  public  opinion 
to  see  economic  factors  behind  conflicts, 
and  to  understand  that  peace  societies 
should  devote  themselves  to  these  rather 
than  to  futile  attacks  on  foreign  arma¬ 
ments.  and  to  blaming  munitions 
makers.” 

^hari.es  M.  Day,  editor.  Sioux  Falls 
(S.  D.)  Argus-Leader:  “To  print  the 
facts,  avoiding  the  distorted  view  that 
might  be  imprinted  in  the  public  mind 
through  undue  prominence  to  opinions 
of  publicity-seeking  writers.  Let  proiier 
space  be  devoted  to  opinions  of  major 
statesmen  anti  not  only  those  who  arc 


able  to  invent  some  catchy  phrase  for  a 
headline.” 

Opinion  was  almost  evenly  divided  on 
the  possibility  of  United  States  being 
able  to  maintain  her  neutrality  in  case 
of  war  abroad.  The  reaction  of  W.  R. 
Matthews,  publisher,  Tucson  (.Ariz.) 
Citisen  &  Star,  who  has  made  the  study 
Ilf  this  problem  an  avocation,  accurately 
reflects  the  opinions  of  a  large  bloc  of 
those  answering  the  questionnaire,  in 
which  papers  in  41  states  were  repre¬ 
sented.  He  writes ;  “If  the  war  is 
short,  .America  will  not  become  in\  olved, 
but  in  a  long  war,  a  war  lasting  more 
iban  a  year,  .America  will  become  in¬ 
volved  unless  she  is  willing  to  abrogate 
what  has  been  her  demand  for  so-called 
‘neutral  rights.'  If  she  insists  on  main¬ 
taining  these  ‘rights,’  she  must  be  pre¬ 
pared  to  enforce  them.  If  these  de¬ 
mands  are  seriously  disputed,  .America 
will  have  to  enforce  them  by  armed 
l)Ower.  If  .America  abrogates  these  de¬ 
mands,  she  must  be  prepared  to  take  in¬ 
sults  which  in  the  past  she  would  never 
countenance.  Whether  the  temper  of 
the  people  will  permit  this  to  be  done 
is  open  to  much  doubt.  The  new  gen¬ 
eration  coming  on  in  .America  may  be 
just  as  heedless  as  the  old  generation 
was  when  it  was  young.” 

Other  neutrality  comments,  iiertinent 
and  typical,  follow ; 

J.  S.  Parks,  president.  Fort  Smith 
(.Ark.)  Soiitlneesr  American  t‘r  Times- 
Kceord:  “The  United  States  can  re¬ 
main  neutral  only  if  it  stops  all  com¬ 
merce  with  all  belligerents.  Efforts  to 
carry  on  commerce  will  probably  pro¬ 
duce  the  same  situation  which  got  us 
into  the  last  war.” 

Mii.i.wee  Owens,  editor,  Augusta 
( Oa. )  Herald:  “Our  people  are  not  in 
the  Innnor  for  war.” 

I..  I'.  I'lL.soN.  managing  editor.  Joliet 
(Ill.)  llerald-Nczvs:  “The  L’nited 
States  should,  hut  probably  w'ould  not. 
remain  neutral.  It  would  be  possible 
to  inflame  the  public  against  one  side  or 
the  other,  and  it  would  be  to  the  benefit 
of  that  side  to  see  that  this  was  done.” 

-A.  F.  -Allen,  editor,  Sioux  City  (la.) 
Journal:  “If  sufficiently  resolute,  and 
sufficiently  wise  (the  United  States 
would  be  able  to  remain  neutral.)  If  it 
bad  the  will  to  be  neutral,  it  could  he 
neutral.” 

Basil  Brewer,  publisher,  Neze  Bed¬ 
ford  (Mass.)  Mereury  and  Standard- 


Times:  “Public  sentiment  in  the  United 
States  is  far  stronger  against  participa¬ 
tion  in  European  wars  than  it  was  in 
1917,  being  now  not  limited  to  any  par¬ 
ticular  group  of  our  population  but  gen¬ 
eral  with  all  classes;  particularly  objec¬ 
tionable  to  those  who  partieijated  in  the 
recent  war.  This  would  be  a  powerful 
factor  in  maintaining  neutrality  for  this 
country  but  it  would  not  be  sufficient 
if  our  rights  were  outraged.” 

Malcolm  Binc.ay,  editorial  director, 
Detroit  Free  Press:  “We’ve  learned 
our  lesson  for  this  generation.” 

R.  J.  Dunlap,  managing  editor, 
St.  Paul  Dispatch  S'  Piooneer  Press: 
“The  United  States  probably  would  be 
drawn  into  a  general  war.” 

H.  E.  Newbkanch,  editor,  Omaha 
(Xeb. )  World-herald:  “It  should  be, 
at  whatever  sacrifice  of  neutral  ‘rights.’ 
Whether  it  zeill  be  is  unpredictable.” 

Arthur  Brisbane;  “Certainly.  It 
is  not  necessary  for  the  United  States 
always  to  be  idiotic.  Once  ought  to  be 
enough.” 

Jonathan  Daniels,  editor,  Raleigh 
(X.  C. )  A’ctcj  i-r  Ohserz’er,  expressed 
the  majority  opinion  of  the  59  who  feel 
that  .America  would  soon  be  in  a  Euro¬ 
pean  battle,  when  he  said,  in  answering 
the  question  of  whether  United  States 
could  maintain  neutrality;  “No.  We 
would  go  after  the  munitions  business 
and  finally  be  in  the  war.” 

Further  comments  on  that  question 
follow ; 

E.  Tracy  Sweet,  editor.  Scranton 
(Pa.)  Scrantonian:  “Yes,  if  any  com¬ 
mon  sense  is  left  in  Washington.” 

O’Xeil  Kennedy,  editor,  Cniontozi'n 
(  Pa.)  Nezes  Standard:  “Only  if  we  stay 
out  of  the  mess  entirely.  That  means 
no  sales  of  foodstuffs  and  munitions  to 
any  participant.” 

Sevellon  Brown,  managing  editor, 
Prozidenee  (R.  I.)  Journal:  “We 

ended  up  as  a  belligerent  in  the  last 
war  and  I  think  we  would  be  in  danger 
of  having  the  role  of  belligerent  thrust 
upon  us  again  unless  we  master  this 
grave  problem  of  the  preservation  of  a 
neutral  position.” 

E.  Leroy  Bourne,  Salt  Lake  City 
Telegram  S-  Tribune:  “W’e  coubl  if 
we  wiiuld  pay  the  price  in  lost  trade, 
which  we  would  in  all  likelihood  not 
be  willing  to  do.  Our  state  department 
is  definitely  not  neutrality-minded.” 


The  question  “What  is  the  responsi¬ 
bility  of  the  -American  press  in  regard 
to  the  European  turmoil”  drew  answers 
from  virtually  every  editor  or  pub¬ 
lisher  which  showed  a  heightened  in¬ 
terest  in  what  newspaper  might  do  to 
insure  -American  tranquility  regardless 
of  what  is  characterized  by  one  edi¬ 
tor  as  “European  monkey  business.” 
Following  is  the  balance  of  the  list  of 
one  hundred  interesting  editorial  re¬ 
actions,  grouped  alphabetically  by  states, 
indicating  what  these  men  feel  to  be 
the  responsibility  of  the  press  in  aiding 
to  avoid  war  in  the  near  or  distant 
future ; 

Charles  E.  Fell,  managing  editor, 
Birmingham  (.Ala.)  Age-herald  S' 
News:  “To  keep  -America  informed  as 
accurately  as  jxissible,  on  occurrences, 
and  as  far  as  possible  honestly  to  in¬ 
terpret  the  underlying  facts  and  their 
significance.” 

W.  W.  Knori’p,  publisher,  Phoenix 
(.Ariz.)  Republic  and  Gazette:  “-An 
honest  effort  to  bring  about  a  clearer 
understanding  of  the  real  situation  and 
less  attention  to  sensationalism.” 

W.  R.  Matthews,  Tucson  (.Ariz.) 
Star  :  “The  responsibility  of  theh  -Amer¬ 
ican  press  is — first,  to  keep  the  .Ameri¬ 
can  people  informed  by  printing  reliable 
news  dispatches.  The  second  responsi¬ 
bility  for  the  press  is  to  interpret 
these  dispatches  and  conditions  in  a 
realistic  manner.  I  think  it  is  impor¬ 
tant  for  the  .American  newspaper  edi¬ 
tors  to  realize  the  question  of  ‘neutral 
rights’  which  brought  us  into  the  last 
war  has  not  been  settled.  The  .Ameri¬ 
can  definition  is  not  accepted  by  the 
nations  of  Europe.  The  matter  of  sub¬ 
marine  warfare,  which  brought  up  an 
entirely  new  matter  on  search  and  seiz¬ 
ure  and  prize-taking,  has  yet  to  be 
settled.  The  .American  press  is  respon., 
sible  for  placing  these  facts  before  the 
-American  public  in  a  true  light.” 

C.  E.  Palmer,  publisher,  HI  Dorado 
(.Ark.)  Nezes  tr  'J  imes:  “Urge  neu¬ 
trality — Work  for  peace.” 

J.  S.  P.ARKS,  president,  Fort  Smith 
(.Ark.)  papers:  “The  press'  responsi¬ 
bility  is  to  make  clear  that  Europe’s 
conflicts  cannot  possibly  do  the  United 
States  any  gootl.  We  have  remained* 
aloof  from  world  problems  in  peace, 
when  we  might  have  done  infinite  good.' 
There  is  no  shadow  of  excuse  for  get¬ 
ting  in  world  conflicts  when  only  harm' 
can  result.” 

C.  M.  \ov sc,,  Helena  (.Ark.  >  World:' 
“  I'o  continue  to  warn  our  people  of 
the  danger  of  unpreparedness.” 

G.  E.  Palmer,  publisher.  Hot  Springs. 
(.Ark.)  Sentinel  Record:  “To  work  for 
peace  and  our  neutrality.” 

H.  G.  Spaulding,  publisher.  Alameda 
(Cal.)  Times-Star:  “.Avoid  all  inflam¬ 
matory  statements,  for  all  comment  is 
being  collected  by  consular  and  other 
officers.  (Here  on  the  coast  it  is  felt 
that  open  conflict  with  Japan  is  more 
probable  than  any  war  in  Europe.)” 

Harlan  G.  Palmer,  publisher,  Holly- 
zcood  (Cal.)  Citizen-.Xeii's:  “To  point 
out  any  way  in  which  the  difficulties 
between  European  nations  might  be 
peacefully  removed.” 

W.  F.  Prisk.  publisher.  Long  Beach 
(Cal.)  Press  Telegram:  “The  responsi¬ 
bility  of  the  American  press  in  regard 
to  the  European  turmoil  is :  First  to 
give  the  news,  as  completely  and  fairly 
as  censorship  would  permit.  Second,  to 
advise  a  cool,  hands-off  policy,  officially. 
In  public  sentiment  so  long  as  such  pol¬ 
icy  is  compatible  with  national  interests. 
-America’s  particular  spheres  of  concern 
in  such  event  would  be  protection  of  her 
shipping  and  the  effect  of  such  an  out¬ 
break  in  the  Pacific  area.  Complications 
might  arise  quickly  in  most  unexpected 
form.  .Alliances  not  now  suspected 
might  be  formed,  some  of  them  inimical 
(Continued  on  page  65) 


UP  TO  MAMMA 


Cub  Reporter:  “My  wife  told  me  to  ask  you  for  a  raise.” 

Editor:  “Very  well.  I'll  ask  my  wife  if  1  ran  get  one  for  you.” 

Sjiecially  Drawn  fur  Kditor  &  Pcbli'sher  by  Johnny  WalbrulRe,  Oakland  (Cal.)  Post- 

Enquirer. 
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1934  NEWSPAPER  PROMOTION  AWARDS 

New  York  Daily  News*  Five  First  Places  and  One  Second  Give  It  Top  Award  and  Permanent 

Possession  of  Editor  &  Publisher  Cup 


PERMANENT  possession  of  the 
Editor  &  Publisher  Cup  for  all- 
around  excellence  in  daily  newspaper 
promotion  was  achieved  by  the  New 
York  Daily  News  with  its  third  succes¬ 
sive  triumph  in  the  1934  promotion  con¬ 
test  judged  last  week.  The  award  \yas 


If  you  could  mkirr  New  \  ikL  <  bi  j  tinv 
cratmaJ  towo  «itii 'U.v  Cmulu^  ••til-d  •L-t' 
ibr  ihnr  pnnnpil  mads  rra*  .  vm  t>nuU  timl 
liiM  (our  of  tir  MS  Lunilir^  n-jii  Tir  Vw> 
Apply  that  aven^  lo  i.7211954  V«  ^gri  (jty 
lanuliOt  you  gel  approumale  New*  (Ky  atmlaboo 
-I.ISSJBO:'  Vm  art^s  that  .vrubiiM  lo 
your  adstYliiung  m  >  oii  and  llr 
*cllin^  (urre  in  Vinrnra\  br<4  mjrkw  h<|I  owi  tor 
vour  l4eMnr»~Ji  llr  [•hm'M  •im' 


Winner  of  hrst  award  for  individual 
advertitements  addressed  to  advertisers 
this  Daily  News  copy  tells  an  astound¬ 
ing  fact  in  the  fewest  possible  words. 


Second  award  in  this  classification 
was  made  to  the  Ontario  Associated 
Dailies,  a  group  of  non-metropolitjin 
Canadian  daily  newspapers,  which  sub¬ 
mitted  a  well-organized  campaign  sell¬ 
ing  their  markets. 

Before  detailing  the  individual  awards, 
which  were  announced  last  week,  it  is 
in  point  to  note  some  considerations  that 
influenced  the  jury.  The  body  was  com- 


perience  in  all  branches  of  advertising. 
The  Editor  &  Publisher  organization 
took  no  part,  beyond  organizing  the  ma¬ 
terial  for  the  ready  inspection  of  the 
jury. 

Simplicity  of  concept  and  execution, 
direct  statements,  straight  presentation 
of  facts  concerning  the  newspaper,  the 
market,  and  their  interrelation — these 
were  the  factors  that  the  majority  of 


plete  linage  summaries.  Half-truths 
were  quickly  recognized  and  put  aside. 

Composition  which  superimposed 
printing  on  half-tones  met  with  no 
favor.  Text  which  read  vertically  or 
diagonally  usually  caused  rejection  of 
the  entry.  So  did  lack  of  a  concise  sell¬ 
ing  argument.  Numerous  advertise- 


a'te 

/inter  -/t 
DUMB  GUYS  ! 


Times  are  good  for  those  who  won't  believe  they  are  bad,  according  to  this 
copy  of  the  Daily  News  trade  paper  campaign,  winner  of  first  award. 


A  terse  story  of  the  kind  advertisen 
like  to  hear — results — embellished  with 
color,  won  the  individual  classified  pro¬ 
motion  award  for  the  Des  Moines 
Register-Tribune. 


made  by  a  jury  of  nine  men  distin¬ 
guished  in  many  branches  of  advertisijjg, 
after  careful  consideration  of  the  entries 
of  more  than  40  newspapers,  and  re¬ 
warded  an  exhibit  that  for  volume  and 
sustained  excellence  surpassed  a  field 
considerably  superior  to  that  of  the 
three  previous  con¬ 
tests. 

As  a  foundation 
for  the  judgment 
that  gave  the  Daily- 
News  top  honors, 
the  judges  also 
awarded  this 
paper's  entries  five 
first  places  in  vari¬ 
ous  classifications, 
and  one  second 
place. 

Runner-up  to  the 
New  York  paper 
for  general  su¬ 
periority,  in  the 
jury’s  opinion,  was 
the  Dcs  Moines 
(la.)  Register- 
Tribune,  which 
also  submitted  a 
large  and  compre¬ 
hensive  exhibit,  in 
which  color  was 
effectively  em¬ 
ployed. 

First  award  for 
the  best  promotion 
done  under  the 
auspices  of  a  reg¬ 
ional  or  territorial 
group,  or  by  a 
group  of  common¬ 
ly  owned  news¬ 
papers.  went  to  the 
Scripps  -  Howard 
Newspapers,  which 
submitted  five  full- 
pa  g  e  advertise¬ 
ments  which  had 
been  published  in 
newspapers  and 
also  its  remarkable 
26-page  insert  in 
Editor  &  Pub- 
usher’s  Golden 
Jubilee  Edition  in 
July,  1934. 


jxised  of  four  prominent  advertising 
agency  executives,  the  executive  manager 
of  a  large  New  York  department  store, 
two  advertising  managers  of  national 
manufacturing  companies  which  are 
large  users  of  newspaper  space,  and  two 


the  judges  sought  in  judging  entries,  ments,  well  typed  and  beautifujly 
Figures  and  graphs  which  set  forth  phras^,  lost  out  because  the  judges 
“gains”  over  competing  newspapers,  or  found  in  them  little  or  nothing  that 
over  comparable  periods,  were  given  but  would  appeal  to  the  advertiser  seeking 
brief  attention.  The  same  fate  awaited  a  market  for  his  goods.  Elementary 
elaborate  calculations  designed  to  prove  discourses  on  the  worth  or  the  nature  of 
advertising  consultants  with  wide  ex-  the  supremacy  of  a  newspaper  in  incom-  the  advertising  process  were  passed  over 

as  a  waste  of  the 
advertiser’s  time. 

Color,  per  se,  was 
not  a  winning  item, 
unless  it  was  tied 
directly  with  the 
newspaper’s  sales 
message.  One  beau¬ 
tifully  printed  color 
entry  was  rejected 
after  long  consider¬ 
ation  because  the 
jury  believed  its 
composition  tended 
to  divert  thought 
from  the  sales  ar¬ 
gument  to  appreci¬ 
ation  of  the  me¬ 
chanical  process. 
Statistics,  as  such, 
were  not  taboo,  but 
statistical  copy 
which  won  favor¬ 
able  attention,  sub¬ 
ordinated  its  tabla 
to  a  clear  exposi¬ 
tion  of  their  mean¬ 
ing. 

One  of  the  jury, 
James  O’Shaugh- 
nessy,  for  many 
years  secretary  of 
the  A.A.A.A.  and 
with  years  of  ex¬ 
perience  as  a  news¬ 
paperman  and  ad¬ 
vertising  agent 
commented  on  the 
jury’s  work  thus: 

“Your  invitation 
to  me,  to  offer  sug¬ 
gestions  for  im¬ 
proving,  or  rather, 
simplifying  the 
method  of  deter¬ 
mining  awards  in 
Editor  &  Pu*" 
lisher’s  annual 
(Cant’d,  on  P‘  ^ 


Members  of  the  jury  which  awarded  the  1934  prizes  in  the  Editor  &  Publisher  Newspaper  Promotion  Contest — left  to 
right,  front  row — H.  B.  LeQuatte,  Churchill-HalL,  Inc.,  New  York;  Charles  Nash,  American  Radiator-Standard  Sanitary 
Corporation;  Joseph  Appel,  executive  manager,  John  Wanamaker,  New  York;  T.  S.  Marshall,  advertising  manager. 
Shell  Eiastern  Petroleum  Company;  rear  row — James  O’Shaughnessy,  advertising  consultant;  A.  E.  Haase,  advertising 
consultant;  Frank  Irving  Fletcher,  Fletcher  &  Ellis;  Frank  C.  Hubbard,  Kimball,  Hubbard  &  Powell,  Inc.;  George 
Whitsett,  N.  W.  Ayer  &  Son.  The  cup  won  by  the  New  York  Dai/y  News  stands  before  the  judges. 
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NEW  YOPih 


NEW  YORK  HERALD  TRIBUNE 


WHAT  NEWSPAPER  ARE  YOUR 
CHILDREN  READING? 


HESE  and  other  winning  adver- 
tisements  in  the  promotion  con¬ 
test  will  be  on  display  at  convention 
headquarters  of  Editor  &  Publisher 
in  the  Waldorf-Astoria. 


iniH  i  ?i'.?5y£; 


Eight  pages  of  rotogravure,  describing  a  modern  newspaper,  won  second  award 
among  circulation  promotion  advertisements  for  the  Pittsburgh  Press. 


Another  startling  fact  is  related  by  the 
Daily  News  with  explosive  simplicity 
in  this  selection  from  its  prize  winning 
newspaper  campaign  to  advertisers 


Fish  that  haunt  Florida  seas  and  all 
other  waters  visited  by  New  York 
anglers  are  catalogued  by  the  Daily 
News  in  its  second  prize  circulation 
'VQ  campaign. 


“This  Is  New  York — and  So  Is  This” 
was  the  theme  of  the  New  York  Sun’s 
trade  paper  champaign,  which  won  sec¬ 
ond  award. 


took  an 

American  JtHimcy 


■lid  T«>ll 


POSITIONS 


fur  iiN‘ii  ti«lvrrliM*d 


SCRIPPS-  HOWARD 

M- W  S  l*.\  IM- KS  -  ' 


i  he  l'i>ll<>v%ing  Is  a  l.ist  of  !^un1e^  anti 
Addresses  <rf  Bayonne  Women  W’h<>  At¬ 
tended  the  Bayonne  limes  l'>M  <  ix>k' 
ing  and  Momemaking  Vhixd  ,  .  . 


Five  newspaper  advertisements  of  the 
Scripps-Howard  Newspapers,  selling 
their  newspaper  advertising  philos¬ 
ophy,  took  first  award  among  group 
newspaper  promotions. 


ONTARIO  ASSOCIATED  DAILIES 


Second  award,  in  individual  trade 
paper  advertisements,  and  for  group 
newspaper  promotion,  went  to  the  On¬ 
tario  Associated  Dailies  for  a  campaign 
of  which  Dr.  Dafoe  made  one  interest¬ 
ing  element. 


A  list  of  cooking  school  attendance, 
with  names  and  addresses,  took  second 
place  among  mailing  pieces  for  the 
Bayonne  (N.  J.)  Times. 


“Results”  again  proved  the  winning 
talisman,  taking  second  award  for  in¬ 
dividual  classified  promotion  copy  for 
the  New  York  Herald  Tribune. 


Home  Markers " 

of 


And  a  succession  of  compact  facts  about 
Washington,  D.  C.,  was  rewarded  with 
first  prize  among  mailing  campaigns 
for  the  Washington  News. 


^^.V^  YORK 

IHcrald  tribune 


The  New  York  American’s  striking 
dramatization  of  its  noted  writers  was 
awarded  top  honors  in  the  circulation 
campaign  contest. 


First  prize  among  individual  circula¬ 
tion  advertisements  went  to  this  ap¬ 
pealing  advertisement  of  the  New  York 
Herald  Tribune. 


Philadelphia  Bulletin  took  second 
award  for  individual  newspaper  ad- 
vertisement  and  newspaper  campaign 
'^l|  with  its  borne  market  story. 


IN  PHILADELPHIA 

THE  EVEnTng“bULLET1N 
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LITTLE  TRAGEDIES  OF  A  NEWSPAPER  OFFICE 


OflLfc 


The  Reporter  Ace  is  Told  to  Take  a  Death  Notice  over  the  Phone. 
Awarded  the  Third  Prize  ($15)  in  Editor  &  Publisher  Annual  Cartoon  Contest. 
Specially  Drawn  for  Kditor  &  Pcbushek  by  Dale  Beronius,  Kansas  City  (Mo.)  Star. 


Farley  Rescinds  Order  Permitting 

Distribution  of  Unaddressed  Mail 


(Special  to  Eoixoa  &  Pubusher) 

WASHINGTON,  D.  C,  April  16^ 
Frankly  confessing  failure  of  its 
direct-mail  advertising  promotion,  the 
Post  Office  Department  this  week  re¬ 
scinded  the  order  under  which  pam¬ 
phlets  and  similar  matter  have  been  de¬ 
livered  by  mailmen  to  unaddressed 
sendees. 

“The  Department  began  such  a  test 
on  Oct.  12,  last,”  said  the  formal  an¬ 
nouncement  from  the  office  of  Post¬ 
master  General  James  A.  Farley.  “.After 
continuing  this  test  for  six  months,  the 
Department  has  concluded  that  the  rev¬ 
enue  derived  from  this  source  is  not 
sufficient  to  justify  its  continuance.” 

Thus  ended  a  governmental  experi¬ 
ment  which  the  department  had  sought 
to  justify  in  the  face  of  Congressional, 
editorial  and  public  protest,  on  the 
theory  that  “it  will  benefit  all  forms  of 
advertising  media  and  promote  business 
recovery  by  making  merchants  adver¬ 
tising-conscious.” 

The  underlying  reason  for  the  alliance 
between  the  Post  Office  Department  and 
the  promotors — ^the  latter  group  fur¬ 
nished  the  mail  matter  to  be  sent  to 
prosj^tive  users,  and  the  department 
permitted  free  use  of  the  mails — was 
to  increase  postal  revenues.  While  de¬ 
tailed  figures  are  not  available.  Post¬ 
master  General  Farley’s  office  concedes 
the  plan  was  a  financial  failure. 

Senator  James  P.  Pope  of  Idaho,  and 
Representative  Daniel  A.  Reed  of  New 
York,  led  the  Congressional  demand  for 
revocation  of  the  order  making  this  type 
of  mail  service  available.  Senator  Pope 
wrote  to  Farley  protesting  in  behalf  of 
the  Idaho  association  of  publishers  that 


the  Post  Office  Department  was  not 
within  its  rights  in  advocating  the  use 
of  one  medium  of  advertising,  direct 
mail,  as  against  newspapers  and  other 
coinj^ting  media. 

Clinton  B.  Eilenberger,  third  assistant 
to  the  p<»stmaster  general,  replied  to 
Senator  Po^  in  a  letter  which  said  the 
extension  of  this  service,  long  in  exist¬ 
ence  in  rural  areas,  to  the  populous 
cities,  was  to  answer  the  demand  of  ad¬ 
vertisers,  to  meet  the  need  for  addi¬ 
tional  postal  incomes,  and  to  promote 
business  for  all,  including  the  news- 
I>apers,  by  making  merchants  conscious 
of  the  benefits  of  advertising. 

Representative  Reed  in  a  speech  which 
appears  in  the  Congressional  Record  of 
March  5,  questioned  the  efficacy,  pro¬ 
priety  and  the  legality  of  this  activity. 

Most  serious  of  his  charges  was  that 
the  Postmaster  General,  by  permitting 
the  direct-mail  promotors  free  use  of 
the  mail  in  announcing  their  campaign, 
had  violated  Section  615  of  the  Postal 
^\vs  of  the  United  States,  which  lim¬ 
its  the  franking  privileges. 

“It  places  the  government  and  the 
m,ul  order  houses  in  partnership,”  he 
complained.  “This  combination  of  gov¬ 
ernment  and  big  business  will  bring  ruin 
to  the  small  merchant  and  local  dealer. 
At  the  same  time  it  will  weaken  the 
financial  structure  of  the  newspapers  by 
destroying  their  revenues.” 

Describing  the  keen  competition  be¬ 
tween  direct  mail  advertising  and  news¬ 
papers.  he  declared :  “When  the  delivery 
of  such  matter  is  extended  through  the 
post  offices  it  means  disaster  to  their 
(newspapers)  advertising  revenues.  To 
deprive  them  of  this  revenue  can  only 


result  in  the  ultimate  destruction  of  a 
free  press.” 

The  failure  of  the  campaign  as  a  rev¬ 
enue-producer  and  the  complaints  of 
members  of  Congress  and  of  the  press, 
were  not  the  only  grounds  for  rescission. 
Innumerable  protests  came  from  house¬ 
holders  objecting  to  the  cramming  of 
advertising  material  into  their  mail¬ 
boxes,  and  against  making  the  uni¬ 
formed  servants  of  Uncle  Sam  glorified 
bill-peddlers. 

Postmaster  General  Farley’s  formal 
statement  read: 

"Postmaster  General  James  A.  Farley 
last  night  signed  an  order  rescinding 
that  part  of  Order  No.  6338,  dated  Oc¬ 
tober  12,  1934,  which  extended  the  sim¬ 
plified  form  of  address  to  matter  to  be 
delivered  by  city  and  village  letter  car¬ 
riers,  such  matter  bearing  the  uniform 
address  ‘Householder’  or  ‘Patron,  City 
Letter  Carrier  Route,’  together  with  the 
post  office  and  State,  or,  in  lieu  there¬ 
of,  the  word,  ‘Local.’ 

“The  order  discontinuing  this  provi¬ 
sion  will  not  become  effective  until  July 
1,  1935,  so  that  persons  and  concerns 
who  have  in  course  of  preparation  mat¬ 
ter  intended  to  be  mailed  for  delivery  by 
city  and  village  carriers  may  have  an 
opportunity  to  do  so. 

“For  years  the  Post  Office  Depart¬ 
ment  has  been  urged  to  extend  the  so- 
called  simplified  addressing  system 
from  rural  and  star  routes  to  city  and 
village  delivery  services.  TJose  who 
have  advocated  such  a  test  have  con¬ 
tended  that  it  would  result  in  a  large 
increase  in  the  revenues  of  the  Post 
Office  Department. 

“The  Department  began  such  a  test 
on  October  12,  last.  After  continuing 
this  test  for  six  months  the  Department 
has  concluded  that  the  revenue  derived 
from  this  source  is  not  sufficient  to  jus¬ 
tify  its  continuance.” 


U.P.  EXECUTIVES  WILL 
MEET  IN  NEW  YORK 

Plan*  (or  Expansion  Will  Be  Di*. 

cussed  During  A.N.P.A.  Conven¬ 
tion,  President  Baillie  Says — 

Big  Year  Ahead  Expected 

United  Press  executives  will  hold  their 
annual  meeting  in  New  York  during 
the  .A.N.P..A.  Convention.  Hugh  Baillie, 
president,  announced  this  week. 

“Plans  for  further  expansion  in  the 
United  States  and  abroad  will  be  dis¬ 
cussed,”  Baillie  said.  “The  U.P.  has 
just  completed  one  of  its  most  success¬ 
ful  years,  now  serving  more  than  1,300 
clients,  and  at  this  conference  the  en¬ 
couraging  outlook  for  the  year  ahead 
will  be  surveyed.” 

U.P.  division  managers  attending  will 
lie  Ralph  H.  Turner,  manager  of  the 
Southwestern  Division,  with  headquar¬ 
ters  in  Kansas  City ;  Thomas  R.  Curran, 
Central  Division  manager,  Chicago; 
Frank  H.  Bartholomew.  Pacific  Coast 
Division  manager,  San  Francisco. 

In  addition,  there  will  be  present 
James  H.  Furav.  general  foreign  man¬ 
ager;  Clem  J.  Randau,  general  business 
manager;  Robert  J.  Bender,  general 
news  manager;  Karl  J.  Johnson,  news 
director;  Miles  W.  Vaughn,  night  news 
director;  Edwin  Moss  Williams,  sales 
manager;  L.  Blanchard  Mickel,  super¬ 
intendent  of  bureaus  and  Carl  B.  Mo- 
lander,  commercial  manager. 

Mr.  Randau  looks  forward  to  the 
coming  year  with  optimism.  “Client 
gains  during  1934  indicate  that  news¬ 
papers  have  pulled  out  of  the  slump.  1 
expect  this  year  to  show  a  substantial 
upturn  in  business  for  publishers.” 

Likewise,  Mr.  Furay,  in  charge  of 
foreign  business,  expressed  "ratification 
with  progress  abroad  despite  unsettled 
conditions  there  and  foresaw  continu¬ 
ance  of  U.P.  progress  in  the  foreign 
field. 

“Our  personnel  has  been  kept  right 
on  top  of  the  unusual  news  coverage 
demands  in  this  country  during  the  past 
year,”  said  Mr.  Mickel. 

The  U.P.  has  increased  its  Washing¬ 
ton  staff  as  various  relief  agencies  were 
expanded ;  staffs  were  strengthened  in 
state  capitals  to  cover  the  forty-one  leg- 
i.'latures  there;  a  new  bureau  has  been 
opened  in  Miami,  Fla. 

Developing  a  policy  of  giving  their 
news  executives  first-hand  contact  with 
foreign  news  for  which  they  are  re¬ 
sponsible.  the  U.P.  during  1934  sent  Earl 
Johnson  to  London  for  several  months 
to  study  U.P.  coverage  there.  Webb 
Miller,  European  news  manager,  and 
Harry  Flory,  assistant  European  man¬ 
ager,  came  to  the  L’nited  States  in  or¬ 
der  to  freshen  their  viewpoints  and  con¬ 
tacts  here. 


CALIFORNIA  CITRUS  DRIVE 


$100,000  to  Be  Spent  in  Concen¬ 
trated  Promotion  April  19  to  25 

Nearly  $100,000  will  he  spent  in  ad¬ 
vertising  California  oranges,  lemons 
and  grapefruit  during  the  week  of 
April  19  to  25  in  a  nation-wide  drive  to 
help  relieve  the  growers  of  the  im¬ 
pending  surplus  crop.  California’s  1935 
citrus  production  is  the  largest  crop  in 
history  and  is  estimated  will  run 
15.000,000  boxes  above  last  year. 

Plans  for  the  drive,  reported  to  be 
the  most  concentrated  ever  placed  b^ 
hind  a  California  farm  product,  were 
originated  by  Safeway  Stores,  Inc, 
Oakland,  as  part  of  the  grocery  com¬ 
pany’s  “Grower-Consumer”  program. 
More  than  3,000  Safeway  stores  located 
in  20  states  and  in  the  District  of  Co¬ 
lumbia  will  feature  California  citrus 
fruit  that  week  in  local  newspapers  and 
in  store  displays.  The  local  store  num- 
agers  will  place  their  newspaper  copy 
direct  in  their  respective  territories. 

The  California  Fruit  Growers’  Ex¬ 
change  also  immediately  arranged  to 
cooperate  in  the  sales  drive  and  wm 
followed  by  other  interested  organia- 
tions  in  the  field.  The  Sunkist 
advertising  for  that  week  will  incltw 
color  pages  in  the  Saturday  Evenittg 
Post  and  in  the  American  Weekly. 


At 
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NEW  YORK  ADDRESSES  OF  VISITING  PUBLISHERS 


Name  of  New^liaper  Keprenentatlve 

Adrian  (Mich.)  Telegram... . Stuart  H.Per^ry... 


Akron  (6.)  Beacon  Journal . John  S.  Knight . 

.Albany  (X.  Y.)  Evening  News . Arthur  D.  Hecox . 

John  J.  Connors . 

Albany  (N.  Y.  Kniukerbocker  Press....  Arthur  D.  Hecox . 

John  J.  Connors . 

Albany  (N.  Y.)  Times  Union . H.  H.  Fris . 

Altoona  (Pa.)  Mirror .  D.  N.  Slep . 

F.  G.  Pearce . 

H.  L.  Johnston . 

Altoona  (Pa.,  Tribune . Theodore  Arter,  Jr . 

Amarillo  (Tex.)  Glolie-Xews . .  Wilbur  C.  Hawk . 

Anderson  (S.  (^.)  Independent  &  Mail...  Milton  E.  Hall . 

Annapolis  (Md.)  Capital .  Taltot  T.  Speer . 

Ansonia  (Conn.)  Sentinel . H.  F.  Emerson . 

L.  L.  Desauiniers . 

Arkansas  City  (Kan.)  Traveler . Oscar  S.  Stauffer . 

.Asheville  (X.  C.)  Citizen  &  Times . Hon  S.  Elias . 

Ashtabula  (O.)  Star-Beacon . C.  A.  Rowley . 

H.  H.  Henes . 

G.  H.  Leggett . 

Atchison  (Kan.)  Globe .  Wilbur  C.  Hawk . 

.Athens  (O.)  Messenger . Gordon  K.  Bush. . 

Atlanta  (Ga.)  Constitution . Clark  Howell,  Sr...... 

Major  Clark  Howell,  Jr. 

Atlanta  (Ga.)  Georgian-.American .  Herbert  Porter  . 

Attica  (Ind.)  Ledger-Tribune .  J-  Frank  McDermond 

Jr . . . . 

Attleboro  (Mass.)  Sun .  Chas.  C.  Cain,  Jr . 

H.  A.  Millard... . 

Auburn  (X.  Y.)  Citizen-Advertiser . William  O.  Dapping... 

Augusta  (Ga.)  Herald .  Jas.  C.  Harrison . 

Aurora  (HI.)  Beacon .  A.  M.  Hirsh . 


New  York  .Address 
Lotos  Club 
Barclay  Hotel 
J.  P.  McKinney  &  Son. 

30  Rockefeller  Plaza 
J.  P.  McKinney  &  Son, 
30  Rockefeller  Plaza 
J.  P.  McKinney  &  Son 
30  Rockefeller  Plaza 
J.  P.  McKinney  &  Son, 
30  Rockefeller  Plaza 
W'arwick  Hotel 
Waldorf-Astoria  Hotel 
M'aldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Plaza  Hotel 

Governor  Clinton  Hotel 
Lincoln  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Astor  Hotel 
Plaza  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Governor  Clinton  Hotel 
483  Madison  St.,  Bklyn. 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Warwick  Hotel 

New  Yorker  Hotel 
Prince  George  Hotel 
Prince  George  Hotel 
Waldorf-Astoria  Hotel 
Martinique  Hotel 
Waldorf-Astoria  Hotel 


Baltimore  (Md.)  News-Post  &  Sunday 

.American  .  B.  Chivers .  Warwick  Hotel 

Baltimore  (Md.)  Sun .  Paul  Patterson  . Park  Lane  Hotel 

W.  F.  Schmick . Delmonico  Hotel 

I.  E.  Murphy . Waldorf-Astoria  Hotel 

M.  H.  VVolff . Waldorf-Astoria  Hotel 

Hamilton  Owens  . Waldorf-Astoria  Hotel 

Barre  (Vt.)  Times .  Frank  E.  Langley . Waldorf-Astoria  Hotel 

Bath  (Me.)  Times .  F.  B.  Nichols .  Prince  George  Hotel 

Baton  Rouge  (La.)  State-Times  &  Ad-  .  . 

vocate  .  (Tiarles  P.  Manship..,.  McAIpin  Hotel 

Battle  Creek  (^^lch.)  Enquirer-News. _ A.  L.  Miller . Waldorf-Astoria  Hotel 

Battle  Creek  (Mich.)  Moon-Journal . George  B.  Dolliver . Edison  Hotel 

Bayonne  (N.  J.)  Times . Svdney  A.  Lazarus....  Bayonne,  N.  J. 

Herman  Lazarus  . Bayonne,  N.  J. 

Maurice  Zinader  . Bayonne,  N.  J. 

Harry  L.  Shaver . Bayonne,  N.  J. 

Beaver  Falls  (Pa.)  News-Tribune . J.ames  H.  March . Governor  Clinton  Hotel 

Berkley  (W.  Va.)  Post-Herald  &  Registei  Charles  Hodel  . Howland  &  Howland, 

Inc.,  247  Park  Ave. 

Bennington  (Vt.)  Banner...., . Frank  E.  Howe . Tudor  Hotel 

Binghamton  (N.  Y.)  Press .  Ralph  E.  Bennett . Astor  Hotel 

Merle  C.  Ostrom . Astor  Hotel 

Bisbee  (.-Ariz.)  Review .  CHeveland  E.  Dodge..,,  40  W'all  St. 

Bloomington  (Ill.  Pantagrapb . Davis  Merwin  . Savoy-Plaza  Hotel 

Boston  (.Mass.)  Christi.-in  Science  Monitor  Herbert  T.  Stanger..,.  500  Fifth  Ave. 

J.  Roscoe  Drummond..  500  Fifth  Ave. 

Norman  S.  Rose .  500  Fifth  Ave. 

M.  .Alvah  Blanchard...  500  Fifth  Ave. 

George  E.  Munro .  500  Fifth  Ave. 

Boston  (Mass.)  Transcripa .  William  F.  Rogers . Waldorf-Astoria  Hotel 

Bradford  (Pa.)  Era .  William  E.  Eysinger...  Bristol  Hotel 

Bradenton  (Fla.)  Herald . W.  E.  Page . . 

Bridgeport  (Conn.)  Herald . Leigh  Danenberg . Lexington  Hotel 

Bristol  (Va.)  Herald-Courier  &  News- 

Bulletin  . C.  J.  Harkrader . John  Budd  Co.,  Graybar 

Bldg.,  New  York 

Bristol  (Conn.)  Press . Arthur  S.  Barnes . Lexin^on  Hotel 

Brockton  (Mass.)  Enterprise . Chas.  L.  Fuller . Waldorf-Astoria  Hotel 

Brunswick  (Ga.)  News . C.  H.  Leavy . New  Yorker  Hotel 

Brush-Moore  Newspapers,  Inc . L.  H.  Brush . Waldorf-Astoria  Hotel 

Roy  D.  Moore . Waldorf-Astoria  Hotel 

J.  D.  Raridan . McAIpin  Hotel 

H.  R.  Scbaffner . McAIpin  Hotel 

Bryan  (Tex.)  Eagle .  Mrs.  Lee  J.  Rountree..  Waldorf-Astoria  Hotel 

Buffalo  (N.  Y.)  (Tourier-Express . W.  J.  Connors,  Jr .  Lorenzen  &  Thompson, 

19  W.  44th  St. 

Burrows  Matthews  ....  Lorenzen  &  Thompson, 
19  W.  44th  St. 

Buffalo  (N.  Y.)  Evening  News . E.  H.  Butler . 

E.  D.  Anderson . 

Burlington  (Vt.)  Free  Press .  David  W.  Howe . Savoy-Plaza  Hotel 

Butler  (Pa.)  Eagle . John  Laing  Wise . Barbizon-Plaza  Hotel 


Barre  (Vt.)  Times . 

Bath  (Me.)  Times . 

Baton  Rouge  (La.)  State-Times  &  Ad¬ 
vocate  . 

Battle  Creek  (^^lch.)  Enquirer-News.... 

Battle  Creek  (Mich.)  Moon-Journal . 

Bayonne  (N.  J.)  Times . 


Beaver  Falls  (Pa.)  News-Tribune . 

Berkley  (W.  Va.)  Post-Herald  &  Registei 


Bennington  (Vt.)  Banner. 
Binghamton  (N.  Y.)  Press. 


Bisbee  (.-Ariz.)  Review . 

Bloomington  (HI.  Pantagrapb . 

Boston  (.Alass.)  Christi.an  Science  Monitor 


Boston  (Mass.)  Transcripa . 

Bradford  (Pa.)  Era . 

Bradenton  (Fla.)  Herald . 

Bridgeport  (Conn.)  Herald . 

Bristol  (A’a.)  Herald-Courier  &  News- 
Bulletin  . 


Bristol  (Conn.)  Press . 

Brockton  (Mass.)  Enterprise.. 
Brunswick  (Ga.)  News . 


Camden  (N.  J.)  Courier-Post. 


Carthage  (Mo.)  Press. 
Catskill  (N.  Y.)  Mail. 


Centralia  (HI.)  Sentinel . 

Charleston  (W.  Va.)  (jazette. 


Charleston  (W.  Va.)  Mail... 
Charlotte  (N.  C.)  Observer.. 
Chattanooga  (Tenn.)  News.. 

Chattanooga  (Tenn.)  Times. 

Cheater  (Pa.)  Times . 


Cheyenne  (Wyo.)  Tribune-Leader. 

^icago  American  . 

Chicago  Daily  Times . 

Chico  (Calif.)  Enterprise . 


^illicothe  (O.)  Scioto  Gazette . 

Hncinnati  (O.)  Post . 

Clarkesburg  (W.  Va.)  Exponent  &  Tele¬ 
gram  . 

Cleveland  (O.)  News . 

Cleveland  (O.)  Plain  Dealer . 


Coateaville  (Pa.)  Record... 
Coffeyville  (Kan.)  Journal. 


Name  of  Newspaper  Representative  New  York  .Address 

Cohoes  (N.  Y.)  American .  .-Ambrose  A.  Scully .  Paramount  Hotel 

Concord  (N.  H.)  Monitor  Patriot . James  M.  Langley .  Waldorf-Astoria  Hotel 

Corning  (N.  Y.)  Leader .  AV.  .A.  Underhill . Yale  Club 

Columbia  (S.  C.)  State .  AV'illiam  E.  Gonzales...  Plaza  Hotel 

F.  C.  AA'ithers .  Plaza  Hotel 

Columbus  (Ohio)  Dispatch .  H.  P.  AVolfe .  Waldorf-Astoria  Hotel 

Edgar  T.  Wolfe .  AValdorf-.-Astoria  Hotel 

Preston  Wolfe  .  AValdorf-Astoria  Hotel 

-A.  C.  Johnson .  AA'aldorf-Astoria  Hotel 

A.  E.  Campbell .  AA'aldorf-Astoria  Hotel 

C*.  S.  AA'ilson .  AValdorf-.-Astoria  Hotel 

I.  -A.  Aleckstroth .  AValdorf-Astoria  Hotel 

AV.  J.  Reck .  AA’aldorf-.Astoria  Hctel 

Cumberland  (Md.)  Times .  Joseph  B.  I-'inan .  AlcAlpin  Hotel 

Grover  C.  Snyder .  McAIpin  Hotel 

AI.  F.  Prendergast .  AlcAlpin  Hotel 

Columbia  (Pa.)  News .  S  S  Crist  . 

Cortland  (N.  Y.)  Standard .  E.  H  Clark .  Governor  Clinton  Hotel 


Dallas  (Tex.)  News  &  Journal . 

Dallas  (Tex.)  Times  Herald . 

Danville  (Va.)  Register  &  Bee . 

Davenport  (la.)  Times . 

Dayton  (O.)  News . . 

Denison  (Tex.)  Herald . 

Denver  (Colo.)  Rocky  Afountain  News. 
Des  Moines  (la.)  Register  &  Tribune.. 


Dodge  City  (Kan.)  Globe . . 

Dothan  (Ala.)  Eagle . . 

Dover  (O.)  Reporter . 

Dubuque  (la.)  Telegraph  Herald . 

Duluth  (Minn.)  Herald  &  News-Tribune 
Durham  (N.  C.)  Herald-Sun . 


lohn  F.  Lubben..< . 

Ted  Dealey  . 

E'dwin  J.  Kiest . AA'aldorf-Astoria  Hotel 

Tom  C.  Gooch . AA'aldorf-Astoria  Hotel 

Rorer  A.  James,  Jr....  AA'aldorf-.Astoria  Hotel 
H.  B.  Tru,fldle . AValdorf-.Astoria  Hotel 

E.  P.  -Adler . Astor  Hotel 

J.  M.  Cox,  Jr . AValdorf-Astoria  Hotel 

j.  Lee  Greer . Waldorf-Astoria  Hotel 

Charles  B.  McCabe,  Jr..  Waldorf-Astoria  Hotel 

Gardner  Cowles,  Sr . Savoy-Plaza  Hotel 

Gardner  Cowles.  Jr _ _  Savoy-Plaza  Hotel 

John  Cowles  .  Savoy-Plaza  Hotel 

J.  C.  Denious .  Waldorf-.Astoria  Hotel 

Horace  Hall . 

A.  A.  Hoopingarner _ Astor  Hotel 

F.  W.  AVoodward . Astor  Hotel 

M.  F.  Hanson .  247  Park  Ave. 

C.  C.  Council . Astor  Hotel 


Samuel  B.  Hill . Lincoln  Hotel 

Frank  L  Kinsella . Lincoln  Hotel 

AV.  L.  Tusbingham . Lincoln  Hotel 

W.  J.  Sewall . Waldorf-Astoria  Hotel 

M.  Edward  Silberstein . .  Lincoln  Hotel 
Howard  E.  Silberstein..  Biltmore  Hotel 

Verne  E.  Joy . Waldorf-Astoria  Hotel 

Robert  L.  Smith . Waldorf-Astoria  Hotel 

AV.  E.  Chilton,  Jr .  Waldorf-Astoria  Hotel 

J.  E.  Chilton,  II . Waldorf-Astoria  Hotel 

AValter  E.  Clark . Savoy-Plaza  Hotel 

Curtis  B.  Johnson . Waldorf-Astoria  Hotel 

George  F,  Mijton . Vanderbilt  Hotel 

AValter  C.  Johnson . Astor  Hotel 

H.  C.  Adler . c/o  New  York  Times 

A.  She'lby  Ochs . Waldprf-Astoria  Hotel 

Charles  R.  Long .  Savoy-Plaza  Hotel 

Fr^erick  R.  Long . Savoy-Plaza  Hotel 

William  C.  Deming . 

Merrill  C.  Meigs . AVarwick  Hotel 

S.  E.  Thompson . Waldorf-Astoria  Hotel 

Louis  Ruppel  . Waldorf-Astoria  Hotel 

J.  W.  Turnbull . 21  E.  40th  St. 

AV.  H.  Parker . 21  E.  40th  St. 

Gordon  K.  Bush .  483  Madison  St.,  Bklyn. 

Ralph  H.  Quinn . Delmonico  Hotel 

W.  Guy  Tetrick . Governor  Clinton  Hotel 

W.  W.  Powell,  Jr .  Governor  Clinton  Hotel 

Dan  R.  Hanna,  Jr .  Savoy-Plaza  Hotel 

C.  F.  McGahili . Savoy-Plaza  Hotel 

John  S.  McCarrens . Waldorf-Astoria  Hotel 

Paul  Bellamy  . Harvard  (Hub,  New  York 

R.  A.  Collins . Lexington  Hotel 

J.  A.  Van  Buren . Waldorf-Astoria  Hotel 

C.  H.  Heintzelman . Piccadilly  Hotel 

Hugh  J.  Powell . Astor  Hotel 


Easton  (Pa.)  Express . John  F.  AA'ohlers .  McAIpin  Hotel 

A.  M.  Umholtz . .  Mc.Alpin  Hotel 

J.  L.  Stackhouse .  McAIpin  Hotel 

Elizabeth  (N.  J.)  Journal . Fred  L.  Crane . Elizabeth,  N.  J. 

Elmer  E.  Stamon . Elizabeth,  N.  J. 

,  _  Rufus  R.  Ness . Elizabeth,  N.  J. 

Elmira  (N.  Y.)  Star-Gazette,  Advertiser 

&  Telegram  .  Frank  E.  Tripp . J-  P-  McKinney  4  Son, 

30  Rockefeller  Plaza 

John  T.  Calkins .  J-  P.  McKinney  4  Son, 

30  Rockefeller  Plaza 

Elkart  (Ind.)  Truth . Tom  H.  Keene . 

El  Dorado  (Ark.)  News-Times .  C.  E.  Palmer .  Governor  Clinton  Hotel 

F;1  Paso  (Texas)  Times .  Dorrance  D.  Roderick.,  c/o  Texas  Daily  Press 

League,  60  East  42nd 
St. 

Erie  (Pa.)  Times . John  J.  Mead,  Sr . Waldorf-Astoria  Hotel 

John  J.  Mead,  Jr . Waldorf-Astoria  Hotel 

George  J.  Mead . Waldorf-Astoria  Hotel 

Mary  Mead  Payne . Waldorf-Astoria  Hotel 

Evanston  (Ill.)  News-Index .  Merle  Slane  . AValdorf-Astoria  Hotel 

Evansville  (Ind.)  Courier  4  Journal . Ed.  J.  Fehn . Astor  Hotel 

F 

Fairmont  (AV.  Va.)  Times . C.  E.  Smith .  Lincoln  Hotel 

Fall  River  (Mass.)  Herald  News . C.  E.  Sevigny . Kelly-Smith  Co.,  420 

Lexington  Ave. 

T.  A.  McDonald . Kelly-Smith  Co.,  420 

Lexington  Ave. 

J.  -A.  Downey . Kelly-Smith  Co.,  420 

Lexington  Ave. 

Fargo  (N.  D.)  Forum . Norman  D.  Black . Astor  Hotel 

Flint  (Mich.)  Journal . Earle  R.  Chapman . Barbizon-Plaza  Hotel 

Fort  Collins  (Colo.)  Express-Courier....  Alfred  G.  Hill . Astor  Hotel 

Fort  Lauderdale  (Fla.)  News . R.  H.  Gore . New  Forrest  Hotel 

Fort  Myers  (Fla.)  News-Press . Barron  Collier  .  220  W.  42d  St. 

Fort  Scott  (Kan.)  Tribune-Monitor . Frank  E.  Milligan . Astor  House 

Fort  Smith  (Ark.)  Times  Record . J.  S.  Parks . Waldorf-Astoria  Hotel 

Frederick  (Md.)  News-Post . AA'illiam  T.  Delaplaine..  Lincoln  Hotel 

August  T.  Brust . Lincoln  Hotel 

Freeport-Hempstead  (N.  Y.)  Review _ James  E.  Stiles . Waldorf-Astoria  Hotel 

Arthur  L.  Hodges . Waldorf-Astoria  Hotel 

AVilliam  C-  Fowley . Waldorf-Astoria  Hotel 

John  M.  Greene . Waldorf-Astoria  Hotel 

O 

Gainesville  (Fla.)  News . J.  E.  Hansell .  Pennsylvania  Hotel 

Gary  (Ind.)  Post-Tribune . J.  R.  Snyder .  Burke,  Kuipers  4  Ma¬ 

honey,  Inc.,  420  Lex- 

.  ington  Ave. 

Geneva  (N.  Y.)  Times . G.  B.  AVilliams . Bristol  Hotel 

AV.  A.  Gracey .  Bristol  Hotel 

Glens  Falls  (N.  Y.)  Post-Star  4  Times..  Roland  A.  Newton _ _  Edison  Hotel 

Arthur  P.  Irving . Lincoln  Hotel 

Gloucester  (Mass.)  Times . Edward  E.  Hicken . Paramount  Hotel 

Goldsboro  (N.  C.)  News-Argus . Talbot  Patrick  . Lincoln  Hotel 

Grand  Island  (Neb.)  Independent . R.  D.  Chamberlain .  Astor  Hotel 

O.  S.  Stauffer .  Astor  Hotel 

Grand  Rapids  (Mich.)  Herald .  Louis  A.  Weil,  Jr . Waldorf-Astoria  Hotel 

Frank  M.  Sparks .  Waldorf-Astoria  Hotel 

Great  Falls  (Mont.)  Tribune . O.  S.  Warden . AValdorf-Astoria  Hotel 

Greensburg  (Pa.)  Review  Tribune . E.  .Arthur  Sweeny . Barbizon-Plaza  Hotel 

Robert  B.  Herbert . Barbizon-Plaza  Hotel 

Greenville  (S.  C.)  News-Piedmont . R.  C.  Peace . Astor  Hotel 

Charles  Peace  .  Astor  Hotel 


Hackensack  (N.  J.)  Bergen  Record. 
Hagerstown  (Md.)  Herald-Mail . 


Hanover  (Pa.)  Sun . 

Harrisburg  (Pa.)  Telegraph. 
Hartford  (Conn.)  Times.... 


Hayward  (Calif.)  Review . 

Hazleton  (Pa.)  Plain  Speaker — Standard- 
Sentinel  . 


Henderson  (N.  C.)  Dispatch . 

Hoboken  (N.  J.)  Jersey  Observer. 
Hornell  (N.  Y.)  Tribune . 


Houston  (Tex.)  Chronicle. 

Houston  (Tex.)  Post . 

Houston  (Tex.)  Press _ _ 

Hudson  (N.  Y.)  Star . 


Hudson  (Mass.)  Sun.... 
Huntingdon  (Pa.)  News. 


Russell  L.  Binder . Lexington  Hotel 

AVm.  F.  Lane . 

S.  E.  Phillips . 

Hugh  B.  Hostetter .  Lincoln  Hotel 

C.  Homer  Meredith...  Lincoln  Hotel 
Albert  H.  Stackpole . . . .  Taft  Hotel 

B.  C.  Welker . Taft  Hotel 

J.  F.  Rolfe .  Waldorf-Astoria  Hotel 

F.  S.  Murphy . Waldorf-Astoria  Hotel 

D.  R.  Daniel . Waldorf-Astoria  Hotel 

L.  A.  Graham . 21  E.  40th  St. 

J.  R.  Dershuck . Waldorf-Astoria  Hotel 

Henry  Walser  .  Waldorf-Astoria  Hotel 

Frank  Walser  . Waldorf-Astoria  Hotel 

Henry  A.  Dennis . Elysee  Hotel 

A.  L.  Kohnfelder . Hoboken,  N.  J. 

I. ouis  G.  Buisch . Governor  Clinton  Hotel 

S.  Mabel  Wombough...  Governor  Clinton  Hotel 

J.  H.  Butler . Waldorf-Astoria  Hotel 

W,  P.  Hobby . Ambassador  Hotel 

Marcellus  E.  Foster...  Delmonico  Hotel 
Emory  C.  Van  Loan . . .  Paramount  Hotel 

Henry  M.  James .  Paramount  Hotel 

Dustin  Lucier . Bristol  Hotel 

Joseph  F.  Biddle . 

John  H.  Biddle . 
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NEW  YORK  ADDRESSES  OF  VISITING  PUBLISHERS 


Name  of  Newspaper  Representative  New  York  Address 

Indianapolis  (Ind.)  News . W.  C.  Fairbanks . Waldorf-Astoria  Hotel 

Hilton  U.  Brown .  Waldorf-Astoria  Hotel 

Frank  T.  Carroll .  Ambassador  Hotel 

Indianapolis  (Ind.)  Star . B.  F.  Lawrence .  Governor  Clinton  Hotel 

James  A.  Stuart .  Governor  Clinton  Hotel 

Indianapolis  (Ind.)  Times . E.  D.  Baker .  Lincoln  Hotel  _ 

Iowa  City  (la.)  Press-Citizen . Merritt  C.  Speidel . Waldorf-Astoria  Hotel 

Mrs.  Merritt  C.  Speidel  Waldorf-Astoria  Hotel 
Ironwood  (Mich.)  Globe .  Linwood  I.  Noyes . Waldorf-Astoria  Hotel 


Jackson  (Miss.)  News . . 

Jackson  (Tenn.)  Sun . 

Jamaica  (N.  Y.)  Lons  Island  Press... 
Jamaica  (N.  Y.)  Queens  Eveninc  News 


Jamestown  (N.  Y.)  Journal. 
Janesville  (Wis.)  Gazette.... 


Janesville  (Wis.)  Gazette . 

Jefferson  City  (Mo.)  News  &  Tribune. 
Johnson  City  (Tenn.)  Press . 

Joliet  (Ill.)  Herald-News . 


Frederick  Sullens  . Barbizon-Plaza  Hotel 

C.  E.  Pigford .  Astor  Hotel 

Albert  A.  Stone .  Astor  Hotel 

William  F.  Hofmann..  Jamaica,  L.  I.,  N.  Y. 
Eugene  F.  Early .  27  Union  Hall  St.,  Ja¬ 

maica 

William  T.  Tooker .  27  Union  Hall  St.,  Ja¬ 

maica 

H.  M.  Hall .  Lexington  Hotel 

,  Stephen  Bolles .  c/o  Associated  Press 

R.  C.  Goshorn .  Astor  Hotel 

C.  J.  Harkrader .  John  Budd  Co.,  Graybat 

Bldg. 

John  F.  Lux . Waldorf-Astoria  Hotel 


Kansas  City  (Mo.)  Journal  Post . W.  Laurence  Dickey..  Lorenzen  &  Thompson, 

19  W.  44th  St. 

Marion  B.  Sharp .  Lorenzen  &  Thompson, 

19  W.  44th  St. 

Kansas  (^ty  (Kao.)  Kansan . W.  A.  Bailey . .  McAlpin  Hotel 

Wm.  T.  Bailey .  McAlpin  Hotel 

Kewanee  (Ill.)  Star-Courier . Philip  D.  Adler .  Astor  Hotel 

Kinston  (N.  C.)  Free  Press . H.  Galt  Braxton .  c/o  Mrs.  J.  Worth  Mc¬ 

Alister,  3730  81st  St., 
Jackson  Heights,  L.  I. 

Kittanning  (Pa.)  Leader  Times . Corbin  W.  Wyant . Waldorf-Astoria  Hotel 

L 

Laconia  (N.  H.)  Citizen . Edward  J.  Gallagher...  New  Yorker  Hotel 

Lancaster  (Pa.)  Intelligencer -Journal. . .  John  F.  Steinman .  Plaza  Hotel 

J.  Hale  Steinman . Plaza  Hotel 

I.  Z.  Buckwalter . McAlpin  Hotel 

H.  C.  Carpenter .  Astor  Hotel 

Lansing  (Mich.)  State  Journal . Paul  A.  Martin . McAlpin  Hotel 

Lawrence  (Kan.)  Journal-World . Dolph  Simons . Astor  Hotel 

Lawrence  (Mast.)  Eagle-Tribune . George  A.  Mellen .  McAlpin  Hotel 

Lebanon  (Pa.)  News-Times . John  K.  R.  Scbropp....  Montclair  Hotel 

Lewiston  (Me.)  Sun-Journal . L.  B.  Costello . Pennsylvania  Hotel 

Frank  S.  Hoy .  Pennsylvania  Hotel 

Leavenworth  (Kan.)  Times .  Daniel  R.  Anthony  III.  Waldorf-Astoria  Hotel 

Lexington  (Ky.)  Herald . Thos.  R.  Underwood...  McAlpin  Hotel 

Lexington  (Ky.)  Leader . Fred  B.  Wacbs .  McAlpin  Hotel 

Lima  (O.)  News . L.  S.  Galvin . McAlpin  Hotel 

C.  R.  Galvin . McAlpin  Hotel 

Lincoln  (Ill.)  Courier . H.  E.  Sebeerer . Astor  Hotel 

Lmcbln  (Neb.)  Star . Frank  D.  Throop . Astor  Hotel 

Little  Rock  (Ark.)  Arkansas  Democrat..  K.  A.  Engel . Astor  Hotel 

Little  Rock  (Ark.)  Gazette . J.  N.  Heiskell... . Waldorf-Astoria  Hotel 

Fred  W.  AUsopp .  Pennsylvania  Hotel 

Lock  Haven  (Pa.)  Express . Frank  D.  O’Reilly . Waldorf-Astoria  Hotel 

Lockport  (N.  Y.)  Union-Sun  &  Journal.  Egbert  D.  Corson . New  Weston  Hotel 

Long  Beach  (Calif.)  Press-Telegram . V’incent  D.  Ely .  Williams,  Lawrence  & 

Cresmer,  285  Madi¬ 
son  Ave. 

Long  Island  (N.  Y.)  Star . LeRoy  L.  Smith .  Long  Island  City 

Frank  J.  Kappler . Long  Island  City 

Felix  S.  Towle,  Jr . Long  Island  City 

James  J.  Thornton .  Long  Island  City 

Harry  J.  McCloskey. . . .  Long  Island  City 

I.orain  (O.)  Journal  &  Times-Herald. . . .  J.  J.  Devine . Chrysler  Bldg. 

W.  I.  Tenney .  Chrysler  Bldg. 

Los  Angeles  (Calif.)  News  &  Post-Record  Manchester  Boddy . St.  Moritz  Hotel 

Los  Angeles  (Olif.)  Times . Norman  Chandler . Savoy-Plaza  Hotel 

Lowell  (Mass.)  Sun . Frank  A.  Lawlor . McAlpin  Hotel 

Thomas  F.  Costello....  McAlpin  Hotel 

Lynchburg  (Va.)  News  &  Advance . M.  K.  Duerson . Waldorf-Astoria  Hotel 


Manchester  (Conn.)  Herald . 

Manchester  (N.  H.)  Union-Leader. 


Marlboro  (Mass.)  Enterprise. . . 
Mason  City  (la.)  Globe-(jazette. 
MeKeesport  (Pa.)  News . 


Meadville  (Pa.)  Tribune-Republican. 
Meriden  (Conn.)  Journal . 


Meriden  ((^nn.)  Record. 
Miami  (Fla.)  Herald.... 


Middletown  ((^nn.)  Press . 

Middletown  (N.  Y.)  Times  Herald. 

Milton  (Pa.)  Standard . 

Minneapolis  (Minn.)  Journal . 


Moberly  (Mo.)  Monitor-Index . 

Montgomery  (Ala.)  Advertiser . 

Monroe  (Mich.)  News . 

Monroe  (I.a.)  News-Star  &  World . 

Muncie  (Ind^  Star . 

Muskogee  (Okla.)  Phoenix  &  Times 
Democrat  . 


Newark  (N.  J.)  News . 

Newark  (N.  J.)  Sunday  Call. 


Newburyport  (Mass.)  News . 

New  Castle  (Pa.)  News . 

New  Haven  (Conn.)  Journal-Courier. 


New  Haven  (Conn.)  Register . 

New  Orleans  (La.)  Tunes-Picayune 
States  . 


Name  of  Newspaper 
Newport  News  (Va.)  Press  &  Times 

Herald  . 

New  York  Herald  Tribune . 


Bepresentutive 


New  York  .Address 


Raymond  B.  Bottom...  St.  Moritz  Hotel 

Howard  Davis  . Waldorf-Astoria  Hotel 

Robert  Cresswell  . 

George  Hufnagle  . 

A.  U.  Burras . 


New  York  Jewish  Morning  Journal. 


New  York  Post. 
New  York  Sun. 


New  York  Wall  Street  Journal . 

Norfolk  (Va.)  Virginian  Pilot  &  Norfolk 
Ledger  Dispatch  . 


Norristown  (Pa.)  Times  Herald... 

North  Tonawanda  (N.  Y.)  News. 
Norwalk  (Conn.)  Hour . 


Norwich  (Conn.)  Bulletin-Record. 


George  J.  Auer . 

Porter  Caruthers  . 

,  Israel  Friedkin  . 77  Bowery 

A.  L.  Malkenson . 77  Bowery 

,  J.  David  Stern . 75  West  St. 

,  Keats  Speed  .  280  Broadway 

William  T.  Dewart .  280  Broadway 

Edwin  S.  Friendly .  280  Broadway 

.  Eli  Day  .  44  Broad  St. 

W.  T.  Devlin .  44  Broad  St. 

I 

.  S.  L.  Slover . Vanderbilt  Hotel 

P.  S.  Huber . Vanderbilt  Hotel 

Frederick  Lewis . Vanderbilt  Hotel 

H.  S.  Lewis .  Vanderbilt  Hotel 

W.  R.  Harris . Vanderbilt  Hotel 

.  Walter  A.  Wilson . McAlpin  Hotel 

Gordon  H.  Kite . McAlpin  Hotel 

.  C.  E.  Hewitt . Lincoln  Hotel 

.  C.  Godwin  Turner . 25  Central  Park  West 

Charles  E.  Kellogg . Governor  Clinton  Hotel 

George  B.  David .  110  East  42nd  St. 

.  William  H.  Oat . Waldorf-Astoria  Hotel 

William  M.  Savage....  Waldorf-Astoria  Hotel 
Herbert  M.  Booth . Waldorf-Astoria  Hotel 


Oakland  (Calif.)  Tribune .  Joseph  R.  Knowland.. 

Ofdensburg  (N.  Y.)  Journal . Franklin  R.  Little _ 

Oil  City  (Pa.)  Derrick .  F.  P.  Boyle . 

..  _  John  O’Donnell . 

Olean  (N.  Y.)  Times-Herald . M.  G.  Fitzpatrick . 

E.  B.  Fitzpatrick.... 

Oklahoma  City  (CMila.)  Oklahoman  & 

Times  .  E.  K.  Gaylord . 

Walter  M.  Harrison... 

Orange  (N.  J.  Courier . John  D.  Hogue,  Jr . 

Oshkosh  (Wis.)  Northwestern . O.  J.  Hardy . 

Ossining  (N.  Y.)  Citizen  Register . Paul  A.  Lucas . 


Oswego  (N.  Y.)  Palladium-Times . Edwin  M.  Waterbury. 

Owosso  (Mich.)  Argus-Press .  J.  Evens  Campbell _ 


Passaic  (N.  J.)  Herald-News. 
Paterson  (N.  J.)  Call . 


Paterson  (N.  J.)  News . 

Pennsylvania  Newspaper  Publishers  Ass’n 

Pensacola  (Fla.)  Journal  &  News . 

Peoria  (III.)  Star . 

Philadelphia  (Pa.)  Public  Ledger . 

Phoenix  (Ariz.)  Republic  &  Gazette.... 

Pittsburgh  (Pa.)  Post-Gazette . 

Pittston  (Pa.)  Gazette . 


Plainfield  (N.  J.)  Courier-News . 


Plattsburg  (N.  Y.)  Press . 

Port  Huron  (Mich.)  Times  Herald. 


Port  Jervis  (N.  Y.)  Union-Gazette. 


Edward  H.  Roemle . 

William  M.  McBride... 

Robert  Williams  . 

T.  W.  Hendershot . 

F.  A.  Friedrich . 

Harry  B.  Haines . 

Jules  C.  Levine . 

William  N.  Hardy . 

George  C.  Willings . 

Clarence  Eyster  ._ . 

Charles  M.  Morrison... 
Charles  A.  Stauffer . 

B.  P.  Lynch . 

Oliver  J.  Keller . 

R.  Kent  Hanson . 

William  J.  Peck . 

Mrs.  William  J.  Peck.. 

C.  F.  Stout . 

Alfred  Zimmerman  .... 

William  M.  Lynch . 

Mr.  and  Mrs.  L.  A. 

Weil  . 

Mr.  and  Mis.  W.  W. 

Ottaway  . 

Fred  D.  Salmon . 


McAlpin  Hotel 
Lexington  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 

McAlpin  Hotel 
McAlpin  Hotel 
Governor  Clinton  Hotel 
Waldorf-Astoria  Hotel 
Kelly-Smith  Co.,  Gray¬ 
bar  Bldg. 

Piccadilly  Hotel 
c/o  Small,  Spencer  ft 
Brewer,  Inc.,  250 
Park  Ave. 

Governor  Clinton  Hotel 
(jovernor  Clinton  Hotel 


Thomas  Ferguson  . Paramount  Hotel 

Ronald  H.  Ferguson...  Paramount  Hotel 

Edmund  F.  Jewell . 

NeU  Dekker  . 

Dustin  Lucier  . Bristol  Hotel 

Lee  P.  Loomis . Astor  Hotel 

W.  D.  Mansfield .  McAlpin  Hotel 

W.  D.  Mansfield,  Jr....  McAlpin  Hotel 

Edward  I.  Bates . Lincoln  Hotel 

F.  E.  Sands .  McAlpin  Hotel 

C.  H.  Trvon . McAlpin  Hotel 

Wayne  C.  Smith . Lexington  Hotel 

Frank  B.  Shutts . '  Waldorf-Astoria  Hotel 

G.  V.  Harper .  .  Gotham  Hotel 

Ellis  Hollums  . Gotham  Hotel 

Elmer  S.  Hubbell . Montclair  Hotel 

Chas.  E.  Koons . Astor  Hotel 

Penn  G.  Hastings . Lincoln  Hotel 

I  Carl  W.  Jones . O’Mara  &  Ormsbee.  Inc., 

270  Madison  Ave. 

George  B.  Bickelhaupt. .  O’Mara  &  Ormsbee,  Inc., 
270  Madison  Ave. 

James  Todd  .  Astor  Hotel 

R.  F.  Hudson . McAlpin  Hotel 

J.  S.  Gray . Waldorf-Astoria  Hotel 

John  D.  Ewing .  Plaza  Hotel 

,  Harry  F.  Guthrie . Governor  Clinton  Hotel 

,  JmI  H.  Bixby . Astor  Hotel 

Tams  Bixby,  Jr .  Astor  Hotel 


Portland  (Ore.)  Oregon  Journal . P.  L.  Jackson.. 

D.  J.  Sterling. 


S.  R.  Winch. 


Poughkeepsie  (N.  Y.)  Star  &  Enterprise 

&  Eagle-News  . Ernest  L.  Owen . 

Richard  E.  Coon,  Jr.... 

Princeton  (Ind.)  Clarion-News .  H.  E.  Scheerer . 

Pueblo  (Colo.)  Star-Journal  &  Chieftain  Frank  S.  Hoag.  Jr . 


Paterson,  N.  J. 

Paterson,  N.  J. 
Paramount  Hotel 
Paramount  Hotel 
Astor  Hotel 
Willard  Hotel 
Waldorf-Astoria  Hotel 
Waldorf-Astoria  Hotel 
247  Park  Ave. 

247  Park  Ave. 

Lincoln  Hotel 
Lincoln  Hotel 
Plainfield,  N.  J. 
Plainfield,  N.  J. 

Lincoln  Hotel 

Waldorf-Astoria  Hotel 

Waldorf-Astoria  Hotel 
Ingraham,  Cooley  k  Cof¬ 
fin,  350  Madison  Ave. 
Reynolds-Fitzgerald,  Inc., 
515  Madison  Ave. 
Reynolds-Fitzgerald,  Inc., 
MS  Madison  Ave. 
Reynolds-Fitzgerald,  Inc., 
515  Madison  Ave. 

Taft  Hotel 
Taft  Hotel 
Astor  Hotel 


8uincy  (Ill.)  Herald-Whig . 

uincy  (Mass.)  News . 


. A.  O.  Lindsay .  Taft  Hotel 

. . W.  D.  S.  Shields .  Waldorf-Astoria  Hotel 


Raleigh  (N.  C.)  News  &  Observer . Frank  Daniels  . Plaza  Hotel 

Richmond  (Ind.)  Palladium-Item . E.  H.  Harris .  Waldorf-Astoria  Hotel 

Richmond  (Va.)  Times  Dispatch . Mark  Ethridge . Governor  Clinton  Hotel 

Roanoke  (Va.)  World  News .  W.  C.  Stouffer .  McAlpin  Hotel 

Rochester  (N.  Y.)  Times-Union .  Roy  C.  Kates . Lexington  Hotel 

Fred  A.  Glover . Lexington  Hotel 

Rocky  Mount  (N.  C.)  Telegram .  T.  L.  Horne.  Jr .  Astor  Hotel 

br.  L.  W.  Kornegay...  Astor  Hotel 

Rome  (N.  Y.)  Sentinel . A.  R.  Kessinger . Lexington  Hotel 

F.  E.  Kessinger .  Lexington  Hotel 

B.  C.  Barnard .  Lexington  Hotel 

Rutland  (Vt.)  Herald . William  Field  . 

Leroy  B.  Noble . 


..  Eugene  W.  Farrell . Waldorf-Astoria  Hotel 

Arthur  J.  Sinnott . Chatham  Hotel 

..  Philip  H.  Baldwin . 

Harry  Wapshare  . 

John  Beer  . 

. .  Edward  E.  Hicken . Paramount  Hotel 

Joseph  G.  Gavin .  Paramount  Hotel 

...  Mr.  Fred  L.  Rents . Waldorf-Astoria  Hotel 

Mrs.  Fred  L.  Rentz....  Waldorf-Astoria  Hotel 

. ..  Andrew  J.  Pease . Barbizon-Plaza  Hotel 

Everett  B.  Harvey . Julius  Mathews  Special 

Agency,  400  Madison 
Ave. 

M.  H.  Wren . Julius  Mathews  SpMial 

Agency,  400  Madison 
Ave. 

John  Day  Jackson . Plaza  Hotel 

...  L.  K.  Nicholson . Waldorf-Astoria  Hotel 

John  F.  Tims,  Jr .  Waldorf-Astoria  Hotel 


Saginaw  (Mich.)  News . 

St.  Cloud  (Minn.)  Times-Journal . 

St.  Joseph  (Mo.)  News-Press  &  Gazette. 


St.  Paul  (Minn.)  Dispatch  &  Pioneer 

Press  . 

St.  Paul  (Minn.)  News . 


St.  Petersburg  (Fla.)  Times . 

Salamanca  (N.  Y.)  Republican-Press.... 

Salem  (Mass.)  News . 

Salem  (O.)  News . 

Salisbury  (N.  C.)  Post . 

San  Bernardino  (Calif.)  Sun  &  Telegram 

San  Jose  (Calif.)  Mercury.Herald . 

Santa  Rosa  (C^lif.)  Press  Democrat  & 

Republican  . 

Sault  Ste.  Marie  (Mich.)  News . 


Arthur  R.  Treanor . Plaza  Hotel 

Fred  Scbilplin  . Waldorf-Astoria  Hotel 

H.  A.  Sprague . Vanderbilt  Hotel 

Dean  Palmer  .  Palmer,  Suter  &  Palmer, 

350  Madison  Ave. 

I. eo  E.  Owens . Savoy-Plaza  Hotel 

Herman  Ridder  . Gotham  Hotel 

Howard  Kahn .  Plaza  Hotel 

Leo  Owens  . Savoy-Plaza  Hotel 

James  H.  Ottaway . 54  Remsen  St..  Bklyn. 

Matthew  We^r  .  8521  114th  St.,  Rich¬ 

mond  Hill 

William  E.  Foster .  400  Madison  Ave. 

Louis  H.  Brush . Waldorf-Astoria  Hotel 

J.  F.  Hurley,  Jr . Astor  Hotel 

Harry  S.  Webster . Plaza  Hotel 

J.  O.  Hayes .  Waldorf-Astoria  Hotel 

Ernest  L.  Finley .  Astor  Hotel 

George  A.  Osborn . 419  Woodland  Road, 

Madison,  N.  J. 
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Nume  of  Neusimper  Kepresentallve  New  York  Adtiress 

Shreveport  (La.)  Times .  John  U.  Ewing .  Plaza  Hotel 

Spriiigticld  (Mo.)  News,  leader  &  Press.  Edson  K.  Bixby .  Astor  Hotel 

^  H.  S.  Jewell .  Waldorf-Astoria  Hotel 

Savannah  (Ga.)  News-Press . H.  V.  Jenkins . 

Scranton  (Pa.)  Republican . Frank  D.  Schroth . Waldorf-Astoria  Hotel 

Scranton  (Pa.)  Times .  E.  J.  Lynett .  Waldorf-Astoria  Hotel 

W.  R.  Lynett .  Waldorf-Astoria  Hotel 

J.  E.  Bradley .  Waldorf-Astoria  Hotel 

1.  W.  Flanagan . Waldorf-Astoria  Hotel 

E.  J.  Lynett,  Jr . Waldorf-Astoria  Hotel 

A.  J.  O’Malley . Waldorf-Astoria  Hotel 

Shaniokin  (Pa.)  News-Dispatch . J.  Monroe  Boyer . Lincoln  Hotel 

Shawnee  (Okla.)  News  &  Star . O.  S.  Stauffer .  . . 

Sheboygan  (Wis.)  Press .  C.  E.  Broughton . Pennsylvania  Hotel 

Shenandoah  (Pa.)  Herald .  C.  T.  Straughn . Waldorf-Astoria  Hotel 

Sioux  City  (la.)  Tribune .  John  C.  Kelly . Governor  Clinton  Hotel 

Sioux  Falls  (S.  D.)  Argus-Leader .  B.  C.  Dow .  Waldorf-Astoria  Hotel 

Somerset  (Pa.)  Herald . Henry  B.  Reiley . 67  West  44th  St. 

South  Bend  (Ind.)  News-Times . loe  M.  Stephenson . Savoy-Plaza  Hotel 

South  Bend  (Ind.)  Tribune . F.  A.  Miller.  . Waldorf-Astoria  Hotel 

Springfield  (O.)  News  &  Sun .  Edgar  Morris  .  McAlpin  Hotel 

Sunbury  (Pa.)  Daily .  William  Wolfe  . •■Ystor  Hotel 

T 

Tacoma  (Wash.l  News  Tribune  4c  Ledger  Frank  S.  Baker .  I  opley-Plaza  Hotel 

■Tampa  (Fla.)  Times .  David  E.  Smiley .  E.  Katz  Agency,  500 

Fifth  Ave. 

Tarenton  (Pa.)  Valley  News .  Qiarles  P.  Howe .  Bristol  Hotel 

Taunton  (Mass.)  Gazette . William  H.  Reed . Waldorf-Astoria  Hotel 

Milton  Reed  . Waldorf-Astoria  Hotel 

William  R.  Reed .  Waldorf-Astoria  Hotel 

Topeka  (Kan.)  Capital .  .Yrthur  Capper  .  Waldorf-Astoria  Hotel 

Marco  Morrow  .  Roosevelt  Hotel 

Henry  S.  Blake .  Roosevelt  Hotel 

Torrington  (Conn.)  Register . George  \V.  Peterson....  McAlpin  Hotel 

James  W.  Peterson....  McAlpin  Hotel 

Towanda  (Pa.)  Review .  H.  M.  Turner .  Bristol  Hotel 

T.  T.  F'inn .  Bristol  Hotel 

Troy  (N.  Y.)  Record  &  Times-Record. . .  David  B.  Plum .  Lexington  Hotel 

Tucson  (.-Yriz.)  Arizona  Star . VVTlliam  R.  Mathews...  Commodore  Hotel 


Utica  (N.  Y.)  Observer-Dispatch . Prentiss  Bailey  .... 

Utica  (N.  Y.)  Press . William  V.  Jones... 


. . .  New  Weston  Hotel 
. . .  Lexington  Hotel 


Vallejo  (Calif.)  News . George  Roe  . 

William  Hely  .... 

Vandergrift  (Pa.)  News . Herbert  D.  Brauff. 


Howland  &  Howland,  247 
Park  Ave. 


Warren  (Pa.)  Times-Mirror . W.  A.  Walker . Governor  Clinton  Hotel 

Warren  (O.)  Tribune-Chronicle . Mrs.  Zell  Hart  Deming  Waldorf-Astoria  Hotel 

Washington  (D.  C.)  News .  Nelson  P.  Poynter . Delmonico  Hotel 

Washington  (D.  C.)  Post . Eugene  Meyer  . Waldorf-Astorja  Hotel 

Fiugene  MacLean  .  Waldorf-Astoria  Hotel 

loseph  Melia  .  Waldorf-Astoria  Hotel 

Winslow  Abbey  . Waldorf-Astoria  Hotel 

Frank  H.  Meeker . Waldorf-Astoria  Hotel 

Washington  (D.  C.)  Star .  Frank  B.  Noyes .  Ritz-Carlton  Hotel 

Newbold  Noyes  .  The  Brook,  111  E.  54th 

St. 

S.  H.  Kauffmann .  Waldorf-Astoria  Hotel 


W 

Nume  of  NevvH|iu|ier  Representutlve  New  York  Address 

Washington  (Pa.)  Observer  &  Reporter..  John  L.  Stewart . Waldorf-Astoria  Hotel 

,  Howard  L.  Christman..  W’aldorf -Astoria  Hotel 

Waterbury  (Conn.)  Republican  &  Amer¬ 
ican  . William  J.  Pape .  Waldorf-Astoria  Hotel 

William  B.  Pape . Waldorf-Astoria  Hotel 

E.  R.  Stevenson . Waldorf-Astoria  Hotel 

.  .  J.  H.  Darcey .  McAlpin  Hotel 

Waterloo  (la.)  Courier . Jackson  McCoy  .  Lexington  Hotel 

Watertown  (N.  Y.)  Times .  Harold  B.  Johnson....  Astor  Hotel 

Clarence  M.  Kendall....  Plaza  Hotel 

Verree  &  Conklin,  285 
Sladison  Ave. 

VVausau  (W’is.)  Record-Herald .  J.  C.  Sturtevant . Waldorf-Astoria  Hotel 

Waynesboro  (Pa.)  Record  Herald . Floyd  Chalfant  . Governor  Qinton  Hotel 

Mrs.  Floyd  Chalfant...  Governor  Ginton  Hotel 

Waynesboro  (Va.)  News- Virginian . Louis  Spilman  . Broztell  Hotel 

W’est  Chester  (Pa.)  Local  News . C.  E.  Stoneback . Howland  &  Howland,  247 

Park  Ave. 

W'esterly  (R.  I.)  Sun . George  B.  Utter . Bristol  Hotel 

W’est  Palm  Beach  (Fla.)  Post  &  Times.  Don  Morris  .  Plaza  Hotel 

William  J.  Porter  . Plaza  Hotel 

White  Plains  (N.  Y.)  Reporter . W.  Lee  Tuller . White  Plains,  N.  Y. 

Ed.  A.  Keeffe . White  Plains,  N.  Y. 

Wichita  (Kan.)  Beacon . Louis  Levand  . Plaza  Hotel 

Wichita  Falls  (Tex.)  Times  &  Record 

News  . Ed  Howard  .  Governor  Clinton  Hotel 

Wildwood  (N.  J.)  Leader . Harry  B.  Hunt .  Astor  Hotel 

Wilkes-Barre  (Pa.)  Sunday  Independent..  T.  F.  Heffernan .  St.  Regis  Hotel 

W’ilkes-Barre  (Pa.)  Times-Leader . Col.  Ernest  G.  Smith _ Taft  Hotel 

James  F.  Crawley . Taft  Hotel 

E.  W.  Prophet . Taft  Hotel 

Williamsport  (Pa.)  Grit .  Dietrick  Lamade  . Waldorf-Astoria  Hotel 

George  R.  Lamade . 

Howard  J.  Lamade . 

Charles  D.  Lamade . 

W’ilmington  (Del.)  Journal,  Every  Eve¬ 
ning  &  News . Charles  H.  Ten  Weeges . 

William  L.  Mapel . 

C.  J.  Pyle . 

William  F.  Metten . .  •  •  • 

W’insted  (Conn.)  Citizen .  Theodore  Vaill  . c/o  Ralph  R.  Mulligan, 

441  Lexington  Ave. 

Winston-Salem  (N.  C.)  Journal  Sentinel.  Owen  Moon . f.....  Plaza  Hotel 

Wisconsin  Rapids  (Wis.)  Tribune . William  F.  Huffman....  Waldorf-Astoria  Hotel 

Woonsocket  (R.  I.)  Call .  Buell  W.  Hudson .  McAlpin  Hotel 

W’orcester  (Mass.)  Telegram  &  Gazette..  George  F.  Booth . Waldorf-Astoria  Hotel 

Howarl  M.  Booth .  Lexington  Hotel 

Harry  H.  Hoffman....  Lexington  Hotel 

T 

Youngstown  (O.)  Vindicator .  William  F.  Maag,  Jr...  Waldorf-Astoria  Hotel 

Ypsilanti  (Mich.)  Press . George  C.  Handy . Waldorf-Astoria  Hotel 

Z 

Zanesville  (O.)  Times  Recorder  &  Signal  W.  O.  Littick . New  Weston  Hotel 

O.  B.  Littick . New  Weston  Hotel 

CANADA 

Halifax  (N.  S.)  Herald  &  Mail . D.  A.  Morrison . Lincoln  Hotel 

Hamilton  (Ont.)  Spectator . F.  I.  Ker .  Waldorf-Astoria  Hotel 

Montreal  (P.  Q.)  L’Ordre .  Olivar  Asselin  . 

F.  X.  Lizotte . 

Ottawa  (Ont.)  Citizen . J.  P.  Kenney .  50  Gates  Ave.,  Bklyn. 

G.  T.  Southam .  Roosevelt  Hotel 

Vancouver  (B.  C.)  Province .  F'.  J.  Burd .  Waldorf-Astoria  Hotel 


Ottawa  (Ont.)  Citizen. 


Vancouver  (B.  C.)  Province . 


DIRECTORY  OF  PUBLISHERS’  CONVENTION  EVENTS  AND  EXHIBITIONS 


ACME  NEWSPICTURES 

Suite  7-R  &  S  and  Rooms  701-703 
Robert  P.  Dorman  R.  J.  Rochon 

ADDRESSOGRAPH-SPEEDAUMAT  CO. 
Room  657 

H.  M.  Pierce  E.  J.  Ferris 

ALCO  GRAVURE,  INC. 

Room  825 

Raymond  Gilleaudeau  Arthur  H.  Sherin 

.\MERICAN  NEWSPAPER  PUBLISHERS’ 
ASSOCIATION 
Ciinvention.  Grand  Ballroom 
.Y.N.P.A.  Directors,  Basildon  Room 
A.N.P.A.  Meeting,  Grand  Ballroom 
.Y.X.P.A.  Bureau  of  Advertising,  Astor 
Gallery 

Registration,  Foyer  Entrance  to  Grand  Ball- 
Room 

Central  Offices,  370  Lexington  Ave. 

ART  GRAVURE  CORPORATION 
Room  832 

Frederick  D.  Murphy  John  E,  Hazel 
F.  Sugden  Murphy 

ASSOCIATED  PRESS 
Annual  .Meeting,  Roof  Garden 
Annual  Luncheon,  Grand  Ballroom 
General  Offices,  380  Madison  Ave. 

-AMERICAN  TYPE  FOUNDERS  COM¬ 
PANY 

H.  W.  Alexander  W.  A.  Duboc 
J.  M.  Collins  F.  C.  Cole 

BELL  SYNDICATE,  INC. 

ASSOCIATED  NEVVSPAPERS 
CONSOLIDATED  NEWS  FEATURES 
John  N.  Wheeler  E.  J.  (JMe,  Jr. 

Henry  M.  Snevily  Jas.  A.  O’Connell.  Jr. 

Horace  Epes  Harry  Gilburt 

E.  W.  BLATCHFORD  COMPANY 
Rooms  821-23 

J.  J.  Nickels  B.  R.  Lipe 

P.  S.  Fairchild  <1.  A.  Savage 

M.  L.  Friday  W.  B.  Saunders 

CHICAGO  TRIRUNE-NEW  YORK  NEWS 
SYNDICATE 

Arthur  W.  Crawford  S.  H.  Wharton 

Mollie  Slott  Levin-  Eidward  Dunne 

son  Joseph  Wynne 

CLINF.  ELEfTTRIC  MANUFACTURING 
COMPANY 
Rooms  1278-80-82-84 
A.  J.  Cline  H.  A.  Williams 

A.  H.  Parks  A.  H.  Marston 

H.  E.  Brundage 


CORKPAK  COMP.YNY,  INC. 

Room  673 

Joseph  Oswald  F'red  H.  Paiilmann 

CUTLER-HAMMER,  INC. 

Rooms  1067-69 

P  S.  Jones  A.  H.  James 

Frank  W.  Barnecott  H.  M.  Cook 
Albert  E.  Urie  G.  F.  Crane 

DUPLEX  PRINTING  PRESS  COMPANY 
Rooms  851-53-55 

Irving  K.  Stone  Sam  R.  Young 
Marcus  M.  Farley  George  R.  Steele 
George  W.  Watrous  I.  C.  Squier 
Col.  E.  L.  Markey  A.  C.  Hewitt 
Charles  H.  Brown  Wesley  Dammes 

W.  H.  Granger  Paul  Drake 

EASTERN  COLOR  PRINTING  COMPANY 
Room  738 

George  G.  Janosik  Harold  A.  Moore 
William  B.  Pape 

EDITOR  &  PUBLISHER 
North  End,  Astor  Gallery 


Mr.  Brown,  Sr. 
Mr.  Pew 
Mr.  Robb 
Mr.  Bassett 
Mr.  Perry 
Mr.  Mann 
Mr.  Clemow 
M r.  (Rougher 
Mr.  Brown,  Jr. 
Mr.  Groomes 
Mr.  Stuart 
Mr.  Lambert 
Mr.  Haulenbeck 
Mr.  MacCullom 
Mr.  Babcock 
.Mr.  Likely 


Mr.  S.  H.  Pew 
Mr.  Strate  _ 

Mr.  Levantino 
Miss  McMahon 
Mrs.  Dare 
Miss  Sheldrick 
Miss  Clougber 
Miss  Ferro 
Miss  Garigan 
Miss  Burke 
Miss  Cbadell 
Miss  Borries 
.Mrs.  Wilke 
Miss  Beisler 
Miss  chapman 
Miss  Roescher 


Miss  McGlynn 

FITZ  PATRICK  FELT  MANUFACTUR¬ 
ING  COMPANY 

J.  A.  Fitzpatrick 

HOWARD  FLINT  INK  COMPANY 
Rooms  33F  and  1332 
Howard  H.  Flint  Alan  A.  McNab 

Edgar  Flint 

GENERAL  ELECTRIC  COMPANY 


F.  S.  Peasley 
F.  E.  Winslow 
O.  L.  Coward 
C.  Hewson 
E.  A.  Hancock 
T.  P.  Jones 
Edward  Fox 
W.  E.  Whalen 


GEORGE  H.  MORRILL  CO..  DIVISION 
OF  GENERAL  PRINTING  INK  CORP. 
Parlors  G-H,  8th  Floor 

L.  S.  Allstrum  Ben  F.  Bunn 

Leon  G.  Morrill  .Arthur  S.  Thompson 

GREATER  BUFFALO  PRESS 
Suite  915-917 

E.  M.  Arnold  O.  L.  Hershiser 

GOSS  PRINTING  PRESS  COMPANY 
Rooms  985-87-89-91 

M.  W.  Brueshaber  I.  A.  Riggs 

H.  S.  Mount  K.  C.  Corlett 

H.  F.  Sheldon  W.  T.  Goss 

W.  E.  Becker  C.  E.  Duerr 

WILLIAM  C.  HERRICK  INK  CfniPANY 
Room  603 

J.  C.  Menke  I*.  O.  RoberU 

D.  A.  Robbins  W.  .A.  Harding 

C.  E.  Yates  W.  O.  Cooley 

R.  HOE  &  COMPANY.  INC. 


Suite  953-955 
F  L.  McCarty 
H.  M.  Tillinghast 
.A.  J.  Gallien 
J.  M.  Masterson 
E.  G.  Beveridge 
W.  C.  Cooper 

O.  L.  Cram 
A.  Dressel 

P.  H.  Gallien 


F.  Gebhard 
C,  W.  Ginsberg 
(i.  H.  Higgins 
C.  O.  Mundhenk 
C.  D.  Peterson 
F  W.  Schnell 
J.  F.  Springstead 
W.  J.  Strain 
R.  A.  Willoughby 


Harry  Bray 
Charles  Olton 


Clarence  Seaman 
W.  W.  Steady 
G.  F.  Wilber 


W.  W.  Cronkhite 
H.  W.  Rogers 
R.  S.  Glenn 
ri.  F.  Blankenbiller 
W  L.  Wright 
W.  J.  Woods 
F.  O.  Brewer 
R.  F.  Newell 


Wm.  C.  Otter  G.  F.  Wilber 

AVm.  A.  Pennev,  Jr.  W.  S.  Yerger 
J.  M.  Fant 

INTERNATIONAL  NEWS  SERVICE 
Room  678  and  Grand  Ball  Room  entrance 
George  T.  Har-  S.  I.  Neiman 
greaves  Thos.  A.  Pledge 

Walter  E.  Moss  William  Stewart,  Jr. 

Paul  H.  Karnes  William  B.  Goode 


INTERTYPE  CORPOR.ATION 
Room  6  RST 

N.  D.  Becker  J.  W.  Scbuh 

J.  S.  Plumner  A.  T.  Mann,  Jr. 

T.  A.  MacEIwee 

THE  JAMPOL  COMPANY 

H.  M.  Jampol  J.  Fontaine 

K.  J.  Herming-  J.  Begin 

hausen 

KING  FE.ATURES  SYNDICATE,  INC. 
Rooms  678-80-82-84-86-88 
F.  J.  Nicht  S.  Olympius 

B.  A.  Caparell  Paul  Roberts 

I.  F.  Alofsin  B.  F.  Behrman 

C.  B.  Travis  Chester  Weil 

Miss  Zelda  Gould 

LANSTON  MONOTYPE  MACHINE  COM¬ 
PANY 


Rooms  867-869 
Harvey  D.  Best 
T.  Frank  Morgan 
Richard  Beresford 


John  J.  Meadth 
Frank  M.  Sherman 
Stanley  E.  Haigh 


HOME  ECONOMICS  SERVICE  COR¬ 
PORATION 
•Astor  Gallery 

J.  C.  Beckham  S.  G.  Little 

J.  W.  Inglefield 

J.  M.  HUBER  INK  COMPANY 
Rooms  815-17-19 

Walter  Huber  Charles  W.  Luttinger 

Bruce  Berckmans  Roger  S.  Gallup 

Sam  E.  Mills  Ralph  Persons 

R.  P.  Lalor 

IMPERIAL  TYPE  METAL  COMPANY 
Room  1125 


LUDLOW  TYPOGRAPH  COMPANY 
Room  1353-55 

Philip  P.  Merrill  W.  F.  Mulcahy 
John  O.  King  F.  H.  Dunham 

McNAUGHT  SYNDICATE.  INC. 

V.  V.  McNitt  Chas.  V.  McAdams 

Chas.  B.  Driscoll  I.  C.  Brenner 
Frank  J.  Murphy 

McCLURE  NEWSPAPER  SYNDICATE 
Richard  H.  Waldo  Edward  N.  Dolbey,  Jr. 
Henry  O.  Nimis 

M.ATRIX  CONTRAST  CORPORATION 
Rooms  779-781 

Lon  S.  Landers  Charles  H.  Stout 

(Hifford  Yewdall 

MEDIA  RECORDS,  INC. 

Charles  E.  Rock  William  D.  Nugent 

MERGENTHALER  LINOTYPE  COM¬ 


PANY 

Rooms  1265-67-69 
Norman  Dodge 
J  T.  Mackey 
H.  L.  Gage 
W.  B.  Patterson 
C.  C.  Rhame 
Frank  A.  White 
John  L.  Davis 


Mark  H.  Boynton 
Harry  E.  Reid 
Peter  J.  Burton 
T.  L.  Sterrett 
Chas.  W.  Reed 
Harry  W.  Porte 
C.  A.  Hanson 


(Conttnued  on  page  75) 
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Editor  &  Publisher  for  April  20,  1935 


CIRCULATION  RATES  BEING  STABIUZED 


Higher  Prices  Prevail  in  Many  Cities,  Says  Hearst  Executive,  and  No  Evidence  of  Downward 
Trend-Favors  Rigid  Control  of  Broadcast  News — Discusses  Fiction,  Contests 


A  DEFINITE  tendency  to  stabilize 
circulation  prices,  with  retail  rates 
higher  in  many  cities  and  no  general 
evidence  of  a  lower  trend,  was  cited 
as  a  healthy  condition  in  newspaper 
publishing  by  Walter  J.  Parker,  dy¬ 
namic  sandy-haired  circulation  director 
of  the  Chicago  American,  in  a  recent 
interview  with  Editor  &  Publisher. 

The  live-cent  daily  does  not  seem 
to  be  a  probability  in  the  immediate 
future,  despite  currency  and  credit  in¬ 
flation  rumors  and  the  general  upward 
rise  in  retail  prices,  according  to  Mr, 
Parker.  Viewing  current  circulation 
trends  as  a  whole,  he  referred  to  ap¬ 
parently  successful  big  cash  prize  con¬ 
tests  now  being  promoted  by  some  east¬ 
ern  metropolitan  dailies.  He  remarked 
that,  while  such  contests  are  bound  to 
be  circulation  builders  while  they  are 
running,  they  cannot  be  considered  as 
“circulation  stabilizers.” 

Controlled  radio  news  broadcasting 
has  aided  newspaper  circulations  mate¬ 
rially,  Mr.  Parker  declared  in  frankly 
advocating  even  a  more  strict  control 
over  broadcasting  of  news.  The  names 
of  Dillinger,  Hauptmann  and  Morro 
Castle  figured  prominently  in  news 
stories  of  the  past  year  which  attracted 
the  most  public  attention,  as  reflected  in 
Chicago  circulation  totals,  he  said. 
Aside  from  live  news  stories  and  well- 
chosen  continuity  features,  high-class 
fiction  is  one  of  Ae  most  interesting  de¬ 
partments  in  newspapers,  Mr.  Parker 
asserted,  in  commenting  upon  the  im¬ 
proved  public  taste  for  better  fiction. 

Discussing  the  important  matter  of 
increased  circulation  revenue  and  the 
apparent  trend  to  stabilize,  if  not  in¬ 
crease,  prices,  Mr.  Parker  said: 

“In  the  past  few  months  there  have 
^n  a  large  number  of  dailies  that  have 
increased  their  price.  I  know  of  no 
paper  that  has  lowered  its  price  in 
over  a  year.  While  I  hesitate  to  state 
the  trend  is  generally  higher,  I  see  no 
evidence  of  a  lower  trend.  Price  chang¬ 
ing  is  usually  followed  by  chaotic  con¬ 
ditions,  and  I  believe  more  publishers 
are  interested  in  stabilizing  circulation 
and  working  on  an  economical  program 
rather  than  upsetting  circulation  condi¬ 
tions  by  changing  prices.” 

Ask^  as  to  possibility  of  a  five-cent 
daily  if  retail  prices  should  skyrocket 
under  some  form  of  inflation,  Mr. 
Parker  replied: 

“While  prices  throughout  the  coun¬ 
try  are  gradually  increasing,  I  doubt 
whether  the  five-cent  daily  is  in  the 
immediate  offing.  There  may  come  a 
time  in  conditions  we  are  now  facing 
that  the  five-cent  daily  will  be  neces¬ 
sary,  but  I  doubt  whether  it  is  in  the 
near  future.” 

He  expressed  l^lief  that  prize  con¬ 
tests  are  not  being  overdone  among 
readers,  although  he  warned  against 
continued  use  of  such  contests  among 
carrier  boys.  Directing  his  remarks 
to  big  cash  prize  contests,  of  the  type 
now  being  used  by  certain  New  Yoric 
newspapers,  he  evaluated  them  as 
follows : 

“Contests  are  an  individual  problem 
for  each  paper.  It  depends  entirely  how 
much  circulation  a  paper  wants  to  put 
on  and  in  how  quick  a  time.  Big  prize 
contests  are  always  circulation  builders, 
but  they  cannot  be  considered  as  cir¬ 
culation  stabilizers.  New  York  in  par¬ 
ticular  has  gone  in  for  big  cash  prize 
contests.  From  all  reports,  results  have 
been  favorable.  London  has  always 
gone  in  for  big  prize  contests. 

“If  a  contest  carries  reader  interest, 
I  see  nothing  wrong  with  it.  The 
gambling  spirit  is  more  prevalent  to¬ 
day  than  ever  before.  Everybody 
seems  to  want  to  win  something,  so  if 
the  prize  is  big  enough,  contestants  are 
easy  to  get.  I  would  not  sa^  prize 
contests  are  being  overdone  in  this 
country  at  the  present  time.” 

On  the  question  of  cash  prizes  for 


By  GEORGE  A. 

newspaper  carrier  boys,  Mr.  Parker 
pointed  out,  however,  that  such  contests 
"can  very  easily  be  overdone  and  a 
good  boy  organization  ruined  by  con¬ 
stantly  offering  prizes  for  subscriptions 
that  will  make  the  boy  wait  for  a  prize 


Walter  J.  Parker 

contest  rather  than  use  individual  effort 
for  consistent  building  of  a  route.” 

Mr.  Parker  recognizes  radio  as  an 
ever-present  competitor  of  the  newspa¬ 
per,  especially  from  a  circulation  an¬ 
gle.  He  expressed  belief  that  con¬ 
trolled  radio  news  broadcasting  has 
materially  helped  newspaper  circulations 
during  the  past  year. 

“The  more  control  exercised  over 
radio  news  broadcasting,  the  more  it 
will  help  newspapers,”  he  bluntly  de¬ 
clared.  “Giving  news  away  can  neycr 
be  considered  an  aid  to  circulation.” 

The  four  big  news  stories  of  1934,  as 
far  as  Chicago  newspapers  circulation 
sales  were  concerned,  were  cited  by 
Mr.  Parker  as  follows: 

(1)  Slaying  of  John  Dillinger;  (2) 
Morro  Castle  catastrophe;  (3)  Lind¬ 
bergh  baby  kidnaper  suspect  arrest ;  (4) 
Hauptmann  verdict. 

Based  on  his  own  successful  promo¬ 
tion  of  serial  fiction  in  Chicago,  Mr. 
Parker  told  Editor  &  Pubusher  that 
good  fiction  is  always  of  special  value 
to  circulation. 

“The  trend  of  the  public  is  to  high 
classification,”  he  emphasized.  “This 
is  due  to  education  by  the  newspa^r 
and  radio  of  public  taste.  Poor  fiction, 
no  matter  how  well  promoted,  is  detri¬ 
mental  to  the  newspaper.  Better  class 
fiction  is  one  of  the  most  interesting 
features  in  the  paper.  This  trend  to 
better  class  fiction  is  proved  conclusively 
by  public  demand  for  higher  class  moyie 
stories  and  better  radio  entertainment. 
This  is  a  step  in  the  right  direction.” 


BRANDENBURG 

Offering  his  opinion  as  to  the  relative 
value  of  long  serials  and  short  stories 
to  newspapers,  he  remarked: 

“The  medium  length  story,  running 
approximately  four  weeks,  is  the  best 
type  from  my  own  experience.” 

Mr.  Parker  attracted  attention  of 
circulation  iiianagers  throughout  the 
country  on  two  occasions  during  the 
past  year  by  unusual  methods  adopted 
to  promote  serial  stories.  Last  Octo¬ 
ber  he  directed  the  promotion  of 
“Anastasia,”  a  love  story  built  around 
a  beauty  parlor.  This  story  ran  in 
the  American.  Beginning  two  weeks 
in  advance,  small  teaser  copy  of  one 
word  "Anastasia”  appeared  in  the 
American.  Then  came  a  full  page 
advertisement,  announcing  that  “Anas¬ 
tasia”  beauty  soap  would  be  given 
away  on  various  street  corners  and  at 
listed  beauty  shops.  More  than  250,000 
small  bars  of  soap  were  distributed. 
On  the  inside  of  the  soap  wrapper  was 
the  first  inkling  that  ".Anastasia”  had 
anything  to  do  with  a  serial  story. 
Thousands  of  small  cards  were  placed 
in  public  telephone  booths  and  paper 
napkins  were  distributed  to  drug  stores 
and  ice  cream  parlors,  bearing  the  same 
inscription. 

In  February  of  this  year,  Mr. 
Parker  employed  the  use  of  dramatic 
full-page  black  and  white  action  pic¬ 
tures,  with  but  little  copy,  to  intro¬ 
duce  the  serial  story,  “Hostile  Valley,” 
by  Ben  Ames  Williams,  v/hich  ran  in 
the  Herald  and  Examiner.  A  total 
of  17  full  pages  of  halftone  illustra¬ 
tions  were  used  in  local  newspapers  to 
announce  this  story,  relying  entirely 
upon  newspaper  advertising  to  intro¬ 
duce  the  serial  to  the  public. 

This  tall,  wiry  circulator  caused  con¬ 
siderable  stir  when  he  testified  at  the 
NRA  hearing  in  Washington  last  June 
in  opposition  to  proposed  amendments 
to  the  Daily  Newspaper  Code,  which 
would  have  increased  the  age  limit  on 
carrier  and  street  sale  boys.  Speaking 
from  his  own  experience,  he  said: 

“A  boy  sells  newspapers  for  only  two 
reasons,  one,  to  make  some  money  and 
the  other  to  make  some  noise,  and  if 
you  can  combine  the  two  reasons  into 
one  boy  you  have  got  a  mighty  good 
newspaper  boy.  If  you  go  and  tell  him 
because  he  was  not  born  early  enough 
you  are  going  to  deprive  him  of  his 
job  and  give  it  to  someone  older  who 
will  be  less  efficient,  you  are  going 
to  make  that  boy  hate  your  laws,  and 
when  you  instill  hate  into  a  boy’s  heart 
for  one  law,  he  loses  respect  for  all 
laws.” 

Referring  to  the  moral  obligation 
that  circulation  managers  owe  to  their 
newspaper  boyS,  he  continued : 

“I  have  always  been  proud  of  my 
boy  organization.  There  is  one  rule 
I  have  laid  down  to  every  man  who 
comes  in  contact  with  the  boys,  and 
that  is  that  we  have  a  job  with  moral 
responsibilities.  It  is  not  only  money 
with  the  boys,  it  is  my  intention  and 
always  has  been,  that  every  boy  we 
have  on  our  list,  that  when  he  leaves 
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us,  he  must  be  a  better  boy  for  having 
been  associated  with  us. 

“I  do  not  want  a  seven-year-old  or 
an  eight-year-old  boy  in  our  outfit,  be¬ 
cause  they  are  not  any  good  so  far  as 
we  are  concerned,  and  I  am  only  spew¬ 
ing  for  Chicago.  But  from  ten  yeigi 
up  they  begin  to  make  pretty  good 
newsboys,  because  they  are  in  the  form- 
ative  period  where  you  can  teach  them 
something,  and  they  want  to  learn.  We 
have  a  habit  in  Chicago  of  sending  our 
men  out  to  schools  and  asking  for  the 
boys  that  cause  the  most  trouble  in 
school.  We  know  that  boy  is  merely 
overloaded  with  energy  and  has  got  a 
lot  of  excess  steam.  We  take  this  boy, 
put  him  on  the  corner,  put  a  few  m- 
pers  under  his  arm,  and  let  him  holier 
his  head  off,  and  he  gets  rid  of  all  that 
excess  steam.  Go  back  and  check  the 
schools  and  the  principal  will  tell  you 
that  those  boys  usually  turn  out  to  be 
mighty  fine  scholars.  The  right  j^e 
for  us  is  somewhere  between  10  and 
14.  I  do  not  want  a  five  or  six  or 
seven  year  old  kid  trying  to  beg  some¬ 
body  to  buy  a  newspaper.  This  is  a 
system  of  circulation  I  won’t  work  un¬ 
der.  That  is  a  system  my  superiors 
won’t  allow.  They  do  not  want  any¬ 
body  to  be  begged  to  buy  a  paper.  They 
want  the  boy  to  sell  it.  Selling  news¬ 
papers  is  a  heritage  which  has  been 
handed  down  in  this  country  for  over 
one  hundred  years,  and  newsboys  have 
got  along  fairly  well  in  all  of  that 
time.” 

A  native  of  Chicago  and  educated  in 
the  public  schools  of  that  city,  Walter 
Parker  was  in  the  theatrical  business 
and  in  the  Chicago  assembly  plant  of 
Ford  Motor  Company  as  assistant  sup¬ 
erintendent  prior  to  the  World  War. 
When  this  country  entered  the  war,  he 
joined  the  service,  was  commissioned 
a  second  lieutenant  and  served  11 
months  in  France.  After  the  war  he 
returned  to  the  United  States  and  went 
into  newspaper  circulation  work  with 
the  Hearst  organization.  He  has 
served  as  welfare  secretary,  country  cir¬ 
culation  manager,  assistant  circulation 
manager  and  circulation  manager  of 
the  American,  and  for  two  years  cir¬ 
culation  manager  of  both  Chicago 
Hearst  papers,  the  American  and  Her¬ 
ald  and  Examiner.  On  April  1,  Mr. 
Parker  separated  the  circulation  de¬ 
partments,  placing  Robert  Corrigan,  his 
morning  assistant,  in  charge  of  the 
Herald  and  Examiner. 

Dr.  Truesdale  Puts  Stop 
to  Operation  Publicity 

{Special  to  Editor  k  Puilisher) 

Boston,  April  15 — Boston  newspa¬ 
permen  who  have  been  covering  the 
case  of  Alyce  Jane  McHenry,  the  “up¬ 
side  down  stomach  girl,”  were  inform^ 
by  Dr.  Philemon  E.  Truesdale,  head  of 
the  Truesdale  hospital,  Fall  River, 
Mass.,  that  he  would  refuse  the  press  in¬ 
formation  regarding  the  latest  case 
which  has  come  to  him  through  the 
publicity  gained  from  the  girl’s  opera¬ 
tion. 

The  surgeon’s  statement  follows:  “I 
flatly  refuse  any  information  to  the 
press  regarding  the  operation  or  future 
management  of  the  case  of  William 
Spiegeblatt  of  Newport,  R.  1.  In  the 
cases  of  the  children  who  came  from 
long  distances  and  whose  transporta¬ 
tion  was  made  possible  by  public  sub¬ 
scription,  we  believe  there  have  been  a 
proprietary  and  therefore  legitimate 
public  interest.  No  such  attention  or 
support  has  been  aroused  in  the  case  of 
the  Newport  boy.” 

The  Spiegeblatt  boy  died  April  16. 


ROBERT  SELBY  PROMOTED 
Robert  J.  Selby  of  the  advertiainf 
staff  of  San  Francisco  News  has  been 
promoted  to  local  display  manager. 
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PATTERSON  CHIDES  INDOLENT  EDITORS 

Press  Will  Keep  Its  Freedom,  A.S.N.E.  Head  Says  at  Convention,  Urging  Its  Vigorous  Use — Fore¬ 
sees  Two  New  Political  Parties  in  This  Country 


WASHINGTON,  D.  C,  April  18 
—  In  three  fields — the  political. 


VV  —In  three  fields — the  political.  11/  u*  * 

the  economic,  and  the  social-news-  Wa.h.ngton  Cor«.pon, 

papers  must  now,  more  than  ever  be-  notable  exceptions,  to  whom  we  point 
fore,  carry  on  with  constant  and  con-  with  pride,  we  suffer  from  editorial  in¬ 
structive  concern.  President  Grove  Pat-  activity  and  mental  indolence.  The 
terson  of  the  American  Society  of  press  does  not  lack  courage  but  in  too 
Newspaper  Editors  keynoted  as  the  niany  quarters  it  has  grown  rusty  with 


By  JAMES  J.  BUTLER  ians  could  live  in  California  on  a  higher 

Washington  Correspondent,  Editor  &  Publisher  scale  than  they  do  in  Italy  where,  ®*nce 

notable  exceptions,  to  whom  we  point  periment  in  true  democratic  govern-  Mussolini,  ® 

with  pride,  we  suffer  from  editorial  in-  ment. 

activity  and  mental  indolence.  The  “If  it  slips  and  falls  it  is  we  editors  nnr  ^re^'iirces 

press  does  not  lack  courage  but  in  too  who  will  be  mostly  to  blame.  M  J  suffpred  from  over 

many  quarters  it  has  grown  rusty  with  -Keviewing  the  state  of  the  nation,  .... 


organization’s  annual  meeting  convened  disuse, 
in  this  city  this  afterncKJii.  ."P?‘ 

Counseling  his  associates  against  the  cnticis 
“myth  of  automatic  progress,’’  he  *n  my 

warned  that  intellectual  and  spiritual _ 

decay  follow  in  the  wake  of  personal, 
editorial  muddling. 

'Turning  to  the  political  field,  he  ad¬ 
vised  editors  to  support  the  two-party 
system  as  against  a  system  of  multiple 
blocs,  but  predicted  a  realignment  which 
will  find  one  Liberal  party  and  one 
Conservative  party,  probably  bearing 
those  names. 

“With  this  new  alignment,’’  he  fore¬ 
cast,  “newspapers  are  going  to  be  called 
upon  for  a  high  quality  of  leadership, 
for  the  most  intelligent  interpretation 
of  men  and  measures.’’ 

Mr.  Patterson  expressed  no  concern 
over  the  economic  position  of  the  na¬ 
tion,  pointing  to  its  enormous  resources 
and  commenting :  “We  have  never  suf¬ 
fered  from  over-production,  but  from 
faulty  distribution.  I  have  faith  that 
the  amazing  ingenuity  which  devised 
the  most  amazing  machine  for  produc¬ 
tion  the  world  ever  knew  will  finally 
devise  a  plan  for  more  equitable  dis¬ 
tribution.’’ 

In  the  social  field,  the  ASNE  presi¬ 
dent  dwelt  at  some  length  on  the  cause 
and  cure  of  crime.  mean  j 


wno  Win  oe  mostly  «  mame 

Reviewing  the  state  of  the  nation  Auction,  but  from  faulty  distributioa 
I  would  divide  he  situation  with  which  1  ;  ^  ingenuity 

we  are  confronted  into  three  two-min-  ,  .  ,  ..... 


“Despite  the  usual,  annual  crop  of  we  are  confronted  into  three  two-min-  \ 
criticism,  the  people  of  this  country,  ute  fields.  They  are  the  political,  the  nroduction  the  worlcf  ever 

in  opinion,  »an.  a  freo  press  and  econo, nie.  ,l,e  social  "Sl  “SesS  "“lan'fol 

‘  ^  more  equitable  distribution, 

the  two  major-party  system.  _  I  belike 


,  ,  .  '  ■  '  .  1  1  1  U  _  •  iNCVCr  UCIUIC  IldS  11  UCVII 

that  t'vo  strong  parties  should  be  mam-  ^  newspapers,  with  their  ex- 

tamed;  that  ^ye  shou  d  not  b^ak  dow^n  fJr  reaching  into 

into  a  confusing  mess  of  blocs.  It  is  hearts  and  minds  of  peo- 


well  to  have  one  party  in  and  .one  out-  devotedly 

the  one  out  to  ''^tch  the  one  in,  and  m  constructive  suggestions  to  men 

time,  for  the  better  health  of  the  na  .  office.  Personally  I  do  not 

ion,  .to,  change  places  with  it  I  be-  T 
lieve  It  IS  well  for  newspapers  to  foster 

and  preserve  this  system  It  makes  for  Tdo  not  believe  that  any  na- 

substantiahty  m  political  action.  Be-  «  ^ 

fore  venturing  into  prophecy-always  to  deliberately  unbalanced, 

dangerous-let  me  venture  more  safely  it  took  in, 

*  »  r  o  and  kept  eventually  from  destroying  its 

lc,JXXXVhrasT*.°»n  in  “L""  »' 

the  second  term  of  George  Washing-  the^redit  of  a  man  and  the 

ton.  In  It  he  set  forth  his  philosophy  in  ^  man  are  destroyed,  he 

eighths.  .  dgjtroyed.  With  men,  so  with  gov- 

“The  Republican  party  was  born  out  H  i3  ^he  high  duty  of  news- 

of  the  moral  jssue  of  slavery.  Whe  tn  counsel  steadiness,  economy, 

they  w^re  both  well  under  way  they  P^P  jt  is  the  duty  of 

were  differentiated  by  three  distinct  is  ^g^gp^pers  to  call  for  leadership  among 
sues.  The  Democratic  party  stood  for  ^.xperienced  in  life-men  who  have 

states  rights  and  a  we^  federal  gov-  J  ^  j 

ernment.  It  stood  for  the  retention  of  ^ 

slavery  as  an  economic  necessity  and  j  ^ni  more  con- 


Grove  Patterson 

mean  to  maintain  it.  And  even  if  the 


and  riir^  nf  rrimp  mean  lo  mainxam  11.  /\na  even  ii  xne  ;•  "j  t'v..  vvun  me  suviai  iiciu  i  am  muit  wi»- 

“It  is  the  high  obligation  of  news-  majority  are  at  the  moment  indifferent,  pa^y  ^Lrld  to  the  Theory  of^  few  „^cVn  l^^avaTeUfcr^^ 

papers  to  create  a  new  public  opinion  newspapermen,  acting  with  any  fair  g^g^gg  rights  and  a  strong  central  gov-  a 

in  relation  to  crime  in  the  United  States,’’  ernment  It  stood  for  the  limitation  and  "ow  having  12 OW  murders  a 


he  declared.  “There  must  be  no  sup¬ 
pression  of  news.  That  way  lies  the 
road  to  laxity,  to  forgetfulness,  to  in¬ 


officials  who  fail  through  fear  or  favor,  translate  tnose  fcsoiv 
Constantly  we  must  bring  support  to  per^nal  responsibility 
those  who  do  a  job  with  all  the  com-  Freedom  of  exp 


L€y'is  a“Stro';ic?^rsk“‘' "  it ;; 

solves  into  terms  of  a,v-ii„  Hisannean-d  TtiP  slavprv  i<!<iiie  ^ban  400  killings  yearly.  In  Lon- 

ility.  u  Ir  the  slavery  issue  ^  j  ^  25 

ei^ression,  whether  Both  parties  are  high  ^  In  London  there  will  be  27,  con- 


- -  - J,  .w  —5,-“———.  —  u  at.  J  au  J  a  “What  has  happened?  The  states 

difference.  Constantly  we  must  attack  have  the  courage  and  the  gwd  sense  to  rights  issue,  in  the  old  sense,  has  prac 
officials  who  fail  thrniiorh  fpar  or  favor  translate  those  resolves  into  terms  of  a.Voll.r  aUconnooro/l  'Tt.n  ..In.ror.r  Jcci. 


those  who  do  a  job  with  all  the  com-  ivcuum  cApicasmn,  wucuicr  parties. 

petency  and  courage  that  lie  within  spoken,  has  now  passed  out  daring  to  tread  ir 

tbOT.”  ,  oj ‘be  programs  of  three-fourths  of  the  prophecy,  I  believe  that  the  time  h 

The  13th  annual  meeting  of  the  so-  People  of  the  European  continent.  I  c/J  „  - -  - ; 


victions  out  of  29  murders.  In  Chicago 
there  will  not  be  even  arrests  in  one- 
half  the  cases.  In  any  of  the  larger 


Ihe  13th  annual  meeting  of  the  so-  i^-urup^n  comment.  i  ^  realignment  The  coming  i** 

generation  will  not  stand  for  meaning-  5™"Tn"oTe  yLr  thL^in  dfEngS 


auditorium  of  the  National  Press  Oub,  oiate  the,  blessings  of  liberty  of  expres-  f^g^  The  day  will  come  S? 

with  an  attendance  that  promised  to  '^"bl  he  has  spent  some  time  in  ^j,gy  ^gan  nothing.  Even  ^mes.  Why?  . 

exceed  last  year’s.  Scheduled  events  Rome,  Berlin,  Moscow,  Warsaw,  and  the  names  may  be  changed to  the  Lib-  t  O"®  reason  is  the  delay  in  our  courts. 

will  occupy  this  evening  with  an  off-  ‘be  capitals  of  the  Balkan  countries,  ‘ral  anTthrConse^ativr  -tL  Liberal  V 

the-record  conversation  with  President  whicli  I  have  had  the  opportuni^  to  p^rty  will  attract  those  who  believe  in  system  operates  sl^ly. 

Roosevelt  at  the  White  House,  two  do.  Examine  the  constitution  of  the  Yf  YeV^m^J,"  “mmits  murder  in  Eng- 

business  sessions,  one  executive  on  Fri-  Italian  government  and  you  find  no  particioation  in  business  and^human  af-  I*.',,!® 


day,  a  social  gathering  Friday  evening,  provision  for  freedom  of  speech,  free¬ 
st  which  headliners  of  legislative,  ex-  dom  of  the  press,  freedom  of  assembly. 


participation  in  business  and  human  af-  the  ’  gallows,  week  after  next.' 


ecutive  and  diplomatic  departments  will  t-xamine  the  constitution  of  the  Union 
fraternize  with  press  leaders,  and  a  con-  of  Socialist  Soviet  Republics,  adopted. 


dTm^'of  the  Jre^T  freedom  XassemMy;  ffj-'  •„T,atTrn:^L'^^^l^^°eLSme^L^  Xmcrfcl  he  h  likeirto  be  on  hi^  way  to 

of  sta"e^sJcialilm.’  To  the  Conserva-  the  court  of  appeals  year  after  next. 


tive  party  will  come  those  who  believe  Bot  the  delay  in  the  courts  is  not 


eluding  business  session  Saturday  morn-  curiously  enough  on  the  fourth  of  July  ■  traditional  form  of  American  ‘be  principal  reason.  Wherein  lie’s  the 

ing.  The  annual  banquet  will  be  held  — 19^— and  you  find  no  provision  for  poetical  and  economic  action  "Thev  will  enlorcing  power  of  the  law?  Not  in 
at  the  Willard  Hotel  Saturday  evening,  freedom  of  speech,  fret^om  of  the  press  ^y^^  constitution.^  They  ‘b®  Pobce.  not  in  the  office  of  the 

Mr  Pattersons  speech,  in  part,  was  ^  will  respect  tradition.  They  will  look  prosecuting  attorney.  It  lies  in  the  pe^ 

‘‘'^°bows:  _  before  they  leap.  Thev  will  believe  in  pje  wto  made  the  law.  It  lies  in  pub- 

“I  am  less  disturbed  about  the  ‘free-  .  tremendously  excited  yy^^  preservation  of  the  rights  of  indi-  }«=  opinion.  And  a  new  public  opinion 

dom  of  the  press’  in  the  United  States  vidual  initiative  in  business.  ‘s  wbat  American  newspapers  are  now 

than  I  am  about  the  disposition  of  so  constitution  of  the  United  States  few  this  new  alignment  newsmners 

many  newsoaocr  editors  not  to  do  anv-  which  ever  furnished  a  first-rate  is-  "  “.o  rnis  new  alignment,  newspapers  disregard  of  little  laws  we  create  2“’'- 

mi  wrthX  treSm  that\  S  'T  r.I.fJ'S .’’'S.’’  ;r“' '>js  "''.V 


“M^hile  there  are,  of  course,  excep 


of  which  ever  furnished  a  first-rate  is-  ”  ’.o  mis  new  alignment,  newspapers  disregard  of  little  laws  we  create  2“*'- 
sue,  and  we  aImo.st  forget  the  first  ten  are  going  to  be  called  upon  for  a  high  disrespect  for  big  laws.  For  every 
amendments  to  the  constitution,  which  Quality  of  leadership,,  for  the  most  in-  hundred  who  drive  through  a  red  traffic 
form  the  'bill  of  rights’  by  virtue  of  telligent  interpretation  of  men  and  jjght,  three  will  commit  a  more  serious 

i— a.!-:-  _ a. _  a.L _  mensiire«.  _ 


^  avr.  VI  11^1119  uy  VIILUC  KJl  -  --  ET  -  --  -  -  IIKIU.  llircc  will  LUllUllll  iX  lllUl  C  dCllUUd 

;.?Kr  u  ^  experience  with  newspaper  ^hich  we  have  in  this  country  those  measures.  .  .  ,  ,  crime. 

publishers  and  owners  is  th.at  thev  want  splendid  liberties  which  have  now  be-  Moving  now  into  the  field  of  eco-  **From  the  day  a  child  starts  to  kin- 
hard-hittmg.  come  rare  and  extraordinary  on  the  uomics.  Taking  a  very  long  look.  I  dergarten  in  America  he  is  taught  that 


thoroughly  courageous  editors.  Too  face  of  the  earth. 


frwiiionti,.''  .-'V-w'T”!  r  lacc  ui  me  cartn.  not  too  greatly  disturbed  by  the  eco-  above  all  things  he  must  not  become  a 

v’  *^^®  pi  “Here  are  principles  worth  preserv-  pomic  state  of  the  nation.  With  a  mere  tattletale.  He  must  not  tell  on  anybody, 

the  frequently  we  take  jng,  worth  fighting  for,  worth  dying  Inaction  of  the  world  s  population,  we  ff  others  do  wrong,  he  must  be  silent, 

n  Y  •  I*’'9uently  we  rest  for.  And  it  is  the  great  business  of  produce  40  per  cent  of  its  minerals.  We  !„  England  the  whole  direction  is  dif- 

matters  inattention  to,  great  American  newspapers  to  preserve  them  produce  40  per  cent  of  the  shoes  on  the  fgrent.  When  an  Englishman  sees  an- 

mvth  nf  that  we  may  continue  to  have  the  l5^‘  .°I  ‘b^  per  ,  cent  of  other  in  even  a  trifling  breach  of  the 

th^  rniinf..,  ‘bmk  fun  of  editing  newspapers  but  that  we  timber ;  m.ake  54  per  cent  of  its  iron ;  j^w,  he  immediately  reports  it.  It  is 

so  i!li  in  that  eternal  vigilance  by  64  per  cent  of  its  steel ;  produce  66  per  automatic  with  him.  It  is  tradition  and 

so^we  editors  muddle  with  the  rest.  which  the  liberty  of  the  people  as  a  oI  '‘s  petroleum;  /O  per  cent  of  its  sound  tradition.  There  is  created,  from 


“And  so  the  country  probably  will  whole  shall  be  preserved. 


agricultural  products  and  90  per  cent  childhood,  a  public  opinion  which  at^ 


through.  But  there  is  intellec-  “As  I  said  a  moment  ago,  I  am  not  °I  *‘®  automobiles.  hors  crime, 

tual  and  spiritual  decay  in  personal,  edi-  specifically  so  concerned  with  the  free-  “We  could  set  all  Germany  down  in  “It  is  the  high  obligation  of  newspa- 
"^*^”ub’ng.  dom  of  the  press,  but  I  am  concerned  the  state  of  Texas  with  enough  room  pers  to  create  a  new  public  opinion  in 

‘be  press  in  the  United  States  does  about  the  preserva,tion  of  those  liberties  left  over,  for  the  state  of  Ohio.  And  relation  to  crime  in  the  United  States, 

ba  ^  from  lack  of  freedom.  It  of  political  and  civil  and  social  action  with  a  little  irrigation,  the  65  millions  'There  must  be  no  suppression  of  news. 
*  bad  It  traditionally  and  it  has  it  which,  shall  in  due  time,  for  our  chil-  of  Germany  could  live  better  than  they  That  way  lies  the  road  to  laxity,  to 

ow  and  we  are  going  to  see  to  it  that  dren  if  not  for  ourselves,  make  a  thor-  do  now.  Italy  is  the  size  of  California,  forgetfulness,  to  indifference.  Con- 

we  keep  on  having  it.  But  with  some  oughgoing  success  of  this  American  ex-  And  today  the  42  millions  of  the  Ital-  (Continued  on  page  38) 
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EARLY  NEWSPAPERMEN  “CUTTING”  NAMES  FOR  THEMSELVES 


!fe 

COMIC 

AaTtST 


Awarded  the  Fourth  Prize  ($10)  in  Editor  &  Publisher  Annual  Cartoon  Contest. 
Specially  Drawn  for  Editor  &  Publisher  by  Louis  A.  Paige,  Utica  (\.  Y.)  Obsenrr- 

Dispatch. 


NEW  DOMINO  MERCHANDISING 


190  Newspapers  Getting  Sugar  Copy 
— New  Package  Featured  Each  Week 

A  novel  retail  merchandising  plan,  de¬ 
signed  to  help  grocers  reap  the  fullest 
benefit  of  the  newspaper  advertising, 
has  been  developed  in  connection  with 
the  spring  advertising  campaign  of 
Domino  Sugars,  released  last  week  in 
more  than  190  newspapers  throughout 
the  country. 

The  new  plan  is  to  feature  one  par¬ 
ticular  Domino  package  in  the  adver¬ 
tising  each  week,  enabling  the  retail 
grocer  to  tie  it  up  with  his  store  dis¬ 
plays  and  other  selling.  A  favorable 
reaction  is  expected. 

Through  cooperation  of  the  newspa¬ 
pers  the  retail  trade  is  being  supplied 
with  a  schedule  showing  the  particular 
package  to  be  advertised  each  week. 
Grocers  are  being  urged  to  consult  the 
schedule  and  follow  it  closely  by  featur¬ 


ing  the  sugar-of-the-week  in  their  win¬ 
dows,  floor  displays,  on  their  counters 
and  in  their  advertising. 


DAIRY  PRODUCTS  CAMPAIGN 


Golden  State  Firm  Places  April  to 
October  Schedules 

The  Golden  State  Company,  Ltd., 
dairy  products,  San  Francisco,  whose 
advertising  now  apjiears  on  a  continu¬ 
ous  year-round  basis,  has  released  a 
new  campaign  using  leading  newspapers 
in  Central  and  Northern  California, 
radio,  billboards.  Sunset  Magazine, 
Pacific  Rural  Press,  California  Cul¬ 
tivator  and  trade  papers. 

The  newspaper  schedules  run  from 
April  until  the  end  of  October,  and  use 
half  page  black-and-white  copy,  with 
more  frequent  insertions  in  smaller  size 
spaced  in  between  large  size  ads.  The 
first  newspaper  advertisement  to  be  re¬ 
leased  featured  CJolden  State  milk.  The 


MERGER  CYCLE  ENDED 
RANDAU  BELIEVES 


U.  P.  Business  Manager  Says  Pub¬ 
lishers  Are  Solidifying  Their 
Fields — Sees  Some  Tendency 
to  Start  New  Papers 


The  cycle  of  newspaper  mergers 
seems  to  have  run  its  course  and  pub¬ 
lishers  of  the  country  are  now  busy 
solidifying  their  positions  in  their  fields, 
Clem  J.  Handau,  general  business  man¬ 
ager  of  the  United  Press,  told  Editor 
&  Publisher  this  week. 

“In  some  sections  of  the  country  the 
upturn  in  business  conditions  hi 
brought  about  a  tendency  toward  start¬ 
ing  new  papers”,  Kandau  said.  “But 
most  of  the  activity  in  the  industry  to¬ 
day,  according  to  reports  coming  in 
from  our  own  traveling  representatives, 
revolves  around  the  improvement  of  the 
newspaper  product.  Publishers  whose 
minds  have  been  occupied  with  acute 
management  problems  during  the  de¬ 
pression  are  now  in  the  market,  not 
for  luxuries,  but  for  products  and  ser¬ 
vices  which  have  demonstrated  that  they 
will  improve  the  paper’s  editorial  con¬ 
tent.” 

Randau  cited  a  net  gain  of  114  United 
Press  client  newspapers  since  Jan.  31, 
1934,  as  evidence  of  a  renewed  active 
interest  in  what  is  going  into  the  news 
columns. 

“An  upturn  in  advertising  linage  is 
certain  to  result  in  more  business  for 
the  United  Press,”  he  said,  “but  linage 
is  not  necessarily  the  controlling  ele¬ 
ment.  We  continued  to  grow  through¬ 
out  the  depression  because  lean  times 
in  the  new’spaper  industry  gave  empha¬ 
sis  to  the  value  of  a  basic  news  report 
that  would  meet  the  editor’s  news  needs 
with  the  least  possible  waste.” 


(iolden  State  Company,  Ltd.,  has  re¬ 
cently  taken  over  the  warehousing  and 
wholesale  distribution  of  Frosted  Foods 
in  Northern  California,  and  for  the 
time  being  such  efforts  will  be  largely 
confined  to  institutions  such  as  hotels, 
restaurants,  hospitals,  steamship  and 
railroad  companies. 

Golden  State  advertising  is  directed 
by  the  San  Francisco  office  of  N.  W. 
.\yer  &  Sons,  Inc.,  in  conjunction  with 
Nathan  Danziger,  the  company’s  man¬ 
ager  of  advertising  and  sales  pro¬ 
motion. 


SALES  TAX  HELD  INVALID 

Chancellor  F.  IL  Hodge  at  Little 
Rock,  .Ark.,  on  .April  13,  ruled  that 
that  the  2  per  cent  sales  tax  is  in¬ 
valid  and  granted  .A.  Phillips  and  other 
intervening  petitioners  an  injunction 
restraining  Earl  Wiseman,  state  reve¬ 
nue  commissioner,  from  expending 
money  toward  preparations  for  collect¬ 
ing  the  tax,  scheduled  to  go  into  effect 
May  1.  .Attorneys  representing  the 
revenue  commissioner  will  appeal. 


MARTINEZ  NEWSPAPER  SOLD 

The  Martinez  (Cal.)  Herald,  week¬ 
ly,  on  .April  12  passed  into  the  control 
of  Clifford  M.  .Anglim  of  Richmond. 
Cal.,  according  to  announcement  of 
.A.  M.  Richards,  Jr.,  who  has  served 
as  publisher  of  the  paper  for  the  past 
two  years.  Richards,  it  is  understood, 
will  remain  with  the  Herald  under  An¬ 
glim.  .Anglim  was  formerly  State  As¬ 
semblyman  and  is  now  in  charge  of  the 
Federal  Housing  program  for  North¬ 
ern  California. 


NEW  ADMINISTRATIVE  AGENCY 

{Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  April  16— The 
National  Graphic  .Arts  Coordinating 
Committee  has  been  designated  by  NRA 
to  be  the  temporary  administrative 
agency,  pending  action  to  establish  » 
permanent  governing  agency  for  ^ 
trade  mounting  and  finishing  division 
of  the  graphic  arts  industries,  the  Na¬ 
tional  Recovery  Administration  an¬ 
nounced  this  week. 


NEW  W.  VA.  DAILY 

M.  A.  Mertz  has  been  named  busi¬ 
ness  manager  of  the  Logan  (W.  Va.) 
Banner,  which  entered  the  daily  field 
.April  1.  Bernard  Swain  is  circulation 
manager  and  Opal  Hamilton  Hamilton, 
national  advertising  manager.  Fred 
Kimball,  Inc.,  is  national  represen¬ 
tative. 


WOULD  ADVERTISE  STATE 

(Special  to  Editor  &  Pubi.isher) 
Boston,  April  15 — The  Massachusetts 
state  senate  has  voted  favorably  on  i 
budget  item  submitted  by  Governor 
James  M.  Curley  calling  for  appropria¬ 
tion  of  $100,0()()  to  advertise  the  sum¬ 
mer  recreational  advantages  of  the 
commonwealth  this  year.  All  adver¬ 
tising  will  be  placed  outside  the  state 


VAUGHN  WEIDEL  PROMOTED 

Vaughn  Weidel,  promotion  manager 
of  the  New  York  IVorld-TelegraniW 
appointed  classified  advertising  man¬ 
ager  this  week,  succeeding  H.  G.  Bar¬ 
ringer,  resigned.  Mr.  Barringer  is  tak¬ 
ing  a  short  vacation  and  will  announce 
his  future  plans  later. 
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DURSTINE  SPEAKS  AGAINST  “CHISELING” 


Tells  Four-A  That  Responsibility  to  Publishers  Forbids  Bargaining  About  Compensation — Mrs. 

Meloney  Hails  Advertising  as  Savior  of  Lives 


Frank  criticism  of  advertisements 
that  make  themselves  ridiculous 
by  going  to  extremes,  vigorous  defense 
of  advertising  as  a  force  in  raising 
living  standards,  and  clear  definition 
of  the  advertising  agency’s  responsibili¬ 
ties  in  its  work,  marked  the  eighteenth 
annual  meeting  of  the  American  As¬ 
sociation  of  Advertising  Agencies,  held 


By  ROBERT  S.  MANN 


us  reach  a  just  and  effective  basis  of 
recommendation  in  the  making  of  our 
lists.  And  just  as  concretely  can  we 
fulfill  our  responsibility  to  those  owners 
of  media  by  seeking  less  to  poach  on 
each  other’s  accounts  and  more  by  the 
development  of  new  accounts  and  main- 


sidcred  unfair  and  ignorant  attacks  on 
advertising  at  a  meeting  of  farmers  and 
farmers’  wives  at  Cornell  University  in 
I'ebruary,  1934.  She  had  gone  there 
to  speak  from  the  same  platform  with 
three  other  editors.  To  her  surprise, 
she  found  much  discussion  centering 


Speakers’  table  at  annual  Four-A  dinner.  Left  to  right:  Raymond  Rubicam,  new  chairman  of  the  association’s 
board:  Arthur  Brisbane,  columnist  and  editor;  Arthur  Kudner.  retiring  chairman;  Charles  F.  Kettering,  General 
Motors  executive;  John  Benson,  president;  Mrs.  William  Brown  Meloney,  editor  of  This  Week. 


.\pril  11-13  at  W’hite  Sulphur  Springs, 
W.  V'a.  -As  told  in  last  week’s  Editor 
&  Publisher,  the  association  heard  out¬ 
spoken  discussion  of  internal  agency 
problems  in  closed  sessions  on  its  open¬ 
ing  day,  and  elected  new  officers  headed 
by  Raymond  Rubicam  of  New  York 
as  chairman  of  the  board. 

Two  women,  speaking  in  defense  of 
advertising  from  their  respective  view¬ 
points,  took  the  limelight  at  an  open 
session  Friday,  making  deep  impressions 
upon  their  audience.  They  were  Mrs. 
William  Brown  Meloney,  editor  of 
This  IVeek,  Sunday  magazine  for  news¬ 
papers,  and  Mrs.  .Anna  Steese  Richard¬ 
son,  director  of  the  Good  Citizenship 
Bureau,  of  the  IVomen's  Home  Com¬ 
panion.  Both  based  their  talks  on  the 
formidable  anti-advertising  movements 
which  they  have  found  among  the  wo¬ 
men  of  the  country.  Mrs.  Richardson 
cited  specific  copy  that  she  said  aroused 
women’s  ridicule. 

.A  talk  by  Roy  S.  Durstine,  vice- 
president  and  general  manager  of  Bat¬ 
ten,  Barton,  Durstine  &  Osborn,  Inc., 
Xew  York,  came  closest  of  the  open- 
session  siieeches  to  the  topics  discussed 
at  the  closed  sessions.  Speaking  of 
the  agency’s  responsibility  to  those  with 
whom  it  deals,  he  held  close  attention 
of  publishers  who  attended  as  guests 
when  he  said : 

“To  the  owners  of  media,  especially 
to  those  publishers  who  recently  again 
have  been  reaffirming  their  confidence 
in  us,  our  responsibility  is  to  give  evi¬ 
dence  of  our  appreciation  that  we  know 
they  are  resposing  in  us  a  degree  9! 
confidence  which  is  unparalleled  in 
business  history.  Concretely  we  can 
express  our  realization  of  that  fact 
by  a  flat  refusal  to  enter  into  any 
contract  or  agrec-ment  with  anybody 
else  which  opens  the  door  to  bargain¬ 
ing  or  chiseling  in  our  mode  of  com¬ 
pensation.” 

This  reference  was  taken  as  a  direct 
denunciation  of  the  proposals  by  the 
•\ssociation  of  National  .Advertisers  for 
1  new  form  of  agency-advertiser  con¬ 
tract  which  would  ignore  the  customary 
^^ency  commission  system. 

Continuing  his  mention  of  relations 
publishers,  Mr.  Durstine  added: 
Concretely  too  we  can  express  it 
greater  courtesy,  a  more  open 


bv 


nund,  a  fuller  capacity  for  absorbing 
the  facts  which  they  bring  us  to  help 


taining  the  structure  of  advertising  in 
which  they  have  invested  a  thousand 
to  our  hundreds  or  tens.” 

•A  few  minuutes  he  added: 

“We  owe  it  to  ourselves  to  run  our 
own  destiny.  .A  lot  of  people  are  telling 
us  that  we  are  the  agents  of  the  ad¬ 
vertiser  or  the  agents  of  the  publisher 
or  the  agents  of  somebody  else.  We 
aren’t  the  agents  of  anybody,  gentle¬ 
men,  unless  we  are  the  agents  of  our¬ 
selves.  Let’s  be  true  to  that.” 

Mr.  Durstine  said  that  agency  prin¬ 
cipals  had  met  responsibilities  to  their 
organizations  by  reducing  their  own 
salaries  and  by  reducing  or  abolishing 
dividends  before  they  cut  personnel. 
“In  one  case  I  know’,”  he  said,  “the 
chief  stockholders  of  an  agency  late 
in  1932  actually  returned  their  dividends 
declared  earlier  that  year.” 

Responsibilities  to  clients,  he  said, 
call  for  increased  sincerity  and  courage 
in  maintaining  honest  convictions  about 
campaigns.  He  concluded: 

“Most  important  of  all,  to  the  pub¬ 
lic  is  our  greatest  responsibility.  If 
you  don’t  believe  that  advertising  is 
bringing  the  public  a  higher  standard 
of  living  than  it  could  enjoy  and  bring¬ 
ing  it  more  economically  than  with  any 
other  form  of  selling,  by  all  means  go 
home  and  dissolve  your  agency  and  get 
yourself  appointed  the  local  represen¬ 
tative  of  Consumers  Research. 

“When  a  prominent  big  shot  in  the 
Department  of  .Agriculture  is  holding 
up  two  full-page  newspaper  advertis- 
ments  and  saying  that  as  much  would 
be  sold  if  the  whole  thing  was 
aliolished.  that  is  no  time  for  anybody 
in  the  advertising  business  unless  he 
knows  in  his  heart  of  hearts  that  no 
other  method  of  selling  ever  devi.sed 
or  even  proposed  could  tell  so  many 
lieople  so  quickly  and  at  so  little  cost 
the  news  of  what  scientists  have  dis¬ 
covered  in  laboratories — of  what  tech¬ 
nical  men  in  less  spectacular  but  just 
as  effective  workrooms  have  learned 
to  make  life  happier  and  more  con¬ 
venient,  and — yes — more  bountiful  and 
more  beautiful  for  the  millions  of  our 
countrymen.  That  is  the  ‘abundant 
life’  of  which  we  have  heard  so  much. 
.And  you  must  know  now  that  the  only 
way  this  news  will  ever  reach  the  mass 
of  .Americans  is  by  advertising.” 

Mrs.  Melonev  told  how  she  had  been 
unexpectedly  stirred  by  what  she  con- 


ahout  the  question  of  what  is  wrong 
with  advertising.  Copies  of  anti-adver- 
tisirg  resolutions  (not  sponsored  by  the 
university,  she  emphasized)  were  dis¬ 
tributed  among  the  audience. 

“I  hadn’t  realized  how  strongly  I  felt 
about  advertising  until  then,”  she  told 
the  agency  meeting.  “I  was  appalled 
at  the  ignorance  about  advertising.  Sud¬ 
denly  I  found  myself  on  my  feet,  dis¬ 
carding  my  prepared  notes.  'How  many 
of  you  in  this  cold  north  country  have 
oil  heaters?’  I  asked.  Many  hands  went 
up.  ’How  many  of  you  were  told  about 
those  heaters  by  your  government?’  I 
asked.  Only  four  hands  showed.  They 
had  learned  about  the  heaters  from  Cor¬ 
nell.  The  rest  got  their  information 
from  advertising.” 

Mrs.  Meloney  devoted  most  of  her 
address  to  her  personal  experiences  with 
advertising. 

She  told  how  she  married  in  her 
teens  at  the  beginning  of  a  depression 
period,  and  how  her  husband  had  lost 
his  all-important  job  as  renorter  on 
the  old  Neie  York  ll:'ciiiii<i  World  be¬ 
cause  he  spoke  a  good  word  for  ad¬ 
vertising. 

“The  World’s  ship  news  man  had 
missed  John  Wanamaker,  returning  from 
Europe,”  .she  said.  “The  other  ship  re¬ 
porters  had  obtaineil  an  announcement 
from  Mr.  Wanamaker;  so  the  advertis¬ 
ing  manager  of  his  store  sent  the  an¬ 


nouncement  to  Florence  D.  White,  the 
World’s  manager.  The  latter  sent  it  up 
to  Charles  Chapin,  the  city  editor. 
Chapin  threw  it  on  the  floor  and  said 
he  would  print  nothing  that  came  from 
the  advertising  department. 

“Now  jobs  were  precious  in  those 
days.  But  Bill  Meloney  picked  up  the 
paper  from  the  floor  and  said.  ‘Why, 
this  is  news.’  And  when  Chapin  grew 
angry  and  refused  to  consider  it.  Bill 
went  back  to  his  desk  and  wrote  the 
song  of  the  honest  ad,  under  the  title 
‘The  Last  Magic.’ 

CText  of  ‘The  Last  Magic’  will  be 
found  in  a  box  on  page  22.) 

"Cliapin  read  that,  and  threw  it  also 
on  the  floor,  and  said :  ‘Meloney,  you’re 
fired.  1  won’t  have  a  man  like  that 
on  my  staff.’ 

".At  the  door  Bill  Meloney  turned  and 
said  to  Chapin ;  ‘Some  day  I’ll  edit 
this  paper  and  you’ll  be  in  jail.’  And 
tlie  day  came  when  Bill  was  city  editor 
of  the  World  and  Chapin  was  in  Sing 
Sing  for  murdering  his  wife.” 

Mrs.  Meloney  told  how  as  the  young 
mother  of  a  sick  baby  she  was  referred 
to  the  advertising  pages  of  a  magazine 
by  Dr.  L.  Emmett  Holt,  who  later 
achieved  wide  fame  as  a  baby  siiecialist. 
She  had  used  a  nursing  bottle  with  a 
long  rubber  tube,  as  shown  in  edi¬ 
torial  sitace  in  the  magazine,  but  the 
advertisement  to  which  Dr.  Holt  turned 
showed  a  wide-mouthed  bottle  which 
could  be  kept  clean.  Later,  as  editor 
of  Delineator,  she  persuaded  Dr  Holt 
and  other  physicians  not  only  to  write 
articles  of  advice  to  mothers,  but  to  help 
word  the  advertisements  for  recom¬ 
mended  products.  Against  their  ethical 
objections,  she  used  the  argument  that 
through  the  editorial  and  advertising 
columns  they  could  help  save  babies’ 
lives. 

“My  own  son  lives  and  makes  my 
life  worth  living  as  a  result  of  adver¬ 
tising.’’  .she  concluded.  “I  owe  you  a 
debt  that  can  never  be  paid.  Every 
.American  mother  owes  you  a  debt. 
Every  time  you  write  an  advertisement 
that  lifts  the  standard  of  living,  you 
have  done  more  than  any  senator. 

“1  wish  I  could  write  over  every 
agency  door.  ‘Knowledge  is  useless  un¬ 
til  it  is  given  to  the  people.  Knowledge 
is  without  ix)wer  until  the  public  ac¬ 
cepts  it.’  Von  alone  can  perform  this 
magic.” 

.Sirs.  Richardson  likewise  began  her 
talk  by  saying  that  she  had  been  shocked 
and  angered  at  women’s  ignorance  of 
advertising.  She  has  just  returned  from 
a  12.(K)()-mile  speaking  trip,  during  which 
'he  studied  women’s  interests  and  par¬ 
ticularly  tiieir  attiturtc  toward  advertis¬ 
ing. 

■  Believe  me,  I  heard  plenty  about  ad¬ 
vertising.’’  she  said.  “In  every  state  I 
found  exactly  what  Mrs.  Meloney  found 
at  Cornell.  .Ml  in  all,  this  sort  of  propa¬ 
ganda  has  reached  and  thoroughly  per- 


Robert  L.  Smith,  general  manager  of  the  Charleston  (W.  Va.)  Gazette,  and 
P.  L.  Thomson,  president  of  the  Audit  Bureau  of  Circulations,  who  were 
prominent  figu)'es  at  the  Fonr-A  convention. 
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THE  LAST  MAGIC 
By  William  Brown  Meloney 

I  SING  the  Song  of  the  Ad — 
the  Honest  Ad. 

I  am.  Myself,  an  Honest  Ad. 

I  pay  my  Way  wherever  1  go. 

I  am  the  High  Chamberlain  of 
Cleanliness;  the  Arch  Enemy  of 
Disease.  I  am  the  Destroyer  of 
Hovels;  the  Light  of  Dark 
Places.  I  kiss  the  Hue  of  Health 
into  the  Cheeks  of  Babes.  1 
smooth  the  Path  of  Old  Age.  I 
fire  the  Homing  Instinct  in  the 
Breasts  of  Men,  and  I  turn  their 
Thoughts  to  Love.  I  make  Wo¬ 
men  desire  Homes.  I  am  the 
Builder  of  Homes — the  Garber 
of  their  Inhabitants.  I  make 
Gutter  Gazers  look  up  at  the 
Stars.  I  am  the  Torch  of  Emu¬ 
lation,  the  Reporter  of  Progress, 
the  Spur  of  Genius;  the  Bread 
of  its  Dreams.  I  am  the  Sign  of 
Success.  I  am  Success.  I  speak 
in  the  Tongues  of  all  Christen¬ 
dom.  I  am  Universal.  I  move 
Mountains.  I  make  Deserts 
burgeon  is  Vines  and  Golden 
Wheat,  in  Towns,  in  Great  Cities. 
I  plume  Sea  Skies  and  fret 
Rivers,  and  I  harry  Deep  Waters 
with  Traffic.  I  am  the  Spirit  of 
Commerce- -the  Touchstone  of 
Industry.  I  rob  Labor  of  Drudg¬ 
ery.  I  renew  faith  in  Better 
Things.  I  shall  pass  with  man’s 
Final  Thought.  I  am  the 
World’s  Last  Magic.  The  Honest 
Ad. 


Shelley  Tracy  of  New  York,  president 
of  Tracy-Locke-Dawson,  Inc„  chairman 
of  the  general  committee  which  ar¬ 
ranged  the  convention,  and  Merle  Side- 
ner  of  Indianapolis,  president  of  Side- 
ner.  Van  Riper  &  Keeling,  Inc.,  chair¬ 
man  of  the  resolutions  committee. 


meated  organized  women  to  the  number  it  is  just  because  the  majority  of  women 
of  6,000,060.”  "ho  are  the  purchasing  agents  for  their 

Fr’ankiv  telling  the  advertising  men  families  have  reached  the  age  when  they 

that  they  are  to  blame  for  much  of  realize,  alas,  that  no  man  is  interested 

women’s  dissatisfaction  with  advertising,  in  touching  their  skin,  however  smooth, 
Mrs.  Richardson  said;  or  their  lips,  however  enticing. 

“So  let  us  discuss  advertising  that  “Much  of  the  medical  supply  adver- 
women  do  not  like.  Some  of  it  is  bad,  tising  is  in  poor  taste  and  often  ridicu- 
unconvincing.  Some  of  it  is  merely  lous.  In  their  desire  to  pique  interest 
out-dated.  ^  Remember,  the  tastes  of  and  curiosity,  copywriters  go  to  absurd 

women  in  advertising  change  as  in  hats,  extreme.  Perhaps  many  of  you  have 

Under  our  out-moded  advertising  falls  seen  the  page  ad  of  a  certain  shoe  in 
the  testimonial  of  the  movie  star  and  the  December  magazines.  beautiful 
of  the  woman  who  is  rich  and  socially  bride  from  head  to  ankle.  A  photo- 
prominent.  Blit  women  do  like  group  sraph  of  a  young  and  bewitching  girl 
testimonials.  By  this  I  mean  the  pho-  in  a  bridal  gown  and  this  text: 

A|^gri*Qf\Vic  tHp  IpttF'f'Q  ^ mm  wofiipn  Hcflutiful,  blotiuf,  21.  c\cr\onc  is 

tograpns  ana  tne  letters  irom  women  Hamilton  makes  a  loveiv 

like  themselves,  home-makers  of  moder-  bride.  Everything  about  her  shows  years  of 

careful  gr,)oming  and  attention.  Ber  finger- 
-  - tips  are  faultless,  her  hair  is  lustrous,  her 

throws  perfect,  her  complexion  the  envy  of  be¬ 
holders.  her  figure  gorgeous. 

“Yet,  as  she  proudly  rests  her  satin  sleeve 
on  the  muscular  Hamilton  arm  a  secret  re¬ 
morse  mars  her  happiness.  Her  thoughts  are 
in  her  shoes.  She  is  so  ashamed  of  her  feet. 
And  they  hurt.  too.  For  inside  her  bright 
new  slipi)ers  lurk  poor  misshapen  feet  with 
twisted  toes,  aching  arches  and  ugly,  cal- 
1  loused  heels. 

E  “Hamilton  doesn’t  know  yet. 

H  “What  kind  of  guy  is  Hamilton?’’ 

■  Mrs.  Richardson  asked.  “Didn’t  he  ever 

■  take  her  for  a  swim?” 

■  ".\nd  now  for  the  advertising  that 

■  w  omen  like  ; 

I  "They  like  pictures.  You  owe  that 

H  change  of  taste  to  the  movies,  '’isual 

advertising,  as  well  as  visual  education 
i'  popular.  Why  read  about  China  when 
''  3  travelogue? 

X I  \  “Women  like  color ;  in  fact,  they 

\/  \  \  about  it.  Women  want 

jt  !  beauty  in  advertising  pages.  The  less 

'  they  have  in  their  homes  and  the  more 

I  \  drab  their  lives,  the  more  beauty  thev 

!  '  N  want  in  advertising.  They  like  to  dream 

d  '  1  J  that  their  homes,  their  frocks,  their 

S«Kv4l  X  dressing  tables  and  their  complexions 


U.  P.  PROMOTES  WILLIAMS 


Named  Sales  Manager,  a  Position 
Vacant  Since  Randan’s  Promotion 

•Announcement  has  been  made  of  the 
appointment  of  Edwin  Moss  Williams 
as  sales  manager  of  United  Press,  with 
headquarters  i  n 

- -  New  York. 

He  will  have 
complete  charge 


listed  on  the  program  to  the  mild  sur¬ 
prise  of  those  who  knew  his  boast  of 
never  making  a  speech.  But  he  kept 
his  record  clear  by  staying  away  and 
.sending  a  manuscript  instead,  which 
was  read  by  William  Blees,  vice- 
president  and  general  manager  of  the 
Getchell  agency.  The  address,  saying 
that  “there  are  no  formulas  for  writ¬ 
ing  advertising.”  contented  itself  with 
•  describing  the  background  of  some 
Getchell  advertisements  that  attracted 
attention  when  run. 

As  an  example  of  advertising  strat¬ 
egy,  Mr.  Getchell  cited  the  “Look  at  all 
three”  campaign  which  introduced  the 
new  Plymouth  car  in  1932.  .At  that 
time,  “thanks  to  the  American  press,” 
the  announcement  of  a  new  Ford  car 
was  eagerly  awaited  by  thousands, 
many  of  whom  had  already  made  up 
their  minds  to  buy  it  sight  unseen.  The 
Plymouth  campaign  delayed  many  of 
these  orders  and  reminded  buyers  that 
the  Ford  was  not  the  only  new  car  to 
await.  Firm  establishment  of  the  Ply¬ 
mouth  in  the  low-priced  field  dates 
from  then,  said  the  address. 

.A  Socony-Vacuum  campaign  was  de¬ 
veloped  in  a  dozen  days,  after  two 
months  of  preliminary  effort,  Mr. 

Getchell  reported.  By  questioning  buy¬ 
ers  the  agency  learned  that  they  wanted 
a  good  product  and  expected  to  get  it 
from  well-known  firms,  but  that  clean 
stations  and  courteous  attendants  were 
the  determining  factors.  Hundreds  of 
advertisements  were  then  built  around 
the  phrase  “Friendly  Service.” 

Mr.  Getchell  spoke  for  news  treat¬ 
ment  of  advertisements,  saying  that  he 
used  photos  lavishly  to  achieve  real¬ 
ism  and  human  interest.  He  piedicted 
that  photos  will  be  still  more  widely 
used  in  the  future.  -Advertising,  he 
said,  has  made  great  strides  in  the  last 
ten  years,  but  is  perhaps  too  artificial 
in  seeking  interest. 

Arthur  Brisbane,  Hearst  columnist 
and  editor  of  the  New  York  Mirror, 
began  his  talk  at  the  annual  dinner  that 
climaxed  the  convention  by"  speaking 
of  the  death  of  Adolph  S.  Ochs. 

“.An  intelligent  member  of  your  as-  _ ^ 

sociation,”  said  Mr.  Brisbane,  “asked  wealth,”  he  said.  “Bu 
me  whether  the  quality  of  the  New  to  studv  long  division 
York  Times  will  deteriorate  now.  I  tion.  What  we  need  i 
am  glad  to  answer  that  there  is  not  the  tiplication.” 

1  slightest  danger  of  the  results  of  Mr.  — - 

I  Ochs’s  work  falling  to  the  ground  now  SUGDEN  GETS 
;  that  he  is  not  here.  The  Times  will  J.  I,.  Sugden  -Advei 
I  continue  as  it  should,  and  will  increase  Chicago,  has  been  an; 
the  honor  that  attends  its  creator.  the  advertising  activitit 

Turning  to  advertising,  Mr.  Brisbane  t.'asualty  Company  an;i 
t  said;  “Advertising  consists  of  getting  -urance  C<  mpany. 


of  the  U  n  i  t  e  d 
m  Press  sales  or- 
Bfci.  W  ganization  in  the 

JjHk  JL^  United  States  and 

occupy  a  post 
which  has  not 
been  filled  since 
Clem  J.  Randau 
became  general 
business  manager 

Williams  joined 
Edwin  M.  Williams  the  U.P.  in  1927 
in  New  A’ork.  Subsequently  he  was 
stationed  in  Kansas  City  as  southwest¬ 
ern  business  representative,  and  later 
in  .Atlanta,  Ga.,  as  southern  divisiem 
manager  in  charge  of  news  and  busi- 
ness. 

Prior  to  joining  U.P.  NVilliams  pub¬ 
lished  several  newspapers  in  Texas  and 
Mississippi.  In  1925  he  acted  as  sec¬ 
retary  to  the  president  of  the  Press 


— — —  ^  her  new  electric  refrigerator,  or  down 

.  „  .  .  *he  siMitless  cellar  to  view  her  oil 

Raymond  Rubiram,  of  loung  &  Rubi-  burner. 

cam,  Inc.,  New  York,  newly  elected  “Women  are  interested  in  what  their 
chairman  of  the  Four-A  board.  children  like.  Just  remember— there 
ate  means,  everyday  friendly  people  ;ome  2().(X)0.000  mothers  in  the 

such  as  you  find  in  the  advertising  of  States.” 

the  laundry  association.  William  C.  McKeehan.  Ir..  of  J.  Wal- 

“.Another  out-dated  type  of  advertis-  Thompson  Company.  New  York,  told 
ing  is  the  cartoon.  It  may  amuse  the  ^he  advertising  men  that  tremendous 
children,  and  give  dad  a  laugh,  but  possibilities  lie  in  the  government’s 
mother  does  not  like  to  be  caricatured,  bousing  program,  not  only  in  repairing 
even  though  she  knows  she  looks  that  modernizing  but  later  in  new  build¬ 
way.  big.  He  pointed  out  that  this  is  the 

“You  have  sold  cakes  of  soap  by  the  brst  time  the  government  has  definitely 
million,  jars  of  cold  cream  and  dentri-  ^rged  its  citizens  to  build,  and  that  the 
fice  in  equally  large  quantities  by  ex-  of  the  government  in  Washington 

ploiting  the  ‘skin  men  love  to  touch’  bold  material  of  great  value  to  business, 
and  the  ‘lips  they  like  to  kiss.’  May  I  To  take  advantage  of  this,  he  said, 
su'/gest  yon  lay  off  this  type  of  adver-  'be  Four-.A  has  placed  a  research  man 
tising?  Women  have  suddenly  devel-  'o  Washington  to  make  this  material 
©tied  a  iKeve  on  advertising  that  smacks  available  to  Four-.A  members.  .A  series 
of  sex  appeal.  Perhaps  they  have  gone  of  bulletins  to  members  is  being  based 
clean-minded  with  the  motion  picture  on  the  government  data, 
producers.  Perhaps  the  tabloids  have  left  J.  Stirling  Getchell.  head  of  J.  Stir- 
too  little  to  the  imagination  or  perhaps  li^S  Getchell,  Inc.,  New  York,  was 
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FAST  READING  MODERN  EDITING  PROBLEM 


New  Gallup  Analysis  Shows  Need  of  Determining  Amount  of  Time  Reader  Spends  On  Newspaper 
— Grouping  of  Features  Heightens  Interest — Survey  Indicates  Interesting  Trends 


) 


\  QUANTITATIVE  analysis  to  deter. 
ix  mine  not  only  what,  but  how  much 
the  average  reader  of  daily  newspapers 
reads,  has  recent¬ 
ly  been  made  on 
a  preliminary  ba¬ 
sis  by  Gallup  Re¬ 
search  Service, 
according  to 
Harold  H.  Ander¬ 
son,  managing 
director,  Chicago, 
who  outlined  to 
Editor  &  Pub¬ 
lisher  this  week 
significant  factors 
uncovered  in  this 
new  study  of 
reader  habits  in 
Hakold  H.  Andessos  relation  to  total 
editorial  content.  Mr.  Anderson’s  ob¬ 
servations  are  based  on  surveys  made 
of  two  newspapers  in  widely  separated 
communities  during  the  period  of  the 
Hauptmann  trial. 

Of  special  interest  to  editors  is  the 
fact  that  while  ordinary  types  of  news 
and  features  have  a  normal  reader  in¬ 
terest  value  to  the  average  reader,  n(;ws 
stories  containing  testimony  in  the 
Hauptmann  case  attracted  not  only  a 
high  percentage  of  men  and  women 
readers,  but  were  read  with  unusual 
intensity  from  beginning  to  end,  despite 
the  fact  they  were  carried  over  into  in¬ 
side  pages. 

The  important  application  of  this  new 
quantitative  study,  as  viewed  by  Mr. 
Anderson,  is  need  for  greater  editorial 
attention  to  the  selectivity  which  Mr. 
and  Mrs.  Average  Reader  exhibit  and 
the  speed  with  which  they  peruse  their 
daily  paper.  Editors,  he  feels,  need  to 
place  greater  emphasis  on  the  import¬ 
ance  of  editing  and  displaying  news, 
and  arrangement  of  continuing  features, 
keeping  in  mind  always  that  it  is  the 
exceptional  reader  who  methodically 
reads  the  newspaper  from  front  page 
to  back. 

“It  will  be  interesting  to  estimate  in 
further  studies,  the  amount  of  time  de¬ 
voted  by  the  average  reader  to  his  or 
her  daily  newspaper,”  remarked  Mr. 


By  GEORGE  A. 

Anderson.  “The  newspaper  today  is  a 
department  store,  furnishing  news,  in¬ 
terpretation,  entertainment,  humor  and 
advice.  Editors  should  be  interested 
in  knowing  how  much  the  average 
reader  actually  reads.” 

As  a  basis  for  comparatively  analysis, 
he  outlined  the  editorial  content  of  an 
average  metropolitan  newspaper,  point¬ 
ing  out  it  contains,  in  general,  the  fol¬ 
lowing  material; 

115  general  news  stories;  30  sports 
stories ;  6  society  and  club  stories ;  25 
financial  stories ;  8  comics ;  24  news  pic¬ 
tures  :  27  general  features,  including 
columns,  cartoons,  women’s  features  and 
fiction ;  and  5  editorials. 

Keeping  this  general  content  in  mind, 
Mr.  Anderson  turned  to  the  breakdown 
of  the  two  newspaper  studies  at  hand, 
one  a  metropolitan  daily,  the  other  a 
non-metropolitan  paper,  showing  ap¬ 
proximately  how  much  of  each  type  of 
editorial  matter,  from  editorials  to 
comics,  the  average  reader  consumes. 
Paper  A,  for  instance,  carried  94  general 
news  stories  of  which  Mr.  and  Mrs. 
Average  Reader  read  18  of  the  total. 
Paper  B  carried  149  general  stories,  of 
which  21  were  read  by  the  average 
reader.  The  breakdown  for  other  clas¬ 
sifications  of  news  and  features,  on  the 
basis  of  average  reader  consumption, 
follows : 

Sports  news ;  Paper  .\  carried  30 
stories  and  tables  of  which  7  were  read 
by  the  average  male  reader.  Paper  B 
carried  37  of  which  5  were  read. 

Editorials :  Paper  A  carried  7  of 
which  2J4  were  read  by  men  and  8/10 
of  an  editorial  by  women.  Paper  B 
carried  4  of  which  1  was  read  by  men 
and  ^  an  editorial  by  women. 

Society  news:  Paper  A  carried  17 
stories  or  items,  of  which  the  average 
woman  read  4}/$.  (Paper  B  grouped 
all  its  society  news  under  one 
head.) 

Comics:  Paper  A  carried  6  of  which 

4  were  read  by  the  average  man  or 
woman.  Paper  B  carried  8  of  which 

5  were  read. 

News  pictures:  Paper  A  carried  24 


BRANDENBURG 

of  which  19  were  noted  or  seen  by  the 
average  reader.  Paper  B  carried  15 
ot  which  6  were  seen. 

As  a  means  of  increasing  reader  inter¬ 
est  in  news  stories,  the  Pittsburgh  Press 
and  Worcester  (.Mass.)  Telegram  are 
featuring  colorful  quotations  from  news 
stories  both  on  page  one  and  inside  the 
paper,  Mr.  Anderson  pointed  out.  The 
feature,  occupying  about  a  stick  of  space, 
appears  in  the  Telegram  under  the  head¬ 
ing:  “Quotes  from  Today’s  Telegram.” 
It  was  found  that  both  these  features 
have  a  high  reader  value  and  aid  in  cre¬ 
ating  interest  in  stories  from  which  quo¬ 
tations  are  used. 

“Newspapers  could  be  edited  far  more 
effectively  for  the  benefit  of  readers  if 
the  average  reading  time  available  for 
the  reader  were  taken  into  considera¬ 
tion,”  commented  Mr.  Anderson.  “Any¬ 
thing  in  typographical  display,  depart¬ 
mentalizing,  etc.,  which  makes  it  easier 
for  the  reader  to  select  and  find  news 
of  particular  interest  to  him  is  a  de¬ 
cided  competitive  advantage  to  any 
newspaper.  Perhaps  the  general  group¬ 
ing  of  comic  strips  on  one  page  ex¬ 
plains  why  those  interested  in  comics 
peruse  such  a  high  proportion  of  total 
number  of  strips  in  the  paper.  It  has 
often  been  supposed  that  the  average 
reader  might  peruse  one  or  two  favorite 
comics,  but  it  is  rather  startling  to  find 
that  Mr.  and  Mrs.  Average  Reader  fol¬ 
low  so  many  strips.  This  is  easy  to  ex¬ 
plain,  however,  because  the  reader  may 
have  started  by  following  one  or  two 
and  has  been  attracted  to  additional 
comics  by  particular  episodes  or  contin¬ 
uity  in  the  adjoining  strips. 

“So  it  is  with  news  pictures,”  he  con¬ 
tinued.  “Paper  A  carried  24  news  pic¬ 
tures  of  which  the  average  reader  had 
noted  19,  or  approximately  80  per  cent 
of  the  total.  In  Newspaper  B,  on  the 
(lay  of  the  survey,  there  appeared  only 
15  news  pictures  and  the  average  reader 
remembered  seeing  only  .six,  or  approxi¬ 
mately  40  per  cent.  This  contrast  be¬ 
tween  the  two  papers’  pictorial  display 
is  probably  due  to  the  fact  that  Paper 
B  carried  not  only  less  pictures,  but 


they  were  comparatively  small.  Sev¬ 
eral  were  one  column  portrait  cuts, 
which  usually  attract  less  attention,  un¬ 
less  the  personality  pictured  is  front  page 
news.  Likewise,  advertisements  using 
small  illustrations  invariably  seem  to 
attract  less  attention  than  photographs 
with  full  length  figures,  or  interesting 
background. 

“The  contracting  results  of  these  two 
papers  should  give  any  editor  courage 
to  devote  necessary  space  for  pictures 
and  illustrations,  which  will  convey  a 
sub-conscious  impression  of  brightness 
to  the  editorial  content  of  a  newspaper,” 
declared  Anderson. 

Commenting  upon  comparatively  low 
reader  interest  in  staff  editorials,  Mr. 
.\nderson  pointed  out  that  in  the  case 
of  Paper  A,  with  seven  editorials,  they 
were  short,  well-written  and  took  a  de¬ 
finite  stand  on  the  subject  at  hand.  The 
editorials  in  the  other  paper  were  too 
long  to  be  inviting  and  lacked  punch. 
When  a  paper  puts  an  important  edi¬ 
torial  on  the  front  page,  it  can  double 
its  reader  audience  for  that  particular 
editorial.  Inside  page  editorials  in  that 
issue,  however,  suffer  from  less  reader 
attention,  he  said. 

The  intensity  of  interest  evidenced  by 
both  men  and  women  readers  in  the 
recent  Hauptmann  trial  was  graphically 
charted  in  the  two  surveys  under  ques¬ 
tion,  revealing  that  an  unusual  high  per¬ 
centage  of  readers  started  the  epic  story 
on  page  one  and  carried  over  in  great 
numbers  to  the  inside  pages.  Mr.  An¬ 
derson  cited  to  Editor  &  Publisher  the 
example  in  one  paper  where  Haupt¬ 
mann’s  court  testimony  was  started  by 
71  per  cent  of  men  readers  and  67  per 
cent  of  women  on  page  one  and  con¬ 
tinued  over  to  page  two  by  59  per  cent 
of  men  and  60  per  cent  of  women;  con¬ 
tinuing  thence  over  to  page  three  were 
56  per  cent  of  men  and  52  per  cent  of 
women;  and  even  when  the  story  was 
continued  further  to  page  18  in  the  same 
issue,  48  per  cent  of  both  men  and 
women  readers  finished  the  entire  tes¬ 
timony. 

“This  is  most  unusual,”  he  commented, 
(Continued  on  page  68) 
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LINAGE  MAKES  GOOD  GAIN  IN  MARCH 

Advance  in  Barometer  Standing  Parallels  That  of  Year  Ago — Network  Broadcasting  Breaks 

Record — Magazines  9.5%  Ahead  of  Last  Year 


TREND  OF  NEWSPAPER  LINAGE 

(Compiled  from  Media  Records 

measurements  in  52  cities) 

1935 

1934 

I'ct.  of 

E.&P. 

Linage 

Linage 

1934  Barometer 

Total  Advertising: 

March  . 

110,066,979 

103,648,150 

106.2 

94.8 

February  . 

85,430,259 

80,787,702 

105.7 

86.8 

Januarv  . 

88,054,983 

82,454,643 

106.8 

86.2 

Display  Only: 

March  . 

90.577,301 

87,071.472 

104.0 

94.7 

February  . 

.  70,107,557 

67,126,246 

104.4 

87.0 

Classified: 

March  . 

19,489,678 

16,576,678 

117.6 

95.0 

February  . 

15,322,702 

13,661,456 

112.1 

86.2 

Retail: 

March  . 

62,750,781 

59,498,299 

105.5 

99.7 

February  . 

47,534,992 

44,380,706 

107.1 

91.5 

Department  Store: 

March  . 

26,072,319 

24.838,607 

105.0 

103.5 

February  . 

19,339,809 

18,912,015 

102.2 

93.8 

General : 

March  . 

20,214,570 

19,383,930 

104.3 

88.6 

February  . 

16,939,316 

16.744,682 

101.2 

83.2 

Automotive: 

March  . 

.  5,559,564 

6,179,128 

90.0 

82.2 

February  . 

4,183,473 

4,358431 

96.0 

73.9 

Financial: 

March  . 

2,052,386 

2,010,115 

102 . 1 

05.4 

February  . 

1,449,776 

1,642,627 

88.2 

55.3 

BROADCAST  ADVERTISING 

1  (Compiled  from  reports  of  National  Advertising  Records 

1935 

1934 

Pet.  of 

E.&P. 

Dollars 

Dollar> 

1934  Barometer 

NBC  March  . 

$2,991,998 

$2,507,890 

119.3 

CBS  March  . 

1,829,553 

1,524,904 

120.0 

Total  NBC  &  CBS: 

March  . 

4,821,551 

4,032,794 

119.5 

133.1 

February  . 

4,411,936 

3,599,460 

122.6 

138.9 

January  . 

4,645,577 

3,797,615 

122.3 

140.4 

1  Note:  Figures  of  the  National  Association  of  Broadcasters,  more  inclu*  I 

1  sive  than  the  foregoing,  but  compiled  only 

through  February  as 

1  yet,  are  given  below,  with  comparative  figures  for  January,  this  1 

February,  1935 

January,  1935 

Nationa 

networks  . . 

54,472,432 

$4,711,529 

Regional  networks  . . 

58,023 

57,916 

National  non-network 

1,334,662 

1429,530 

1  Local  . 

1,340,028 

1.388.850 

Total  Broadcasting  $7,205,145 

$7,387,825 

MAGAZINE  ADVERTISING 

(Compiled  from  reports  of  National  Advertising  Records)  1 

of 

1935 

1934 

1934 

March  weeklies  and 

April  monthlies.. 

$12,809450 

*  $11,693,177**  109.5 

February  weeklies  and  March  monthlies 

10,332,682 

9,232,434 

111.9 

*  Five  issues  of  all  but  one  weekly. 

•*  Five  issues  of  all  but  two  weeklies. 

By  ROBERT  S.  MANN 


Newspaper  advertising  linage  in 
March  took  a  sharp  jump  in  the 
Editor  &  Publisher  Linage  Barometer, 
paralleling  the  similar  advance  made 
in  March,  1934.  Comparisons  month  by 
month  with  the  corresponding  months 
of  1934  fail  to  show  this  advance,  since 
January,  February,  and  March  have  all 
stayed  about  5  or  6  per  cent  ahead  of 
last  year.  March  of  last  year,  however, 
saw  a  good  rise  in  the  barometer,  as 
shown  in  the  chart  on  this  page. 

This  year’s  March  advance  is  the 
more  impressive  in  that  Easter  comes 
three  weeks  later  than  in  1934.  Last 
year,  with  Easter  falling  on  April  1, 
all  Piaster  advertising  was  thrown  into 
March.  This  year  much  of  that  extra 
linage  will  go  to  the  credit  of  April. 

It  is  only  fair  to  recognize  that  the 
barometer  at  this  time  of  year  is  a  little 
distorted  by  the  influence  of  the  1933 
bank  holiday  on  the  figures  with  which 
1935  linage  is  compared.  This  may  add 
a  little  to  the  extent  of  the  March  rise, 
but  cannot  be  the  primary  explanation 
for  the  gain. 

The  Media  Records  figures  for  52 
leading  cities  show  total  daily  newspa¬ 
per  linage  of  110,066,979  lines  in  March, 
or  24,600,000  more  than  in  February. 
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any  other  classification  would  be  noth¬ 
ing  to  cheer  about,  but  which  is  15 
points  ahead  of  its  January  level,  and 
10  points  ahead  of  its  February  level. 

Broadcast  advertising  over  the  two 
big  network  systems  reached  a  new 
high  record  in  March,  totaling  $4,821,- 
551,  or  19.5  per  cent  ahead  of  March, 
P>,14.  March  usually  sees  the  top  of 
tlte  spring  peak. 

Judging  by  the  figures  for  past 
months  of  the  National  .Association  of 
Broadcasters,  the  total  broadcast  ad¬ 
vertising  figure  for  March  must  have 
reached  aixiut  $7,600,000.  This  would 
include  the  non-network  broadcasting, 
both  national  and  liKal,  as  well  as 
minor  additions  to  the  network  figures. 


February  figures  of  the  national  asso¬ 
ciation  are  the  latest  ones  yet  avail¬ 
able. 

Magazine  advertising  as  measured  by 
National  .Advertising  Records  reached 
$12,809,550  in  March  (including  .April 
monthlies),  a  gain  of  9.5  per  cent  over 
March,  1934. 

Interesting  in  connection  with  the  ad¬ 
vertising  figures  is  the  Federal  Re.serve 
Board’s  statement  that  department  store 
sales  rose  more  than  the  estimated  sea¬ 
sonal  amount.  The  board’s  index  rose 
from  72  in  January  to  75  in  February 
and  to  80  in  March.  Because  of  the 
later  Easter,  however,  actual  Nlarch 
sales  were  8  per  cent  smaller  than  in 
March,  1934. 


DAYTON  DAILIES  ARE 
SOLD  TO  L.  B.  ROCK 


No  Sale  Price,  No  Personnel  An¬ 
nouncements  Made  As  Journal 
and  Herald  Change  Hands 
April  1 8 

(By  tcleyraph  to  Editor  &  Publisher) 
D.avton,  Ohio,  .April  18— F.  G. 
Burkam,  president,  Burkam- Herrick 
Publishing  Company,  publishers,  Day- 


Not  since  1931  has  a  March  brought 
this  much  actual  linage,  nor  this  much 
gain  over  February. 

Both  display  and  classified  shared  in 
the  gains.  Classified  was  17.6  per  cent 
ahead  of  1934,  a  wider  margin  than  it 
had  previously  seen  this  year  or  last. 

.All  divisions  of  display  likewise  ad¬ 
vanced  in  the  Barometer.  Department 
store  linage  got  above  100.  The  ag¬ 
gregate  retail  linage  showed  the  only 
(lirect  effect  of  the  late  Hla,ster.  ileclin- 
ing  slightly  by  comparison  with  March, 
1934,  but  his  also  rose  in  the  Barom¬ 
eter.  General  advertising  was  fairly 
strong,  and  more  than  made  up  its 
February  drop  in  the  Barometer. 

The  automotive  industry,  despite 
stirring  reports  of  increased  car  sales, 
seemed  to  be  still  playing  its  cards  close 
to  the  chest.  .Automotive  linage  rose 
more  than  eight  points  in  the  Barom¬ 
eter,  above  its  February  standing,  but 
was  still  equally  far  below  the  January 
Barometer  reading.  It  was  the  only 
classification  to  fall  behind  March.  1934. 

Financial  advertising,  aided  by  bank 
calls  and  easing  of  restrictions  on  new 
issues,  showed  a  quiver  of  life  and  went 
ahead  of  last  year’s  line.  Its  standing 
in  the  Barometer  rose  to  65.4,  which  in 


Lewis  B.  Rork 

ton  Journal  and  Dayton  Herald,  today 
announced  sale  of  the  company  to 
(ieorge  Schroeder  of  Pittsburgh,  repre¬ 
senting  interests  headed  by  Lewis  B. 
Rock,  of  Chicago,  who  resigned  as  busi¬ 
ness  manager  of  the  Chicago  Daily 
Xcu’s.  Mr.  Rock  assumed  his  duties 
as  publisher  immediately.  In  a  front¬ 
page  box  announcement,  Mr.  Rock  said 
“The  new  ownershio  dedicates  itself 
and  rededicates  these  newspapers  to  the 
statement  of  principles  of  public  service 
which  for  many  years  have  appeared 


continuously  at  the  head  of  its  morn¬ 
ing  newspajjer  editorial  page.’’ 

Mr.  Burkam,  in  a  front-page  box  an¬ 
nouncing  the  ownership  change,  paid 
warm  tribute  to  his  employes,  saying: 
“To  my  beloved  staff  of  loyal  workers 
who  have  given  me  such  devoted  service 
I  shall  not  say  farewell  but  ‘God  bless 
you  all.’  I  shall  never  put  you  out  of 
my  heart.” 

No  personnel  changes  are  contem¬ 
plated  at  his  time.  The  sale  price  will 
not  be  revealed. 

Mr.  Burkam  is  leaving  in  three  weeks 
for  Perry  Sound,  (Canada,  to  remain 
until  next  fall.  He  has  several  plans 
in  mind  for  reentering  the  publishing 
business  but  nothing  definite.  The 
Burkani-Herrick  Publishing  Company 
was  formed  by  the  late  Ambassador 
Herrick  and  Mr.  Burkam,  and  follow¬ 
ing  the  ambassador’s  death,  Parmley 
Herrick  took  his  father’s  place.  The 
Journal  was  first  bought  by  the  Burkam 
interests  in  1910  and  the  Herald  in  1911. 

Dwight  V’oung,  managing  director  of 
both  papers  for  the  last  18  years,  is 
remaining  in  his  present  post.  E.  R 
Rossiter,  city  editor,  Dayton  Herald, 
and  James  Long,  city  editor,  Dayton 
Journal,  were  at  their  desk  today. 

Mr.  Rock  is  a  Chicagoan  by  birth 
and  a  graduate  of  the  University  of 
Illinois.  At  the  outbreak  of  the  world 
war,  he  was  commissioned  a  second 
lieutenant  in  the  regular  army.  He 
served  as  a  captain  of  infantry  with  the 
F'ifth  Division  in  France.  Upon  his 
return,  he  remained  in  the  army  until 
1927  when  he  joined  Colonel  Frank 
Knox,  then  publisher  of  the  Boston 
American.  .After  Colonel  Knox  became 
general  manager  of  the  Hearst  news¬ 
papers,  Mr.  Rock  was  transferred  to 
Rochester,  N.  Y.,  as  the  business  man¬ 
ager  of  the  Rochester  Journal.  He  went 
from  there  to  the  Washington  (D.  C.) 
Times  and  Herald.  In  February,  1932  he 
went  to  the  Chicago  Daily  News. 

Demijster  Mac  Murphy,  promotion 
manager,  succeeds  Rock  as  business 
manager  of  the  Chicago  Daily  News, 
with  Kenneth  K.  Mallette,  purchasing 
agent,  as  assistant. 


impression,  uniformity  of  distribution  and  general 
legibility  throughout  the  newspaper. 

The  judges  this  year  were  Professor  H.F.Harrington, 
direaor,Medill  School  of  Journalism,  Northwestern 
University;  A.  E.  Giegengack,  Public  Printer  of  the 
United  States;  Mark  Foote,  president  of  the  National 
Press  Qub.To  receive  the  highest  honor  for  superior 
typography  —  the  Francis  Wayland  Ayer  Cup  —  these 
men  seleaed  The  New  "Vbrk  Times. 

This  is  the  second  time  the  Ayer  Cup  has  been  awarded 
to  The  New  York  Tinies.  The  newspaper  winning  the 
trophy  three  times  secures-  permanent  possession. 


the  Francis  Wayland 
for  superiority  in 


/  HIS  YEAR  1,539  daily  English  language 
/  newspapers  in  the  United  States  were 
/  entered  in  the  Exhibition  of  Newspaper 
Typography  held  by  N.W  Ayer  &  Son,  Inc. 
at  Philadelphia.  In  this  fifth  annual  contest,  each 
newspaper  submitted  a  copy  of  its  March  5  issue. 
For  days  the  judges  pored  over  these  newspapers  in 
the  Ayer  gallery.  Carefully  studying  each,  they  noted 
the  typography,  including  selection  of  type,  display 
values  and  spacing;  the  make-up,  including  distri¬ 
bution  of  display  units,  balance,  accessibility  of  news 
and  advertisements;  and  the  presswork,  including 


been  awarded  to 
©Ijr  Npui  fork  (Ftmta 
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TELETYPESETTER  SEEN  AS  THREAT 
TO  HARMONIOUS  LABOR  RELATIONS 

Attempt  of  Union  to  Gain  Control  of  Perforating  Machines  May 
Give  Rise  to  Much  Industrial  Strife,  Says  Harvey 
Kelly — Few  Strikes  in  Past  Year 


ALTHOL'GH  there  liave  been  few 

strikes  in  the  newspaper  publishing 
business,  considering  all  of  the  misun¬ 
derstand  ings 
which  can  and 

have  grown  out 

of  federal  legisla¬ 
tion,  such  as  Sec¬ 
tion  7-a  of  XRA, 
Harvey  J.  Kelly, 
chairman  of  the 

A.N.P.A.  Special 
Standing  C  o  m  - 
mittee  and  of  the 
Newspaper  Indus¬ 
trial  Board,  this 
week  viewed  the 

recent  strike  of 

Champ(iign-U  rba- 
m  (Ill.)  Evening 
Courier  union  printers,  in  their  effort 
to  extend  jurisdiction  over  Teletype¬ 
setter  tape  perforating  devices  outside 
the  composing  room,  as  “a  most  serious 
threat  to  a  continued  high  degree  of 
industrial  relations  harmony,”  in  an  in¬ 
terview  with  Editor  &  Publisher. 

In  discussing  significant  factors  in 
labor  relations  among  newspaper  em¬ 
ployes  and  the  comparatively  few  strikes, 
Mr.  Kelly  said: 

“This  is  due  in  a  large  measure,  I 
believe,  to  the  fact  that  the  various 
unions  of  the  printing  trades  identified 
with  the  newspaper  publishing  business 
have  to  an  extraordinary  extent  be¬ 
come  experienced  in  orderly  negotia¬ 
tions  under  the  procedure  of  the  In¬ 
ternational  .Arbitration  Agreements 
which  have  characterized  the  business 
for  34  years.  The  International  .Arbi¬ 
tration  Boards  created  under  these 
agreements  are  bi-partisan  boards  which 
review  cases  on  appeal,  after  they  have 
been  passed  on  locally  by  subordinate 
bi-partisan  boards  in  the  locality  in 
which  disputes  arise.” 

The  personnel  of  both  local  and  in¬ 
ternational  boards  is  comprised  of  men 
from  both  sides,  who  are  in  the  business 
and  who  know  the  business  and  its  par¬ 
ticular  problems,  he  pointed  out. 

“The  system,  while  not  compulsory, 
provides  a  legal  and  orderly  method 
for  the  settlement  of  disputes,”  said 
Mr.  Kelly.  “It  has  its  faults — one  of 
which  is  delay  in  reaching  decisions — 
but  on  the  whole  it  has  endured  for 
more  than  a  third  of  a  century,  not  nec¬ 
essarily  because  both  sides  like  it,  I 
think,  but  because  they  have  found  it 
good  business.  Strikes  are  not  single- 
edged  weapons,  they  cut  both  ways, 
and  if  relations  are  ever  resumed,  the 
differences  must  ultimately  be  settled 
around  the  conference  table  anyhow.” 

Since  1922  only  one  International  Ar¬ 
bitration  .Agreement — that  with  the  In¬ 
ternational  Printing  Pressmen’s  and  .As¬ 
sistants’  Union — has  been  formally  re¬ 
newed,  he  said.  It  is  on  its  third  five- 
year  term  since  1922.  It  differs  from 
its  predecessors  extending  back  from 
1922  to  1901  only  in  the  fact  that  it 
makes  subject  to  arbitration  all  matters 
which  affect  wages,  hours,  conditions  of 
employment  and  administration  of  the 
department.  It  does  not  subject  to  ar¬ 
bitration  any  laws  of  the  union  relat¬ 
ing  to  self-government  and  internal  af¬ 
fairs,  nor  is  there  any  desire  on  the 
part  of  newspaper  publishers  to  arbi¬ 
trate  such  matters. 

“The  .A.X.P..A.  has  declined  to  renew 
arbitration  agreements  with  other  in¬ 
ternational  unions  of  the  printing  trades 
because  they  insist  upon  exempting  from 
arbitration  all  conditions  covered  by 
union  laws  affecting  wages,  hours,  con¬ 
ditions  of  employment  and  administra¬ 
tion  of  the  department,”  explained  Mr. 
Kelly.  “These  points  embrace  things 
which  vitally  and  often  expensively  af¬ 
fect  the  publisher’s  interests.  The 
A.N.P.A.  will  not  enter  into  such  one¬ 
sided  agreements. 

“However,  this  does  not  mean  that 
arbitration  does  not  occur  with  the 


other  unions.  Whenever  local  publish¬ 
ers  and  local  unions  agree  mutually  to 
arbitrate  in  accordance  with  the  expired 
arbitration  agreement  between  the  in¬ 
ternational  union  concerned  and  the 
.A.X.P..A.,  the  International  Board  func¬ 
tions  and  its  decisions  have  the  same 
lurcc  and  effect  as  if  the  International 
.Arbitration  Agreement  had  been  for¬ 
mally  e.xtended. 

"For  illustratiion,  there  has  been  no 
International  Arbitration  Agreement  be¬ 
tween  the  A.N.P.A.  and  the  Interna¬ 
tional  Typographical  Union  since  1922, 
but  since  the  first  of  the  year  the  In¬ 
ternational  Arbitration  Board  has  had 
three  sessions,”  he  cited. 

“.A  sub-committee  of  the  International 
Beard — consisting  of  the  International 
president  and  the  chairman  of  the 
.A.X.P..A.  Special  Standing  Committee, 
or  their  proxies — passes  upon  and  settles 
many  matters  between  sessions  of  the 
International  Board.  Many  agreed  joint 
rulings  are  made  in  this  manner.  If 
these  two  fail  to  agree,  provision  is 
made  for  submitting  their  differences 
to  the  entire  board.” 

It  is  interesting  to  note,  Mr.  Kelly 
stated,  that  adaptations  of  this  proced¬ 
ure  have  recently  been  “discovered”  as 
a  “quite  novel  technique  of  settlement” 
developed  by  a  regional  labor  board 
outside  of  the  newspaper  publishing 
business  and  that  "it’s  methods  have 
tieen  original.”  The  method  has  e.xisted 
for  decades  in  the  arbitration  procedure 
of  the  newspaper  publishing  business, 
he  declared. 

The  International  .Arbitration  .Agree¬ 
ment  is  so  called  because  it  operates 
also  in  Canada.  The  newspaper  publish¬ 
ing  business  was  the  first  to  enter  into 
such  agreements  operating  from  coast 
to  coast,  and  in  the  34  years  of  accumu¬ 
lated  experience,  unions  and  publishers 
have,  by  mutual  agreement,  developed 
a  most  practical  and  workable  method 
of  procedure,  in  the  opinion  of  Mr. 
Kelly. 

“One  of  the  results  of  the  Inter¬ 
national  Arbitration  procedure  has  been 
a  high  degree  of  industrial  relations 
harmony,”  he  asserted.  “What,  in  my 
opinion,  constitutes  a  most  serious 
threat  to  a  continued  high  degree  of 
industrial  relations  harmony  is  the  vir¬ 
tual  declaration  of  war  by  the  Interna¬ 
tional  Typographical  Union  in  its  strike 
on  the  Urbana  Courier  of  Urbana,  Ill., 
in  an  effort  to  extend  its  jurisdiction 
outside  of  the  composing  room  through 
coercion  and  intimidation  by  strike. 

“The  perforating  device  of  the  Tele¬ 
typesetter  and  Semagraph  is  merely  a 
substitution  for  a  typewriter  in  the 
preparation  of  copy.  The  union  does 
not  have  now  and  never  has  had  juris¬ 
diction  over  the  preparation  of  copy, 
the  employes  who  prepare  it,  the  type¬ 
writer  upon  which  it  is  prepared,  nor 


277,880 

was  the  averase  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Mornins 
and  Evenins  issues)  for  the  month  of 

MARCH,  1935 

This  represents  A  GAIN  OF  6,729 
OVER  MARCH,  1934  ...  The 
Sunday  Sun  circulation  averased 
197,«S8  per  Sunday  for  March, 
1935 — a  gain  of  9,148  over  March, 
1934. 

E0€rything  in  Baitifnorm 
Rmvoiom*  Around 

[THE  SUN 

I  Morning  Evening  Sunday 


its  delivery  to  the  composing  room. 
The  union  refuses  to  arbitrate  any 
question  of  jurisdiction  it  has  once  se¬ 
cured,  regardless  of  the  method  it  may 
have  employed. 

“The  probability  appears  to  be  that 
an  attempt  to  force  the  training  and 
employment  of  high-priced  members  of 
the  union  upon  work  outside  of  the 
composing  room  which  can  be  more 
efficiently  performed  by  a  typist,  will 
result  in  much  industrial  strife,”  pre¬ 
dicted  Mr.  Kelly. 

.Asked  as  to  how  disposition  of  cases 
before  the  Newspaper  Industrial  Board, 
under  the  Daily  Newspaper  Code,  com¬ 
pares  with  cases  heard  by  other  arbitra¬ 
tion  boards,  Mr.  Kelly  presented  the 
following  summary; 

Total  cases  docketed,  43;  total  cases 
disposed  of,  32;  total  cases  pending,  11. 
The  breakdown  of  the  foregoing  is: 
(3ases  considered  and  dismissed  for 
cause,  5 ;  dismissed  because  of  mutually 
satisfactory  settlement  arranged  with¬ 
out  trial  on  merits,  3;  withdrawn  by 
complainant,  7 ;  heard  and  decision  ren¬ 
dered,  9;  heard  and  decision  pending, 
5 ;  referred  to  iocal  arbitration,  3. 

Mr.  Kelly  declined  to  comment  fur¬ 
ther  regarding  the  Newspaper  Indus¬ 
trial  Board,  stating  the  report  of  pub¬ 
lisher  members  of  NIB  to  assenters  of 
the  Daily  Newspaper  Code  would  cover 
the  operation  of  numerous  detail  and 
would  undoubtedly  be  released  for  pub¬ 
lication  at  the  .A.X.P..A.  convention  in 
New  York  next  week. 

Mr.  Kelly  recently  presented  the  brief 
of  the  American  Newspaper  Publishers 
Association  in  opposition  to  the  Wag¬ 
ner  labor  relations  bill  now  pending  in 
Congress.  He  pointed  out  the  “gross 


unfairness”  of  the  bill,  stressing  that  it 
“removes  organized  labor  from  the  ju- 
risdiction  of  the  courts.” 


30-HOUR  WEEK  OPPOSED 


MiMiMippi  PreM  Calls  Plan  DU- 

astrous  to  Country  Newspapers 

The  Mississippi  Press  Association  in 
sp^ial  session  April  13  adopted  a  reso¬ 
lution  expressing  uncompromising  op¬ 
position  to  pending  legislation  designed 
to  establish  a  30-hour  week  in  the  in¬ 
dustry.  Mississippi  legislators  in  Wash¬ 
ington  were  urged  to  oppose  the  meas¬ 
ure  as  one  which  would  prove  disastrous 
to  country  newspapers  and  job  printing 
shops. 

The  meeting  also  opposed  extension 
of  the  NR  A  and  its  various  codes.  Op-  \ 
position  was  voiced  to  the  administratica  ( 
of  the  printing  code  by  the  National  } 
Editorial  Association  in  the  event  it  is 
extended  along  with  the  NRA.  ' 

The  Mississippi  editors  voted  to  meet 
in  New  Orleans  May  4  for  a  joint  ses¬ 
sion  with  the  Florida.  .Alabama.  Louis¬ 
iana  and  Mississippi  Press  .Associa¬ 
tions  preceding  the  annual  meeting  of 
the  NE.A  there  the  week  of  May  6. 
President  Robin  Weaver,  Philadel¬ 
phia:  Lester  Williams,  Tylertown;  Mrs. 
Halla  Mae  Patterson,  Jackson;  R.  L. 
Brown,  Jackson;  Arthur  Smith,  Pasca¬ 
goula  ;  Grady  Cook,  Europa,  and  N.  A 
Moot,  Yazoo  City,  were  named  del¬ 
egates  to  the  New  Orleans  meeting. 


KELLY-SMITH  APPOINTED 

The  Schenectady  (N.  Y.)  Union-Star 
has  appointed  Kelly-Smith  Company, 
New  York,  as  its  national  representa¬ 
tive,  effective  .April  IS. 


Continuing  the  month  by  month  in  Rhode  Island 
new  car  sales  for  1935,  March  piles  up  a  total  oF  1,673, 
showing  a  gain  over  the  same  month  oF  1934  of  27.4 
per  cent.  This  total  represents  a  gain  oF  216.9  per  cent, 
over  March  1 933  and  is  the  largest  March  total  since  1 930. 

For  the  First  three  months  oF  the  year,  1935  shows  an 
increase  in  new  car  sales  amounting  to  43.8  per  cent, 
above  the  same  period  oF  1934.  Gains  oF  such  consistent 
nature  point  deFinitely  to  increased  opportunity  Fo*’ 
advertisers  in  the  Rhode  Island  market. 

Representative  $; 

CHARLES  H.  EDDY  Company,  New  York,  Boston,  Chicago 
R.  J.  BIDWELL  Company,  San  Francisco,  Los  Angeles,  Seattle 


Providence  Journal  -  Bulletin 
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THE  FLORIDA  TIMES-UNION  .  .  .  JACKSONVILLE 

THE  MIAMI  HERALD . MIAMI 

THE  EVENING  REPORTER-STAR  .  .  .  ORLANDO 
ORLANDO  MORNING  SENTINEL  .  .  ORLANDO 

LAKELAND  EVENING  LEDGER  .  .  LAKELAND 

THE  EVENING  INDEPENDENT  ...  ST.  PETERSBURG 

ST.  PETERSBURG  TIMES . ST.  PETERSBURG 

TAMPA  MORNING  TRIBUNE  .  .  .  TAMPA 


IS  CONSTANTLY 
RENEWED  .  .  .  . 

WHEN  vou  are  looking  for  markets 
that  will  provide  profitable  year- 
round  sales  lor  your  goods,  take  a  long  look 
at  Florida.  You’ll  see  a  steady,  comfortable 
income  from  diversified  sources  provides 
Florida  with  -  new  money  to  spend  clear 
around  the  calendar. 

A  good  market  .  .  .  and  a  stable  market. 
The  very  diversification  of  its  income 


sources  prevents  any  upset  of  its  consum¬ 
ing  ability.  Wave  after  wave  of  dollars 
keep  Florida’s  spending  ability  at  high  level. 
When  tourist  profits  recede,  ^igricultural 
dollars  are  pouring  in.  Before  summer 
income  dwindles,  citrus  dollars  and  new 
tourist  expenditures  take  up  the  slack. 

Advertisers  who  have  recognized  this 
year-round  opportunity  in  Florida  have 
reaped  fat  profits  at  small  advertising 
cost  by  persistently  attacking  this  market 
through  the  “blanket -coverage  ”  news¬ 
papers  listed  below.  Th  rough  these  lead¬ 
ing  Florida  dailies  they  have  thoroughly 
dominated  the  major  trade  territories 
which  contain  the  bulk  of  Florida’s  popu¬ 
lation  and  income. 


FLORIDA'S  PURCHASING  POWER 
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Editor  tv  E  u  h  I  i  s  hf  r  jor  April  20,  1935 


Row  Over  Broun^s  Slur  on 

Roosevelt  Rouses  Phila.  Guild 


to  Editor  &  Publisiirk) 

PHlLADELPiilA,  April  17 — Censure 
of  Heywood  Broun  by  the  executive 
council  of  the  New’siiaiier  Guild  of  Phila¬ 
delphia  and  Camden  for  an  ‘  insult  "  to 
President  Roosevelt  in  terming  hini 
“labor's  Public  Pnemy  Xo.  1"  this 
week  precipitated  a  raging  controversy 
within  the  guild  over  the  action. 

Seth  Maxwell,  chairman  ot  the 
i’hiladelphia  Record  unit,  who  intro¬ 
duced  the  resolution  at  last  Sunday’s 
meeting  of  the  executive  council,  re¬ 
signed  yesterday  and  made  a  bitter  at¬ 
tack  on  Broun’ s  record  as  head  of  the 
American  Newspaper  Guild  after  a  ma¬ 
jority  of  Record  unit  members  signed 
a  petition  repudiating  the  reprimand  to 
Bioun. 

In  his  letter  of  resignation  Maxwell 
declared  Broun’s  attempts  "to  align  us 
with  the  American  Federation  of  Labor 
and  the  Socialist  Party”  have  been  re¬ 
sponsible  for  a  decline  in  guild  mem¬ 
bership  from  8,000  at  the  organization’s 
inception  to  a  national  dues  paying 
membership  of  3,600. 

"Another  year  of  Broun  and  1  ven¬ 
ture  it  will  fall  below  1,000,”  he  pre¬ 
dicted. 

Maxwell  also  attacked  The  Guild 
Reporter,  "supported  by  ourselves  hut 
dominated  by  Broun,”  for  giving  cur¬ 
rency  to  Broun’s  "vile  slander”  against 
the  President  while  all  daily  newspapers 
Ignored  it.  He  characterized  The 
Guild  Reporter  as  “the  most  blatantly 
propagandist  sheet  1  ever  have  read” 
and  charged  that  Broun  “and  his  satel¬ 
lite,  Jonathan  Eddy,  have  denied  us  the 
opportunity  to  reach  the  dwindling  na¬ 
tional  membership  in  a  sincere  effort 
to  save  the  guild.” 

Citing  an  article  in  The  Guild  Re¬ 
porter  which  quoted  Broun  as  saying 
"l.abor’s  Public  Enemy  Xo.  1  is  Frank¬ 
lin  D.  Roosevelt,’  a  resolution  adopted 
by  the  executive  council  .\pril  14  de¬ 
clared  an  apology  is  in  order  not  only 
to  President  Roosevelt  but  also  to  the 
.\merican  Xewspaiier  Guild. 

.\11  but  two  of  the  delegates  voted  in 
favor  of  the  resolution.  The  text  of 
the  resolution  follows; 

"Whereas,  Heywood  Broun,  presi¬ 
dent  of  the  .American  Xewspaper  Guild, 
IS  reiKirted  to  have  said  at  a  mass  meet¬ 
ing  held  under  the  auspices  of  the  Guild 
at  St.  Nicholas  Palace,  Xew  York  City, 
March  24,  1935 :  ‘Lalxir's  Public  Enemy 
No.  1  is  Franklin  1).  Roosevelt"  (col.  1, 
page  1.  The  Guild  Reporter,  .\pril  1, 
1935)  and 

WHERE.VS,  In  view  of  the  authority 
cited  above,  we  cannot  lielieve  Mr. 
Broun  was  misquoted;  and 
"VV  HEKEAS,  said  statement  w  as  intem¬ 
perate  in  thought,  unworthy  of  the  lead¬ 
ership  of  the  .\merican  Newspajier 
Guild,  and  a  flippant  insult  to  the  Presi¬ 
dent  of  the  United  States ;  now  there¬ 
fore  be  it 

"Resolved,  By  the  executive  council 
of  the  Newspaper  Guild  of  Philadelphia 
and  Camden  (second  largest  unit  in  the 
.American  Newspaper  Guild)  that,  con¬ 
ceding  Mr.  Broun  the  right  of  absolute 
freedom  of  speech,  we  repudiate  his  ex¬ 
pression  quoted  above  as  lieing  the  voice 
of  the  guild,  and  suggest  to  him  the 
propriety  of  a  public  ajKilogy,  not  only 
to  the  President  of  the  United  States, 
hut  to  the  guild,  and  be  it  further 
"Resolved,  That  copies  of  this  resolu¬ 
tion  be  forwarded  to  the  President  of 
the  United  States,  to  Mr.  Broun  and 
to  all  units  of  the  American  Newspaper 
Guild.” 

Opposition  to  affiliation  with  the  .Am¬ 
erican  Federation  of  l.abor  was  ex¬ 
pressed  by  the  Philadelphia  Evening 
Bulletin’s  delegates  at  the  executive 
council  meeting.  .As  a  result,  all  guild 
units  in  this  city  and  Camden  will 
sound  out  sentiment  on  the  question 
within  the  next  few  weeks  in  order  that 
delegates  to  the  national  convention  in 
Cleveland  in  June  may  be  informed  how 
their  constituents  stand. 

In  his  letter  of  resignation  Mr.  Max¬ 
well  said: 


"I  care  not  how  others  may  feel,  but, 
personally,  I  am  an  American  before 
1  am  a  Guiliistnan,  and  so  long  as  I 
may  have  voi^e  to  speak  1  will  not  tol¬ 
erate,  without  protest,  any  official  of 
any  organization  with  which  1  may  be 
connected,  liRening  the  President  oi  the 
United  States  to  .A1  Capone — and  1  care 
not  whether  the  President  so  defamed 
is  Mr.  Roosevelt,  or  Mr.  Hoover  or 
...r.  tiarding. 

"My  intense  anger  in  seeing  this  vile 
slander  against  the  only  President  in 
my  lifetime  who  has  recognized  that 
there  was  any  such  thing  as  a  labor 
problem,  inspired  me  to  study  how  it 
could  best  be  met.  It  was  left  to  the 
Guild  Reporter,  supported  by  ourselves, 
but  dominated  by  Broun,  to  give  cur¬ 
rency  to  this  insult  to  the  f'resident. 

"I  recalled  the  record  of  Heywood 
Broun  as  President  of  the  .American 

Newsiiajier  Guild - 

"How,  when  the  hope  of  lalior  in 
.America  rested  with  X.  R.  .A.,  he 
walked  out  of  an  N.  R.  .A.  meeting — 
to  the  front  page  glory  of  himself  and 
the  inevitable  defeat  of  the  issue  for 
which  he  was  supposed  to  make  a  fight 
on  behalf  of  iieople  who  paid  the  ex¬ 
penses  of  his  horseplay. 

"How  lie  arranged  strikes — and  car¬ 
ried  a  banner — against  poverty-stricken 
sheets  on  Long  Island  and  ^katen  Is¬ 
land,  but  took  what  the  publisher  offered 
and  never  even  made  answer,  when  Lee 
Wood,  executive  editor  of  the  \ew 
York  ll'orld-Tcleyram.  rejected  the 
guild  demands  for  a  contract  with  a 
typical  .American  Xewspaper  Publishers 
.Association  misrepresentation  of  guild 
purposes. 

"Heywood  Broun  has  been  president 
of  the  .American  Xewspaper  Guild  since 
its  organization.  With  what  result? 

"During  the  heyday  of  our  youth, 
when  it  was  thought  the  editorial  news¬ 
paper  workers  of  .America  would,  organ¬ 
ize  by  their  own  efforts  and  be  beholden 
to  nolxKly  but  themselves — when  we 
should  be  a  sort  of  cross  between  pro¬ 
fessional  associations  such  as  doctors 
and  lawyers,  on  the  one  hand,  and  tlie 
trades  unionists  on  the  other,  shaping 
our  organization  to  meet  the  peculiar 
nature  of  our  duties  and  opportunities 
— the  guild  flourished.  One  month  yve 
had  more  than  8,000  members — and  we 
thought  that  was  just  a  start. 

"Then  Heywood  Broun  sought  io 
align  us  with  the  .American  Federation 
of  Labor  and  the  Socialist  Party.  He 
has  worked  on  this  program  for  more 
than  a  year.  Maybe  it  doesn’t  mean 
anything  that  this  policy  has  made  the 
Guild  anathema  to  most  publishers  in 
America,  but  the  cold  fact  remains — 
it  has  reduced  our  national  dues  paying 
membership  to  3,600. 

“Another  year  of  Broun  and  1  venture 
it  will  fall  below  1,000. 

“During  the  administration  of  Broun, 
The  Guild  Reporter  has  been  the  most 
unreliable,  blatantly  propagandist  sheet 
I  ever  have  read.  Possibly,  some  mem- 
lier  could  get  printed  the  germ  of  an 
uiea  opiHJsed  to  the  Brouii-Eddy  pro¬ 
gram,  out  always  it  must  have  attached 
to  it  a^  sneering  ‘shirttail’  giving  the 
‘^itor’s’  views.  Witness,  the  way  the 
St.  Louis  situation  was  handled. 

“.And  witness  also,  if  any  members  of 
the  Record  unit  may  be  interested,  the 
dirty  attack  on  J.  David  Stern  in 
Brother  Eddy’s  ‘colyum’  in  the  January 
1  issue, 

“And  talk  to  the  Cleveland  lioys  and 
learn  how  Broun-Eddy  f^ont-paged  an 
inaccurate  story  of  violations  of  the 
News  contract— and  then  two  months 
later  printed — on  letters-to-the-editor 
page  (with  the  inevitable  ‘shirttail’) 
the  Cleveland  Xews  unit’s  statement  on 
the  same  situation. 

“Tliese  instances  could  he  rei>eated 
ad  nauscum. 

“Heywood  Broun  is  a  candidate  for 
reelection  as  president  of  the  American 
Newspaj^r  Guild  on  a  platform  pledg¬ 
ing  affiliation  with  the  .American  Fed¬ 
eration  of  Labor. 


".Many  of  us  wiio  have  been  active 
in  guild  work  oppose  one  or  both  of 
tnese  programs,  i  oppose  both. 

“In  view  of  the  fact  that  Broun  and 
his  satellite  Jonathan  Euuy  have  denied 
Us  opportunity  to  reach  the  dwindling 
national  memoership  in  a  sincere  effort 
to  save  the  guild,  1  feel  perfectly  justi¬ 
fied  in  the  fact  that  I  publicized  the 
action  of  the  executive  council  in  re¬ 
buking  Broun  for  his  insult  to  the 
President.  I  am  content  that  the  .Asso¬ 
ciated  Press  conveyed  to  20,()()U  active 
iKwspaiier  workers  in  .America  the  fact 
that  possibly  the  American  Newspaper 
Guild  might  be  bigger  than  Heywood 
Broun  and  that  (Kissibly  it  might  not 
perpetually  have  to  be  tied  to  his  dream 
of  Socialism,  his  fanatic  pacifism,  and 
me  eternal  fantasy-chasing  which  makes 
him  one  of  .America’s  most  entertaining 
and  widely  read  columnists,  but  does 
not  add  to  his  effectiveness  as  a  guild 
organizer." 

Virtually  the  entire  niembership  of 
the  local  guild  has  been  split  into  two 
camps  over  the  executive  council  action 
and  subseiiuent  events.  Petitions  re¬ 
pudiating  its  stand  are  being  circulated 
in  other  units.  Others  arc  obtaining 
signatures  supporting  me  action. 

Eighty-eight  of  147  Record  unit  mem- 
Inirs  signed  the  “repudiation  petition,” 
although  many  declared  they  did  not 
approve  Broun’s  remarks.  It  was  circu¬ 
lated  Monday  after  the  Record  pub¬ 
lished  on  Page  One  under  a  2  column 
heading,  “Guild  Condemns  Broun  for 
.Shir  on  Roosevelt,”  a  story  of  the  cen¬ 
sure  action.  I'he  jietition  said  in  part: 

"We  feel  the  Executive  Council  far 
oversteppetl  the  iHiuiids  of  good  sense 
and  goiKl  taste  hy  its  action,  and,  by 
giving  the  impression  it  spoke  for  the 
entire  memliership,  made  the  Guild  ap- 
liear  as  ridiculous  as  itself.  .Any  rep¬ 
rimand  should  have  awaited  the  next 
national  convention,  anyway,  where  bal¬ 
lots  would  emphasize  it.” 


Newspaper  Guild,  today  said  he  had  no 
apology  to  make  for  calling  President 
Roosevelt  "Labor’s  Public  Enemy  No. 
1.” 

Commenting  on  the  resolution  adopted 
Sunday  by  the  executive  council  oi 
the  Newspaper  Guild  of  Philadelphia 
and  Camden,  which  admitted  his  right 
to  freedom  of  speech  but  deplored  his 
action  as  spokesman  for  the  guild, 
Broun  said: 

“The  same  freedom  goes  for  the 
i’hiladelphia  Guild  that  I  reserve  for 
myself.  I  certainly  shall  make  no 
apology  for  the  statement,  which  was 
correctly  reported. 

“A  new  president  of  the  guild  will 
be  elected  in  June  and  I  stand  by  what 
I  said.” 


BIDS  FOR  CONFERENCE 


Guild  Ask*  Minneapolis  Tribune  Pub¬ 
lisher  for  Meeting  Date 

(iJy  telegraph  to  Editor  4;  1'ublisiierJ 

Minneapolis,  Minn.,  .April  17— .A 
letter  from  the  negotiations  committet 
of  the  Newspaper  Guild  of  the  Twin 
Cities  today  to  F'rederick  E.  Murphy, 
publisher  of  the  Minneapolis  Tribunt, 
asks  him  to  meet  with  guild  representa¬ 
tives  at  an  early  date  to  enter  into  ne¬ 
gotiations  concerning  certain  problems 
affecting  the  editorial  staff. 

The  negotiations  are  to  cover  seven 
ixiiiits  according  to  plans  decided  on  at 
a  meeting  of  the  guild  negotiations  com¬ 
mittee  last  night.  These  are :  Restora¬ 
tion  of  pay  cuts  two  years  ago;  ref¬ 
lations  concerning  shorter  working 
hours  and  overtime;  vacations;  mini 
mum  salaries;  dismissal  notices;  pref¬ 
erential  employment  and  the  establish¬ 
ment  of  a  grievance  committee. 


I.S/'.  TKl/  to  EiiITOK  &  I’l  BI.lSIlKK) 

PiiiL.\iiKLi*HiA,  .April  16— Heywood 
Broun,  president  of  the  .American 


PLACING  MONITE  COPY 

The  Ridgway  Company  ,  St.  Louis,  is 
handling  the  advertising  of  the  Monite 
Company,  manufacturer  of  a  moth- 
priKifing  product.  Newspapers  in  metro¬ 
politan  cities  where  the  Monite  Com¬ 
pany  has  exclusive  licenses  will  be 
used. 


LAWRENCE  LEADS 


OUTSTANDING  IN  EMPLOYMENT 
AND  PAYROLL  GAINS 

The  outstanding  employment  gain  this 
year  was  reported  in  Lawrence,  Massa¬ 
chusetts,  with  employment  up  17  per 
cent  and  weekly  payrolls  up  41  i^er  cent. 

THIRD  IN  RETAIL  SALES 

The  latest  available  annual  rejxirts  gave 
Lawrence  per  capita  retail  sales  of  $314.00 
in  contrast  with  the  state  average  of 
$280.00.  Only  tAvo  Massachusetts  cities 
had  a  higher  sales  average. 

96%  COVERAGE 

The  Eagle  and  Tribune  are  read  daily  in 
96  out  of  every^  100  homes  in  this  active 
market. 

THE  EAGLE-TRIBUNE 

LAWRENCE,  MASSACHUSETTS 

Representatives:  Pacific  Coast: 

BRYANT,  GRIFFITH  &  BRUNSON  R.  J.  BIDWELL  COMPANY 


A  model  kitchen  for  a  family  of  5 — one  of 
the  four  kitchens  which  are  a  part  of  the  equip¬ 
ment  of  the  Herald  Tribune  Home  Institute 


,  .  .  supplying  women  readers  of  the  New  York  Herald  Tribune  with 
the  latest  information  on  homemaking  for  over  eighteen  years 


Advisory  Council 

of  the  Herald  Tribune  Home  Institute 

MRS.  WILLIAM  BROWN  MELONEY 
Chairman 

Editor,  Herald  Tribune  Sunday  Magazine 
"This  Week” 

DR.  LILLIAN  M.  GILBRETH 
Consulting  Engineer 

DR.  HENRY  L.  K.  SHAW 
Consultant  in  Child  Hygiene,  New  York 
State  Department  of  Health 

DR.  FLORA  ROSE 
Director,  College  of  Home  Economics 
Cornell  IJniversity 

DR.  LOUISE  STANLEY 
Director,  Bureau  of  Home  Economics 
United  States  Department  of  Agriculture 

MISS  GRACE  ABBOTT 
Professor  of  Public  Welfare,  School  of  Social 
Service,  University  of  Chicago 

DR.  EDNA  NOBLE  WHITE 
Director,  Merril-Palmer  School,  Detroit 

EMILY  POST 

Author  of  "Etiquette;  The  Blue  Book  of 
Social  Usage” 

DR.  MATTHEW  LUCKIESH 
Director,  Lighting  Research  Laboratory 
General  Electric  Co. 

DR.  BENJAMIN  R.  ANDREWS 
Professor  of  Household  Economics 
Teachers  College 

DR.  MARY  SWARTZ  ROSE 
Professor  of  Nutrition,  Teachers  College 

FANNY  FERN  FITZWATER 
Fashion  Director 
New  York  Herald  Tribune 

DR.  META  ANDERSON 
Director  of  Special  Education,  Newark,  M.  J. 

DR.  DOUGLAS  A.  THOM 
Director  of  the  Habit  Clinic  for  Child 
Guidance,  Boston,  Mass. 

CLIFFORD  C.  WENDEHACK 
American  Institute  of  Architects 


made  in  its  laboratory  of  all  foods 
and  equipment  mentioned. 

These  articles  are  prepared  and 
edited  and  the  examinations  made  hy 
a  staff  of  trained  workers  assisted  by 
an  advising  council  of  experts,  each 
an  authority  in  his  or  her  particular 
held. 

The  Home  Institute  also  offers  a 
personal  service  to  all  readers  by  tele¬ 
phone,  letter  or  personal  call  on  any 
Nutrition  and  Food  Preparation  subject  pertaining  to  homemaking. 
Menu  Planning 
Child  Feeding  and  Care 
Home  Planning  and  Equipment 
Home  Decoration 
Parties  and  Entertainment 

— in  fact  every  subject  in  which  the 
real  homemaker  is  interested.  In 
addition,  a  practical  examination  is 


Ihe  Home  Institute  is  the  home* 
making  news  department  of  the  New 
York  Herald  Tribune.  It  speaks  to 
homemakers  through  the  household 
section  of  the  Herald  Tribune  Sunday 
Magazine,  “This  Week,”  and  through 
“The  Food  Markets,”  a  column  on 
marketing  and  menu  suggestions, 
which  appears  in  every  weekday  issue. 
These  pages  include  authoritative 
articles  on: — 


The  response  to  this  service  is  enor¬ 
mous.  139,298  inquiries  from  women 
were  received  during  1934.  This  is 
equivalent  to  more  than  one  reader 
inquiry  for  every  four  readers  of  the 
Sunday  Herald  T ribune. 


NEW  YORK 
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THAT’S  RIGHT,  YOU’RE  WRONG!” 


DEBENTURE  PLAN  OPERATIVE 


H'lO  -  OH,  HELLO 
CHIEF,  AN'^  THING 
DOIN  ? 


\  SAY,  WHERE  1^-45  THIS  ^ 
FIRE  ANYWAY  ?  -  Oh.  it 

WAS'NT  IN  THE  HOSPITAL- 
FIRE  IN  AN  ASHCAN  NEAR 
THE  HOSPITAL.  HUH? 
COUPLA'  drunks,  huh? 


/WOT?  FIRE  IN  " 
'THE  CHILDREN’S 
I  HOSPITAL?  HOW 
V  MANY  DEAD? 


D'YOU  SAY  TWENTY? 

OH.  TWO,  HUH? 

WOT?  OH, 
NOBODY  DEAD,  HUH? 


'60UT  ISO  KIDS  rescued] 
HUH?  WOT'S  THAT?  _ 
YOU  MEAN  NONE  OF  ‘EM 
ms  RESCUED  - 
WELL,  HOW  MUCH  DAMAGE?] 
’BOUT  ♦  150.000.,  OR  So- 
WOT,  NO  DAMAGE  To  THE 
HOSPITAL  ?  - ' 


S  NONE  DEAD.  No  S  | 
\  DAMAGES.  Huh  '^  ! 

^  Okay  CHIEF  s  i 


THE  DAILY  YDWL 


ONE  HUNDRED  AND 
FIFTY  CHILDREN  WERE 
RESCUED  AS  FIRE 
THREATENED  THE 
CHILDREN'S  HOSPITAL 
TODAY. 

PANIC  WAS  averted 
ev  THE  COURASEOUS  AC¬ 
TION  OF  THE  SWITCH¬ 
BOARD  OPERATOR  WHO 
WARNED  THE  SUPERIN¬ 
TENDENT  AND  NURSES. 


UNAWARE  OF  THEIR 
PERIL.  SUCH  CHILDREN 
AS  WERE  ABLE  TO  WALK 
WERE  QUIETLY  LED  TO  THE 
STREET,  HKHILE  OTHERS  WERE 
WHEELED  OUT  OR  aRRIED 
;  IN  STRETCHERS. 

I  WHILE  THE  FIRE  DID  NO 
I  DAMAGE  TO  THE  HOSPITAL, 
ITS  CLOSE  PROXIMITY  TO 
I  THE  INSTITUTION  RESULTED 
I  IN  THREE  alarms  WHICH 


BROUGHT  AU  DOWNTOWN 
APPARATUS  TO  THE  SCENE 

BATTALION  FIRECHIEF 
AXEL  FUNGUS,  REPORTED 
THE  FIRE  WAS  CONFINED 
TO  AN  ASH  CAN  IN  THE 
ALLEY  AT  THE  REAR  OF 
THE  HOSPITAL. 

POLICE  ARE  INVESTlbAT- 
ING  A  POSSIBLE  DIA¬ 
BOLICAL  PLOT  TO  OESTiiOY 
THE  HOSPITAL. 


Chicago  New*  Move,  Announced  in 

December,  Goe*  into  Effect 

{.Special  to  Editok  &  Puilisheb) 

Chicau),  April  15 — With  more  than 
$2,500,000  of  old  debentures  already  de¬ 
posited,  the  Chicago  Daily  News,  Inc., 
debenture  exchange  proposal  was  de¬ 
clared  operative  .■\pril  13.  The  plan 
provides  for  exchange  of  the  outstand¬ 
ing  ten-year  si.x  i)er  cent  sinking  fund 
gold  debentures  of  Jan.  2,  1926,  for  new 
ten-year  five  per  cent  debentures.  The 
Daily  Xews,  it  is  understood,  will  liave 
in  e.xcess  of  $3,000,000  in  exchange  out 
of  $4,092,800. 

The  Daily  News  has  anticipated  ma¬ 
turity  of  its  outstanding  debentures  by 
refinancing  the  present  issue  before 
maturity  date  through  an  exchange  of 
new  debentures  for  old.  The  company 
made  the  projKJsal  of  an  exchange  on 
Dec.  13,  1934,  and  declared  it  operative 
last  Saturday  after  having  announced 
that  the  old  debentures  would  be  called 
for  redemption  May  2.  1935.  The  new 
debentures  are  being  issued  in  accord¬ 
ance  with  Section  3-.'\-9  of  the  Se¬ 
curities  .^ct  and  represent,  under  the 
act,  an  exempt  security. 


ABITIBI  DEAL  ON 

Credence  was  given  in  Toronto  this 
week  by  R.  O.  Sweezey,  banker  of 
Montreal,  to  widelv  circulating  rumors 
that  the  Abitibi  Paper  Company  w;as  to 
pass  into  the  control  of  American^  inter¬ 
ests  and  that  preliminary  negotiations 
had  already  begun.  It  was  a  fact,  he 
said,  that  George  H.  Meade,  of  Day- 
ton,  O.,  representing  the  United  States 
interest,  had  seen  Peter  Heenan,  Min¬ 
ister  of  Northern  Development,  and  had 
already  made  overtures. 


Siiecially  Drawn  fbr  Editor  &  Publisher  by  Johnny  Walbridge,  Oakland  (Cal.)  Post- 

Enquirer. 


COMMITTEE  TO  STUDY 
RATES  IS  URGED 


Four-A  President  Suggest*  Influen¬ 
tial  Newspapermen  Might  Lead 
in  Ending  Local-National 
Trouble* 


A  proposal  that  a  national  committee 
of  influential  newspapermen  should  be 
formed  to  study  the  local-national  rate 
differential  problem  and  possible  cures 
was  made  this  week  by  John  Benson, 
president  of  the  .^merican  Association 
of  Advertising  Agencies,  in  a  public 
statement.  The  Committee,  he  said, 
“should  also  develop  some  sound  phi¬ 
losophy  of  rate-making  in  relation  to 
differentials,  for  the  guidance  of  news¬ 
paper  publishers  all  over  the  country, 
who  of  course  would  make  their  own 
rates  and  establish  their  own  rate  lev¬ 
els,  but  could  build  for  themselves  some 
logical  basis  instead  of  the  hit-or-miss 
and  chaotic  way  of  making  rates  which 
now  prevail.” 

Mr.  Benson  said  the  plan  backed  by 
the  Newspaper  Representativea  Associ¬ 
ation  of  New  York,  which  calls  for  no 
local -national  rate  distinction  on  five 
closes  of  goods,  “might  operate  as  an 
initial  approach  to  the  ultimate  equaliza¬ 
tion  of  the  two  rates ;  but  there  may  be 
advertiser  objection  to  this,  especially  on 
the  part  of  those  who  would  suffer  the 
loss  of  local  rates  which  they  had  hith¬ 
erto  enjoyed,  unless  national  rates  are 
at  the  same  time  lowered  to  some  ex¬ 
tent.” 

“Thank  heaven,”  he  said,  “the  flat 
rate  has  prevailed  in  the  national  field 
for  a  long  time,  after  years  of  trouble 
and  confusion."  Why  not  also  in  the 
local  field?  What  justice  is  there  in 
granting  the  large  local  advertiser, 
say  the  department  store,  a  much  lower 
rate  ^n  a  small  haberdasher  who  sells 
identical  merchandise  to  the  consumer 
at  the  same  price? 

“Frotn  the  newspaper’s  standpoint,  is 
a  quantity  discount  a  good  thing?  Does 
it  not  tend  to  restrict  a  widespread 
good-will  for  the  paper  among  hun¬ 
dreds  of  smaller  and  medium-sized  mer¬ 
chants  who  find  it  difficult  to  advertise 


to  advantage  and  hence  to  grow?  Does 
it  not  result  in  building  up  overwhelm¬ 
ing  competition  on  the  part  of  large 
stores  and  thus  concentrate  into  a  few 
hands  such  buying  power  that  the  paper 
is  literally  and  actually  in  their  hands? 
We  have  seen  some  tough  battles  over 
rates,  already  too  low  to  yield  the 
ixaper  any  profit,  and  some  regrettable 
defeats,  simply  because  the  paper  did 
not  have  that  widespread  use  of  itself 
bj  many  diversified  merchants  who 
could  support  it  while  the  big  fellows 
were  threatening  to  stay  out. 

“In  my  belief  the  quantity  discount  is 
the  greatest  single  menace  to  newspaper 
independence  and  profit  which  has  ever 
been. 

“A  flat  rate  in  both  local  and  national 
fields,  with  a  moderate  differential  be¬ 
tween  them,  would  put  newspaper  ad¬ 
vertising  on  a  new  plane  of  effectiveness 
and  profit  to  all  concerned,  in  my  opin¬ 
ion.  Newspaper  revenues  would  great¬ 
ly  improve,  not  merely  through  a  higher 
average  realization  per  line,  but  also 
from  increased  use  of  the  medium  by 
an  army  of  moderate  sized  advertisers 
who  now  do  not  use  the  medium  or  feel 
that  they  cannot  do  so  with  profit. 


BROCKTON  AGENCY  NAMED 

-  The  Warner,  Alden  Morse  Agency 

“And  much  present-day  resentment  of  of  Brockton,  Mass.,  has  been  appointed 
national  advertisers  unable  to  secure  a  by  the  Sameco  Co.,  Inc.,  of  that  city,  to 
local  rate,  would  disappear.”  handle  its  advertising. 


NOW 

GUARANTEEING 
26%  MORE* 
CIRCULATION 

*95%  of  114,048  net 
daily  as  reported  to 
A.  B.  C.  for  period  end¬ 
ing  December  31,  1934. 

^eta)  |9ork  Posit 

Founded  1801  by  Alexander  Hamilton 

WALTER  A.  YOUNG 
Advertiaing  Director 
PRUDDEN,  KDiG  &  PRUDDEN 
Western  Representatives 


OWENSBORO  IS  A 
GOLDEN  MARKET  THIS  YEAR 

Both  Babson  and  Brookmire  pick  the  Owensboro  Market 
As  an  Outstanding  1935  "Bright  Spot/’ — and  no  wonder! 


BANK  DEBITS— durins  the 

last  four  months  the  averase  in¬ 
crease  over  last  year  was  52.5%, 
— by  far  the  greatest  in  the  St. 
Louis  Federal  Reserve  District. 

PASSENGER  CAR  SALES 

— the  increase  in  new  car  sales 
'34  over  '33  was  63.9% — the 
state's  increase  was  27.4%. 

SPENDABLE  MONEY  IN¬ 
COME-SALES  MANAGE¬ 
MENT  figures  show  the  '34 
gain  over  '32  to  be  126.2% — 
the  state's  increase  was  83.3% 
the  nation's,  45.6%. 

Owensboro  and  Daviess  County  are 
10%  nearer  the  peak  of  Spendable 
Money  Income  than  any  other  maior 
Kentucky  market.  Wages  paid  to  the 


1,586  workers  in  the  Ken-Rad  Tube 
and  Lamp  Corp.  have  gained  400% 
in  three  years;  in  the  same  period  the 
tobacco  crop  shows  a  half-million 
dollar  gain  to  farmers,  oil  income  is 
up  three-quarters  of  a  million,  and 
distilleries  have  increased  their  labor 
payrolls  350%. 

For  fifty  years  the  Owensboro  Mes¬ 
senger  and  Owensboro  Inquirer  have 
given  exclusive  coverage  to  this  di¬ 
versified  market  of  nearly  a  quarter 
million  people,  92%  of  whom  are 
white. 

The  responsiveness  of  the  public  and 
the  cooperation  offered  by  this  power¬ 
ful  newspaper  medium  make  the 
Owensboro  market  exceptionally  at¬ 
tractive  for  test  campaigns. 

First  in  Kentucky  in  per  capita  of 
coverage  of  city  and  suburban  area. 

Next  to  Louisville  and  Lexington  in 
number  of  readers  within  Kentucky. 


None  But  the  Owensboro  Newspapers 
Can  Do  the  Job  in  Mid-West  Kentucky 

Q^ntPUBboro  fHpBBPitger  mornino 
The  Owensboro  Inquirer  (evening) 
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tNow  Ready!  .  .  . 


AMERICA’S  FIRST  BATHROOM  ' 
DRESSING  TABLE  INVENTORY 


TN  JANUARY,  5,457  Cleveland  housewives  filled  out  a 
^  printed  report  form  supplied  by  the  Parent-Teachers  ^ 
Association,  listing  every  proprietary  medicine,  every 
drug  sundry,  every  shaving  accessory,  toilet  requisite, 
dental  aid  and  every  cosmetic  product  which  they  found 
in  their  homes. 

In  addition,  they  reported  for  each  item  ( 1 )  where  they 
purchased  it,  (2)  how  much  they  paid  for  it,  (3)  who  in  the 
family  used  it,  and  (4)  whether  a  doctor  prescribed  it. 

Tabulation  of  the  data  has  been  completed  by  the  Inter¬ 
national  Business  Machines  Corp.,  and  the  report  is  ready 
for  interested  manufacturers  and  advertising  agencies. 

It  is  reliable,  authentic,  unbiased,  accurate.  Many  of  the 
data  have  not  been  determined  previously  in  any  American 
market.  The  report  should  be  of  tremendous  value  to  all 
persons  interested  in  the  merchandising  of  products 
through  drug  stores.  To  see  the  complete  report,  write 
the  Cleveland  Press,  Cleveland,  Ohio. 


The  Cleveland  Press 

A  Scripps* Howard  Newspaper 


HBHBBB  OF  THB  UNITBD 
PRBSS...OF  THB  AUDIT 
BURBAU  OF  CIRCULATIONS 
and  of 

HBDIA  RBCORDS,  INC. 


Circulation  Increase 


DAILY  CIRCULATION  IN  EXCESS  OF  44.000 


•  Such  popular  acceptance  deserves 
the  serious  consideration  of  ail  adver¬ 
tisers  •  The  Journal-Gazette  opens 
wide  the  door  to  Northeastern  Indiana 

•  The  most  fertile  market  in  the  mid¬ 
dle  west  •  A  receptive  audience  with 
proven  buying  power  far  above  the 
average! 


\(le({U(if(>  Coveraoe  of  the  Fort  Waj/ne 
Market  ('annot  Be  Complete  Without  the 


Fort  Wayne  Journal-Gazette 


Indiana’s  Fastest  Growing  Newspaper' 


CIRCULATORS  TOLD  TO  KEEP  CHILD 
LABOR  “BACKYARD  CLEAN” 


A  CORRECTION 


New  York  State  Group,  at  Albany  Meeting,  Warned  Against 
Stimulating  Sales  to  ‘‘Unnatural  Readers”  by  O.  C.  Ham — 
New  RocheUe  Standard-Star  Carriers  Win  Contest 

{Special  to  Edito«  &  Publisher)  the  child  labor  amendment  to  the  l  ed- 

ALBAXY,  April  18 — X'ecessity  for  eral  Constitution.  He  added  there  is 
.  higher  rates,  boy  labor  in  its  rela-  still  possibility  that  the  amendment 
tion  to  newspapers  and  the  proposed  child  will  be  ratified  despite  in  recent  months 
labor  amendment,  the  need  fjc  competi-  many  states  have  rejected  it. 
tion,  abolition  of  premiums  and  the  ad-  Commenting  on  the  situation,  Mr. 


“ - This  paper  wishes  to  correct  the 

editorial  in  yesterday's  final  home  edi¬ 
tion  concerning  Ike  McClosky,  4th 
ward  alderman  and  ex-heavyweight 
champion.” 

Specially  Drawn^  for  Editor  &  Publisher 
by  John  R.  Evans,  Peoria  (III.)  5for. 


NEW  INDIANA  DAILY 

The  Comicm’ille  (Ind.)  Tribune, 
formerly  published  weekly,  made  its  ap¬ 
pearance  recently  as  an  evening  daily 
newspaper.  Ralph  J.  Brewer  is  editor 
and  publisher.  Fred  Kimball,  Inc.,  is 
national  advertising  representative. 

NEW  ADVERTISING  MANAGER 

//  Commcrciante  Italiano,  national 
Italian  weekly  published  in  New  York 
City,  has  inaugurated  a  promotion  de¬ 
partment,  under  Richard  L.  Laco,  form- 
trly  with  Advertising  Advisory  Council. 


CLUB  PLANS  BENEFIT 

I'he  New  V'ork  Newspaper  Woman's 
('lub  will  bold  its  Front  Page  Ball, 
.\pril  26,  at  the  Hotel  .\stor. 


VENEZUELA 


ELITE,  weekly  maRazine  of  Caracas,  is  bV 
any  standard  of  measurement.  Venezuela’s 
most  imponant  magazip^ 

ELITE  i^^e-luxe  pufiTwatton,  beautifully 
made  up  and  filled  with  feature  articles, 
fiction  and  photographs  calculated  to  appeal 
to  the  discriminant  reader. 

ELITE  has  a  circulation  far  in  excess  of 
that  of  any  magazine  distributed  in  the  Re¬ 
public.  Approximately  one-half  of  its  circu- 
jation  is  concentrated  in  Caracas  and  its 
immediate  environs,  the  balance  throughout 
Venezuela  but  concentrated  in  that  rich 
costal  region  for  which  Caracas  is  the  trade 
center. 

P'LITE  carries  more  advertisements  and 
has  a  higher  advertising  revenue  than  any 
other  magazine  published  in  Venezuela. 
ELITE  is  first  choice  among  all  Venezuelan 
media  as  an  advertising  vehicle, 

ELITE 

CARACAS,  VENEZUELA 


Represented  abroad  exclusively  by 

JOSHUA  B.  POWERS,  Inc. 

ItO  E«l  4>a<l  Skeet  New  Yerfi  CMy 

London  Paris  Berlin  Buenos  Aires 
Rio  de  Janeiro  Sfto  Paulo 
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l^  Inflat  ion  Comes 

With  comparatively  few  exceptions,  Newspaper  Publishers  have  been 
postponing  improvements  in  Pressroom  Equipment  for  Five  Long 
Years — “marking  time”  waiting  to  see  what  would  happen. 

However  correct  this  strategy  may  have  been,  the  Time  for  Action  has 
now  definitely  arrived. 

If  Prosperity  Returns,  or  if  Inflation  Comes,  or  even  if  Business  and 
Competition  get  “tougher”,  the  proper  answer  is  Buy  New  Presses 
Now! 

If  Prosperity  Returns,  you  will  be  in  splendid  position  to  gain  its  full 
advantage. 

If  Inflation  Comes,  you  will  have  your  money  in  tangible  assets  be' 
sides  saving  largely  on  the  cost. 

If  Business  gets  more  difficult,  the  improved  product  and  lower  cost^ 
of  operation  will  make  it  easier  to  meet  and  beat  Competition. 

Marvelous  strides  in  Newspaper  Press  Construction  and  Productivity 
have  been  made.  The  new  presses  run  faster,  print  better,  give  greater 
production,  are  more  reliable  and  are  freer  from  interruption  and 
repairs. 

Such  conservative,  ably  managed  and  eminently  successful  newspapers 

3.S 

‘New  York  Herald  Tribune 
‘Washington  Evening  Star 

‘Providence  Journal  &  Bulletin 

Detroit  News 

Indianapolis  News 

Newark  Evening  News 
Los  Angeles  Times 

New  York  News 

Booth  Newspapers 
Washington  Post 

McClatchy  Newspapers 

have  recently  installed,  or  will  soon  install  more  Scott  Equipment. 
Now  is  the  Time  to  Buy — Don’t  let  the  Opportunity  Pass. 

*  Winners  of  Honorable  Mention  1935  Ayer  Cup  Competition. 


Walter  Scott  &  Company 

Main  Office  and  Factory 
Plainfield,  New  Jersey,  U.  S.  A. 


New  York 

J30  West  41 8t  Street 


Chicago 

1330  Monednock  Block 


34 


Editor  &  Publisher  for  April  20,  1  935 


A.P.  BALANCE  SHEET  AS  OF  DEC.  31 


Receipts —  ^Continued  ) 
Miscellaneous . 


ASSETS 

!ash 

On  Deposit  and  on  Hand .  $131,559.99 

In  Hands  of  Correspondents .  27,775.86 


Accrued  Interest  Receivable . 

Investments — United  States  Government  Securities 

(Book  Value) — Schedule  “1” . 

Investments  in  and  Advances  to  Subsidiary  Companies 
Associated  Press  of  Great  Britain,  Ltd.: 

100  Shares  of  Capital  Stock — At  Cost  $9,724.40 
Add;  Current  Account .  26,678.86 

Associated  Press  G.m.b.H. 

100  Shares  of  Capital  Stock — .\t  Cost . 


$159,335.85 

9,231.68 

1,906,471,88 


-  36,403.26 

Associated  Press  G.m.b.H. 

100  Shares  of  Capital  Stock — .\t  Cost .  9,530.00 

Fixed  Assets— At  Cost 

Teletype  Equipment  .  1,143,568.78 

Furniture  and  Fixtures  .  265,454.02 

Wire  Photo  Equipment — Cost  of  Equipment  and  Ex¬ 
penses  of  operation,  to  be  recovered  from  Mem¬ 
bers  using  the  Equipment . 


Disbursements 

Pensions  . 

Insurance  Premiums . 

Vacations  . 

Disability  . 

Taxes  . 

Foreclosure  Expense  . 

Property  Maintenance  Expense 

Fire  Insurance  . 

Liability  Insurance  . 

Federal  Check  Tax  . 


322,775.02 
$3,229,753. 2S 


$54,843.25 

50,080.86 

33,739.41 

5,158.88 

8,865.97 

3,422.07 

1,097.50 

612.98 

472.97 

29,98 


45,933.26 

1,409,022.80 

432,918.12 

$3,962,913.59 


Balance,  December  31,  1934 . 

Consisting  of: 

Cash  on  Deposit .  $35,128.58 

United  States  Government  Bonds .  1,144,000.00 

First  Mortgages: 

In  Good  Standing .  $1,166,514.70 

In  Default  .  153,300,00 

In  Process  of  Foreclosure .  332,095.00 


158,323.87 

$3,071,429.41 


Taxes  paid  on  Mortgages  in 
Foreclosure  . 


$1,651,909.70 

35,917.67 


LIABILITIES 

Accounts  Payable 

Trade  Creditors .  $273,937.18 


Real  Estate  Owned 
Notes  Receivable  .. 


1,687,827.37 

194,967.68 

9,505,78 


Due  to  Correspondents. 
Refunds  . 


3,281.89 

31,523.71 


3,071,429.41 


Note  Payable 

Bank  Loan,  due  April  30,  1935 . 

Associated  Press  G.m.b.H. — Current  Account . 

(jold  Debenture  Bonds 
Due  January  1,  2000 
Interest  at  4% — Waived 
Issued  and  Outstanding: 

Series  “B"  .  19,850.00 

Series  “C” .  209,825.00 

Deferred  Income 

Assessments  for  1935  Collected  in  Advance . 

Reserves 

For  Depreciation — Teletype  Equipment .  1,143,568.78 

For  Depreciation — Furniture  and  Fixtures .  215,896.97 

For  Foreign  Development .  250,000.00 

For  Insurance .  16,0(X),00 

For  Emergency  Fund .  1,000,000.00 

Excess  of  Assets  over  Liabilities 

Balance,  January  1,  1934  .  568,292.73 

Add: 

Excess  of  Income  over  Expenses  for  the  Year 
ended  December  31,  1934— Exhibit  “B” .  11,263.86 


$308,742.78 

100,000.00 

7,234.01 


229,675.00 


TEMPORARY  A.P.  INVESTMENTS  AS  AT  DEC.  31,  1934 

Interest 

United  States  Government  Securities  Per  Cent  Due  Pa 

Fourth  Liberty  Loan  Bonds .  1933-38  $7( 

Treasury  Notes  .  3yi  1943-45  21 


Treasury  Notes 
Treasury  Notes 
Treasury  Notes 
Treasury  Notes 
Treasury  Notes 
Treasury  Notes 


Per  Cent 
4^ 
3H 
3^ 
3H 
3H 
3H 
3H 
3 


Due 

1933-38 

1943- 45 

1944- 46 

1940- 43 

1941- 43 
1943-47 
1946-49 
1951-55 


Par  Value 
$70,000.00 
22,000.00 
16,000.00 
370,000.00 
518,000.00 
191,300.00 
600,000.00 
150,000.00 


112,239.46  Total  Par  Value . . .  $1,937,300.00 

Sum  MARY 

Book  Value,  January  1,  1934 .  $2,036,471.88 

Par  Value  of  Securities  transferred  to  Employees’  Benefit  Fund..  130,(X)0.00 


2,625,465.75 


Book  Value,  December  31,  1934 — Exhibit  “A” .  $1,906,471.88 

1  REPORT  TO  A.P.  AUDITING  COMMITTEE 


Total  . 

INCOME  AND  EXPENSE  STATEMENT 

Income 

Assessments  .  $8,018,830.77 

Interest  .  68,847.67 

Fines  .  36.20 

Expenses 

(jutgoing  News  Service  .  $4,911,757.15 

Incoming  News  Service .  1,562,897.57 

Foreign  News  Service  .  679,828.36 

Administrative  Expenses: 

Salaries .  $240,397.88 

Office  Expense  .  245,9^.17 


579,556.59 

$3,962,913.59 


March  7,  1935. 

To  THE  .Auditing  Committee, 

The  Associated  Press. 
Gentlemen : 


ployes’  benefit  fund  are  hereto  annexed 
The  cash  reflected  by  the  accounts 
was  verified  by  count  and  by  certificates 
from  the  depositories,  excepting  cash 
with  correspondents,  which  was  rccon- 


We  have  examined  the  accounts  and  ciled  with  reports  furnished  by  them 
records  of  the  Associated  Press  relat-  U.  S.  government  securities  owned  were 
ing  to  the  balance  sheet  as  at  Decern-  inspected  on  February  7,  1935.  The  in- 
ber  31,  1934,  and  reviewed  the  income  vestments  in  and  advances  to  subsidian 
and  expense  accounts  for  the  year  ended  companies  are  stated  in  accordance  with 
$8  087  714.64  o"  "of  make  a  the  accounts;  the  certificates  represert-  | 

’  ’  detailed  audit  of  all  transactions.  The  ing  ownership  therein  were  not  avail-  i 

balance  sheet,  statement  of  income  and  able  for  inspection.  Additions  to  fixed  ] 


expense,  and  the  statement  of  the  em- 


(Continued  on  page  36) 


AMERICA  AND  HER  NEWSPAPERS  HAVE  ALWAYS  KEPT  MARCHING  ONI 


Provision  for  Depreciation: 

Teletype  Equipment  .  260,546.11 

Furniture  and  Fixtures  .  15,041.54 


486,380.05 


275,587.65 


Balance . 

Contributions  to  Employees’  Benefit  Fund . 

Excess  of  Income  over  Expenses 
For  the  Year  ended  December  31,  1934 — Ex¬ 
hibit  “A”  . 


7,916,450.78 

$171,263.86 

160,000.00 


$11,263.86 


''News  by  Pony  Express" 
was  the  forerunner  of 
"Special  Dispatch"  by  wire 

"IMPROVE 

im  the  demand  of  FrogresM 


STATEMENT  OF  A.P.  EMPLOYES’  BENEFIT  FUND 
Balance,  January  1,  1934 

Cash  on  Deposit  .  $46,417.48 

Securities  Owned: 

United  States  Government  Bonds .  $1,014,000.00 

Guaranteed  First  Mortgages .  1,837,055.00 


Notes  Receivable 


Receipts 

Contributions  from  the  Associated  Press. 
Interest : 

United  States  Government  Bonds . 

Mortgages  Owned  . 

Rents  . 

Vacation  Grant  . 


2,851,055.00 

9,505.78 

$2,906,987.26 


Like  the  advance  in  methods  represented  by  the  wire  dispatch  over 
Pony  Express,  Wood  Dry  Mats,  with  continued  developments  over 
twenty  years,  have  made  possible  tremendous  additions  in  news¬ 
paper  service.  Speed  and  ease  of  handling,  with  certainty  of  good 
casts,  have  enabled  the  newspapers  of  the  smaller  centers,  as  well  as 
_  the  metropolitan  dailies,  to  provide  more  and 

jfe  f  more  news  and  features. 


"Improve  I"  is  the  Weed  keynote. 


$160,000.00 

35,185.00 

60,132.32 

33,099.32 

33,739.41 


FLONC  CDKPOKAnON 

NOOMCa  rALLS.  N.Y 


WOOD  DRY  MATS  ARE  NOW  USED  BY  A  MAJORITY  OF  THE  DAILIES. 
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before  in  its  history. 

The  selling  staff  now  consists  of 


36 


Editor  &  Publisher  for  April  2  0,  1  935 


WHY  EDITORS  TURN  GREY 


come  and  expense  statement  the  results 
of  operations  for  the  year  ended  on  that 
date. 

Respectfully  submitted, 

R.  G.  Rankin  &  Co., 
Certified  Public  Accountants. 


(Members  of  the  Auditing  Commit¬ 
tee,  to  whom  the  foregoing  report  was 
addressed,  had  not  returned  their  report 
at  the  time  it  was  necessary  to  print 
this  volume.) 


Speciallr  Drawn  for  Editok  & 


PoBLiSHE*  by  Johnny  Walbridge,  Oakland  (Cal.)  Post- 
Enquirer, 


COOPER  TELLS  PROGRESS  OF 
A.P.  IN  PAST  YEAR 


(Continued  from  page  8) 


state.  These  editors  are  concentrat¬ 
ing  on  the  early  movement  and  clean¬ 
up  of  state  news. 

Further  fortifying  of  the  day  and 
night  general  news  reports  by  the 
creation  of  a  Saturday-Sunday  ex¬ 
ecutive  new's  editor  and  staff,  sta¬ 
tioned  in  New  York,  whose  whole 
effort  is  directed  toward  the  produc¬ 
tion  of  a  weekend  news  budget  of  a 
character  applicable  to  these  editions. 

Organization  of  a  statistical  bureau, 
which  substitutes  the  Associated 
Press  daily  tables  of  stock  and  bond 
averages  for  those  formerly  supplied 
from  a  Wall  street  agency.  Other 
features  to  be  included  in  this  ex¬ 
clusive  arrangement  will  make  the 
bureau  a  valuable  asset  in  the  finan¬ 
cial  news  reports  to  the  members. 

Delivery  in  mat  form  of  prepared¬ 
ness  and  spot  photographs  of  state 
interest  only,  to  members  in  31  states. 
No  departmental  service  has  received 
more  generous  and  enthusiastic  use 
by  members  than  these  intra-state  ex¬ 
changes  of  news  photographs. 

Ability  of  the  sports  staff  to  supply 
approximately  100  members  with  spe¬ 
cial  services  of  great  range  and  vol¬ 
ume  at  substantial  savings  to  the 
newspapers,  both  in  cost  of  special 
staff  and  tolls  expense. 

The  year  gave  increasing  evidence 
that  in  another  phase  of  operation,  that 
of  news  photographs,  members  could 
expect  equally  thorough  coverage,  qual¬ 
ity  and  speed  in  the  delivery  of  this 
adjunct  of  the  daily  news.  The  news 
photo  service  increased  the  number  of 
subscribing  members,  and,  no  less  than 
in  the  news  service,  extensively  supple¬ 
mented  its  equipment  and  manpower. 
Twenty-seven  regular  staff  photograph¬ 
ers  and  photo  editors  were  added  in 
most  of  the  principal  cities  in  the 
United  States,  while  in  the  foreign 
field,  a  new  bureau  was  opened  in 
Vienna  and  the  European  service  gen¬ 
erally  broadened.  The  closest  possible 
productive  relationship  that  will  provide 
the  tie-up  between  the  news  and  the 
photograph  editors  has  been  effected  at 
the  principal  points  of  distribution. 
There  will  be  increasing  demonstration 
in  delivery  of  the  spot  news  photograph. 

The  Wirephoto  circuit  for  rapid 
transmission  of  the  news  photo  product 
was  organized,  with  24  cities  equipped 
with  Wirephoto  machines,  linked  by 
nearly  10,000  miles  of  wire.  The  ser¬ 
vice,  however,  did  not  start  until  to¬ 
day,  so  its  operations  are  not  further 
covered  here. 


The  traffic  department  so  enlarged 
its  maintenance  of  teletype  equipment 
that  only  11  states  remain  to  complete 
the  arrangement  that  saved  a  large  sum 
of  money  for  members  and  eliminated 
supervision  from  the  utility  company. 
The  traffic  personnel  underwent  an  ex¬ 
tensive  course  of  preparation  to  meet 
the  engineering  problems  of  this  de¬ 
partment’s  work,  while  further  study 
was  given  to  every  means  of  communi¬ 
cations  available.  There  was  additional 
inventive  output  and  use  made  of  each 
technical  appliance  developed. 

By  authority  of  the  board  of  direc¬ 
tors  of  tlie  Associated  Press,  the 
monthly  refunds  were  terminated  at  the 
end  of  December.  Since  March,  1932, 
and  including  December,  1934,  these  re¬ 
funds  to  the  membership  have  totaled 
$1,391,066.78.  The  regplar  reductions 
in  assessments  in  that  period,  which  re¬ 
ductions  remain  in  effect,  have  totaled 
approximately  $1,184,220.48. 

Kent  Cooper,  General  Manager. 

New  York,  January  1,  1935. 


A.P.Board  Cites  Year 

o f  Im  p  ro  vemen  t 

Following  is  the  report  of  the 
Associated  Press  board  of  directors 
to  be  made  at  the  annual  meeting  next 
week ; 

To  the  Members  of  the  -Associated 
Press : 

It  is  with  satisfaction  your  Board  of 
Directors  can  report  for  the  year  1934 
a  conduct  of  the  organization’s  affairs 
that  discloses  substantial  and  self-sus¬ 
taining  improvements  in  the  service. 

Every  member  benefited  by  the  meas¬ 
ures  of  support  given  the  news  services 
of  your  association,  a  participation  made 
possible  without  additional  cost.  It  is 
notable  that  1,340  members  received 
these  services,  the  highest  membership 
of  record.  There  were  36  additions  to 
leased  wire  reports  alone. 

The  reports  of  the  general  manager 
and  the  treasurer  are  joined  hereto. 
Your  board  commends  a  study  of  these 
statements  for  the  fullest  understand¬ 
ing  of  what  has  been  accomplished.  In 
another  division,  that  of  the  employes’ 
benefit  fund,  it  likewise  is  agreeable 
to  advise  there  was  an  improvement  in 
the  financial  position.  Earnings  in  1934 
returned  4.08  per  cent,  compared  with 
3.21  per  cent  in  1933.  The  increased 
yield  came  from  real  estate  investments, 
due  to  withdrawal  of  mortgages  from 
the  hands  of  mortgage  companies  and 
to  a  somewhat  better  condition  of  the 
market  in  New  York  City.  The  gen¬ 
eral  status  of  this  fund  should  appre¬ 


ciate  as  additional  time  allows  oppor¬ 
tunity  to  improve  the  condition  and 
management  of  properties  which  the 
-Associated  Press  now  controls. 

Previous  reports  have  mentioned  that 
the  period  through  which  we  have 
jwssed  was  conducive  to  the  instiga¬ 
tion  of  legal  suits.  Examination  of 
all  files  concerning  litigation  affecting 
the  -Associated  Press  or  member  papers 
showed  nothing  of  sufficient  importance 
to  report.  There  was  an  unfavorable 
decision  by  a  federal  district  judge  m 
the  State  of  Washington  in  a  suit  be¬ 
tween  a  member  and  a  radio  station, 
about  which  the  membership  was  fully 
informed,  and  which  decision  is  being 
appealed. 

Respectfully  submitted, 

Frank  B.  Noyes, 

-Adolph  S.  Ochs, 

Clark  Howell, 

W.  H.  Cowles, 

E.  Lansing  Ray, 

Stuart  H.  Perry, 

Robert  McLean, 

J.  R.  Knowland, 

Robert  R.  McCormick, 
Frederick  E.  Murphy, 

Paul  Patterson, 

George  B.  Longan, 

L.  K.  Nicholson, 

Paul  Bellamy, 

John  Cowles. 

New  York,  January  1,  1935. 


WITHHOLDS  LEGAL  COPY 

(Special  to  Editor  &  Publisher) 

Calgary,  .Alta.,  April  15 — Declaring 
he  believed  the  Albertan  to  be  paying 
unfair  wages.  City  Commissioner  T.  B. 
Riley  has  refused  city’s  legal  advertising 
to  the  Albertain,  which  has  run  on  an 
open  shop  basis  since  Jan.  10.  when 
printers  walked  out,  refusing  75  cents 
an  hour.  Commissioner  Riley  was  at¬ 
tacked  by  the  Albertain  in  a  page  one 
editorial,  which  pointed  out  that  ^e  Al¬ 
bertan  ^ys  its  composing  room  em¬ 
ployes  75  cents  an  hour,  overtime  on  a 
time  and  a  half  basis,  and  in  the  com¬ 
mercial  printing  department  up  to  92 
cents  an  hour. 


REPORT  TO  AUDITING  COM¬ 
MITTEE  OF  A.  P. 


(Continued  from  page  34) 

asset  accounts  were  examined  and  found 
to  be  proper  charges  thereto;  the  re¬ 
serves  for  depreciation  appear  to  be 
adequate. 

Accounts  payable  are  stated  in  ac¬ 
cordance  with  the  accounts  after  test¬ 
ing  numerous  items  to  creditors’  in¬ 
voices.  Notes  payable  were  confirmed. 

A  test  of  deterred  income  indicated  the 
correctness  thereof  as  stated.  Changes 
in  the  gold  debenture  bonds  during  the 
year  were  verified,  but  the  amount  out¬ 
standing  at  the  end  of  the  year  was 
not  confirmed  with  the  holders  thereof. 
The  reserves  are  stated  in  accordance 
with  the  authorization  of  the  board  of 
directors.  The  unused  portion  of  the 
election  reserve  of  $66,119.71,  of  which 
$52,000  arose  prior  to  1934,  was  applied 
during  the  year  against  the  expenses 
of  incoming  news  service  pursuant  with 
authorization  of  the  board  of  directors. 

The  statement  of  the  employes’  ben¬ 
efit  fund  shows  the  condition  as  re¬ 
flected  by  the  accounts  at  the  end  of  the 
year.  The  cash  on  deposit  therein  was 
confirmed  by  the  depository.  U.  S.  gov¬ 
ernment  bonds  owned  w'ere  inspected. 
Mortgages  and  real  estate  owned  were 
verified  by  examination  of  the  docu¬ 
ments  or  by  correspondence  with  the 
custodians  thereof. 

The  annexed  balance  sheet,  based 
upon  the  above  examination,  fairly  pre¬ 
sents,  in  our  opinion,  the  financial  con¬ 
dition  of  the  Associated  Press  as  at 
December  31,  1934,  and  tne  related  in- 


OMAHA 

is  "Going  Places" 
• 

24%  INCREASE  in  World -Herald’s 
March  Local  Advertising  Linage 


Omaha  merchants,  in  March  1935.  used  over  700,000  lines 
of  "local”  sfiace  in  the  World-Herald — a  greater  percentage 
increase  than  any  previous  month  in  13  yesusl 

EXiring  this  record  month,  Omaha  advertisers  used  60.7  %  of 
their  space  in  the  World-Herald — only  39.3%  in  the  2nd  paper 

National  advertisers,  this  same  month,  used  65.7%  of  their 
Omaha  space  in  the  World-Herald — only  34.3%  in  the  2nd 
paper.  Here’s  why: 

For  every  100  Omaha  families, 
there  are  96  World-Heralds  sold  in 
Omaha  every  day.  85%  by  carrier 
boy,  alone. 


DAILY,  127,417  —  SUNDAY.  125,320  (Feb. 
Write  for  Omaha  market  facts. 


1935). 


OMAHA 

WORLD-HERALD 

O’MARA  &  ORMSBEE,  Inc. 

National  Advertising  Representatives 
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NEXT 

WEEK 


LINOTYPE  will  make  an  announcement 
of  real  importance  to  every  Newspaper 
Publisher. 

A.  N.  P.  A.  VISITORS : 
Linotype  Headquarters  for  the  Conven¬ 
tion  will  be  in  Suite  1267,  Waldorf-Astoria. 


MERGENTHALER  LINOTYPE  COMPANY 

TWENTY-NINE  RYERSON  STREET  •  BROOKLYN,  NEW  YORK 


K 


38 


Editor  &  Publisher  for  April  20,  1935 


AND  DON’T  FEEL  YOU  MUST  HURRY  BACK 


So  Chief,  youcE  off  to 
n^EA.N  P.A  -»N0  ASN.E 
CONVtHTlONS  —  well,  HAVE 
A  (5000  TRIP  -  and  FOCQET 
THE  OFFICE 

WELL  TAKE 
^  ^  CARE  OF 

evERYTHIM 


That  display  of 

,  SPORTlNtK5OO09 
/'i  OVER.  THERE  HELPSI 
TO  INSPIRE 
Confidence. 


Specially  Drawn  for  Editoe  &  Publishei  by  Ray  Barnes,  Grand  Rapids  (Mich.)  Herald. 


INDOLENT  EDITORS  CHIDED 
BY  PATTERSON 


(Continued  from  page  19) 

stantly  we  must  attack  officials  who  fail 
through  fear  or  favor.  Constantly  we 
must  bring  support  to  those  who  do  a 
job  with  all  the  competency  and  courage 
that  lie  within  them. 

“In  these  three  fields — the  political, 
the  economic,  the  social — newspapers 
must  now,  more  than  ever  before,  carry 
on  with  constant  and  constructive  con- 
cerm 

Secretary  M.  V.  Atwood  devoted 
most  of  his  report  to  an  exposition  of 
policies  by  which  the  Society’s  Bulle¬ 
tin  has  b^n  conducted  during  the  past 
ywr.  He  declared  that  it  has  been 
his  hope  as  its  editor  to  give  readers 
something  of  interest  or  value  in  each 
issue  which  could  not  have  been  read  in 
any  other  publication.  Correspondence 
had  reflect^  an  increasing  interest  in 
the  Society’s  membership  requirements, 
he  said,  and  the  Society  had  added  20 
editors  to  its  roster  during  the  past 
year. 

A  cash  balance  of  $2,94d  and  the 
largest  enrollment  in  four  years  were 
reported  by  E.  S.  Beck,  managing  edi¬ 
tor  of  the  Chicago  Tribune,  treasurer 
of  the  Society. 

The  report  said: 

“At  the  end  of  our  fiscal  year — 
March  31,  1935 — the  American  Society 
of  News{Mper  Editors  had  a  paid-up 
membership  of  175,  the  largest  enroll¬ 
ment  in  four  years.  Every  one  of  the 
members  on  the  roll  had  paid  annual 
dues  to  date. 

“At  the  close  of  the  fiscal  year  the 
cash  balance  in  the  Society’s  treasury 
was  $2,946.  Expenditures  during  the 
year  reached  a  total  of  $6,038. 

“Principal  items  in  this  total  outlay 
were  the  salary  of  the  assistant  secre¬ 
tary,  who  edits  the  Society’s  monthly 
bulletin,  $1,300;  payments  to  secretaries 
of  the  three  principal  officers,  $848.34; 
stenographic  report  of  the  proceedings 
of  the  annual  convention,  $441.56;  post- 
age,  printing,  stationer,  etc.,  $532.60; 
the  Society’s  expenses  at  the  annual 
convention  and  banquet  (aside  from  the 
cost  of  tickets,  etc.,  to  individual  mem¬ 
bers),  $116.90. 

“The  treasurer’s  books  show  that  the 
175  active  members  of  the  Society  rep¬ 
resent  newspapers  in  34  states.” 

A  scheduled  discussion  of  the  “im¬ 
portant  versus  the  interesting”  in  the 
news  developed  into  a  free-for-all  ex¬ 


position  of  newspaper  philosophy.  Wal¬ 
lace  Odell,  Westchester  newspapers, 
opened  with  a  critical  analysis  of  news 
treatment  accorded  recent  events,  with 
an  evident  bias  in  favor  of  human  in¬ 
terest  stories  over  "important”  news 
repetitiously  and  solemnly  presented. 
New  headline  treatment,  designed  to 
stimulate  interest,  frequently  resembled 
a  crossword  puzzle,  obscuring  and  not 
explaining  the  news,  he  said.  He  be¬ 
lieved  that  newspapers  had  overesti¬ 
mated  public  interest  in  the  detailed  tes¬ 
timony  of  the  Hauptmann  trial  and  con¬ 
trasted  with  it  the  treatment  accorded 
the  subsequent  Fish  murder  trial  in 
White  Plains.  Westchester  newspapers, 
he  said,  had  requested  the  judge  to  bar 
photographers  from  the  courtroom  and 
to  curb  attempts  at  hippodroming  the 
trial.  He  declared  that  a  New  York 
tabloid  which  had  paid  $1,000  for  the 
life  story  of  the  defendant  had  been 
compelled  to  discontinue  its  publication 
after  initial  installments  had  aroused 
protests  from  readers  and  advertisers. 

Mr.  Odell  suggested  that  a  “supreme 
court”  of  leading  editors  be  constituted 
to  determine  what  is  important  and  what 
is  merely  interesting  for  the  guidance 
of  the  profession — to  locate  again  the 
pole  star  of  news  interest  and  worth¬ 
while  journalistic  service. 

William  .\llen  White.  Emporia  Ga¬ 
zette,  commented  that  the  conflict  was 
one  that  each  editor  had  to  settle  in  his 
own  mind,  that  no  rules  could  be  de¬ 
veloped  for  universal  guidance.  Every 
piece  of  news,  he  found,  was  of  su¬ 
preme  importance  to  somebody,  and  the 
Emjwria  Gazette  had  found  its  happy 
medium  in  catering  to  what  interested 
the  largest  number  of  its  subscribers. 
Reports  of  the  Hauptmann  case,  he 
said,  had  been  confined  to  a  column  and 
a  half  per  day  in  the  Gazette,  never 
running  more  than  three  columns,  and 
the  paper  had  continued  to  emphasize 
its  attention  to  local  news. 

“The  corn-hog  money  was  coming 
into  Lyon  County  about  that  time,”  Mr. 
White  went  on,  “and  our  circulation 
kept  on  going  up,  so  we  don’t  know 
whether  our  policy  on  the  Hauptmann 
reports  was  approved  or  not  by  our 
readers." 

Every  newspaper,  in  Mr.  White’s 
opinion,  eventually  reflects  the  mind  and 
personality  of  the  man  who  controls  it, 
and  successful  newspaj^rs  reflect  the 
collective  mind  and  opinion  of  the  com¬ 
munity.  A  historian  50  years  hence, 
he  said,  will  be  able  to  form  a  correct 
impression  of  what  our  society  regarded 
as  important  and  interesting  by  scanning 
the  headlines  of  a  cross  section  of  to¬ 


day's  newspapers.  Editors  can  be  j 
judged,  in  the  long  run,  by  what  they 
put  on  their  front  pages,  and  he  con¬ 
cluded  “I  should  hate  to  be  judged  by 
such  a  test,  but  heaven  help  me,  I  will 
be.” 

Tom  Wallace,  Louisville  Times,  suc- 
cintly  evaluated  the  discussion.  “The 
interesting  is  important,”  he  declared. 

J.  N.  Heiskell,  Little  Rock  Arkansas 
Gacette,  suggested  that  it  is  the  news¬ 
paper’s  business  to  write  the  important 
so  that  it  will  be  interesting,  and  Walter 
M.  Harrison,  Oklahoma  City  Okla¬ 
homan,  completed  the  suggestion  by  de¬ 
claring  that  the  end  could  be  achieved 
by  hiring  five  good  reporters  at  $100 
per  w^ek. 

President  Patterson  related  a  con¬ 
versation  with  a  prominent  publisher 
on  what  news  topics  were  of  supreme 
interest.  They  were; 

Death — The  universal  experience  of 
all  mankind. 

Weather — .Another  universal  experi- 
ence. 

Fires — .An  instinctive  interest  dating 
to  prehistoric  days,  when  man  discov¬ 
ered  that  fire  opened  new  levels  of 
comfort  and  civilization  and  installed 
it  in  his  religious  rituals. 

.Advertisement — .Another  instinctg^e 
interest  tracing  to  the  beginnings  of 
commerce. 

Humor — The  intangible  desire  of  all 
human  beings  to  escape  from  the  weight 
and  misery  of  daily  life. 

.A  significant  omission  was  noted  by 
Malcolm  W.  Bingay,  Detroit  Free 
Press,  who  asked  Mr.  Patterson  if  his 
publisher  friend  had  never  noted  the 
human  interest  in  the  biological  urge. 
Mr.  Patterson,  disclaiming  scientific 
distinction,  declared  that  the  question 
was  beyond  his  ken. 

Inquiry  by  Edward  S.  Beck,  Chicago 
Tribune,  as  to  the  value  of  reader  in 
terest  surveys,  brought  an  interesting 
reply  from  J.  Noel  Macy,  publisher  of 
Westchester  newspapers.  Several  years 
ago.  a  survey  made  by  the  Gallup  or¬ 
ganization  had  produced  findings  that 
disagreed  with  the  experience  of  most 
of  his  editors,  Mr.  Macy  said.  The 
reports  were  read  and  pigeonholed 
Two  years  later,  when  the  Macy  news 
paper  merged  with  a  competitor  ii 
Yonkers,  N.  Y.,  the  management  con¬ 
ducted  a  contest  to  stimulate  reader  in¬ 
terest  in  the  combined  paper,  and  fol¬ 
lowed  it  with  a  survey  to  determine 
what  the  readers  had  liked  best.  The 
results  checked  extremely  closely  with 
those  of  the  previous  survey,  he  de¬ 
clared,  indicating  that  such  explorations 
had  value  if  newspaper  managements 
understood  and  could  apply  their  find- 
ings. 

While  not  decrying  the  value  of  sur 
veys,  Harold  B.  Johnson,  Watertmvn 
(N.  Y.)  Times,  declared  that  he  placed 
more  reliance  in  the  instinct  of 
trained  newspaperman  to  give  the  pub 
lie  an  interesting  and  informative  news 
paper.  Early  in  his  career,  he  said 
he  had  regarded  the  editorial  page  as 
the  leader  of  public  opinion.  Today, 
he  said,  he  believed  its  function  was 
rather  to  find  the  best  opinion  of  the 
community  on  any  subject  and  crystal 
lize  it  for  the  guidance  of  all. 

Bringing  the  discussion  back  to  the 
topic.  Dwight  Marvin.  Troy  (N.  Y.) 
Record,  cited  his  experience  as  a  teacher 
of  journalism  in  a  local  college.  His 
method,  he  said,  had  been  to  outline 
the  principles  of  news  writing  and 
editing,  ground  them  thoroughly,  and 
then  enter  the  technique  of  human  in 
terest  writing.  His  students,  ail  girls 
he  said,  to  his  irritation,  wrote  all 
their  early  stories  in  human  interest 
style,  winning  themselves  low  grades 
at  first,  but  later  convincing  their 
teacher  that  the  normal  manner  of  writ 
ing  is  in  human  interest  syle.  He  in 
tends  to  change  his  formula  next  year, 
he  said. 

The  net  of  the  afternoon,  to  which 
other  speakers  contributed,  might  be 
put  in  Mr.  Heiskell’s  words — the 
newspaper’s  job  is  to  make  the  impor 
tant  interesting. 

Members  of  the  Society  were  guests 
at  the  White  House  Thursday  night  for 
an  “off-the-record”  interview  with 
President  Roosevelt. 


Hand  picked 
circulation 
builders  I 


For  editors  who  are  seeking  new  and  dis¬ 
tinctive  features — features  that  will  make 
an  instant  hit — here  are  seven  of  the  best. 
These  carefully  selected  features  are  fasci¬ 
nating  to  the  extent  of  commanding  in¬ 
creased  circulation. 


“Your  Astrological  Outlook” 


Jt 


By  George  E  Jordan, 
Jr.,  Director  of  the 
famous  Evangeline 
Adams  Studios  and 
counselor  to  thousands 
in  all  walks  of  life. 

This  feature  has  the  added  attraction  of 
being  revenue  producing. 

Red  Pippin”  by  Webb  Smith 

A  rookie  pitcher  in  the 
big  league.  Packed 
with  fun  and  human 
interest,  it  appeals  to 
all  readers.  Daily. 

“For  Parents  Only”  by  Riva  Hempbill 

What  is  of  more  interest 
to  your  readers  than 
their  children?  Riva 
Hemphill,  recognized 
authority  on  child 
psychology,  is  the 
author  of  this  proved 
eature.  Daily.  Illustrated. 

“Lady,  Be  Lovely”  by  Anne  Rodman 


An  illustrated  daily 
beauty  lesson,  by  Anne 
Rodman,  recognized 
authority.  Not  in  any 
way  competitive  with 
your  present  women’s 
features. 


"Weekly  Serial  Detective  Story” 
by  George  Baker 

Something  really  new. 

A  weekly  illustrated 
detective  story,  com¬ 
plete  in  six  daily 
chapter  strips. 

“Fashion  Forecasts”  by  Frances  Johns  Taylof 

An  authentic  illus¬ 
trated  discussion  by 
one  of  America’s  fore¬ 
most  stylists.  It  has  a 
a  good  merchandising 
tie-up  for  local  stores. 

“Just  Words”  by  W.  W.  D.  Sones,  PkD. 

Authentic  illustrated  histories  of  words  in 
every  day  use,  by  a  nationally  known  pro¬ 
fessor  of  education  at  the  University  of 
Pittsburgh.  Elducational  and  entertaining. 
Daily. 

The  pulling  power  of  these  features  has  been 
tested  thoroughly.  Such  papers  as  the 
Atlsuita  Ginstitution.  New  York  Evening 
Post,  Philadelphia  Record,  Akron  Beacon 
Journal,  Ohio  State  Journal,  Bridgeport 
Times  Star,  Lawrence  Telegram,  Lynn 
Telegram-News  are  now  using  ^em.  Write 
or  wire  for  rates  to: — 

ROBERTS-RANDALL 

•  CORPORATION  • 

DISTINCTIVE  FEATURES 

122  East  51st  Street  New  York  City 
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PVT  YOUR  HOUSE  IN  ORDER 


Many  publishers  persist  in  permitting  local  advertisers  to  lend  their  adver¬ 
tising  rates  to  national  advertisers.  The  result  is  great  dissatisfaction 
among  advertising  agents,  who  lose  their  commissions,  and  among  general 
advertisers  who  are  playing  the  game  and  paying  the  publisher’s  national 
rate. 

There  can  be  no  fair  argument  for  a  custom  that  permits  one  advertiser 
to  have  a  wide,  or  even  a  narrow,  rate  advantage  over  his  competitor. 

We  find  many  publishers  in  the  anomalous  position  of  running  the  adver¬ 
tisement  of  one  manufacturer  on  a  local  basis  while  his  competitor  pays 
the  higher  national  rate.  This  untenable  situation  is  naturally  causing 
advertising  agents  and  advertisers  to  show  preferment  for  other  forms  of 
advertising  media. 

This  situation  cannot  just  be  laughed  off. 

The  local  rate  should  be  for  strictly  local  advertising  only.  The  backbone 
of  every  publisher’s  business  is  his  local  advertising  inserted  in  his  news¬ 
paper  week  in  and  week  out  throughout  the  year.  The  local  advertiser 
for  his  constant  use  of  space  is  entitled  to  a  preferential  rate  over  the 
national  advertiser,  but  that  rate  should  be  for  local  business  alone. 

The  national  advertiser  makes  a  contract  direct,  or  through  his  adver¬ 
tising  agent,  which  contract  permits  advertising  when,  if  and  as  desired 
at  a  rate  fixed  on  the  publisher  for  a  period  of  a  year.  And  the  privilege 
enjoyed  for  such  an  option  should  be  more  costly  than  the  rate  of  the 
local  advertiser. 

In  the  interests  of  decent,  honest  business  procedure  both  rates  should  be 
enforced  without  exception.  It  should  be  made  impossible  for  the  local 
merchant  to  lend  his  rate  to  the  national  advertiser. 

The  present  procedure  is  costing,  and  will  continue  to  cost,  newspaper 
publishers  an  increasing  volume  of  linage  until  they  put  their  houses  in 
order  and  play  fair  with  advertising  agents  and  their  clients. 

Steps  should  be  taken  at  once  to  eradicate  an  evil  that  long  since  should 
have  ceased  to  exist. 

There  will  be  a  way  when  there’s  a  will. 


E.  KATZ  SPECIAL  ADVERTISING  AGENCY 

New  York 

Chicago 

Detroit 

Philadelphia 

Kansas  City 

Atlanta 

Dallas 

San  Francisco 


40 


\ 


I 


Lmr 


BECAUSE 


NEA’s  piclui’c  service  is  iinc(iualccl,  with  the  exclu¬ 
sive  Dionne  quintuplet  and  Margaret  Hourke- 
Wliite  photos,  plus  unusual  candid  camera 
studies  by  its  stall  photographers  and  fast 
newspicture  coverage  .  .  .  pictures  that  really 
interest  readers. 


NEA’s  ten  famous  comics  have  proved  their  circu 
lation  value  for  700  clients. 


No  other  organization  is  supplementing  the  xvire 
reports  Avith  such  outstanding  news  feature 
articles. 

NEA's  departmental  feature  coverage  for  the  wom¬ 
en’s,  sports,  editorial,  fiction  and  miscellaneous 
pages  is  of  the  highest  quality. 

Not  just  a  collection  of  features,  but  a  carefully 
selected  service  providing  everything  a  news¬ 
paper  needs  beyond  local  and  wire  news. 


COLOR  COMICS— TABLOID  AND  STANDARD 

Ten  outstanding  pages  in  which  the  popular  daily  characters 
show  how  they  can  make  circulation.  Available  as  mats  or 
as  readyprints. 

More  than  100  papers  have  started  using  or  have  added 
NEA  pages  since  Jan.  1,  1935. 


The  World^s  Greoi 


MAIN  OFFICE:  120S^ 


Branch  Plants  ot 
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—EXTRA— 


Ofmerica  s  0^oremosl 
c^conomic  Q^riter 

cHow  mik  NEA! 


Great®  Newspaper  Feature  Service 


:  12Cc|West  Third  St.  Cleveland,  O. 
ts  ct .  -  New  York  .  .  3an  Francisco 


Never  liefore  has  there  been  such 
i(i’cat  popular  interest  in  economic 
anti  business  news.  The  business 
structure  is  undergoini*  radical 
ehanfies  and  the  intlividual — the 
newspaper  reader — wants  to  know 
how  it  will  alTcet  his  pocketbook. 

John  T.  Flynn  is  recognized  as  the 
outstanding  business  writer,  lie  is 
both  an  economist  and  a  journalist. 
He  is  the  author  of  several  unusual 
books  and  is  a  regular  contributor  to 
national  magazines. 


It  was  Mr.  Flynn  whose  description 
of  holding  companies,  investment 
trusts,  speculation  and  corporate 
abuses,  prior  to  1929,  presaged  much 
which  followed  the  Great  Panic.  Mr.  johx  t.  flyxx 

Flynn  was  economic  adviser  to 

Ferdinand  Pecora  in  the  Senate’s  investigation  of  Wall  Street  and 
he  is  now'  an  adviser  to  the  Senate  investigation  of  the  munitions  in¬ 
dustry. 


His  articles  arc  full  of  real  information,  presented  in  a  simple, 
dramatic  manner  which  people  can  understand.  During  the  last 
six  months  several  articles  by  Mr.  Flynn  have  been  issued  by  NF.\ 
and  won  immediate  approval. 

Hereafter,  his  newspaper  articles  will  be  tlistributcd  exclusively  by 
NEA.  A  daily  article  by  wire  will  be  otl'crcd  in  addition  to  a  series 
of  articles  in  the  service  at  regular  intervals. 


Another  feature  of  real  quality — which  will  be 
available  only  through  NEA. 


A& 
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A  POSTAL  VICTORY 

OSTMASTER  GENERAL  JAMES  A. 
FARLEY  has  seen  the  light  and  be  it  said 
to  his  credit  has  practically  recognized  the 
unfair  comiKtition  involved  in  the  new  postoffice 
rule  permitting  the  distribution  of  give-away  adver¬ 
tising  matter  to  unaddressed  persons  over  postal 
routes. 

He  has  ordered  the  rule  rescinded,  effective  July  1. 
After  that  time  it  will  not  be  possible  for  a  finan¬ 
cially  irresponsible  person,  as  has  happened,  to  enter 
a  city,  make  a  deal  with  a  job  printer,  go  down 
Main  street  and  offer  ‘'advertising”  in  a  “shopping 
news”  at  rates  that  would  not  support  the  editorial 
department  of  a  good  local  newspaper,  and  get 
“complete  circulation”  through  the  mails. 

Editor  &  Publishkr  has  been  confident  that  this 
postoffice  rule  could  be  beaten  by  logical  appeal 
to  the  Government,  and  the  fight  the  A.N.P.A., 
other  groups  and  this  journal  have  made  is  well  re¬ 
warded.  Mr.  Earley,  as  will  be  seen,  does  not 
officially  state  that  the  rescinding  order  was  issued 
because  of  the  department’s  recognition  of  unfair 
competition,  but  there  is  no  doubt  that  such  is  the 
case,  and  it  matters  little  that  the  order  specifies  that 
the  department  found  in  a  six-months’  test  that  the 
revenue  derived  did  not  warrant  a  continuance  of 
the  service.  At  any  rate,  we  are  glad  to  report 
tliat  that  particular  as.iault  on  local  journalism, 
which  must  be  sustained  by  advertising,  has  ended. 


Robitis,  bock  beer  s'uins,  circus,  journalism 
awards,  newspaper  conz'entions — here's  Spring! 

THE  CONVENTIONS 

HE  1935  Spring  conventions  of  newspaper 
publishers  and  editors  and  the  annual  meet¬ 
ing  of  the  members  of  the  Associated  Press 
offer  an  opportunity  for  the  expression  of  a  much 
happier  sentiment  than  in  recent  years.  As  an  in¬ 
dustry,  newspaperdom  has  much  for  which  to  lie 
grateful.  There  are  problems  on  every  hand,  some 
of  them  grave  in  that  they  strike  at  the  vitals  of 
journalism,  but  the  health  of  the  business  has  im¬ 
proved  and  is  improving.  General  recovery,  al¬ 
though  at  times  halting,  seems  to  be  progressive, 
despite  much  calamity  howling  in  public  psychology, 
and  most  of  the  1935  objectives  have  been  taken. 
Newspaper  circulations,  bespeaking  public  con¬ 
fidence,  are  within  a  few  percentage  points  of  the 
high  records  for  all  time.  Newspaper  advertising 
linage  for  the  year,  as  counted  in  52  cities,  is  up 
slightly  more  than  eight  per  cent.  Advertising 
agents  say  the  prospects  tor  increased  national  busi¬ 
ness  are  good.  Publishers  seem  hopeful,  and  there 
are  encouraging  evidences  of  rebuilding  and  plant 
reequipment.  Such  are  the  favorable  factors. 

The  President  sends  to  the  convention  delegates, 
through  Editor  &  Publisher,  a  gracious,  inspiring 
and  militant  message.  He  acknowledges  progress 
during  the  year,  confidently  expects  additional  bene¬ 
fits,  asks  for  co-operation  and  invites  criticism  and 
urges  that  press  and  Government  “continue  the 
battle  against  depression  until  there  is  a  real  na¬ 
tional  recovery  on  all  fronts.” 

This  is  the  36th  annual  meeting  of  the  A.P. ;  the 
49th  annual  convention  of  the  American  Newspaper 
Publishers  Association,  and  the  13th  annual  gather¬ 
ing  of  the  members  of  the  American  Society  of 
Newspaper  Editors. 

The  A.P.  will  no  doubt  reelect  as  its  president  the 
distinguished  veteran,  Frank  B.  Noyes,  of  Wash¬ 
ington  Evening  Star.  He  has  held  the  office  con¬ 
tinuously  since  1900.  Mr.  Noyes  has  been  an  officer 
or  director  of  the  A.P.  for  41  years.  The  annual 
meeting  will  be  overcast  by  the  loss  from  the  di¬ 
rectorate  of  the  famed  wheel-horse  of  a  generation, 
Adolph  S.  Ochs,  one  whose  contribution  to  the  asso¬ 
ciation  will  be  recognized  by  an  appropriate  memo¬ 
rial.  A  successor  will  be  elected  from  New  York. 
The  usual  business  of  the  association  will  be  trans¬ 
acted,  and  there  will  be  a  discussion  of  the  con¬ 
troversy  that  has  grown  out  of  the  establishment  of 
a  wirephoto  service  during  the  year. 

The  annual  meeting  of  the  A.N.P.A.  will  draw 
perhaps  the  largest  crowd  in  the  association's  his¬ 
tory,  the  membership  being  augmented  by  many  out¬ 
side  publishers  who  will  come  in  response  to  a  special 
invitation  to  all  signers  of  the  NR.A  code  to  meet 


with  the  A.N.P..\.,  thus  to  enable  any  possible 
action  in  reference  to  continuance  of  operations 
under  the  NR.\.  Advance  indications  are  that  the 
newspaper  representatives  will  generally  testify  that 
NR.^  has  not  been  fruitful  and  is  a  gross  misfit,  but 
that  newspapers  were  glad  to  support  the  idea  as 
a  general  recovery  crusade.  Publishers  interested 
in  job  printing  will,  it  is  expected,  support  NRA. 

.\mong  the  lalx)r  problems  the  agitation  an;ong  a 
minority  of  newsmen,  associated  in  the  American 
Newspaper  Guild,  looking  to  miionization  along 
affiliated  vertical  lines,  .vill  call  out  discussion.  The 
labor  committee  will  show  that  among  mechanical 
employes  pay  increases,  in  part  due  to  shortened 
hours,  are  in  wide  disparity  to  increased  newspaper 
earnings. 

The  Radio  Committee  will,  it  is  expected,  report 
that  the  work  of  the  Press  Radio  Bureau  has  served 
a  good  purpose,  but  there  will  be  a  demand  for 
some  modification  of  rules,  and  there  is  some  agita¬ 
tion  in  favor  of  extending  the  free  service  to  the 
public  over  the  air.  Our  own  view  of  this  matter 
is  that  routine  news  does  not  belong  on  the  air, 
that  it  is  not  only  unfair  but  dangerous  competi¬ 
tion,  because  (1)  it  encourages  superficial  public 
knowledge  of  affairs;  (2)  the  radio  is  a  govern¬ 
ment  licensed  medium;  (3)  the  tendency  is  to 
weaken  public  dependence  on  the  responsible  press. 
However,  no  doubt  temporary  compromises  may  be 
necessary. 

The  A.N.P.A.  can  report  to  its  members  the 
probable  temporary  defeat  of  the  Federal  Child  La¬ 
bor  amendment,  an  act  calculated  to  enable  legisla¬ 
tion  to  regulate  the  employment  of  minors.  Our 
practical  opinion  in  reference  to  this  matter  is  that 
any  possible  advantage  that  circulation  departments 
may  have  gained  is  a  thousand  times  discounted  by 
the  widespread  belief  among  liberal  and  thinking 
people  that  in  this  matter  organized  newspapers 
have  taken  an  anti-social  attitude. 

There  will  be  an  important  report  on  the  news¬ 
print  situation.  It  should  not  be  anticipated,  but 
we  think  should  be  carefully  considered  by  all  pub¬ 
lishers,  not  only  in  view  of  the  current  price  situa¬ 
tion,  but  in  the  long  view  of  operating  to  encourage 
the  health  of  an  industry  that  supplies  the  press 
with  its  basic  raw  material. 

Unless  he  is  drafted,  Howard  Davis,  business 
manager  of  New  York  Herald  Tribune,  will  retire 
from  the  presidency  of  A.N.P.A.,  an  office  he  has 
held  with  conspicuous  ability  during  one  of  the  most 
trying  eras  in  the  history  of  the  organization.  There 
are  no  gifts  within  the  power  of  the  association  that 
could  reward  Mr.  Davis  for  the  service  he  has  ren¬ 
dered  to  the  American  press  as  a  whole.  He  carried 
to  the  work  the  tremendous  energy  of  which  he  is 
capable  and  fought  the  newspaper  l»ttle  intelligently, 
fairly  and  with  notable  success.  He  will  go  down 
as  one  of  the  great  presidents.  There  is  no  advance 
information  as  to  his  successor,  but  in  the  accus¬ 
tomed  order  of  succession  it  will  be  Jerome  D.  Bar- 
num,  publisher  of  the  Syracuse  (N.  Y.)  Post-Stan¬ 
dard,  for  many  years  a  faithful  contributor  to  all 
A.N.P..\.  movements  and  personally  distinguished. 

As  this  number  of  Editor  &  Publisher  is  being 
read,  the  members  of  the  A.S.N.E.  will  be  in  session 
at  Washington,  with  a  brilliant  program  in  store 
for  those  in  attendance.  The  report  of  President 
Grove  Patterson,  editor  of  Toledo  (O.)  Blade, coyers 
a  year  fraught  with  as  many  serious  problems 
as  American  editors  have  encountered.  It  is  a 
“brass  tack”  meeting,  delegates  and  outside  speakers 
having  been  urged  to  give  a  realistic  recital  of  the 
experiences  of  the  press  and  its  editorial  problems. 
The  editors  will  again  meet  with  the  President  at 
the  White  House  to  enjoy  an  off-the-record  talk. 
The  session  will  conclude  with  another  brilliant 
Saturday  night  banquet,  with  Senator  William  E. 
Borah  and  Frank  H.  Simonds  as  speakers. 


I  A  L 

A  GENEROUS,  WISE  WILL 

HE  conscientious  publisher  of  a  newspaper 
that  has  become  a  towering  community  insti¬ 
tution  is  torn  by  many  conflicting  emotions 
when  he  comes  to  write  his  last  will  and  testament. 
One  temptation  is  to  ignore  the  customary  rules  of 
business  based  on  the  profit  system  and  attempt  to 
create  a  civic  philanthropy,  to  be  ruled  by  the  dead 
hand,  and  at  the  same  time  dispose  charitably  and 
fairly  to  family,  friends  and  public  institutions. 

The  will  of  the  late  Adolph  S.  Ochs  does  not 
make  this  error,  as  have  other  wills,  notably  that  of 
the  late  Joseph  Pulitzer.  The  future  public  service 
and  private  business  of  New  York  Times  are  well 
protected  under  the  terms  of  the  will  made  public 
this  week,  and  the  property  will  be  controlled  by 
trustees  appropriately  chosen,  and  the  residuary 
estate  passes  to  the  natural  heirs  to  be  perpetuated 
by  natural  family  succession.  It  is  a  generous,  far- 
seeing  and  sensible  will.  The  newspapers  in  New 
York  and  Chattanooga  will  go  on,  and  we  believe 
progress,  under  the  direct  management  of  men  who 
have,  in  fact,  been  in  active  control  for  several  years. 

The  executors  and  trustees  are  urged  to  “perpetu¬ 
ate  the  New  York  Times  as  an  institution  charged 
with  a  high  public  duty”  and  to  carry  out  the  poli¬ 
cies  of  the  publisher  to  maintain  “an  independent 
newspaper  entirely  fearless,  free  of  ulterior  influ¬ 
ence,  and  unselfishly  devoted  to  the  public  welfare, 
without  regard  to  individual  advantage  or  ambition, 
the  claims  of  party  politics  or  the  voice  of  religious 
or  personal  prejudice  or  predilection.”  Mr.  Ochs 
expressed  the  wish  that  the  editorial  page  “may 
continue  fairly  to  reflect  the  best  informed  thought 
of  the  country,  honest  in  every  line,  more  than  fair 
and  courteous  to  those  who  may  sincerely  differ 
with  its  views.”  He  asked  that  news  columns  con¬ 
tinue  to  present  “all  the  news  that’s  fit  to  print,” 
impartially,  reflecting  all  shades  of  opinion.  He 
urged,  finally,  that  the  business  departments  conform 
to  “the  highest  standards  of  business  ethics,”  and  that 
all  persons  associated  with  the  business  be  treated 
“justly  and  generously.'' 


Read  in  this  issue  ivhat  editors  are  thinking 
about  future  wars — and  believe  that  the  press 
is  alive  to  the  peril! 


MR.  BERNAYS’  POPULARITY 

HINGS  have  been  coming  the  way  of  Ed¬ 
ward  L.  Bernays  in  New  York  recently.  His 
name  is  almost  as  familiar  in  the  public 
prints  of  the  metropolis  as  that  of  Huey  Long,  or 
Father  Coughlin.  Two  curious  items  follow: 

(1)  New  York  World  Telegram,  on  April  9, 
gave  Mr.  Bernays  and  his  press  agent  business  a 
thrilling  write-up  that  nearly  filled  a  page,  with  a 
portrait  and  a  touching  picture  of  his  humble  birth¬ 
place.  The  author  described  him  as  a  “typical  ge¬ 
nius  of  America,”  and  also  invited  public  atten¬ 
tion  to  Mr.  Bernays’  claim  that  he  can  increase  the 
sales  of,  say,  soap,  oil,  fish,  luggage  and  silk.  It 
was  the  most  monumental  piece  of  unpaid  commer¬ 
cial  publicity  of  recent  times.  Mr.  Bernays  must 
have  laughed  himself  to  sleep  that  night. 

(2)  New  York  Sun,  on  April  10,  in  a  column 
written  by  Lawrence  M.  Hughes,  published  the  fol¬ 
lowing  news:  “A  newspaper  advertising  campaign 
that  was  to  have  been  started  by  the  Mutual  Fish 
Dealers  Association  of  New  York,  Inc.,  tomorrow, 
this  column  has  been  informed,  has  been  called  off 
because  of  the  influence  of  certain  fish  people  who 
believe  that  the  ‘eat  more  fish’  movement  can  be 
better  extended  through  free  publicity. 

“Thus  the  local  as  well  as  the  national  destinies 
of  fish  have  been  placed  in  the  lap  of  Edward  L. 
Bernays,  a  public  relations  counsel  of  1  Wall  street, 
who  is  also  handling  the  activities  of  the  ‘Fish  and 
Sea  Food  Institute  of  the  United  States.’ 

“Since  its  formal  organization  in  February,  Mr. 
Bernays  and  staff  have  sent  out  on  behalf  of  the 
‘institute’  35  fish  stories.  .  .  .  Presumably  some 
newspapers  have  used  this  material.  Mr.  Bernays 
could  not  say  how  many  or  how  much.  ‘Our  ser¬ 
vices,’  he  explained,  ‘are  not  based  on  amount  of 
use.”*  ” 

As  a  prominent  advertising  agent  of  New  York 
said  this  week :  “What  a  swell  job  the  newspapers 
are  doing  for  Brother  Bernays.  The  fish  men  give 
him  the  money,  and  he  uses  ‘news’  columns.” 


Editor  &  Pf’blisher  for  April  2  0,  193  5 


43 


PURELY  PERSONAL 


WILLIAM  T.  DEWART,  pub¬ 
lisher,  iVfti’  York  Sun,  Mrs. 
Dewart  and  their  daughter  returned  to 
liew  York,  Saturday,  April  13,  from  a 
visit  to  California. 

Fred  Fuller  Shedd,  editor,  Phila¬ 
delphia  Evening  Bulletin,  will  be  a 
speaker  at  the  annual  State  School 
Press  Conference  to  be  held  April  20 
at  Pennsylvania  State  College. 

Clark  Howell,  Sr.,  president  and  edi¬ 
tor,  Atlanta  Constitution,  and  who  was 
chairman  of  President  Roosevelt’s  avia¬ 
tion  commission,  recently  addressed  the 
Atlanta  Civitan  Qub,  discussing  mod¬ 
em  developments  in  aviation  in  Europe 
I  and  America. 

•1  Frank  D.  Throop,  publisher,  Lincoln 
(Neb.)  Star,  has  been  elected  chairman 
;  of  the  state  assistance  committee,  or¬ 
ganized  to  administer  the  $4,000,000 
state  relief  funds  appropriated  by  the 
legislature  for  the  next  biennium. 

Fred  L.  Crane,  editor  and  publisher, 
Elisabeth  (N.  J.)  Daily  Journal,  has 
been  elected  vice-president  of  the  Union 
County  Savings  Bank  of  Elizabeth. 

Henry  J.  Haskell,  editor,  Kansas 
City  Star,  and  E.  Lansing  Ray,  presi¬ 
dent  of  the  St.  Louis  Globe-Democrat, 
will  be  two  of  the  judges  at  the  Ameri¬ 
can  Legion  oratorical  finals  for  high 
school  students  at  Jefferson  City,  May 
11,  based  on  the  Constitution. 

B.  F.  Irvine,  editor,  Oregon  Journal, 

I  Portland,  in  recognition  of  his  efforts 
in  behalf  of  the  blind,  was  honored  by 
j  Lions  International  last  week  with  a 
certificate  of  life  membership,  hand- 
painted  on  a  parchment  scroll. 

Herbert  Lefkovitz,  editorial  director, 

^  St.  Paul  Dispatch  and  Pioneer  Press, 

I  addressed  the  annual  convocation  spon¬ 
sored  by  the  University  of  North 
Dakota  chapter  of  Sigma  Delta  Chi, 
April  11,  at  the  University  armory. 

Dr.  John  W.  Dafoe,  editor-in-chief, 

]  Winnipeg  Free  Press,  has  been  re¬ 
elected  Chancellor  of  the  University  of 
Manitoba  for  another  year. 

Wilbur  C.  Hawk,  publisher,  Amarillo 
I  (Tex.)  Globe  and  News,  has  been 
named  by  Governor  James  V.  Allred  to 
the  new  State  Planning  Board. 

'  C.  S.  Rardin,  publisher.  Charleston 
(Ill.)  Daily  News,  was  seriously  in- 
I  jured  a  few  days  ago  when  his  automo- 
I  bile  skidded  and  overturned  near  Plain 
City,  O.  He  was  later  removed  to  his 
home  by  his  wife  and  son. 

W.  J.  Sewall,  publisher,  Carthage 
I  (Mo.)  Evening  Press,  has  been  ap- 
j  pointed  to  the  board  of  regents  of  the 
^  Southwest  Missouri  State  Teachers 
College,  Springfield.  His  term  ends  in 
'  1941. 

Ard  Richardson,  former  co-publisher 
of  the  Lmsing  (Mich.)  State  Journal. 
recently  joined  the  state  liquor  control 
commission. 

Robert  F.  Buchanan,  publisher,  Fay- 
etlernlle  (Tenn.)  Lincoln  County  News, 
IS  the  new  postmaster  at  Fayetteville, 
having  received  official  confirmation  of 
his  appointment  April  13. 

IN  THE  BUSINESS  OFHCE 

I  CLARK  HOWELL,  JR., 

•  general  manager,  Atlanta  Constitu¬ 

tion,  has  been  elected  a  director  of  the 
Atlanta  Rotary  Qub. 

!  E.  B.  Stahlman,  Jr.  secretary,  Nash- 
vUle  (Tenn.)  Banner,  has  been  ap¬ 
pointed  resolutions  committee  chairman 
for  the  annual  convention  of  Kiwanis 
International,  in  San  Antonio,  Tex., 
May  19-23.  Mr.  Stahlman  is  also  chair¬ 
man  for  the  On-to-San  Antonio  com¬ 
mittee  for  the  Kentiiclcy-Tennessee  dis¬ 
trict. 

Clement  H.  Bayer,  classified  adver¬ 
tising  manager,  Cincinnati  Times-Star, 
and  Everett  M.  Boyd,  telegraph  editor 
Cincinnati  Enquirer,  were  elected  this 
week  as  the  active  newspaper  repre- 
I  sentatives  of  the  Cuvier  Press  Club 
directorate. 

L.  A.  Denison,  production  manager, 
Sydney  (Australia)  Sun,  and  associated 
papers,  and  Mrs.  Denison,  are  visiting 
the  Mersey  Paper  Company,  Liverpool, 


Southern^ s  Name  Identified  with 

Missouri  Journalism  Since  1868 


An  editorial  conference  at_  the_/nde- 
pendence  (Mo.)  Examiner  is  vir¬ 
tually  a  family  gathering  with  William 
Southern,  Jr.,  edi¬ 
tor,  presiding,  and 
James  Allen 
Southern,  city 
editor,  a  nephew, 
and  Edward  K. 
Carnes,  a  son-in- 
law,  assistant  city 
editor  and  re¬ 
write  listening  to 
the  elder  South¬ 
ern’s  words  of 
wisdom. 

The  name  of 
Southern  has  been 
\Vm.  SoiTHERN,  Jr.  synonymous  with 
newspaper  life  of 
Independence  since  1868,  when  John 
N.  Southern  arrived  in  that  town  with 
a  federal  bullet  in  his  hip  and  started 
the  htdependence  Sentinel.  Today, 
William  Southern,  Jr.,  a  son  of  John, 
is  beginning  his  thirty-seventh  year  in 
the  publication  of  the  Independence  Ex¬ 
aminer,  aided  by  the  above  mentioned 
youthful  members  of  the  family.  Like 
Mr.  Southern,  the  younger  members 
are  pursuing  his  policy  of  featuring 
local  news  all  the  time  and  plenty  of 
it  in  preference  to  national  and  state 
news. 

William  Southern,  Jr.,  who  was  a 
reporter  ten  years  before  he  “decided 
he  could  never  get  anywhere  working 
for  other  people,”  started  publishing 
the  Jackson  Examiner,  a  weekly  named 
for  Andrew  Jackson  in  February,  1898. 
The  Independence  Examiner,  a  daily, 
was  started  May,  1905,  to  fill  a  great 
need  for  a  daily  paper  in  Independence. 
The  weekly  was  published  until  1928. 

With  younger  members  of  his  family 
to  rely  upon,  Mr.  Southern  is  able  to 
devote  more  time  to  special  writing 
which  he  has  fostered  for  many  years. 
His  Sunday  School  Lessons,  in  which 
the  teachings  of  the  Bible  are  presented 
in  concise  and  interesting  form,  are  used 


N.  S.  After  visiting  parts  of  the  United 
States  they  plan  to  sail  from  Boston 
for  England  to  attend  the  anniversary 
celebration. 

E.  F.  Baldwin,  general  circulation 
manager.  Salt  ,Loke  Tribune  and  Tele¬ 
gram,  addressed  members  of  the 
Knights  of  the  Round  Table  this  week, 
on  federal  relief  aid  in  Utah. 

Dick  Brown,  with  the  advertising 
department  of  the  Charlotte  (N.  C.) 
News  for  the  past  two  years  has  re¬ 
signed  to  accept  a  traveling  post  with 
the  Bland  chain  of  hotels. 

Selwyn  J.  Robinson,  managing  direc¬ 
tor  of  Newsprint  (Mersey)  Ltd.,  Auck¬ 
land,  New  Zealand,  accompanied  by 
Mrs.  Robinson  made  his  annual  visit 


in  several  larger  papers  as  well  as  in 
the  Examiner. 

“Solomon  Wise,”  the  alias  under 


James  A.  Southern  E.  K.  Carnes 

which  Mr.  Southern  writes  his  daily 
personal  column,  “In  Missouri  ^n- 
guage,”  is  one  of  the  most  widely 
quoted  newspaper  personalities  in  the 
state.  This  is  written  beside  two  edi¬ 
torials  each  day,  and  then  Mr.  South¬ 
ern  is  only  started  on  his  day. 

Although  Mr.  Carnes  covers  all  the 
news  sources  of  the  city  Mr.  Southern 
makes  a  regular  “run”  each  day  to  see 
what  is  going  on  about  the  town. 

Mr.  Southern  has  rendered  distin¬ 
guished  service  to  his  profession  not 
only  in  Missouri,  but  in  the  national 
field  as  well.  He  was  president  of  the 
Missouri  Press  Association  two  years, 
1905-06.  He  was  elected  president  of 
the  Inland  Daily  Press  Association  for 
the  year  1926-27.  He  was  a  delegate 
to  the  world’s  press  conferences  at 
Honolulu,  T.  H.,  and  at  Geneva,  Swit¬ 
zerland. 

Although  he  has  been  active  in  the 
social  and  civic  life  of  his  conununity, 
Mr.  Southern  has  never  run  for  public 
office  or  held  an  appointive  office.  He 
is  a  thirty-second  degree  Mason ;  a 
past  master  of  Independence  McDonald 
Lodge,  A.  F.  &  A.  M.,  and  a  past  high 
priest  of  Independence  Chapter,  Royal 
Arch  Masons. 


to  the  Mersey  Paper  Company,  Liver¬ 
pool,  N,  S.,  last  week.  Mr.  Robinson 
represents  the  company  in  New  Zea¬ 
land  and  Australia. 

Forrest  H.  Riordan,  for  the  last  three 
years  in  charge  of  automobile  display 
advertising  of  the  Philadelphia  Evening 
Bulletin,  has  joined  the  Philadelphia 
Evening  Ledger  classified  department. 
A.  Harvey  McCall,  Jr.,  on  the  local 
retail  staff  of  the  Ledger  since  1925, 
has  been  transferred  to  the  national 
advertising  staff. 

J.  A.  Griffin,  assistant  to  the  pub¬ 
lisher  of  Chicago  Daily  Times,  and 
Mrs.  Griffin  are  parents  of  a  daughter 
born  recently  in  Chicago. 

(.Continued  on  next  page) 


“Publishing  this  ser¬ 
ies  is  one  of  the  most 
worthwhile  things 
Vancouver  Sun  has 
done  to  help  our  sub¬ 
scribers  understand 
and  meet  present 
crisis.  Stop.  The  ser¬ 
ies  is  giving  us  lots 
of  new  circulation 
and  better  still  we 
are  getting  endless 
telephone  calls  and 
letters  of  apprecia¬ 
tion.  Stop.  For  any 
publisher  to  run 
these  articles  I  con¬ 
sider  is  journalistic 
statesmanship  of  a 
very  high  order.” 

This  is  what  Robert  Cromie,  of  The 
Vancouver  Sun,  wired  us  Thursday, 
about  INFLATION  AHEAD  by  W.  R. 
Kiplinger  and  Robert  Shelton.  IN¬ 
FLATION  AHEAD  is  a  series  of  18 
articles  that  give  the  ABC  sf  what 
inflation  is  and  how  it  wUl  affect 
all  of  us. 

The  lertes  is  making  a  smash  hit  in  The  .imsterdam 
Recorder,  Asheville  CUizen-Times,  Buffalo  Nous,  Can¬ 
ton  Re-pository.  Edmonton  Bulletin.  Los  Angeles  Times, 
Louisville  Herald-Post,  Milwaukee  Sentinel,  Minne¬ 
apolis  Tribune.  Pittsburgh  Press,  Seattle  Star,  St.  Louis 
Star-Times,  Syracuse  Post-Standard,  Vaneouter  Sun, 
Youngstown  Telegram. 

Immediate  release.  Wire  y«ur  order 
now. 

United  Features 

MONTE  BOURJAILT 

General  Manager 

220  East  42nd  Street,  New  York 


For  Heart  Interest - 

ZOE  BECKLEY 

writes  “ZOE  BECKLEY’S  CORNER,”  in 
which  she  gives  sympathetic  advice  and 
counsel  to  those  who  have  problems  of 
love  and  home  life. 

THE  DALLAS  JOURNAL  has  had  such 
good  results  with  Mrs.  Beckley’s  Feature 
over  a  period  of  years  that  it  has  brought 
the  writer  to  Dallas  for  a  series  of  personal 
appearances. 

The  McNanght  Syndicate,  Inc. 

V.  V.  McNITT  TIMES  BUILDING  CHARLXS  V.  UcADAM 

Chiunnao  NEW  YORK,  N.  Y.  Pr«»deiit 
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IN  THE  EDITORIAL  ROOMS  Club  at  its  anniaal  meeting  in  Galveston,  IOWA  EC 

..a 


IOWA  EDITORS  HONORED 


Evening  Chronicle; 


T  Foster  Moody,  Jr.,  of  Galveston.  Louis  C. 

j,  A  wr.91.^  f  _  _ Ll-  1 _ XT _  'T*_!X 


Chronicle  advertising  manager,  and  Elbert,  publisher  of  the  biews  and  Tnl> 
Claude  Stout,  advertising  manager  of  completed  a  year  s  presi- 

the  Marshall  Furnace  Co.  are  serving  of  ,  , 

on  the  Federal  Housing  committee,  James  R.  Holliday,_  veteran  member 
which  has  started  a  spring  drive  in  of  Atlanta  Conj/itutton  staff,  was 


Hartman  and  Aasgard  Win  Award* 
at  Annual  Convention 

John  C.  Hartman,  editor  of  the 
Waterloo  (la.)  Courier,  and  M.  A.  Aas¬ 
gard,  publisher  of  the  Lake  Mills  (la.) 


that  city. 

A.  Lawrence  MacKenzie,  of  the  edi¬ 
torial  staff,  Boston  Post;  Alice  H.  Na¬ 
son,  Boston  Globe;  Rev.  Francis  X. 
Quinn  of  the  Pilot;  Rev.  William  E. 
Gilroy  of  the  Advance;  John  F.  Bren¬ 
nan,  Boston  American;  and  Carl  War- 
ton,  Boston  Herald,  were  among  the 
judges  for  the  annual  contest  of  the 
Manuscript  Club  of  Boston  which  closed 
this  week. 

Clark  H.  Gallaway,  city  editor. 
Council  Bluffs  (la.)  Nonpareil,  has 


the  honored  guest  at  a  luncheon  April 
1  celebrating  the  50th  anniversary  of 
his  service.  Clark  Howell,  president 
and  editor  of  the  Constitution,  was  host. 

Herbert  Fuller,  Holyoke  editor, 
Springfield  (Mass.)  Republican,  has 
been  discharged  from  the  Springfield 
Hospital  following  a  severe  illness. 

W.  J.  Arthur,  city  editor.  New  Bern 
(N.  C.)  Tribune,  recently  appeared  on 
three  programs  sponsored  by  the  New 
Bern  Chamber  of  Commerce  in  a  series 


M.  A.  Aasgakd 


Council  Bluffs  (la.)  Non  pared,  has  of  “good-will”  tours  to  towns  within 
been  named  Pottawattamie  County  the  city  s  trade  area.  „  .  » 

chairman  for  C.  M.  T.  C.  activities  for  .Herman  J.  Bernfeld,  motion  picture  John  C.  Hastuan  M.  A.  Aasgam 
this  year.  Ctncmnatt  Enquirer  and  Mrs.  graphic,  were  honored  by  having  the 

N.  Lamont  Wilson,  Salt  Lake  City  Bernfeld  are  the  parents  of  a  daughter  editor  publisher  award  bestowed 

Tribune  state  capitol  reporter,  who  has  “Oip  last  week.  ^  annual  convention  of 

been  covering  the  Utah  state  legislature  /w’- u  \  the  Iowa  Press  Association  held  in  Des 

since  1917,  has  been  named  secretary  y  f"®,  Creek  (Mich.)  Moon-  week.  Presentation  of  the 

to  (jov.  Henry  H.  Blood,  succeeding  Journal  Md  a  son  of  the  publisher,  made  annually  to  outstanding 

Georgt  Sutherland,  who  becomes  sec-  if  d ^  Battle  editors  or  publishers,  was  made  at 

siS’  L?a«or'’comSi"“''^  Tam  nS?  fom.rW  L  Coote-  •’’J 

John  J^  Hall,  sports  editor,  Elisabeth  Mr.  Hartman  started  his  career  on 

(N.  J.)  Daily  Journal,  has  been  ap-  ®  editorial  staff  of  the  Courier  as  a  printer’s  devil  and  has 


Comics 

(too)  make 
NEWS 

Examine  these  Chicago  Tribune- 
New  York  News  comics  —  break 
them  down  into  their  news  elements 
—  and  see  how  they  stack  up  as 
potential  copy.  Consider — 


pointed  to  the  Board  of  Recreation  Nosh-Alle  Banner.  He  has  been  as 
Commissioners,  to  succeed  William  F.  to  the  Tennessee  Senate. 


has  joined  the  editorial  staff  of  the  ^he  CouVie  ^Hmer’s^d^^^^^ 

watched  the  development  from  Wash- 


XU  ington  hand  press  days  to  the  perfectipg 

Barry,  resigned.  He  will  serve  under  ,,  Thomas,  for  many  years  with  pjj^^j^g  presses  of  today.  Mr.  Hart- 

thc  appointment  until  June  1,  1937,  cToThm  ^meWrnn^^has  ™an  succeeded  his  father  as  editor  when 

Silas  B.  Ragsdale,  managing  editor  of  ^  .  Atlanta  Georgtan-Amertcan,  has  jitter  died  in  1895.  He  is  also  presi- 

the  Gdveston  News  and  Tribune,  w^s  ^^7x1  ^n  AtlanU  ^^HrSl  °SDedaS  Courier,  the  management  of 

elected  vice-president  of  the  Moody  ^^/broaSs,  b'ls^ball  anTother  which  is  known  as  the  W.  H.  Hartman 

EDITOR  A-  PlIR!  ISI-IFR  *^Simon  Boorda  has  joined  the  South  .  started  ^ 

tUllUK  &  i'UBLlbHtK  )  News-Times  staff  as  a 

Foin,-!^  Fcxaxit  Pol'ce  reporter.  worked  a  year  and  a  half  without 

fOURTH  ESTATE  Charles  Daggett,  formerly  city  edi-  P^V-  .so  anxious  was  he  to  learn  the 

NeWSPAPERDOM  Journalist  tor  of  the  Los  Angeles  Illustrated  Daily  PV^t'^g  business.  With  a  few  vears  on 

nuM  r>t«nt*d.  ludiured and  contenu  co»yrigbt*<j *y  News  has  joined  the  Warner  Brothers  papers,  all  of  his  business  liie  has 

THE  KDITOB  A  PUBLISHER  CO..  INC.  cfiiHio  niiblirbv  r1f.narfmf.nt  ficcn  Spent  on  the  Graphic,  which  IS  rec- 

Jtmtt  Vrlfbt  Brown.  Preildent  and  PublUber  StUQlO  pUDllClty  department.  n<Tni7pH  ac  a  li^aHina  wf^eWlv  new^nan^r 

•ulto  iToo — Times  Building — 42nd  Street  and  Alvand  Dunkelberger,  formerly  of  as  a  leading  NNcekiy  ne>\spaper 

Br..dw.,-N>y^k  Ci.,.  N.  T.  the /o/iii^oH  Ci/y  (Tenn.)  i'/a^-C/.roR-  ^f  northern  lowa 

Bry.nt  »-3«5a.  3053,  3ts4'.  3*55  mn.i  »«»«  icle,  is  on  the  Nasltville  Banner  copy  E-  L.  Vyhite,  ^olisner  ot  tne 

THE  OLDEST  1‘UBLisuEKs’ AM)  .ADVERTISERS'  desk.  Spciiccr  Press  Herald,  was  elected 

- journal  in  AMERICA _  David  Karsner  Philadelbhia  F'.vnmn  president  for  the  ne.xt  year. 

EttahlUhfi  bt  Allan  rtrnum  in  ISH  Ua\m  lb.aT.ner,  ritliaaclpllia  l^,eilllig  ^tUor  nfflrprc  #.Wff.H  «pr<.  r  A 

Mtri«)  ».  Pew  E4it„  ■  Arthur  T  Robb  Manaaino  Ledger  copy  reader,  has  resigned  to  utner  orricers  eiwiea  were  c,.  z\. 

w.rrw  L.  Baiiett,  .vctm  Editor;  Robert  s.  join  the  A^ew  York  Herald  Tribune  Doxse^  Monheello  Express,  we-presi- 
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Mr.  Aasgard  started  working  on  the 
Lake  Mills  Graphic  as  a  boy  of  14  years 
and  worked  a  year  and  a  half  without 
pay,  so  anxious  was  he  to  learn  the 


EitablUhed  by  Allan  Forman  in  1084 _ 

Marleo  E.  Pew,  Editor;  Arthur  T.  Robb.  Managif^O 

B4it0r;  Warren  L.  Baiiett.  Aeirs  Editor;  Robert  8.  ».a.w  ,*vvw  #  wrrv  ^  . 

Mann,  ^stecief#  Editor ;  John  W.  Perry,  Fealurt  Editor.  copy  dcsk  dent;  C.  M.  RlchardS,  ToUdO  Chtonxcle, 

St«rt"  Dan  E.  C.  Campbell,  political  re-  treasurer;  S,  E.  Tennant,  Co//ar  rnb- 

Jr.,  Borvico  uanoQor;  George  H.  strate,  circidonon  Dorter  CdlociTM  Alta  ^  Alhprtan  re-  recording  secretary,  K.arl  J-fC- 

M?g.b^n'.  ***’“"*^’  ^*“***“‘  cently’resi^ed\o  become  news  editor  Compte,  Corydon  Times- Re  publican, 

London  oiBce:  c/o  Th.  c.xton  Miguine.  onnd  of  radio  Station  CFCN.  Harry  Paint-  di^tor.  ... 

Bnlldlnn.  Trtftlgor  8q..  W.  C.  J.  Allin  Dolt-  Jnp  nnbVf  renortpr  «iirrf.pf1«  him  The  association,  in  a  formal  resolu- 

Mtniror.  Porii.  Franco.  Offle;  It  rna  deo  Petits  P*J‘'Cc  reporier,  SUCCeCOS  Him.  nocenrra  .V,,,  TO  hn„r 

Cbmmps,  Sidney  R.  Clirko,  Manoeer.  Pori.  Editor-  -  tlOn,  OppOSed  paSSagC  Of  the  oO-hOUr 

^r*a  i^gciMf).  9  Rue  Juiei  Dumien.  Tokyo  WEDDING  BELLS  Week  bill.  The  bill,  the  resolution  said, 

u*M**'”w.1hjnfrto”"'coms^(tentf^'GiJI^rai \  iss  FRWCFS  HOLYOKE  SO-  ' Uneconomic,  fails  to  recognize  yary- 
Aitn.,  A'ottoaoi  PrcM  rub  Boiiding.  Cbicofo  Office;  IV'I  .  ‘  t  rbj  i.\  lug  costs  and  standards  of  living  of  dif- 

«fl  Lsndsn  Onarantee  and  Atcident  BoildfnD.  SSO  Cietv  reporter,  Omaha  (Neb.)  ,  ®  ?  siaiiuaiuo  ui  iiyiiit,  ui  u  i 

A’oflk  Aftekioan  Arenut,  Telepbone  Dcirborn  6i:i,  orld-H ernld  to  Hiicrhpc  Mrfnv  iCrent  Communities  and  sections  Ot  the 

ONffo  Brandenburg.  Carreepondent ;  Pic.-flc  Coait  to  -UrO"..  .  i>lCt.,oy, 


London  OfBce:  e/o  Tha  Carton  Magazine.  Grand 
Buildings.  Trafalgar  8q.,  W.  C.  3.  Allan  Dela> 
fMM.  Manager.  Paris.  France.  OflDce:  76  ruo  de$  PeiiU 
Ch9mp$,  Sydney  R.  Clerke.  Manaoer.  Paris  Editor: 
Oeerge  LimgcUsn.  9  Rue  Jules  Dumien.  Tokyo 
Correspondent.  Clarenco  A.  Dariei,  e/o  Japan  Adrer- 
Itser.  Washington  Correspondent:  General  Press 
Assn.,  Notional  Press  Clah  Baildinp.  Chicago  Office: 
$tS  London  Onarantee  and  Aecident  Building,  S60 
North  Michigan  Arenne,  Telepbone  Dearborn  6771, 
George  Brandenburg.  Correspotidenf ;  Pacific  Coast 
Representatives:  Editorial:  Earl  Burke.  ItSk  Jonee 
Street,  San  Francisco,  and  Ken  Taylor.  itl5  North 
Hobart  Bonl.,  Los  Angeles.  Advertising:  Fenger* 
HslI  Co..  Ltd..  Ssn  Francisco,  tS5  Montgomery 
Btroet;  Los  Angeles,  llSl  8.  Broadwag;  Seattle. 

iOdh  Second  Avenue. _ 

International  Year  Book  Number— C'ontainlng  circu¬ 
lations.  advertising  rates.  News  and  Feature  Ser- 
fleea.  Names  of  Editors,  Publishers,  and  Depart- 
Bental  Biecutlvea  oi  more  than  3.666  newspapers  of 
Dnitod  States  and  Canada  with  basic  data  of  leading 
newspapers  of  the  World — last  Saturday  in  January— 
**A.N.P.A.*'  numbers  last  two  Satunlays  in  April— 
Advortlsing  Convention  number  first  Saturday  in  June— 
Advertising  linage  records  in  March  an«l  August- 
Newspaper  rates  and  circulations  in  January  and  July — 
Market  Guide  containing  standardized  merchandising 
and  marketing  data  on  1.466  newspaper  markets 
third  Saturday  In  November — 

8iie  of  type  page  9%  x  li  Inches — 168  agate  lines 
<13H  ems)  on  four  columns — total  of  673  agate 
Unea  to  tho  page— 

Largest  type  page  In  the  business  paper  field — 
Display  advertising  rates:  transient,  75e.  per  agate 


WEDDING  BELLS 


Omaha  business  man.  .\pril  6. 

Frances  Corry,  of  the  Oklahoma  City 
Oklahoma  News  editorial  staff,  to  Bur¬ 
dette  Lane,  of  Oklahoma  City,  recently. 

Paul  Fisher,  reporter  on  the  night 
staff,  Kansis  City  Star,  to  Miss  Lucile 


ferent  communities  and  sections  of  the 
country.” 

.\nother  resolution  opposed  the  Wag¬ 
ner  labor  disputes  bill  on  the  grounds 
that  “it  delegates  judicial  power  away 
from  the  courts.” 


Grccmdlle 


Record- Argus, 


Jaquith,  Wichita,  April  6,  at  Wichita.  March  27,  Spring  Edition,  24  pages. 

Miss  Katherine  Kelley,  Chicago  Trib-  St.  Louis  Star-Times  recently  issued 
uiie  reporter,  to  Porter  M.  Powell,  in  its  first  annual  Electric  Refrigerator 
Chicago,  .\pril  15.  After  May  1  they  Section,  16  pages,  approximately  90 
will  live  in  Faribault,  Minn.,  where  Mr.  columns  of  which  were  devoted  to  ad- 
Powell  will  be  district  manager  for  an  vertising — national  and  local  combined. 
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ASSOCIATIONS 

ADX’ERTISING  men  and  women  of 
•C*  Omaha  retail  stores  have  formed  a 
Rf.tail  Advertising  Men’s  Group.  J. 


Jacksomdlle  (Fla.)  Times-Union, 
April  14,  automobile  show  section,  8 
pages,  full  size.  Front  page  in  colors. 

Chattanooga  (Tenn.)  Times,  April 
11,  special  section  for  Miller’s  Depart¬ 
ment  Store,  three  colors,  8  pages,  full 


Th«  BiBglB  eolumn  forty-two  line  rzte  maker  card  at  *  * _ _  ’ 

a  coat  of  $16  per  week  earns  as  low  a  rate  on  a  HCWlV  lormed  RTOUp  > 
i3-tlme  basis  as  any  other  schedule,  namely,  6168  of  ethical  advertisinCf 
per  page;  $65  half  page;  155  Quarter  page.  <r^  xx*  *  7* 

CUaalfled  rates:  76e.  per  agate  line  one  time;  66e.  P.  £.  Rltcha,  of 
per  agate  line  four  times.  ^  Tjal^ns,^ 

Sttuattons  wanted:  56c.  per  agate  line  one  time;  rreSS^  i  ClCgrc 

46c.  per  agate  line  three  times  (count  six  words  to  vertlSing  StatT,  was  installed  a$  pfCSl- 

Bubsciiption  rates;  By  mall  payable  in  advance  ^^nt  of  the  L.O\G  BeaCH  Ad  CluB  re¬ 
united  sutee  and  Island  I’ossessions  64  per  year;  cently,  Succeeding  Mauricc  Heaton, 

Charter  Member  of  the  Audit  Bureau  of  Clrculationa  business  manager  of  the  Sun. 
with  an  averaga  certified  "A.B.C.”  as  follows: 


H  Pfdffer  of'^'tSe  J  L.  B^rndeis  i 

Sons  store,  has  been  elected  president,  „  ...  ,,.• 

and  -Miss  Leona  O’Leary  of  Herzberg’s  Poston  unday  Herald,  .\nnual  Spring 
Women’s  .\pparel,  secretary.  The  Estate  Review,  twelve  pages, 

newly  formed  group  will  make  a  study  -'^pril  l-I- 

jf  ethical  advertising.  Houston  Post,  .\pril  8,  sixth  annual 

P.  E.  Ritcha,  of  the  Long  Beach  o>>  equipment  and  engineering  exposition, 
(Cal.)  Press-Telegram  and  Yim  ad-  12  pages,  tabloid  size. 


SPECIAL  EDITIONS 


D*«nnbet  31,  1934  .  9.051 

-  1933  8,026 

“  1932  9.337 

“  1931 .  10.110 

I  -  1930 .  10,403 

“  1929 .  10.180 

I _ -  1928  .  8.907 


SMITT'IT— freckle-faced ;  swell 
grin ;  works  as  office  boy  to  support 
widowed  mother;  has  cute  kid 
brother,  Herby;  slick  comedy. 


WIIVNIE  WINKLE— good- 
looking  steno;  ever-present  ro¬ 
mance  closely  linked  with  comedy; 
her  up-to-the-second  clothes  pro¬ 
vide  swell  fashion  angle. 


Brooklyn  Jewish  E.vatniner,  40  pages, 
three  sections,  observing  the  Annual 
Passover  Holiday,  containing  holiday 
greetings,  this  week. 

Springfield  (Mass.)  Sunday  Republi¬ 
can  &■  Union,  32-page  tabloid  section, 


Chicago  SUND.\Y  herald  April  1 4  in  co-operation  with  the  Spring- 
.^ND  EX.\MINER,  lO-page  spring  field  Federal  Housing  Committee, 
automobile  number,  .April  14,  prepared  Martinsburg  (Pa.)  Morrisons  Cove 
under  direction  of  Rod  Vandivert,  auto-  Herald,  April  11,  50th  Anniversary  Edi- 


mobile  editor. 


lion,  24  pages,  three  sections. 


TERRY— (and  the  Pirates)— 
kid  hero;  the  one  every  kid  thinks 
he  is  when  playing  parlor  melo¬ 
dramas;  thrilling  adventure  in  the 
Orient  plus  original  comedy. 

★  ★  ★ 

These  crack  comics  are  rich 
sources  of  news  that  editors  value 
highly.  Right  now,  Smitty  is  working 
on  a  paper  and  incidentally  getting 
smitten  with  a  pretty  little  aerialist. 
Winnie’s  playing  a  typewriter  in  a 
theatrical  casting  office.  Terry  and 
his  pals  are  trying  to  rescue  the  beau¬ 
tiful  Normandie  from  the  clutches 
of  a  band  of  bad  men.  For  proofs 
and  prices  on  daily  strips  and  Sunday 
color  pages,  half-page  standard  or 
tabloia,  phone,  write  or  wire — 

Chicago  TRIBUNE- 
NEW  YORK  NEWS 
SYNDICATE,  INC. 

ARTHUR  W.  CRAWFORD 

Gcnarol  Monagw 

News  Bldg.,  220  East  42nd  St.,  New  York 
Murray  Hill  2-1234 
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ecutive  year 
I  the  coveted 
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legibility 


★  New  York  Times 

★  New  York  Herald  Tribune 

★  Washington,  D.  C.  Star 


^J^ner  appearance 
ers  and  advertisers 


hich  to  attrj 


★  Hartford.  Conn.  Caurant 

★  Providence,  R.  1.  Journal 
Sheboygan.  Wis.  Press  • 


under  J  0,000 


Ghambersburg;  Po.  Public  Opinion 
Missoula,  Mont.  Dally  Mifsoulian 
Amsterdam,  N.Y;  £ven//jg  Recorder 


the  .ink  of  the  Aye 
Award  winners 


'tf  use  Huber  Inks 


A  freqaenf  fudge  of  printing  com 
sold:  ’’’TJie  fust  thing  I  look  for  is  m 
because  smudgy  ink  usually  elltpiM 
of  ffte -speeJmeoj.**  '  ^  f 
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POUCE  MAKE  DRIVE 
ON  OHIO  PAPERS 

Series  of  Arrests,  Ter  and  Feathering 
for  Reporter,  Mark  Efforts  to 
Stop  Publication  of  So-called 
“Scandal  Sheets’* 


(Special  to  Editor  &  Publisher) 

Cincinnati,  O.,  April  15— Deter¬ 
mined  efforts  are  being  made  by  the 
law  enforcement  officers  of  the  smaller 
Ohio  cities  to  stop  publication  and 
circulation  of  the  Ohio  Examiner  and 
Fleming’s  American  Examiner,  so- 
called  "scandal”  sheets  said  to  be  pub¬ 
lished  at  Columbus. 

Grover  Fleming,  publisher  and  Wil¬ 
liam  Snyder,  editor,  were  arrested  April 
12  at  Athens,  Ohio,  on  a  charge  of 
contributing  to  the  delinquency  of  a 
minor.  The  day  following  they  were 
committed  to  jail  in  default  of  $4,500 
bail,  each.  April  13  Dennis  Manahan 
of  Belle  Center,  said  to  be  the  printer 
of  the  Examiner,  was  arrested  and 
charged  with  having  contributed  to  the 
delinquency  of  a  minor.  The  “minor” 
was  said  to  be  a  12-year  old  girl  who 
was  stated  to  be  selling  the  paper  on 
the  streets  of  Athens. 

Last  week  a  news  writer  on  the 
paper  was  tarred  and  feathered  at  Ohio 
University,  Athens,  and  ridden  out  of 
the  University  campus  on  a  rail.  He 
was  charged  with  having  written  a 
salacious  story  about  one  of  the  co-eds 
of  the  University.  The  reporter  was 
said  to  have  been  seriously  injured. 

Three  newsdealers  in  Troy,  Ohio, 
were  arrested  at  that  place  on  a  charge 
of  having  offered  obscene  literature  for 
sale.  The  papers  were  named  in  the 
warrants  as  “Grover  W.  Fleming’s 
American  Examiner.”  Bonds  of  $300 
for  each  were  fix^  and  their  trials 
scheduled  for  April  17.  Five  news¬ 
dealers  of  Piqua  were  arrested  Sunday, 
April  14,  on  a  similar  charge.  Several 
Examiner  carriers  were  also  arrested 
and  will  be  tried  at  West  Milton. 

The  City  Council  of  Piqua  made  it  a 
misdemeanor  to  circulate  or  offer  for 
sale  either  the  Ohio  Examiner  or 
Fleming’ s  American  Examiner.  Similar 
action  is  contemplated  in  Athens. 


N.  J,  UQUOR  SIGNS  REGULATED 

Strict  Rules  Are  Adopted  to  Prevent 
Subsidization  of  Saloons 

Regulations  governing  signs  and  ad¬ 
vertising  used  by  New  Jersey  saloons 
proposed  last  month  by  Slate  Beverage 
Commissioner  Burnett  have  been 
adopted  by  the  commissioner.  Al¬ 
though  objections  were  raised  by  sign 
manufacturers,  the  glass  blowing  in¬ 
dustry  and  Western  breweries  the 
liquor  industry  in  New  Jersey  was  al¬ 
most  unanimous  for  the  regulations. 

The  action  is  an  effort  to  prevent 
subsidization  of  saloons  by  manufac¬ 
turers  and  wholesalers  through  fur¬ 


nishing  of  signs  and  to  end  “obnox¬ 
ious”  advertising  by  retailers. 

The  rules  provide: 

No  manufacturer  or  wholesaler  in 
any  one  license  year  shall  furnish  any 
sign  or  other  advertising  materials  to 
a  retail  licensee  the  aggregate  cost  of 
which  shall  exceed  $1.00. 

No  retail  licensee  shall  display  on  the 
exterior  of  his  premises  any  signs  or 
advertising  material  bearing  the  name, 
brand  or  trade  mark  of  any  manufac¬ 
turer  or  wholesaler  of  alcoholic  bever¬ 
ages. 

No  licensee  shall  advertise  in  his 
place  the  price  of  any  alcoholic  bever¬ 
age  or  size  of  container. 


No  retail  licensee  shall  advertise  in 
his  place  any  brand  or  type  of  beverage 
for  sale  unless  it  is  actually  availaUc 
for  sale. 

Signs  or  advertising  materials  in  pos- 
session  of  the  licensee  must  be  dis¬ 
mantled  and  removed  within  60  days. 

Violation  of  any  of  the  regulations 
shall  be  cause  for  revocation  of  tlie 
license. 


HANDBILL  DEMONSTRATION 


Dan  Beebe  Tell*  Club  They  Do  Not 
Aid  City’s  Progress 

An  effective  advertising  handbill  de¬ 
monstration  was  recently  staged  by  Dan 
L.  Beebe,  publisher  of  the  Oroville 
(Cal.)  Mercury- Register,  when  address¬ 
ing  the  Fellows  Qub  of  that  city,  and 
was  designed  to  show  that  handbills  do 
not  play  a  part  in  the  upbuilding  of  the 
community  as  does  the  local  daily  news¬ 
paper. 

Beebe  had  prepared  a  full  page  hand¬ 
bill  made  up  of  small  ads  that  poked 
fun  at  the  club  members.  Copies  were 
scattered  liberally  over  the  floor  before 
the  meeting  and  bundles  of  them  were 
placed  in  conspicuous  places. 

Members  were  reminded  that  the  floor 
resembled  their  front  yards  after  a  short 
absence  and  that  the  bundles  represent^ 
undelivered  handbills  hidden  away  by 
delivery  boys  lured  away  from  their 
jobs  by  outdoor  sports. 

Included  in  the  central  sales  talk  was 
the  following  pointed  paragraph: 

“Remember  that  handbills,  almost  all 
being  printed  out  of  town,  have  the  ad¬ 
vantage  of  fattening  San  Francisco  and 
Sacramento  payrolls.  Most  of  them 
speak  for  out-of-town  stores,  and  that’s 
fine — for  the  other  fellow.  You  can’t 
blame  the  out-of-town  man  for  using 
handbills.  The  home-town  paper  won’t 
accept  his  ad.” 


BARS  SUNDAY  RADIO  ADS 

Radio  advertising  on  Sundays  will  be 
eliminated  over  all  Canadian  stations 
beginning  on  May  5,  the  (Canadian 
Radio  Broadcasting  Commission,  Ot¬ 
tawa,  announced  April  9.  The  ban  will 
not  apply  to  time  signals  and  certain 
public  services.  The  question  of  ex¬ 
cluding  sales  talks  on  Sunday  broad 
casts  will  be  given  further  considera¬ 
tion. 


HOW  MUCH  DO  YOU  WAHT  TO  KHOW  ABOUT 
HEWSPAPERS  AHD  HEWSPAPER  ADVERTISIHG 

“MAKING  MILLIONS 
READ  AND  BUY 


Was  Written  for  You 

There  are  many  authorities  on  general  advertising. 
One  of  the  best  informed  men  in  America  on  news¬ 
paper  advenising  is  Wm.  A.  Thomson,  Director  of 
the  Bureau  of  Advertising  of  the  A.N.P.A.  He  is  a 
keen  student  of  markets,  has  a  splendid  creative  mind 
in  advertising  promotion  and  is  an  impartial  analyst 
of  success  and  failure  in  thousands  of  campaigns. 

His  book  "Making  Millions  Read  and  Buy’’  con¬ 
tains  what  everyone  should  know  about  newspaper 
advertising.  It  is  a  book  that  tells  why  the  newspaper 
should  continue  as  a  dominant  medium,  against  all 
types  of  competition  for  the  profitable  marketing  of 
products. 

So  authoritative,  so  comprehensive,  so  filled  with 
unusual  facts  and  data  that  the  experienced  adver¬ 
tising  executive  can  add  to  his  income  by  using  ideas 
gained  from  reading  this  book. 

Everyone  interested  in  newspaper  advertising  should 
own  a  copy  of  this  book.  Everyone  you  want  to 
interest  and  educate — ^your  own  personnel,  prospects 
and  customers — in  the  use  of  newspaper  advertising 
should  have  their  own  personal  copy. 

"Making  Millions  Read  and  Buy"  will  be  on  dis¬ 
play  at  our  Convention  Headquarters  at  the  Waldorf. 
We  will  be  glad  to  show  you  specimen  copies. 


EXAMINE  THE  BOOK  FREE— USE  THIS  COUPON 

EDITOR  &  PUBLISHER  COMPANY 
Times  Bnilding,  New  York,  N.  Y. 

Seod'me  for  ezzminztioo,  one  copy  of  "Making  Millions  Read  and 
Buy”  by  William  A.  Thomson,  $3.00  postpaid.  Five  days  after 
receipt  of  the  book  I  will  send  you  my'remittance  or  return  the  book. 
OR  I  prefer  to  pay  cash  in  advance.  Enclosed  is  my  remittance 
for  $3.00. 


n 


Name . State. 


Address . Gty. 


Business  Connections. 


WiLUAM  A.  Thomson 


“MAKING  MILUONS 
RUD  AND  BUY” 

by  WILLIAM  A.  THOMSON 

in  its  260  pages  of  text  and  illus¬ 
tration  the  reader  will  learn 

HOW- 

advertising  functions  in  Pros¬ 
perity  and  Depression. 

often  to  advertise  and  what  size 
of  space  to  use. 

to  prepare  and  organize  a  na¬ 
tional  advertising  campaign. 

to  make  the  right  cuts  and  illus¬ 
trations  for  newspaper  use. 

to  answer  the  argument  that  ad¬ 
vertising  increases  costs. 

to  identify  advertising  with 
the  news  of  the  day. 

good  advertising  copy  is  writ¬ 
ten. 

to  use  the  “plus”  services  that 
newspapers  offer. 

to  get  results  from  Classified 
advertising. 

the  newspaper  grew. 

to  sell  newspaper  advertising. 

to  meet  the  competition  of 
other  mediums. 


COAST  WRITERS  ELECT 

Henry  Pierce,  news  editor  of  the 
Spokane  (Wash.)  Chronicle, yas  elected 
president  of  the  Inland  Empire  Writen’ 
Conference,  which  closed  a  two-day  ses¬ 
sion  in  Spokane,  April  5. 
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a  newspaper 

as  to  a  woman  fl  NEW  DRESS 

is  refreshing  and  stimulating 


HERE  is  a  specimen  of  the  8% -point 
Ideal  News,  on  a  9% -point  slug.  The 
popularity  of  this  size  of  Ideal  News 
is  an  indication  of  the  present  trend 
toward  larger  news  types  — a  trend 
which  is  due  in  part  at  least  to  an 
increasing  realization  of  the  impor¬ 
tance  of  news  type  legibility.  Ideal 
News  was  designed  especially  for 
newspaper  use.  It  is  a  properly  pro¬ 
portioned  type  face,  with  sufficient 
difference  between  the  thick  and  thin 
parts  of  the  letters  to  provide  the 
contrast  which  makes  for  legibility 
and  easy  reading.  And  nearly  every 
schoolbook  in  use  below  the  sixth 
grade  is  printed  from  types  that  are 
fundamentally  the  same  in  their  con¬ 
struction  as  Intertype  Ideal  News. 


There's  nothing  like  a  new  dress  to  give  a  woman— or  a 
newspaper— the  inspiration  to  step  out  and  go  places. 
And  for  maximum  eye  appeal  in  a  newspaper  type  dress, 
there's  nothing  like  Intertype  Ideal  news. 

Newspaper  readers  appreciate  Ideal  News.  They  write 
enthusiastic  letters  about  it.  More  important  than  that, 
they  read  more  news  and  features,  more  classified  and 
display  advertising  in  a  paper  which  is  set  in  Ideal  News. 

For  legibility,  appearance,  and  good  stereotyping  and 
printing  qualities,  buy  Intertype  Ideal  News.  It  costs  no 
more  than  ordinary  news  types. 

Intertype  Corporation  •  360  Furman  St.,  Brooklyn,  N.  Y. 


INTERTYPE  means  LARGER  PROFITS 


SET  ON  THf  INTfKTYPE  IN  CAtKO 
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Circulation 

TEACHING  VALUE  OF 
PRESS  QUESTIONED 

Educator*  Urged  to  “Start  With  the 

Newspapers  To  Study  Real  Life 
and  Get  Reality’’  Into 
Instruction 

Newspaper  representatives  present  at 
the  conference  of  the  Eastern  States  As¬ 
sociation  of  Professional  Schools  for 
Teachers,  held  in  New  York  City  April 
12,  urged  educators  to  make  fuller  use 
of  the  press  in  “teaching  reality.”  The 
teachers  raised  many  questions  on  tlie 
value  of  the  daily  press  in  educational 
processes. 

The  views  of  the  newspaper’s  value 
in  the  classroom  ranged  from  that  of 
“another  teaching  implement”  for  its 
presentation  of  the  events  of  every  day 
life  to  a  publication  which  often  tends 
to  produce  “stereotyped  ideas”  relative 
to  persons,  places  and  events. 

W.  Harry  Snyder  of  the  staff  of  the 
State  Teachers  College  in  Montclair, 
N.  J.,  after  pointing  out  that  m^y 
students  had  difficulty  in  interpreting 
and  understanding  news  articles  from 
various  sources,  suggested  that  a  sep¬ 
arate  column  ot  news  events  with  a  suit¬ 
able  interpretative  background  be  set 
aside. 

In  opposing  this  viewpoint  several 
newspaper  editors  maintained  that  pupils 
from  the  junior  high  schools  on  through 
college  should  be  trained  not  only  to 
study  the  formation  of  the  newspaper 
but  to  analyze  the  different  manners  in 
which  important  subjects  in  school  work 
are  treated. 

In  closing  the  discussion  it  was  imged 
that  teachers  “start  with  the  newspapers 
to  study  real  life  and  get  some  reality 
into  our  teaching.” 

Among  those  who  participated  in  the 
discussion  were  Mrs.  Eunice  Fuller 
Barnard  of  the  New  York  Times,  James 
A.  Barnett  of  the  New  York  Herald 
Tribune,  Jacob  Jacowitz  of  New  York 
Sun,  Marjorie  Shuler  of  Christian 
Science  Monitor,  and  Leon  Svirsky  of 
New  York  World-Telegram. 

The  weekly  and  monthly  periodicals 
were  believed  to  have  certain  advan¬ 
tages  over  the  daily  press  for  their  use 
as  supplementary  material  in  the  study 
of  “the  biological  sciences,  the  physical 
sciences,  the  social  sciences  and  the 
humanities.”  according  to  the  varied 
opinions  of  magazine  editors  and  educa¬ 
tors  who  participated. 

FAREWELL  PARTY  FOR  GL’YNN 

T wo  hundred  ex^utives  and  employes 
of  the  Albany  Times-Union  staged  a 
farewell  party  Thursday  night,  April 
11,  with  Francis  M.  Glynn  as  the 
guest  of  honor.  After  24  years  with 
the  Times-Union  circulation  department, 
Mr.  Glynn  resigned  recently  to  become 
secretary  of  the  Hudson  River  Bridge 
Authority,  with  headquarters  at  Catskill 
and  Poughkeepsie.  He  is  a  brother  of 
the  late  Governor  Martin  N.  Glynn,  one¬ 
time  owner  of  the  Times-Union.  Mark 
Bohen,  circulation  director,  was  toast¬ 
master. 

ADDS  SUNDAY  EDITION 

The  Kelso  (Wash.)  Kelsonian-Trib- 
une  edited  and  published  by  Frank  M. 
Dallam,  recently  published  its  first  Sun¬ 
day  edition,  carrying  eight  pages  of 
news  and  a  14-page  tabloid  comic  sec¬ 
tion.  Although  his  Saturday  afternoon 
paper  has  been  discontinued,  Dallam  an¬ 
nounced  he  has  added  six  employes  to 
his  staff  in  the  last  six  months. 

ELECTRICAL  APPLIANCE  SHOW 

The  Pittsburgh  Press  co-operated  last 
week  with  the  Electric  League  of  Pitts¬ 
burgh  in  conducting  an  Electric  Refrig¬ 
eration  and  Appliance  Show  which  was 
held  in  Motor  Square  Garden. 

EXPANDS  COMIC  SECTION 

The  Galveston  Daily  News  doubled 
the  size  of  its  comic  section  commenc¬ 
ing  with  the  issue  of  Sunday,  April  14, 
jumping  from  8  to  16  pages,  full-size. 


SATURDAY  PRICE  RAISED 

Fort  Wayne  News-Sentinel  Expand* 

Paper,  Goes  to  Five  Cent* 

The  Fort  Wayne  (Ind.)  News-Senti¬ 
nel  on  April  13  increased  the  sale  price 
of  the  Saturday  edition  from  3c  to  5c, 
and  appeared  in  a  new  metropolitan 
make-up.  Published  heretofore  in  two 
sections  of  black  and  white  with  a  four- 
page  roto  and  eight  pages  of  comics, 
the  new  issue  is  produced  in  four  black 
and  white  sections,  each  section  with  a 
title  page,  and  has  additional  features, 
pictures,  illustrations,  etc.,  with  an 
increase  of  from  two  to  four  pages  of 
roto.  J.  Earl  Shea  is  business  man¬ 
ager.  The  15c  per  week  rate  for  6 
day  home  delivery  remains  the  same. 

HELD  PIONEERS’  REUNION 

Trail  blazers  of  the  West,  more  than 
2,500  Arizona  pioneers,  men  and  wo¬ 
men  who  came  to  the  state  in  1890  or 
before,  registered  April  9-l()  for  the 
14th  Arizona  Pioneers  Reunion  given 
each  year  by  the  Arizona  Republic  and 
Phoeniz  Gazette.  More  than  600  auto¬ 
mobiles,  with  drivers,  were  donated  by 
Phoenix  citizens  to  take  tlie  pioneers 
from  the  newspaper  _  office  registration 
point  to  the  recreation  park  near  the 
city,  where  the  two-day  program  was 
begun.  The  newspapers  paid  all  ex¬ 
penses  of  the  reunion  and  all  of  the 
more  than  3()0  employes  in  the  institu¬ 
tions  took  some  part  in  preparing  their 
entertainment.  A  special  Arizona 
Pioneers  Edition,  containing  many  illus¬ 
trate  articles  written  by  old-timers, 
was  issue.  Jerry  McLain,  in  charge 
of  the  edition,  worked  with  Ralph  O. 
Brown,  Republic  general  assignment 
man,  in  coverage  of  the  events  for  the 
Republic. 

WACHTER  SUCCEEDS  McCARTHY 

George  A.  McCarthy,  city  circulation 
manager,  Philadelphia  Daily  News,  has 
resigned  in  a  reorganization  of  the  cir¬ 
culation  department  by  Lee  Ellmaker, 
publisher.  Harry  Wachter,  country  cir¬ 
culation  manager,  has  bggn  placed  in 
charge  as  circulation  director.  Samuel 
Brown,  assistant  to  Mr.  McCarthy,  and 
Stephen  J.  Connahey,  road  man,  also 
resigned,  as  did  several  chauffeurs  and 
three  district  managers.  Five  new  dis¬ 
trict  managers  have  been  named. 

ISSUING  SPORTS  HNAL 

The  Chicago  Daily  Times  is  issuing 
a  five-diamond  sports  final  on  sale  after 
the  local  baseball  games  are  over,  in¬ 
cluding  late  news  on  baseball,  race  re¬ 
sults  and  Associated  Press  Wirephoto 
pictures.  The  Sunday  Times  is  featur¬ 
ing  a  new  series  “Around  the  World 
in  Chicago,”  written  by  Bruce  Grant 
and  dealing  with  singing  societies  and 
social  clubs  of  various  nationality  groups 
in  Chicago. 

QRL  SCOUT  EDITION 

The  Jefferson  City  (Mo.)  News  & 
Tribune  on  April  14  published  a  16- 
page  Girl  Scout  section  in  tabloid.  The 
special  section  was  handled  entirely  by 
local  leaders  of  the  Scouts.  They  sold 
the  advertisements,  prepared  and  edited 
the  copy  and  select^  and  arranged  the 
illustrations.  Many  photographs  were 
used.  The  occasion  was  the  tenth  an¬ 
niversary  of  the  Girl  Scouts  in  Jefferson 
City. 

RUNNING  JINX  CONTEST 

The  Oakland  Tribune  is  sponsoring  a 
Jinx  Contest,  consisting  of  a  series  of 
50  cartoons  drawn  to  suggest  popular 
superstitions.  Each  Sunday  the  Tribune 
publishes  a  list  of  superstitions,  and 
among  them  are  the  answers  to  the 
cartoons  to  appear  that  week.  The 
contest  closes  May  22.  Sixty-four  cash 
prizes  amounting  to  $258.32  are  offered. 

63  BOYS  ON  TRIP 

Circulation  Manager  Karl  F.  Hall 
saw  63  boys,  who  won  a  Boston  Her¬ 
ald-Traveler  subscription  contest,  off  on 
an  educational  tour  of  New  York, 
Philadelphia  and  Washington,  starting 
April  14.  Herbert  W.  Coveney,  in 
charge  of  carrier-boy  promotion  work 
was  traveling  supervisor  of  the  trip. 


NEW  CARRl^’  PAPER 

The  San  Francisco  Chronicle  has 
started  publication  of  a  four-page  news¬ 
paper,  in  tabloid  size,  for  the  benefit 
of  its  carriers,  called  the  Chronicle 
Courier.  It  supplements  the  work  of  the 
recently  form^  Chronicle  Progress  Club 
and  is  published  under  direction  of  C. 
E.  Gilroy,  circulation  manager,  with 
W.  L.  Baldry  as  editor.  W.  H.  Som¬ 
mers  country  circulation  manager,  and 
H.  D.  Tennant,  city  circulation  man¬ 
ager,  are  associate  editors. 

TRAFFIC  SAFETY  GAME 

The  Milwaukee  Journal  is  sponsoring 
a  Traffic  Safety  Game,  in  co-operation 
with  the  Milwaukee  Safety  Commission. 
Contestants  are  required  to  identify  any 
traffic  violations  which  appear  in  a 
series  of  pictures  printed  in  the  daily. 
A  Ford  V-8  will  be  presented  as  the 
principal  award. 

20,000  SAW  PET  PARADE 

More  than  20,000  persons  witnessed 
the  second  annual  Pet  Parade  sponsored 
by  the  Cedar  Rapids  (la.)  Gazette  April 
6.  Prizes  were  awarded  in  various 
classes.  J.  L.  Miller  is  president  and 
general  manager  and  William  Sanford 
promotion  manager  of  the  paper. 

VINET,  CIRCULATION  MANAGER 

Cammy  D.  Vinet  has  been  appointed 
circulation  manager  of  the  Harrisburg 
(Pa.)  Telegraph  newspapers.  He  was 
formerly  promotional  manager. 

ADDS  TABLOID  SECTION 

The  Calgary  (Alta.)  Albertan  has 
started  a  Saturday  magazine  section  in 
tabloid  form. 


GIFT  AIDS  BOSTON  BOYS 

Burroughs  Newsboy  Foundation,  Bos¬ 
ton,  has  received  a  generous  sum  of 
money  from  Mr.  and  Mrs.  Maximilian 
Agassiz  of  Boston  for  the  establishment 
of  a  permanent  summer  camp  for  news¬ 
paper  boys  and  bootblacks  of  Boston. 

LEARN-TO-SWIM  WEEK 

The  San  Francisco  News  sponsored 
“Learn-to-Swim  Week”  from  April  15 
to  20,  at  Sutro  Baths.  The  course 
consists  of  six  lessons,  and  is  part  of 
tlie  News’  program  to  teach  “Water 
Safety.” 

CARRIERS  ATTEND  BANQUET 

More  than  300  carriers  of  the  Albany 
Times-Union  attended  a  “beans  and 
chicken”  banquet  April  9  at  the  close 
of  a  recent  circulation  contest.  Mark 
D.  Bohen  is  circulation  director. 

HOST  TO  125  BOYS 

The  Kenosha  (Wis.)  Evening  News 
was  host  to  126  newspaper  boys  at  a 
banquet  recently  which  marked  the  end 
of  a  circulation  contest.  Willis  Schulte 
is  circulation  manager. 

16  BOYS  VISITED  CAPITAL 

Sixteen  carrier  boys  visited  'Vashing- 
ton,  D.  C.,  and  vicinity  last  week  as  the 
guests  of  the  Jacksonville  Florida 
Times-Union. 

CANADIANS  MEET  MAY  13-14 

The  second  annual  convention  of  the 
Ontario-Quebec  Circulation  Managers’ 
Association  will  be  held  May  13-14  at 
the  Royal  York  Hotel,  Toronto. 


CIRCULATION  PLANS  that  are 


VIGOROUS 

but  not  hish  pressure 


The  circulation  promotion  plans  of¬ 
fered  by  Publishers  Serv  ice  Company 
have  been  perfected  through  years  of 
experience.  The  subscription  angle  is 
interwoven  into  campaigns  wherein  gen¬ 
uine  reader  interest  is  the  dominant  note. 
To  newspapers  desirous  of  increasing  or 
stabilizing  circulation,  these  plans  are 
offered  on  self-financing  arrangements, 
with  no  gamble  or  risk  on  the  part  of 
the  newspaper. 


Publishers  Service 

COMPANY 

INCORPORATED 

75  WEST  ST.  NEW  YORK,  N.  Y. 


THE  NEW  DUPLEX 

UNITUBULAR 

PROVIDES  THE  GREATEST  POSSIBLE  FLEXIBILITY 

IN 

COLOR  PRI^TTIATG 

FOR 

NEWSPAPERS-COMICS-SPECIALTY  PRINTING 


One  publisher  writes: 

“The  press  has  been  viewed  by  executives  of  local  dailies  and  com¬ 
ment  has  been  all  in  its  favor. 

“The  publisher  of  one  said  ‘VVE  NEED  FOUR  TIMES  AS  MUCH 
PRESS  TO  DUPLICATE  WHAT  YOU  CAN  DO  ON  A  MACHINE 
THAT  SMALL.' 

“The  color  sets  rapidly  and  does  not  lose  register  on  increased  speed. 
We  have  not  had  to  adjust  it  for  register  once  after  it  was  set." 
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COLOR  CYLINDER  EQUIPMENT 
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Selling  The  Classified  Pages 


By  L.  P. 

Kenneth  flood,  classified  ad¬ 
vertising  manager  of  the  San 
Diego  Union-Tribune,  has  concluded 
a  “Whoozit”  Contest  which  was  pub¬ 
lished  three  times  during  a  ten-day 
period. 

Jimmy  Durante,  Lee  Tracy  and  Sally 
Eilers,  all  appearing  in  the  photoplay 
“Carnival,”  were  featured  individually 
in  the  promotion  ads.  A  box  contain¬ 
ing  ten  questions  was  carried  in  each 
announcement,  and  these  questions  all 
required  contest  entrants  to  scan  the 
classified  pages  for  correct  answers 
thereto. 

All  questions  began  with  “Whoozit,” 
as,  “Whoozit  will  pay  full  cash  value 
for  old  gold  and  silver?” 

Prizes  of  from  eight  theatre  tickets 
down  to  a  pair  were  given  to  winners. 
A  reader  could  enter  one  or  all  of  the 
three  contests,  as  there  was  no  con¬ 
nection  between  them  except  the  picture 
show,  the  artists  and  the  idea  involved. 
«  *  « 

SOME  nice  political  advertising  was 
secured  by  Mr.  Flood  during  the 
first  three  weeks  of  March,  prior  to  a 
San  Diego  primary  election. 

Following  the  Political  Directory 
classification,  a  one-inch  box  contained 
“Political  Selector.  These  political 
candidates  solicit  your  vote  in  the  pri¬ 
maries  Tuesday,  March  26.” 

Twelve  candidates  took  a  few  lines 
each  under  sub-heads  for  the  offices 
sought,  and  paid  cash  in  advance. 
Twelve  ads  21  days — an  ad  count  of 
252.  Not  bad! 

Solicitation  of  advertising  from  po¬ 
litical  candidates  is  barr^  in  some 
states,  but  frequently  office-seekers  will 
follow  the  lead  of  one  or  two  candi¬ 
dates  by  placing  voluntary  orders  for 
classified  advertising.  Where  solicita¬ 
tion  is  prohibited,  it  is  a  question  of 
how  to  get  the  first  notice  started. 

*  *  * 

IN  a  recent  Saturday  issue,  George  A. 

Saas,  classified  manager  of  the  In¬ 
dianapolis  News,  put  one  lone  column 
of  classified  promotion  space  to  use  in 
a  manner  as  unusual  as  any  noticed  in 
many  a  month. 

The  used  car  classification  received 
the  benefit  of  the  idea,  and,  as  a  result, 
stood  out  on  its  page  “like  a  sore 
thumb.” 

The  aggregate  used  car  linage  in  this 
issue  was  four  full  columns.  The  fifth 
column — promotion — was  split  down  the 
center,  half  of  it  being  used  on  the  left 
side  of  the  auto  ads  and  the  remainder 
on  the  right  side. 

These  full  depth  one-inch  strips  were 
bordered  perpendicularly  by  12-point 
“picture  frame”  rules,  and  between 
these  appeared  some  42-point  tyM  read¬ 
ing  down,  which  stated  “Spring  Festival 
of  Used  Car  Values”  and  “Used  Car 
Prices  Are  Down  to  Low  Levels.” 

Unusual  attention  will  be  attracted 
from  readers  by  this  novel  column¬ 
splitting.  The  idea,  naturally,  can  be  ap¬ 
plied  equally  as  well  to  any  classification. 


LIKELY 

Roy  F.  R.^TLIFF",  classified  man¬ 
ager  of  the  Humboldt  (Cal.) 
Times,  has  imployed  a  few  classified 
ideas  to  enable  feminine  readers  to  shop 
shrewdly  and  save  through  his  col¬ 
umns.  In  fact,  he  has  been  running 
two  features  that  are  addressed  specif¬ 
ically  to  the  ladies. 

One  of  these  appears  daily  across 
three  columns  under  the  boxed  head¬ 
ing  “Of  Particular  Interest  to  Women.” 
The  depth  has  been  running  about  seven 
inches.  All  ads  are  single  column  un¬ 
der  classification  headings  that  would 
ordinarily  be  found  in  scattered  posi¬ 
tions  in  most  papers. 

A  cut  appropriate  for  a  women’s 
feature  appears  at  the  top  of  the  center 
column,  following  which  there  is  a 
little  selling  copy  concerning  acquisi¬ 
tion  of  the  habit  of  reading  these  ads 
daily,  for  they  are  frequently  changed, 
etc. 

Sub-heads  include  Beauty  Shops, 
Groceries.  Meats — Canary  Birds,  Qean- 
ing  and  Pressing,  Magazines,  Millinery, 
Spring  Water,  Photos,  and  a  few  other 
common  business  service  designations. 

«  «  * 

March  17-23  was  Business  Wom¬ 
en’s  Week  in  Eureka,  home  of 
the  Humboldt  Times.  A  special  during 
this  seven-day  period  netted  about 
three-quarters  of  a  column  of  classi¬ 
fied  each  day,  from  advertisers  eager  to 
serve  the  professional  lass. 

Appearing  in  single  column  form,  the 
heading  illustrated  a  tall  office  building 
with  a  lady’s  head  super-imposed.  It 
was  captioned  “Business  Women’s 
Week.”  All  ads  were  classified  under 
suitable  sub-heads. 

*  *  * 

IN  commenting  on  the  “Where  to 
Dine”  feature  which  he  started  sev¬ 
eral  weeks  ago,  Mr.  Ratliff  says  the 
advertisers  come  and  go  all  the  time, 
but  about  ten  ads  have  been  run  each 
day  on  the  average. 

«  *  * 

‘"^HE  Cream  of  the  Used  Car  Mar- 
et”  is  still  appearing  every  Fri¬ 
day,  Saturday  and  Monday  in  the 

Washington  (D.  C.)  Daily  News,  after 
having  been  started  in  January.  1930,  ac¬ 
cording  to  Raoul  Blumberg,  News  pro¬ 
motion  manager. 

This  feature  runs  about  two  pages 
each  publication,  and  automobiles  are 
listed  individually  in  a  standard  typo¬ 
graphical  style.  Make  and  price  are 
the  items  displayed  in  each  offering. 

The  tabloid  page  of  the  News  is  di¬ 
vided  into  three  columns  for  this 
feature,  each  being  approximately  three 
and  one-half  inches  in  width. 

«  *  « 

IN  a  recent  talk  before  California 
publishers  assembled  at  Santa  Cruz, 
M.  W.  BurgesSj  classified  manager  of 
the  Santa  Montca  Outlook  and  presi¬ 
dent  of  the  Pacific  Coast  Classified  Man¬ 
agers  Association,  said: 

“There  is  unquestionable  laxity  to¬ 
ward  the  intelligent  use  of  classified 


promotion  space,  especially  on  smaller 
newspapers.  I  am  going  to  1^  bold, 
but  I  believe  classified  advertising  is 
probably  the  most  poorly  marketed  of 
any  service  to  the  general  public. 

“Today’s  promotion  copy  tells  how 
many  more  lines  of  used  car  advertis¬ 
ing,  or  what  have  you,  one  newspaper 
carries  in  excess  of  another.  But  who 
cares?  After  all,  classified  promotion 
should  serve  to  accomplish  two  aims, 
(1)  to  create  more  readers;  (2)  to  sell 
more  ads.” 

*  *  * 

Richard  D.  BARTH  has  been 
appointed  supervisor  of  field  sales 
for  the  classified  department  of  the  St. 
Louis  Star-Times. 

Harry  V.  Kline,  formerly  with  the 
Indianapolis  Times,  has  join^  the  sales 
staff  under  Mr.  Barth. 


DEDICATED  TO  MORNING  MEN 


DANVILLE,  VA. 

1934  GAINS 

Value  Tobacco  Crop  in  Trading  area,  S21,436,654 — increase  over  1933, 
S8, 436, 323. 

Department  store  sales  up  21.5%. 

Postal  receipts  up  10%. 

Bank  clearings  up  30.5%. 
individual  bank  debits  up  22.8%. 

Automobile  sales,  city  up  50%;  Pittsylvania  County  1 20%. 

Power  consumption  up  17.5%. 

$1 05,000  weekly  payroll  one  industry  alone. 

Babson  ranks  Danville  first  in  Virginia  in  business  recovery. 

Fourth  Virginia  City  in  Newspaper  Circulation. now  over  20,000  net  paid  daily. 
Advertising  linage  gain  ,22.2%'  i 

THE  REGISTER  &  BEE 

Morning  •  Evening  -Sunday 

THE  JOHN  BUDD  COMPANY,  Natiotml  Advertising  Representativeg 


AMENDMENT  FAILS  IN  N.  Y. 

{Special  to  Editor  &  Publisher) 
Albany,  April  15 — The  New  York 
Assembly,  in  its  closing  hours,  last 
week,  killed  the  child  labor  amendment 
to  the  Federal  Constitution.  The  vote 
was  103  to  35.  Publishers  in  New 
York  state  had  opposed  the  amendment 
resolution,  principally  on  the  ground 
that  it  would  interfere  with  carrier  de¬ 
livery. 


YOU  WOOlOrtT^E  I  J) 

DBV  jofe  so  Wt  CAH  . 


Live.  UK£  PfOPLC  A4n 


Specially  Drawn  for  Editor  &  PuBLisan 
by  Lou  Mortison,  Waterbury  (Conn.)  Rg. 
publican  and  American. 

OMAHA  WEEKLY  SUSPENDS 
The  Omaha  (Neb.)  Journal,  pub¬ 
lished  as  a  weekly  for  five  years,  sus¬ 
pended  publication  recently.  Ballard 
Dunn  was  the  editor. 


WE  ARE  PROUD 

of  the  fact  that  for  the  last  seven  years  we 
have  done  the  binding  of 

THE  NEW  YORK  SUN’S 
PRIZE  WINNING  DATA  BOOK 

WE  SPECIALIZE 

in  assembling  and  binding  Data  Books, 

Salesmen's  Portfolios,  Presentations,  Sample 
Books,  Testimonial  Brochures,  Sales  Man¬ 
uals,  Loose  Leaf  Binders,  Special  Cbvers  for 
Special  Jobs. 

OUR  CLIENTS 

include  the  New  York  Sun,  Crowell  Publish¬ 
ing  Co.,  MacFadden  Publications,  Standard 
Oil  Co.,  Loose  Wiles  Biscuit  Cb.,  McCann- 
Erickson  Co.,  Batten,  Barton,  Durstine  & 

Osborn  and  many  other  prominent  and 
satisfied  publishers,  manufacturers,  adver¬ 
tisers  and  agencies. 

Sometimes  we  follow  our  clients’  instructions. 
Sometimes  we  originate  ideas  and  suggestions 
for  their  approval.  We  understand  the 
problems  of  publishers  and  advertisers.  We 
like  to  work  on  jobs  that  are  unusual,  smart, 
attractive,  difficult  and  effective. 

WE  WILL  WELCOME 

an  opportunity  to  estimate  on  your  next  job. 

Our  prices  are  remarkably  reasonable. 

BREWER  CANTELMOICo.,  INC. 

118  EAST  27th  ST.,  N.  Y.  C 
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NEWSPAPER  PROMOTION 
AWARDS  FOR  1934 

{Continued  from  page  12) 


Newspaper  Promotion  Contest,  is  a  fine 
compliment. 

“It  imposes  a  serious  task,  however, 
as  it  is  not  so  easy  to  prescribe  the 
best  way  of  judging  advertisement 
values  by  merely  looking  at  them. 

“In  studying  the  exhibits,  I  was  con¬ 
tinually  aware  that  I  was  passing  on  the 
value  of  advertisements.  I  was  form¬ 
ing  judgment  on  them,  solely,  by  their 
appearances  in  detached  form. 

“All  of  the  advertisements  in  the  con¬ 
test  were  arranged  for  examination  and 
comparison,  in  admirable  order.  Every 
facility  for  judging  the  exhibits  had 
been  provided  by  the  unusually  compe¬ 
tent  Editor  &  Pubusher  staff.  In  that 
respect,  all  was  simplification  complete. 
Every  exhibitor  had  equal  opportunity. 
None  of  the  little  fellows  was  shouldered 
out  of  line.  Indication  of  that  may  be 
found  in  the  fact  that  one  of  the  small¬ 
est  newspapers,  in  size  of  home  town 
and  circulation,  received  an  award. 

“If  further  simplification  is  attempted, 
it  could  begin  by  defining  ‘value.’ 

“The  judges  came  from  the  various 
major  divisions  of  advertising  activity, 
including  counselors  in  advertising,  and 
each  was  represented  by  its  top  best. 
The  entrants  certainly  got  a -good  break. 

“Every  one  of  those  judges,  however, 
came  out  of  a  different  background, 
^me  of  them  may  have  been  strong  for 
illustrations ;  others  for  typography. 
The  first  group  may  divide  l^tween 
those  who  favor  ‘art  for  art’s  sake,’  and 
those  who  glue  their  eyes  on  application 
and  relativity. 

“Knowing  something  of  the  exigencies 
of  newspaper  promotion  copy,  I  realize 
that  cramping  rules  might  check  its 
flow.  There  is  not  too  much  of  it  now, 
even  of  the  kinds  that  didn’t  win  any 
awards. 

‘‘All  of  the  exhibits  were  good,  in  my 
opinion,  but  there  are  degrees  of  good. 
Advertising  should  he  shaped  to  every 
yoke  that  traces  to  its  cart,  and  being 
good  in  one  respect  only,  is  not  so  mu^. 

“Advertising  has  its  professional  body 
and  there  is  plenty  of  reason  why  self 
advertising  of  newspapers  should  be 
most  exemplary  in  all  essentials. 

“This  annual  competition,  which 
Editor  &  Publisher  so  wisely  insti¬ 
tuted,  will  undoubtedly  have  an  improv¬ 
ing  effect  that  cannot  fail  to  bring  about 
still  better  advertising.” 

From  an  array  of  circulation  promo¬ 
tion  advertisements  that  can  justly  be 
called  tremendous,  the  jury  selected  as 
individual  winner  a  five-column  appeal 
of  the  AT^Tt’  York  Herald  Tribune, 
headed  “What  Newspaper  Are  Your 
Children  Reading?”  Compact  copy  ex¬ 
ploited  two  themes,  the  first  suggested 
by  the  headline  and  illustration  of  two 
youngsters  oblivious  to  all  but  the  news¬ 
paper  before  them ;  the  other  suggesting 
in  question  form  the  qualifications  of  a 
good  newspaper.  For  this  the  Herald 
Tribune  won  a  certificate  of  honorable 
mention. 

Second  award,  a  certificate  of  distin¬ 
guished  merit,  was  made  to  the  Pitts¬ 
burgh  Press,  which  entered  an  eieht- 
page  rotogravure  section  entitled  “Re¬ 
bind  the  Scenes  in  a  Modern  News¬ 
paper.  Striking  interior  and  exterior 
views  of  the  Press  plant  and  personnel 
m  operation  were  explained  brieflv  in 
comprehensive  and  interesting  to 
the  layman.  The  nrintinc:  was  excellent. 

_  First  award  for  circulation  promo¬ 
tion  campaigns  was  given  to  the"  Neie 
York  American  for  its  wid-’lv  exploited 
group  of  advertisements  entitled  “These 
Famous  Americans.”  An  eight-column 
picture  assembled  the  originals  of  the 
American’s  noted  by-liners,  over  the 
head  mentioned.  In  successive  advertise- 
men^,  each  of  the  12  “Famous  .Ameri¬ 
cans”  _  was  separately  plaved  up.  his 
place  in  the  group  photograph  beiog  in¬ 
dicated  by  a  silhouette  and  his  own 
ture  shown  enlarged  and  his  name  dis¬ 
played^  over  the  text,  which  after  em¬ 
phasizing  the  individual,  repeated  its 
development  of  the  general  theme. 


Second  award  in  the  circulation  cam¬ 
paign  group  went  to  the  New  York 
Daily  News,  which  submitted  nearly  20U 
advertisements  of  all  sizes  in  six  cam¬ 
paigns.  The  jury  finally  selected  lor 
the  award  a  campaign  addressed  to 
readers  interested  in  outdoor  sport.  In 
terse  copy  and  smart  outline  illustra¬ 
tions,  it  described  the  characteristics  and 
habits  of  every  fish  and  beast  that  a 
reader  of  the  Daily  News  might  eyei 
pursue.  Each  advertisement  briefly  re¬ 
ferred  to  Fred  Fletcher,  rod  and  gun 
editor  of  the  paper. 

Keen  competition  was  evident  in  the 
group  of  advertisements  directed  to  ad¬ 
vertisers,  and  the  winning  pieces  well 
illustrate  the  qualities  that  this  jury  pre¬ 
ferred  in  newspaper  copy. 

F'irst  awards  both  for  individual  ad¬ 
vertisement  and  for  campaign  addressed 
to  advertisers  were  taken  by  the  New 
York  Daily  News,  with  copy  that  stated 
an  interesting  fact  without  the  use  of 
an  unnecessary  word  and  used  illustra¬ 
tion  as  a  complement  to  the  text.  Coni- 
plete  and  almost  immediate  was  the 
unanimous  judgment  which  '^ive  the 
News  first  award  for  greatest  value  in 
an  individual  advertisement,  on  its  copy 
(illustrated  on  another  page),  stating 
that  the  Aews  is  reau  by  two  out  of 
every  three  New  Yorkers.  Its  cam¬ 
paign  that  won  developed  the  same 
theme  from  slightly  varying  angles,  all 
the  same  but  all  different  in  anoroach. 

Close  runner-up  to  the  Daily  News 
entries  in  this  group  for  interest  among 
the  judges  was  the  Philadelphia  Bulle¬ 
tins  campaign,  published  in  the  news¬ 
papers  of  several  cities.  While  this 
writer  is  not  pretending  to  say  what 
went  on  in  the  minds  of  nine  jurors,  it 
is  evident  that  the  Daily  ^'-ws  won  the 
^ge  on  the  sharp  rifle-shot  quality  of 
its  story,  in  keeping  w  ith  the  newspaper  s 
character.  Equally  attuned  to  its  prod¬ 
uct  was  the  Bulletin’s  copy,  developing 
along  many  angles,  the  home-market 
nature  of  Philadelphia  and  the  Bulletin’s 
intense  coverage  of  the  home  field.  Cer¬ 
tain  of  the  judges  commented  that  the 
Bulletin’s  use  of  the  word  “homes,” 
when  the  reference  was  particularly  to 
single-family  houses,  was  technicallv  in¬ 
accurate,  the  idea  being  that  a  New 
York  apartment  qualified  as  a  home 
equally  with  a  white-stepped  Philadel¬ 
phia  residence.  In  all  other  respects 
the  Bulletin  campaign  won  high  praise, 
especially  the  bar-chart  delineation  of 
the  “home”  situation  in  Philadelphia  as 
compared  with  other  large  cities.  This 
advertisement  won  second  award,  anri  a 
similar  award  was  given  the  campaign 
of  which  it  was  a  part. 

Marked  in  the  entries  for  classified 
advertising  promotion  was  the  novel 
character  of  several  presentations.  None 
of  them  took  first  or  second  places,  de- 
spite_  deep  interest  they  aroused  among 
the  judges.  Again,  simplicity  won  the 
day. 

First  award  for  individual  adverti.se 
ments  went  to  the  Des  Moines  Reaister- 
Tribune,  which  in  a  page  embellished 
by  light  color  blocks,  set  forth  concrete 
stories  of  results  achieved  by  classified 
advertisers. 

Second  award  went  to  an  advertise¬ 
ment  of  similar  character,  slightly  less 
specific,  submitted  by  the  New  York 
Herald  Tribune.  Both  are  illustrated. 

The  Register-Tribune’s  campaign,  of 
which  the  above  named  advertisement 
was  a  part,  carried  off  first  prize  for 
classified  campaigns.  With  its  result 
story,  it  tied  an  interesting  contrast  of 
newspaper  and  industrial  conditions  of 
1884  and  1934. 

The  following  men  worked  on  cam¬ 
paigns  submitted  bv  the  Register  and 
Tribune;  Merrell  Boyce.  John  Marston, 
Vernon  Myers.  Boyce  has  been  a 
member  of  the  department  tw-o  and  half 
years  and  has  had  ten  years  advertising 
experience.  He  devotes  his  entire  time 
to  layout.  Marston.  who  has  been  in 
the  organization  one  and  half  years  as 
copywriter,  holds  a  master’s  degree 
from  the  University  of  Missouri.  Mvers, 
3^graduate  of  the  School  of  Journalism, 
University  of  Missouri,  has  been  a  copy 
and  layout  man  for  two  years.  The 
classified  campaign  was  directed  by 
Marshall  Trippe.  classified  advertising 


manager.  J.  A.  Swan,  promotion  man-  \ 
ager  for  the  past  two  and  half  years, 
has  been  with  the  Register  and  Tribune  i 
since  his  university  graduation  in  1928. 
He  is  secretary-treasurer  of  the  Na-  , 
tional  Newspaper  Promotion  Associa¬ 
tion.  There  are  eight  people  in  the  ; 
promotion  department,  and  over  a  mil-  ! 
lion  and  a  half  lines  of  newspaper  pro-  , 
motion  are  used  annually. 

Second  award  for  classified  campaigns  i 
was  made  to  the  New  York  World-  \ 
Telegram,  “Results”  again  providing  the 
winning  theme.  The  World-Telegram  s 
campaign  stressed  “Results  the  Same 
Day”  from  its  classified  advertising, 
supporting  its  argument  with  strong 
testimonials. 

The  trade  paper  groups  brought  forth 
the  larg'est  number  of  entries,  the  New 
York  Daily  News  submitting  specimens 
of  its  tremendous  publicity  in  the  trade 
press  of  the  newspaper,  general  adver¬ 
tising,  drug,  food,  and  general  retailing  ; 
fields.  It  won  again,  with  a  character-  : 
istically  bright  essay  in  two  pages  on  ' 
“Great  Times  for  Dumb  Guys,”  meaning  i 
that  the  depression  had  not  crippled  nie.n  | 
and  firms  which  chose  to  ignore  it — 
and  used  the  Daily  News  to  get  business 
when  everybody  said  there  wasn  t  any . 

Second  award  was  made  to  the  On-  | 
tario  Associated  Dailies.  Its  copy  was 
keyed  to  the  visit  of  Dr.  Dafoe  to  New 
York,  his  exposition  of  the  Dionne  quin-  ! 
tiiplets’  arrival  to  a  metropolitan  audi-  | 
eiice,  his  hobnobbings  with  Al  Smith. 
Walter  Winchell,  Sally  Rand,  and  his 
demand  for  the  home  town  paper  when 
he  returned  after  a  week  in  the  big 
world.  The  story  was  told  in  fast  lan¬ 
guage  and  marched  into  the  general 
theme  of  the  value  of  the  small  city 
])aper  in  covering  the  Ontario  market. 

The  Daily  News,  submitting  11  cam- 
liaigns  with  more  than  60  individual  ad¬ 
vertisements,  topped  the  trade  paper 
campaign  group  in  quality  as  well  as 
quantity.  The  judges  preferred  to  con¬ 
sider  the  News  trade  paper  copy  as  one 
campaign,  rather  than  select  one  of  the 
11  for  particular  mention. 

Second  award  was  won  by  the  Neiv 
York  Sun  on  its  campaign  in  FIditor  & 
Publisher — “This  is  New  York — and 
so  is  This.”  It  depicted  New  York 
scenes  of  luxury  and  comfort,  contrasted 
with  poverty  and  with  fine  economy  of  ] 
words  and  illustration,  tied  the  Sun  to 
the  buying-power  groups. 

The  Daily  News  scored  another  vic¬ 
tory  in  the  direct  mail  individual  classi¬ 
fication.  in  which  it  submitted  onlv  one 
entry — its  circusy  “Show  Now  Going 
On.”  booklet  which  has  been  a  welcome 
annual  visitor  in  advertising  data  de- 
i>artments.  The  1934  booklet  drew  the 
Daily  News  picture  with  brightly  col¬ 
ored  maps,  run-of-paper  statistics  pre¬ 
sented  in  many  novel  but  never  mvstify- 
ing  fashions,  and  the  free-flowing 
English  (as  she  is  spoke)  that  the  News 
promotion  department  has  made  distinc¬ 
tively  its  own.  Almost  every  sentence 
carried  a  laugh.  Every  one  had  a  fact 
for  a  passenger. 

Second  award  for  best  individual 
direct  mail  pieces  was  taken  by  the 
(Continued  on  page  56) 


A  PUBLISHER  COMMENTS  ON 

“Home  Economics” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 

- o - 

"W*  pcnonilly  think  lh«t  this  ytar's  Cookini 
School  WM  on*  of  the  belt,  if  not  the  boat, 
wc  have  ever  hnd.  Commendation  aplenty 
haa  coma  to  ua  by  'phone  and  pcraonally — 
and  not  a  word  of  criticism,  ao  far,  from  the 
thousands  of  women  who  attended  the  four 
daily  sessions  of  our  1935  School,  or  from 
any  of  the  local  firms  cooperatina  with  us.” 

From  a  Massachusetts  newspaper 

W’e  guarantee  and  deliver  a  definite 
amount  of  additional  national  advertising 

HOME  ECONOMICS 

SERVICE  CORPORATION 

847  P«k  Avt.  Ntw  York 

ESTABLISHED  1924 


CLINE 

A.  C.  PRESS  DRIVES 
AND  CONTROLS 


Full  Automatic 
Two-Kotor  Controller 


•  Cline  Alternating  Current 
Press  Drives  and  Control  are 
used  in  well  known  plants  all 
over  the  world.  They  have  been 
furnished  in  sizes  from  714  to 
200  H.  P.  with  every  known  con¬ 
trol  feature  for  regulat'.on  and 
economy  to  meet  the  require¬ 
ments  of  rotary  presses. 


Cline  Electric  Mfg.  Co. 

CHICAGO 

NEW  YORK  SAN  FRANCISCO 


Speed.  fiAD/dudiofL 


TTIGH  speed  production  depends  on  per- 
*  *  feet  reciprocal  relation  of  every  oper¬ 
ating  unit  of  the  equipment  in  use.  The  Cline 

System  correlates  the  Cline  Unit  Press  Drive, 

✓ 

Cline  Electric  Tension  and  High  Speed  Past¬ 
ers  with  Press  Control,  insuring  absolute  co¬ 
ordination  of  press  speed  and  web  tension 


Unit  type  press  drive  controller  and 
selector  switch  panel  for  block  and 
color  units. 


Unit  type  motor  with  equalized  shaft 
clutches. 


Cline  Co-ordinated  Equipment  consists  of 
Press  Drives,  Quick  Adjustment  Reels,  Auto¬ 
matic  Electric  Tensions,  High  Speed  Pasters, 
Paper  Break  Detectors  and  Web  Severing 
Devices. 


The  sale  of  over  50  Unit  Type  press  equip¬ 
ments  is  evidence  of  their  acceptance  by 
publishers. 


Electric  Tension  co-ordinated  with 
press  control. 


VclineyN 
/ELECTRICS 
'  MFG.Ca  ' 

CHICAGO 


'CLINC  Q  VVESTINGHOUSE 


Cline  Electric  Mfg.  Go. 

MAIN  OFFICE  +  +  211  W.  WACKER  DRIVE  +  +  CHICAGO.  ILLINOIS 


A 


High  Speed  Paster  interlocked  with 
press  control. 


WESTERN  OFFICE 
Crocker  First  Nat'l  Bank  Bldg. 
San  Francisco,  Colifomia 


EASTERN  OFFICE 
220  East  42nd  Street 
New  York  City 
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Publishers  Have  Wide  Choice 

in  Broadway  Theatre  Fare 


PUBLISHERS  visiting  New  York 
next  week  will  find  an  unusually 
wide  range  of  entertainment  in  the 
theatre.  Many  drama  critics  have  rated 
the  theatre  season  this  year  at  the 
“top.” 

Editor  &  Publisher  has  asked  lead¬ 
ing  drama  critics  to  list  their  idea  of 
the  “best  ten”  plays  on  Broadway.  In 
these  lists  there  is  unanimity  on  certain 
productions. 

Brixiks  Atkinson 
Xew  York  Times 

“.\ccent  on  Youth”;  Romantic  com¬ 
edy  of  youth  and  middle  age,  with  a 
good  cast  including  Constance  Cum¬ 
mings. 

“.Anything  Goes” :  Liveliest  musical 
comedy  of  the  season. 

“.Awake  and  Sing” :  Drama  of  life 
in  the  Bronx  by  a  promising  new  dra¬ 
matist,  acted  by  the  Group  Theatre. 

“Black  Pit” :  Melodrama  of  coal  mine 
and  union  troubles,  the  chief  current 
example  of  working-class  drama. 

“Laburnum  Grove” :  -A  leisurely,  droll 
comedy  by  J.  B.  Priestly. 

“Personal  .Appearance”:  Wise-crack¬ 
ing  satire  of  the  motion  pictures. 

“The  Children’s  Hour”;  Brilliantly 
acted  drama  about  scandalous  rumors 
in  a  girl's  boarding  school. 

“The  Old  Maid”:  New  York  of  a 
century  ago  in  a  drama  made  from  one 
of  Edith  Wharton’s  novels. 

“The  Petrified  Fore.st”:  Robert  Sher¬ 
wood’s  robust  melodrama  of  the  West 
with  some  comments  about  .America  of 
today. 

“Three  Men  on  a  Horse” :  Popular 
comedy  about  the  horse-race  racket. 
John  .Anderson 
Neii'  York  Ez’ening  Journal 
My  nominations,  for  entertainment  for 
the  visiting  publishers,  are,  in  the  order 
of  their  alphabetical  appearance,  as 
follows : 

“.Accent  on  Youth”  because  it  is  a 
suave  amusing  and  wise  comedy  beauti¬ 
fully  played. 

“Anything  Goes”  because  it  is  a  swift, 
brilliant  and  vastly  amusing  musical 
comedy. 

“.Awake  and  Sing”  because  it  repre¬ 
sents  a  most  important  new  playwright 
and  a  play  of  great  truth  and  honesty. 

“Personal  Appearance”  because  Miss 
Gladys  George  is  hilarious  in  a  funny 
razz  of  the  movies. 

“The  Children’s  Hour”  because  it  is 
a  serious  and  fascinating  study,  only 
difficult  and  tragic  theme. 

“The  Great  Waltz”  because,  in  spite 
of  its  tiresome  book,  it  is  a  brilliant 
spectacle  enhanced  by  Strauss  music. 

“Petrified  Forest”  because  Leslie 
Howard  gives  an  extraordinary  pci- 
formance  in  a  melodrama  full  of  excite¬ 
ment  and  wisdom. 

“Three  Men  on  a  Horse”  because  it 
is  one  of  the  funniest  shows  of  this 
or  any  other  season. 

“Thumbs  Up”  liccause  as  one  of  the 
few  musicals  in  town  it  is  often  original 
and  generally  diverting. 

“Green  Pastures”  because,  whether 
you  have  seen  it  or  not,  it  remains  one 
of  the  plays  that  must  be  seen. 

Percy  Hammond 
Nezii’  York  Herald  Tribune 
No  play  can  be  recommended  with¬ 
out  reservations.  The  following  list 
includes,  in  my  opinion,  some  of  the 
best  bets  in  town  at  present: 

“The  Petrified  Forest.” 

“Three  Men  on  a  Horse.” 

“The  Children’s  Hour.” 

“.Accent  on  Youth.” 

“Personal  Appearance.” 

“.Awake  and  Sing.” 

“Flowers  of  the  Forest.” 

.And  by  way  of  musical  diversion: 
“.Anything  Goes.” 

*TIIE  iEST  SHOW  rVE  SEEN  AND  THAT  GOES" 
.Sovf  WILL  ROGERS 
BROCK  PK.MBK,WTO\  ,,rH,e„ls 

Personal  appearance 

uUh  GLADYS  GEORGE 

Lawreocp,  Hilry's  Hit 

Staged  iiy  Antoinette  Perry  &  Mr.  Peraberton 
UCkIDV  nil  I  CD’S  West  4:ird  Street — Kves.  8:40 
IlLnKI  WIILLfcItJ  Mats.— Thun.  A  .Sat.  2;<0 


“Thumbs  Up.” 

“The  Great  W'altz.” 

Robert  Garland 
Xew  York  World-Telegram 

My  selection  of  the  ten  best  plays — 
and  by  "best”  I  mean  most  entertain¬ 
ing — takes  in  “.Accent  on  \  outh”  at 
the  Plymouth;  “.Anything  Goes”  at 
the  .Alvin;  “.Awake  and  Sing”  at  the 
Belasco ;  “F'ly  .Away  Home”  at  the 
4fith  Street;  “Personal  .Appearance”  at 
Henry  Miller’s;  “Petticoat  Fever”  at 
the  Ritz;  “The  Children’s  Hour”^  at 
Maxine  Elliott’s;  "The  Petrified  For¬ 
est”  at  the  Broadhurst ;  “Three  Men  on 
a  Horse”  at  the  Playhouse;  and 
“Thumbs  Up”  at  the  St.  James. 

I'hey  are  arranged  alphabetically  and 
not  according  to  merit. 

Kelcey  .Allen 
Women’s  W ear  Daily 

“The  Bishop  Misbehaves,”  comedy,  at 
the  Golden  Theatre. 

“.Anything  Goes,”  musical  comedy,  at 
the  Alvin  Theatre. 

“.Accent  on  Youth,”  comedy,  at  the 
Plymouth  Theatre. 

“Three  Men  on  a  Horse,”  farce,  at  the 
Playhouse. 

“The  Petrified  Forest.”  comedy 
drama,  at  the  Broadhurst  Theatre. 

“Awake  and  Sing,”  drama,  at  the 
Belasco  Theatre. 

“Personal  .Appearance,”  comedy,  at 
the  Henry  Miller  Theatre. 

“Ceiling  Zero,”  comedy  drama,  at  the 
Music  Box. 

“The  Old  Maid,”  drama,  at  the  Em¬ 
pire  Theatre. 

“Thumbs  Up,”  musical  play,  at  the  St. 
James  Theatre. 

Gilbert  W.  Gabriel 
New  York  American 

My  choice  of  the  ten  best  shows  now 
playing  on  Broadway  is: 

“The  Petrified  Forest.” 

“The  Children’s  Hour.” 

“Three  Men  on  a  Horse.” 

“Personal  .Appearance.” 

“.Awake  and  Sing.” 

“Ceiling  Zero.” 

“.Anything  Goes.” 

“The  Bishop  Misbehaves.” 

“Escape  Me  Never.” 

“Thumbs  Up.” 

Burns  Mantle 
New  York  Daily  Nezvs 

Assuming  the  publishers  have  seen 
“The  Green  Pastures”  and  "Tobacco 
Road”. 

With  music — “.Anything  Goes,”  “The 
Gre:o  Walt^.”  “Thumbs  L'n.” 

With  excitement — “The  Petrified  For¬ 
est,”  “Ceiling  Zero.” 

With  stirring,  sentimental  drama — 
“The  Children’s  Hour,”  “.Accent  on 
Youth.”  “The  Old  Maid.” 

With  laughs — “Three  Men  on  a 
Horse.”  “Personal  .Appearance,”  Labur¬ 
num  Grove.” 

Robert  Coleman 
.Veil'  York  Daily  Mirror 

“.Anything  Goes” — The  “tops”  in  eye 
and  ear  opera.  This  rollicking  musical 
aristocrat  boasts  some  of  Cole  Porter’s 
catchiest  tunes  and  sauciest  lyrics,  with 
such  grand  performers  as  William 
Gaxton,  Ethel  Merman  and  Bettina 

MAX  GORDON  Presents  a  New  Muniral  PI»y 
Product  on  Conceived  and  Directcfi  bv 

rr^  HASSARD  short 

1  HE  GREAT  WALTZ 

Book  by  Mom  Hart  Nfiislc  by  Johann  Strauas 

Danees  by  Albertina  Reach 

**  Probably  the  fr<*atast  ryp-and-*ar  ohow 
of  all  tima.** — »  erry  Hammond.  Hrr.  Trib. 
Evi.  at  R:30.  oftc  to  *^*.30.  Mats.  Wed  4  Sat.  at 
55c  to  *2.20  500  <»rch  Seata  Every  NlKht  a»  ?2  20 

THE  CENTER  THEATRE  4th  »t.  and  ••h  Ava^ 


JUDITH  HELEN 

ANDERSON  MENKEN 

the  old  maid 

A  A  Ptey  by  ZOE  AKINS 

'THERE  IS  NO  MORE  MOVING  DRAMA 
ON  BROADWAY’’ 

— Burns  Mantle,  Daily  S'eits. 

PM  PI  DP  theatre.  B'way  A  40th  St.  Evm- 
tiviri  nc.  140,  *  8,,  2.40 


ELUSIVE  PERFECTION 


Specially  Dr;  wn  for  Editor  &  Publisher 
by  Johnny  Anderson,  Hartford  (Conn.)  Times. 

Hall  to  put  them  over.  Victor  Moore 
adds  t()  his  laurels  with  a  droll  charac¬ 
terization. 

“The  Children’s  Hour” — Wherein  a 
demoniac  adolescent  wrecks  a  girl's 
boarding  school  and  ruins  the  lives  of 
its  principals.  Katherine  Emery,  Anne 
Revere  and  Florence  McGee  are  excel¬ 
lent.  -A  word  of  warning :  It’s  not  for 
the  kiddies. 

“The  Petrified  Forest” — Leslie  How¬ 
ard  goes  West  to  see  life  in  the  raw 
from  the  vantage  point  of  a  desert  fill¬ 
ing  station.  Well  worth  your  while. 

“Three  Men  on  a  Horse’’ — The  riot¬ 
ous  adventures  of  a  meek  greeting  card 
versifier  with  a  gift  for  picking  winning 
race  horses.  William  Lynn,  Sam  Le¬ 
vine.  Shirley  and  Millard  Alitchell  are 
inspired  selections  for  the  leading  roles. 

"The  Great  Waltz” — .A  breath-taking 
spectacle.  Magnificent  settings,  gorg¬ 
eous  costumes,  Strauss  music  and  the 
latest  developments  in  stage  mechanics 


make  it  “must”  entertainment.  Guy 
Roberton,  Marie  Burke  and  Marion 
tdaire  are  excellent. 

“.Awake  and  Sing” — Depicts  life  in 
the  Bronx  and  establishes  Clifford 
Odets  as  a  playwright  of  unusual  prom¬ 
ise.  J.  Edward  Bromberg,  Stella  Adler 
and  Morris  Carnovsky  head  an  able 


hilarious  experiences  of  a  motion  pic- 
ture  star  who  goes  forth  to  meet  her 
public  in  person.  Gladys  George  at  her 
best  as  the  wise-cracking  luminary. 

"Thumbs  Up” — Eddie  Dowling,  Ray 
D(X)ley,  Clark  and  McCullough  and 
Paul  Draper  in  the  only  musical  »-<‘\me 
current  on  Broadway.  Tuneful,  funny 
and  fast. 

‘■-Accent  on  Youth” — .A  middle-aged 
playwright  puts  his  experience  to  good 
purpose  in  a  romantic  joust  with  a 
youthful  rival.  Constance  Cummings, 
Nicholas  Hannen  and  Ernest  Lawford 
are  tip-top. 

"The  Bishop  Misbehaves” — Light 
comedy  in  which  a  bishop  turns  detec¬ 
tive  successfully.  Walter  Connelly 
lends  it  distinction  with  his  presence 
and  able  acting. 


PROMOTION  BULLETIN  OUT 

The  National  Newspaper  Promotion 
.Association,  composed  of  newspaper 
promotion  managers,  is  publishing  a 
printed  news  bulletin  for  its  memfers. 
The  first  issue  of  the  N.  N.  P.  A. 
Bulletin  was  a  single  printed  page;  the 
second,  for  .April,  douliled  in  size. 
Plans  are  in  progress  for  a  quarterly 
supplement  to  contain  longer  articles. 
Filsa  Lang,  promotion  manager  of  the 
New  York  Herald  Tribune,  is  the 
N.  N.  P.  .A.  Bulletin  editor. 


AMKRIGA’S  FAVOKITE  PLAY 

••THE  I^HEE3^ 
PASTER  ES” 

vTII  llu$«  played  203  citiesl 

«YK.\R  ill  W  S.  ainl  Canada] 


The  press  department  of  the  Ringling 
Bros,  and  Barnum  &  Bailey  Combined 
Circus  has  this  spring  for  the  first  time 
in  circus  annals  copyrighted  its  new  photo¬ 
graphs  for  press  and  periodical  release. 

The  Big  Show’s  unusual  number  of  new 
feature  acts^  and  the  fact  that  almost  every 
small  show  in  the  country  has  for  years  been 
appropriating  the  Ringling-Barnum  photos 
have  made  the  innovation  imperative. 

Striking  new  copyrighted  photos  were 
laid  down  by  the  circus  press  agents  in  New 
York  newspaper  offices  for  the  current  en¬ 
gagement  of  the  Greatest  Show  on  Earth 
at  Madison  Square  Garden. 
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EDITOR  &  PUBLISHER’S 

A*P.  and  A»N.P.A.  Convention  Headquarters 

GRAND  BALL  ROOM  FLOOR,  WALDORF-ASTORIA  HOTEL 

Monday  to  Thursday  inclusive,  April  22nd-25th 


J^rcQt 


The  annual  meeting  of  The  Associated  Press  will 
be  held  in  the  Roof  Garden — Eighteenth  Floor — Park 
Avenue  elevators — at  11:00  A.M.  on  Monday,  April  22nd. 

The  annual  luncheon  of  the  members  of  The  Associated 
Press  will  be  held  in  the  Grand  Ball  Room  at  1:00  P.M.  on 
Monday,  April  22nd. 

The  meeting  of  small  town  publishers  will  be  held  at  10:00 
A.M.  on  Tuesday,  April  23rd,  in  the  Grand  Ball  Room. 

Members  of  the  A.N.P.A.  will  register  Tuesday  in  the 
foyer  entrance  to  the  Convention  Floor.  General  Manager 
Lincoln  B.  Palmer  will  be  in  charge  as  always. 

The  Convention  of  the  members  of  the  A.N.P.A.  will 
convene  in  the  Grand  Ball  Room  at  10:00  A.M.  on  Wednes¬ 
day,  April  24th.  Sessions  will  be  held  morning  and  afternoon 
on  Wednesday  and  Thursday,  April  24th  and  25th.  President 
Howard  Davis,  New  York  Flerald  Tribune,  will  preside. 

The  annual  dinner  of  the  Bureau  of  Advertising  of  the 
A.N.P.A.  will  be  held  in  the  Grand  Ball  Room  at  6:45  P.M. 
on  Thursday  evening,  April  25th.  Thomas  H.  Moore,  Asso¬ 
ciate  Director  of  the  Bureau,  is  in  charge  of  reservations. 


Important  features  of  EDITOR  &  PUBLISHER’S  head¬ 
quarters,  in  the  North  End  of  the  Astor  Gallery,  will  be  the 
prize  winning  promotion  of  American  newspapers  for  1934> 
with  silver  loving  cup,  bronze  plaque,  Certificates  of  Honor¬ 
able  Mention  and  Distinguished  Merit,  and  the  1934  Awards 
in  the  Francis  Way  land  Ayer  Contest  for  the  best  nine  examples 
of  excellence  in  newspaper  typography  and  printing. 

EDITOR  &  PUBLISHER  hereby  extends  a  cordial  invita¬ 
tion  to  all  of  its  friends  to  make  use  of  the  facilities  that  will 
be  provided — telephones,  typewriters  and  secretarial  help. 

EDITOR  &  PUBLISHER  Convention  Extra  will  be  dis¬ 
tributed  on  Thursday  morning,  April  25th.  The  Extra  will 
contain  full  and  complete  news  reports  of  the  A.P.  luncheon 
on  Monday;  the  publishers  meeting  on  Tuesday  and  the  open¬ 
ing  session  of  the  A.N.P.A.  on  Wednesday,  with  convention 
reports  on  labor.  Bureau,  membership,  etc. 

Telephone  BRyant  9-3052  will  make  it  piossible  to  com¬ 
municate  with  either  our  Convention  Headquarters  in  the 
Waldorf  or  our  Main  Offices  in  the  Times  Building  through 
our  private  telephone  exchange. 


Telephones 
BRyant  9-3052 


EDITOR  &  PUBLISHER 

SUITE  1700,  TIMES  BLDG.,  NEW  YORK  CITY 


Telephones 
BRyant  9-3052 
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F.  D,  R.  JOINS  IN  SATIRE 

Another  Gridiron  Banquet  Pokes 
Fun  at  Politicians 

iStefial  to  Kuiiok  &  Publishes) 

Washington,  D.  C,  April  15 — With 
President  Roosevelt  as  guest  of  honor, 
tile  Gridiron  Club  celebrated  its  50th 
anniversary  Saturday  night  with  a  din¬ 
ner  and  a  caustic  satire  on  doings  both 
of  the  New  Deal  and  its  foes. 

President  Roosevelt  made  the  usual 
uiireported  talk,  and  then,  contrary  to 
precedent,  actively  participated  in  one 
of  the  skits.  Representative  James  W. 
Wadsworth  of  New  York  was  another 
viuest  speaker.  Members  of  the  Cabi¬ 
net,  Congress,  diplomatic  corps,  enter¬ 
tainment  and  industrial  world  were  pres¬ 
ent. 

The  entertainment  program  featured 
iun-|)oking  at  the  U.  S.  Supreme  Court 
gold  decision  by  W'eber  and  Fields,  im¬ 
personated  by  two  club  members ;  at 
the  “Pied  Pipers’’ — Huey  Long,  Father 
Coughlin,  and  Dr.  Townsend;  and  a 
circus  skit  featuring  “Fatima  Farley”, 
"Tim  Thumb”  Ickes,  and  Jumbo  GOP, 
"the  world’s  thinnest  elephant.” 

CRUICKSHANK  PROMOTED 

Auditor  Named  AtButant  to  Frank 
Tripp  on  Gannett  Papers 

.\nnounccmcnt  was  made  this  week 
by  I'rank  E.  Tripp,  general  manager  of 
the  Gannett  Newspapers,  appointing 
Herbert  W.  Cruickshank  as  his  as¬ 
sistant,  with  the  title  of  assistant  gen¬ 
eral  manager.  His  headquarters  will 
Ih*  in  Rochester,  N.  Y. 

Mr.  Cruickshank  went  with  the  Gan¬ 
nett  Newspapers  in  1928  as  an  auditor. 
Ill  1929  he  was  made  general  auditor. 
As  such  he  has  been  one  of  the  Gan¬ 
nett  top  executives.  His  general  pub¬ 
lishing  experience  has  made  him  of 
great  value  to  Mr.  Gannett  and  -Mr. 
Tripp. 

Clem  R.  Franklin  of  Rochester  vill 
sMcceed  Cruickshank  as  general  auditor. 


ARSON  CONVICTION  STANDS 

Supreme  Court  of  New  Jersey  Sus¬ 
tains  Sentence  of  Max  L.  Simon 

Conviction  of  Max  L.  Simon,  news¬ 
paper  publisher,  in  the  burning  of  the 
plant  of  the  Elizabeth  (N.  J.)  Times  in 
October,  1931,  has  been  sustained  by 
the  State  Supreme  Court.  Simon  was 
sentenced  to  three  years  in  state’s 
prison  and  fined  $1,000  for  arson. 

Almost  100  points  of  error  were 
raised  in  the  defense  appeal,  but  the 
court  pointed  out  Simon’s  proprietary 
interest  in  the  case  was  fully  shown. 

Simon  was  found  guilty  of  having 
arraneed  with  two  Passaic  me”  for  the 
setting  of  the  fire  with  the  object  of 
collecting  $35,000  on  insurance. 

He  is  the  publisher  of  the  Passaic 
Sunday  Eagle  and  five  other  weeklies. 

TEN  GIVEN  BONUSES 

{Stecial  to  Editor  &  Publisher) 
Washington,  D.  C.,  April  lo— ^ 
Cash  bonuses  and  personal  letters  of 
congratulation  from  Managing  Editor 
Oliver  Kuhn  were  the  rewards  earnetl 
hy  ten  reporters  and  photographers  of 
the  IVashington  Evening,  Star  for  their 
work  covering  the  Rockville.  Mo.,  bus 
tragedy  last  week.  Roused  for  an  all- 
night  job,  the  eight  reporters  who 
merited  the  thanks  of  the  management 
were  James  E.  Chinn,  .\.  W.  Shippen, 
Jr.,  George  Porter,  Jack  Allen.  Harold 
B.  Rogers,  Lehr  Bowles.  Carrie  King- 
dim  and  J.  G.  Hager.  The  two  photog¬ 
raphers  were  J.  Mueller  and  C.  Chinn. 

NEWSPAPER  MOVES 

The  Jamestown  (Cal.)  Mother  Lode 
Magnet  has  been  moved  to  Sonora.  Cal., 
where  it  becomes  the  new  Sonora  Xni’s 
and  Mother  Lode  Magnet.  Plant  irn- 
provements  have  been  made  for  semi¬ 
weekly  publication.  R.  T.  Cowles, 
formerly  publisher  of  the  Castro  Valley 
(Cal.)  Reporter  has  joined  the  paper. 


NEWSPAPER  PROMOTION 
AWARDS  FOR  1934 

{Continued  from  page  52) 

Bayonne  (N.  J.)  Times,  with  an  idea 
so  obvious  that  it  astonished  the  jury. 
A  booklet,  describing  a  cooking  school 
held  by  the  Times,  incorporated  simple 
facts  and  pictures  illustrative  of  the 
local  market — and  added  a  complete 
list,  with  names  and  addresses,  of  all 
women  who  hgd  attended  the  school. 
No  food  or  household  goods  advertiser 
would  discard  such  a  mail  piece,  it  was 
instantly  decided. 

Incidentally,  the  prime  test  applied  by 
the  jury  to  direct  mail  copy  was 
whether  it  would  be  read  and  discarded, 
or  read  and  retained  for  use.  Purely 
reminder  copy  was  not  held  of  top  value. 

This  test  brought  the  first  award  for 
mailing  campaigns  to  the  IVashington 
(1).  C.)  News.  This  p^per  submitted 
a  year’s  issue  of  its  monthly  house 
organ.  The  Netes  Item,  a  bright  little 
letter  size  four-page  sheet  crammed 
with  tersely  written  information  on  the 
local  market.  It  was  typographically 
representative  of  its  parent  newspaper. 

Second  award  went  to  the  New  York 
Herald  Tribune’s  brilliant  mail  cam¬ 
paign.  which  set  forth  results  accom¬ 
plished  by  numerous  advertisers  through 
its  columns.  While  its  appeal  was  more 
limited  as  to  number  of  prospective 
readers  than  the  Washington  entry,  it 
scored  hy  its  simplicity  of  idea  and 
clean-cut  attractive  execution. 

In  the  Data  Book  class,  the  Neie 
York  Sun  had  no  competition  for  first 
award :  it  has  won  either  first  or  sec¬ 
ond  in  this  class  for  four  years.  Its 
data  l)ook  is  one  of  the  most  thorough 
presentations  available  on  the  New 
York  market,  and  while  naturally  par¬ 
tial  to  evening  papers  and  the  Sun,  it 
gives  a  fair  picture  of  the  city’s  news¬ 
paper  coverage. 


Second  award  was  made  to  the  Spo¬ 
kane  Spokesman-Review,  with  a  strong 
presentation  on  its  “Inland  Empire" 
market  area. 

Under  research  studies,  first  prize 
was  captured  by  the  Chicago  Amer¬ 
ican  with  a  monumental  map  and  popo- 
lation  analysis  of  the  city.  Second 
award  went  to  the  Des  Moines  Register 
and  Tribune. 

The  New  V’ork  Daily  News  promo¬ 
tion  department,  which  three  times 
sent  its  entries  across  the  finish  line 
of  an  Editor  &  Publisher  contest  a 
good  head  in  front  of  the  field,  is 
headed  by  L.  F.  McGivena.  .Writer  of 
the  most  talked-about  newspaper  copy 
in  the  country  for  the  past  ten  years 
and  more  (“Sell  It  to  Sweeney”  marked 
his  step  into  the  headlines)  Mr.  Mc¬ 
Givena  shuns  personal  publicity  and 
has  steadfastly  declined  to  give  Eonoi 
&  PuBusHER  a  picture  of  himself  to 
grace  the  reports  of  his  repeated  tri¬ 
umphs.  About  40,  with  the  dark  com¬ 
plexion  and  well-defined  features  of  his 
Irish  ancestry,  soundly  grounded  in  the 
classics,  preferring  that  his  intimates 
call  him  “L.  E.”  or  "Mac”  rather  than 
his  given  name  of  Leo,  Mr.  McGivena 
writes  most  of  the  copy  that  makes 
News  advertising  favorite  reading  mat¬ 
ter  among  those  it  is  written  for — and 
sees  that  his  capable  staff  gets  the 
credit. 


EDITOR  DIES  OF  INJURIES 

(By  telegraph  to  Editor  &  Publishrr) 
Ironton,  Mo..  April  18 — Louis  W. 
Daniels,  45,  editor  of  the  Reynolds 
County  Courier  at  Centerville,  and 
brother  of  Leo  Daniels,  State  Repr^ 
sentative,  died  here  yesterday  from  skull 
injuries  suffered  Sunday  night  in  a 
fight  with  an  Ironton  night  marshal  at¬ 
tempting  to  arrest  Daniels  for  alleged 
intoxication.  A  coroner’s  jury  returned 
a  verdict  of  justifiable  homicide. 
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hearst  associations 
protest  wire  rate 

George  Hargreaves,  Universal  and 
I.N.S.  Business  Manager,  Appears 
At  Communications  Com¬ 
mission  Hearing 

(^yfcia/  to  Editor  &  Publisher) 

Washington',  D.  C.,  April  18 — Ex¬ 
pressing  the  belief  that  the  high-speed 
sire  service  inaugurated  by  the  Ameri¬ 
can  Telephone  and  Telegraph  Company 
shen  the  4U-word  per  minute  speed  of 
the  teletyiie  printers  proved  too  slow  to 
handle  the  larger  volume  of  news,  does 
not  cost  the  telephone  company  the  25 
percent  additional  charge  which  it 
I  ^ses  on  the  news  services  using  A. 
T.  &  T.  wires,  George  Jrlargreaves, 
business  manager  of  the  Universal  and 
International  News  Services,  recom¬ 
mended  at  the  Communications  Com¬ 
mission  hearing  here  this  week  that  the 
25  percent  charged  be  eliminated. 

He  said,  in  making  known  that  the 
Hearst  wire  services  paid  the  A.  T. 
4  T.  $676,163  in  1934,  that  the  addi¬ 
tional  charge  for  speedier  service  costs 
the  two  services  $6,500  a  month,  a 
charge  he  does  not  feel  warranted. 

In  asking  that  “loop”  and  “drop” 
charges,  made  for  the  lines  bringing 
news  from  the  local  telephone  office  to 
i  the  newspaper  printers,  be  eliminated 
!  and  be  placed  on  a  milage  basis  along 
with  the  other  basic  milage  charge, 
i  he  said  the  saving  to  500  newspapers 
\  would  be  $96,000  a  year. 

I  Mr.  Hargreaves  also  asked  that  tele- 
1  typewriter  exchange  service  be  made 
'  available  to  replace  pony  telephone  ser¬ 
vice  for  small  papers. 

In  seeking  a  reduction  in  long  distance 
wire  costs  to  newspapers,  the  INS-US 
manager  cited  that  a  survey  of  news 
sent  out  by  these  services  showed  50 
per  cent  of  the  report  coming  from 
Washington  alone.  Other  classifica¬ 


tions  of  news  run  as  follows:  General 
news,  25  per  cent ;  foreign,  10  per  cent ; 
sporting,  10  per  cent;  financial,  five  per 
cent. 

"We  have  heard  of  no  request  from 
the  communications  companies  for  any 
increase  in  the  press  rates,”  Mr.  Har¬ 
greaves  said.  "This  press  traffic  helps 
materially  to  take  up  their  slack  time. 
We  have  not,  in  recent  years,  had  the 
experience  of  having  the  companies  turn 
back  any  traffic  we  have  offered  them 
for  lack  of  facilities  or  man  power  to 
handle  it.  In  fact,  they  fight  competi¬ 
tively  for  a  share  of  it,  which  would 
indicate  that  this  press  traffic  is  worth 
while  to  them  at  the  going  rates.” 

C.  F.  Craig,  an  official  of  the  A.  T. 
ic  T.,  testified  that  his  company  has  no 
intention  of  raising  press  rates  and  that 
it  is  "satisfied  with  the  reasonableness’’ 
of  present  rates.  Craig  could  not  state 
whether  press  services  were  operated  at 
a  loss  but  said  he  thought  not  after  in¬ 
sistent  questioning  on  this  angle.  He 
stated  that  TWX  press  service  on  tele¬ 
phone  should  not  be  reduced  should 
other  press  service  telephone  rates  be 
lowered,  and  if  rates  were  increased, 
TWX  commercial  and  press  service 
should  be  raised  uniformly.  Craig 
stated  that  magazine  copy  should  also 
be  allowed  press  rates,  as  should  gov¬ 
ernment  bulletin  services. 

A  discussion  of  telephoto  service  was 
was  introduced  with  Craig  stating  that 
introduced,  with  Craig  stating  that 
in  June,  1933,  expenses  for  such  ser¬ 
vice  of  $3,382,000  exceeded  revenue  of 
$680,000. 

Mr.  Craig  gave  figures  of  pr  ;s  rev¬ 
enue  to  A.  T.  &  T.  showing  that  in  1921 
$887,000  or  11.6  per  cent  of  leased  wire 
revenue  came  from  press  service;  in 
1930,  revenue  was  $3,407,000  or  18.6 
per  cent,  and  in  1934  $1,907,000  or  16.3 
per  cent. 

Manheim  Rosenzweig,  a  Hearst  at¬ 
torney,  asked  Mr.  Craig  if  that  com¬ 
pany  would  resume  transmission  of 


photographs  if  it  could  be  assured  of 
a  profit.  Mr.  Craig  replied  that  if  the 
company  had  been  convinced  it  would 
be  in  the  public  interest  to  extend  its 
telephoto  service  to  more  cities  than 
the  seven  it  was  serving,  it  would  have 
continued  the  service. 

The  attorney  asked  whether  the  new 
service  for  transmission  of  pictures  by 
wire  was  available  to  the  public.  Mr. 
Craig  said  the  telephone  company  did 
not  now  offer  any  telephoto  service  but 
did  offer  wires  for  such  a  service.  He 
added  that  the  one  subscriber  to  this 
service — The  Associated  Press  News 
Photo  Service — transmits  its  own  pic¬ 
tures,  and  the  telephone  company  only 
provides  the  channel. 


MEETING  REVERES  LOVEJOY 


Colby  College  Session  Will  Discuss 
Freedom  of  Press 

Newspaper  editors  and  publishers  of 
tlie  country  have  been  invited  to  par¬ 
ticipate  in  a  special  convocation 
of  Colby  College,  Portland,  Me..  May  18. 

The  need  for  the  meeting,  which  will 
commemorate  the  memory  of  Elijah 
Parish  Lovejoy,  Colby  alumnus  who 
lost  his  life  100  years  ago  in  defense 
of  freedom  of  the  press,  was  stressed 
by  Colby’s  President  Johnson.  “There 
is  a  critical  need,”  he  said,  “for  re¬ 
affirming  the  American  principle  of 
free  speech  and  a  free  press. 

"While  we  may  not  as  yet  feel  any 
serious  threat  in  this  country,  there  are 
many  who  believe  that  now  is  the  time 
to  emphasize  the  ideal  of  a  free  press 
as  our  best  insurance  against  dictator¬ 
ship.” 

Howard  Davis,  president,  American 
Newspaper  Publishers  Association,  and 
Col.  Robert  R.  McCormick,  publisher, 
Chicago  Tribune,  will  be  awarded  hon¬ 
orary  degrees  of  doctor  of  law  at  the 
ceremony.  Both  Mr.  Davis  and  Col. 
McCormick  will  speak. 


N.  Y.  WILL  CONTINUE 
MILK  ADVERTISING 

Governor  Signs  Bill  to  Raise  and 
Spend  $400,000  to  Increase  Con¬ 
sumption  of  Product — State 
Advances  Funds 

(By  telegraph  to  Editor  &  Publisher) 
.Vi.ii.vNY,  April  18 — Governor  Herbert 
11.  I.ehman  last  night  signed  the  Dunn 
bill  extending  for  another  year  New 
York’s  publicity  campaign  to  increase 
the  consumption  of  milk.  The  bill, 
passed  by  both  assembly  and  senate  sev¬ 
eral  days  ago,  carries  an  appropriation 
of  $400,000. 

Reimbursed  by  a  tax  of  one  cent  on 
each  100  jHiunds  of  milk,  shared  by  the 
producer  and  the  dealer,  the  state  will 
advance  the  necessary  funds.  Last  year 
S.'lHl.OOO  was  expended  under  direction 
ol  a  pulilicity  bureau  in  the  Department 
of  .\griculture  and  Markets.  This  will 
continue  under  the  new  commissioner, 
Peter  G.  Teneyck. 


JOB  PRESSMEN  MAY  STRIKE 


Government  Sends  Conciliators  to 
Smooth  Out  Boston  Dispute 

(Special  to  Editor  &  Publisher) 

Boston,  .Npril  15 — Two  labor  con¬ 
ciliators  have  been  sent  from  Washing¬ 
ton  to  Boston  to  prevent  a  general 
pressmen’s  strike  in  connection  with  the 
week-end  walkout  of  pressmen  and 
feeders  at  the  Ginn  &  Co.  plant,  Cam¬ 
bridge,  Mass. 

Miss  .\nna  Weinstock,  one  of  the 
conciliators,  has  notified  Daniel  J.  Mc¬ 
Donald,  secretary-treasurer  of  the  Bos¬ 
ton  .Yllied  Printing  Trades’  Council 
that  anotlur  “peace”  agent  arrived 
early  this  week  for  a  conference. 

Negotiations  between  the  unions  and 
the  Closed  Shop  Employers,  represent¬ 
ing  28  Greater  Boston  plants,  have 
frozen. 
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“We  heve  made  non-advertUerB  and  occa- 
Bional  adverti»era  really  eeriously  adverti«ng 

"’inde^'LANCASTER  NEWSPAPERS,  INC. 

"We  Bigned  thirty-six  advertisers.  Of  this 
number  nine  were  non-advertisers  and  sevm 
were  spasmodic — four  of  whom  had  not  ad¬ 
vertised  for  months.'* 

JOHNSTOWN  TRIBUNE  A  DEMOCRAT 

“It  surpassed  our  fondest  hopes  hoth  from 
the  number  of  advertisers  who  participated 
ind  the  widespread  interest  it  created  among 

our  readers.”  _  _ _ 

HARRISBURG  PATRIOT  NEWS 

“Brought  more  favorable  response  than 

anything  else  in  years.”  _ _ _ 

SCRANTON  TIMES 
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Zain  Amateur  Ad 
Writing  Campaign 

SUCCESSFUL  SINCE  191S 


“It  was 


great  success. 
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Truth  Mightier  Than  Error’^^  Says 
Fry^  Urging  Constructive  Advertising 


(.special  to  Editor  &  Publisher) 

Chicago,  April  i6— wiifred  vv. 

Fry  of  Philadelphia,  president  of 
N.  VV.  Ayer  &  Son,  Inc.,  told  members 
of  the  Rotary  Club  of  Chicago  here 
today  that  "truth  is  mightier  than 
error”  in  directing  his  remarks  to 
changing  policies  in  advertising.  Speak¬ 
ing  earnestly  in  behalf  of  sound  adver¬ 
tising  as  an  honest  aid  to  business,  Mr. 
Fry  said: 

"Advertising,  so  called,  marked  by 
exaggerated  claims,  purchased  testimo¬ 
nials  and  palpable  absurdities  set  forth 
as  facts  is  bound  to  discredit  sound, 
constructive  and  truthful  advertising 
procedure.  When  readers  begin  to 
scan  their  newspapers  with  skepticism, 
the  advertiser  is  in  danger  of  losing 
his  most  valuable  tool — the  readers’ 
psychological  confidence  i*'  the  printed 
word.” 

Turning  his  attention  to  general  busi¬ 
ness  conditions,  he  declared  that  "busi¬ 
ness  in  the  United  States  is  undoubt¬ 
edly  better  and  is  going  in  the  direction 
that  men  of  high  ideals  and  character 
take.”  In  emphasizing  the  conviction 
that  “high  ideals  are  essential  to  high 
success,”  Mr.  Fry  paid  tribute  to  the 
late  Adolph  S.  C)chs,  publisher  of  the 
York  Times. 

He  told  of  receiving  a  letter  from 
Mr.  Ochs,  acknowledging  the  Times’ 
recent  first-place  award  in  the  N.  W. 
Ayer  Typographical  Contest,  on  the 
day  the  publisher  died  in  Chattanooga, 
Tenn.  Mr.  Fry  stated  he  would  always 
cherish  that  letter  for  it  was  probably 
one  of  the  last  letters  that  ^Ir.  Ochs 
wrote.  He  referred  to  the  distin¬ 
guished  publisher  as  an  idealist  in  the 
newsnaper  business. 

Speaking  from  his  intimate  knowl¬ 
edge  of  conditions  as  thev  relate  to 
clients  of  his  advertising  agency,  Mr. 
Fry  asserted  that  there  has  b^n  a 
steady  rise  through  the  last  two  years, 
despite  the  flood  of  legislation  which 
in  some  instances  amounts  to  govern¬ 
mental  interference.  He  said  “we  must 
stand  by  and  cherish  the  established 
milestones  of  American  business.” 

Mr.  Fry’s  first  milestone  was  “a 
belief  in  the  ultimate  common  sense  of 
the  average  American.”  His  second 
milestone  dealt  directly  with  advertising 
on  the  premise  that  "truth  is  mightier 
than  error.”  He  read  an  advertisement, 
prepared  by  George  Washington  for 
insertion  in  the  Maryland  Advocate 
atid  Commercial  Advertiser,  then  pub¬ 
lished  in  Baltimore,  dealing  with  a 
tract  of  land  that  General  Washington 
desired  to  rent.  .-Viter  reading  the  text, 
Mr.  Fry  sketched  for  his  audience  the 
response  that  this  newspaper  advertise¬ 
ment  no  doubt  had  from  colonial 
farmers  of  that  period,  who  “saw  by 
the  paper  that  General  Washington 


wanted  people  to  settle  on  his  lands.” 
Mr.  Fry  explained  that  “in  every  es¬ 
sential  the  response  to  Washington’s 
ad  is  repeated  over  and  over  again  to¬ 
day  in  commercial  America.” 

High  ideals  are  essential  to  success, 
Mr.  Fry  said,  as  his  third  milestone, 
paying  tribute  to  Mr.  Ochs  as  an  out¬ 
standing  example  of  an  American  news¬ 
paper  publisher  with  high  ideals. 

The  speaker  was  introduced  by  Wil¬ 
liam  Ayer  McKinney,  a  boyhood  friend 
of  Mr.  Fry,  whose  father,  Henry  N. 
VlcKinney,  was  one  of  the  first  part¬ 
ners  of  the  late  F.  Wayland  Ayer, 
founder  of  the  advertising  agency  bear, 
ing  his  name  in  1877. 

In  discussing  the  importance  of  truth 
in  advertising,  Mr.  Fry  read  the  fol¬ 
lowing  statement,  used  as  a  working 
principle  by  Ayer  agency  executives: 

“Power,  Magic,  Wizardry,  Enchant¬ 
ment — to  the  amateur  no  word  seems 
strong  enough  to  describe  the  mde- 
niable  accomplishments  of  advertising. 
But  from  a  professional  viewpoint,  ad¬ 
vertising  merits  somewhat  more  sober 
terms.  -Vs  a  matter  of  fact  the  iraking 
of  successful  advertising  is  a  difficult 
business,  requiring  both  skill  and  ex¬ 
perience. 

“It  is  true  that  advertising  will  spe^ 
up  sales  and  secure  a  larger  volume  in 
a  shorter  time  for  a  manufacturer  with 
foresight,  courage  and  financial  re¬ 
sources  to  carry  definite  business  poli¬ 
cies  to  completion. 

“But  no  amount  of  advertising  will 
sell  a  product  that  cannot  be  sold  with¬ 
out  adzfertising. 

“.Advertising  pays  its  way,  often 
many  times  over.  It  will  permit  lower 
prices  through  increased  volume.  It 
can  reduce  selling  costs.  It  can  lessen 
the  time  in  which  a  product  moves 
from  factory  to  consumer. 

"B.ut' advertising  that  does  not  con¬ 
sider  the  problems  of  the  jobber,  the  re¬ 
tailer  and  the  salesman  often  loses  more 
than  it  gains.  Advertising  must  contain 
the  principles  of  sound  merchandising  to 
ie  successful. 

“Advertising  points  out  the  merits  of 
a  product  and  impresses  the  buyer  with 
its  desirability. 

“But  advertising  cannot  create  a 
single  point  of  superiority  in  a  product, 
or  add  a  single  virtue  to  its  manufac¬ 
turer. 

“Advertising  is  accepted  as  a  neces¬ 
sary  part  of  modern  business  promo¬ 
tion.  It  has  won  a  place  for  itself  in 
virtually  every  industry.  Rightly  di¬ 
rected  and  prepared  advertising  has 
proved  that  it  can  return  a  profit  to  the 
advertiser.  But  advertising  always 
should  be  considered  as  a  business  en¬ 
terprise,  and  not  as  a  magic  formula 
for  unearned  success.” 


QUAKER  OATS  COPY  PLACED 

Dailies  In  Thirteen  Cities  On  Sched¬ 
ule  for  Muffets  Biscuits 

Copy  and  schedules  were  released 
this  week  to  a  general  list  of  newspa¬ 
pers,  covering  an  advertising  campaign 
by  Quaker  Oats  Company,  Chicago,  on 
Muffets,  Quaker  Whole  Wheat  Bis¬ 
cuits.  The  ads  are  poster  style,  con¬ 
sisting  of  illustrations  and  brief  copy, 
stressing  Muffets  are  “a  better  kind  of 
whole  wheat  biscuits.” 

This  campaign  is  handled  by  Fletcher 
&  Ellis.  Inc.,  Chicago. 


W.  R.  HUBER  JOINS  GULF  CO. 

W.  R.  Huber  has  been  appointed 
manager  of  advertising  and  sales  pro¬ 
motion  of  the  Gulf  Refining  Company. 
Pittsburgh.  He  succeeds  R.  J.  Flood, 
who  recently  resigned.  Mr,  Huber  for¬ 
merly  was  with  the  Getchell  Agency. 


$450,000  CAMPAIGN  STARTS 

Western  Railroads’  Copy  Appears  in 
Coast  States 

(Special  to  Editor  &  Publisher) 
Chicago,  April  15 — Details  of  the 
Western  Railroads’  newspaper  adver¬ 
tising  campaign  were  announced  here 
today  by  Harry  G.  Taylor,  chairman 
of  Western  Association  of  Railway 
Executives.  First  insertions  of  news¬ 
paper  copy  appeared  in  some  cities  of 
the  w-est  today,  with  eastern  schedules 
beginning  Sunday,  April  21. 

The  main  theme  is  air  conditioning 
with  further  emphasis  on  economy  of 
travel  by  train  in  the  west  where  basic 
rates  have  been  reduced  and  sleeping 
car  surcharges  eliminated. 

In  the  west,  starting  with  Chicago 
as  a  basis  and  on  a  geographical  line 
running  from  the  eastern  end  of  upper 
Michigan  down  through  a  part  of  In¬ 
diana  and  following  the  Mississippi 
River  to  include  New  Orleans,  323 
dailies  will  be  used  in  243  cities.  The 
eastern  newspaper  schedule  will  in¬ 
clude  4<)  newspapers  in  25  metropoli¬ 
tan  centers.  The  newspaper  campaign 
will  be  completed  within  eight  weeks. 

Supplementing  the  newspapers  are 
four  national  magazines,  including  the 
Saturday  Evening  Post,  Collier’s,  Lit¬ 
erary  Digc.^t  and  Time.  The  list  of 
business  publications  include  Business 
IVeek,  Forbes,  Nation’s  Business,  Traf¬ 
fic  World  and  Railway  Age. 

The  dual  objective  of  this  $450,000 
promotion  effort  is  winning  lost  traf¬ 
fic  back  and  creating  new  passengers 
for  western  lines.  The  campaign  is 
being  placed  by  Reincke-Ellis-Young- 
gren  &  Finn,  local  advertising  agency. 


SPECIAL  “ZEPHYR”  COPY 

Chicago,  Burlington  &  Quincy  Rail¬ 
road  us^  special  smash  copy  this  week 
to  announce  the  new  Twin  Zephyr 
trains,  which  left  Chicago  April  15  on 
their  inaugural  run.  In  addition  to  all 
Chicago  newspapers,  the  Burlington 
used  the  dailes  of  Minneapolis  and  St 
Paul  and  one  or  more  papers  in  New 
York,  Boston,  Philadelphia,  Washing¬ 
ton,  Baltimore,  Pittsburgh,  Cleveland, 
Detroit,  Columbus,  Indianapolis  and 
Louisville.  Space  used  in  most  of  the 
dailies  amounted  to  600  and  800  lines, 
featuring  a  scenic  trip  of  300  miles 
along  the  Mississippi  River.  As  a 
special  publicity  stunt,  the  railroad  in¬ 
vited  44  pairs  of  twins,  ranging  from 
two  to  70,  to  ride  and  participate  in 
the  christening  of  the  Twin  Zephyrs. 
The  account  is  handled  by  Reincke-H- 
lis-Younggreen  &  Finn,  with  Joseph  H. 
Finn,  the  account  executive,  in  charge. 


ROSSITER  REAPPOINTED 

Ralph  Rossiter,  Inc.,  New  York 
agency,  has  again  been  appointed  to 
hauidle  the  advertising  and  promotion 
for  the  Hotel  St.  George,  Brooklyn. 


MARKETING  TOY  TELEGRAPH 

As  part  of  its  advertising  and  pub¬ 
licity  program  for  1935,  the  Postal 
Telegraph  Company  is  assisting  in  the 
promotion  of  the  Postal  Telegraph 
Signal  Set,  a  beginners’  practice  in¬ 
strument  now  being  manufactured  by 
the  Scandore  Paper  Box  Company,  21- 
43  Steuben  street,  Brooklyn,  and  soon 
to  be  placed  on  the  market  to  retail 
for  10  cents.  The  toy  was  developed 
by  E.  M.  Kelley,  president  of  the 
Diamond  Toy  Company,  Wilmington, 
Del. 


RANKIN  AGENCY  NAMED 

The  General  Commercial  .Acceptance 
Company,  New  York,  has  announced 
the  appointment  of  the  Wm.  H.  Rankin 
Company.  New  York,  as  its  advertisii^ 
and  public  relations  counsellor.  This 
company  will  specialize  in  handling  the 
financing  of  firms  who  manufacture  in¬ 
come-producing  products,  sold  on  the 
deferred  payinent  plan. 


GENERAL  MILLS  APPOINTS 

Donald  D.  Davis,  president  of  Gen¬ 
eral  Mills,  Inc.,  lias  announced  that  ef¬ 
fective  June  1.  Bakers  Bread,  Betty 
Crocker  radio,  trade  paper,  and  certain 
experimental  advertising  copy  will  be 
handled  by  Knox  Reeves  Advertising, 
Inc.,  of  Minneapolis.  This  appointment 
makes  no  change  in  the  present  agency 
relationship  with  Blackett-Sample-Hum- 
mert,  Inc.,  which  agency  will  continue 
to  handle  the  advertising  of  Gold  Medal 
"Kitchen-tesied”  Flour,  Wheaties,  Bis- 
quick,  and  Softasilk. 


ACQUIRES  LARGER  SPACE 

•Additional  space  has  been  acquired 
by  Stewart- Jordan  in  the  Lincoln- 
Liberty  Building,  Philadelphia,  for  ex¬ 
pansion  due  to  increased  business. 
Rowe  Stewart,  past  president.  Associ¬ 
ated  Advertising  Clubs  of  the  World, 
is  president  of  the  agency. 


m. 


MAKING  MARKET  ANALYSIS 

Southeastern  Development  Board  has 
selected  Gottschaldt- Humphrey,  Inc., 
Atlanta,  to  make  the  market  analysis 
and  prepare  the  national  advertising 
program  which  is  planned  for  the  states 
of  .Alabama,  North  and  South  Carolina, 
Florida,  Georgia  and  Virginia. 


DARMSTADTER  JOINS  T.  L.  D. 

Manfred  Darmstadter  has  resigned 
from  the  creative  staff  of  Newell-Em- 
mett  Company  to  join  Tracy-Locke- 
Dawson,  Inc.,  New  York. 


PHOTO-EnGRflVER'S 

SUPPLIES 

Machinery,  Metals,  Chemicals 
and  Equipment 

nLLnn  b.croke 

•  compnnv  • 

163-167  OLIVER  ST  BOSTON,  MASS. 

WRITE  FOR  CATALOG 


PLACING  HOFFMAN  BEER 

Kimball,  Hubbard  &  Powel,  Inc., 
New  York  agency,  has  been  appointed 
by  the  Hoffman  Beverage  Company, 
Newark,  N.  J.,  to  handle  the  advertising 
for  Hoffman  Beer,  Hoffman  Ale  and 
various  spirituous  liquors.  The  appoint¬ 
ment  does  not  affect  the  advertising  of 
Hoffman  soft  drink  accounts,  which  will 
continue  to  be  handled  by  Batten,  Bar¬ 
ton,  Durstine  &  Osborn.  The  agency 
has  also  been  appointed  to  handle  the 
advertising  of  the  Industrial  Arts  Ex¬ 
position  at  the  Rockefeller  Center  bv  the 
National  Alliance  of  Art  and  Industry. 

CUDAHY  USING  DAIUES 

A  few  newspapers  are  being  used  by 
Cudahy  Packing  Company,  Chicago 
(Old  Dutch  Cleanser),  through  Ro^e, 
Williams  &  Cunnyngham,  Chicago  ad- 
\ertising  agency. 


CAMPBELLS  ON  TRIP 

C.  M.  Campbell,  Chicago  Tribune  ad¬ 
vertising  manager,  and  family  have  left 
on  an  extended  automobile  trip  through 
the  south.  They  plan  to  return  to  Qu- 
cago  about  May  1. 


MORLEY 

MATS 

give  the 

Advertiser 

what  his 

Space  Order 

calls  for 

They  are  mill-conditioned  to 
give  Just  the  required  amount 
of  shrink.  There  is  small 
chance  of  variation  between 
the  lineage  called  for  in  the 
order  and  the  lineage  actually 
printed. 

Stereotypers  appreciate  their 
moderate  moulding  pressure, 
which  protects  type  and  cuts 
and  prolongs  life  of  moulding 
blankets.  Pressmen  like  their 
clean-printing  qualities. 

And  all  this  pleases  the  pub¬ 
lisher. 

Samples?  Just  say  the  word. 

Morley  Button 

MANUFACTURING  CO. 
Portsmouth,  New  Hampshire 
New  York  Oflfice — 46  E.  11  St. 


Do  you  have  your  own  engraving  plant  ? —  Photo-Engravers  are  like  other  skilled 

is  it  modern  ?  —  is  it  making  satisfactory  artisans.  They  respond  promptly  when 

cuts.^  do  your  pictures  look  attractive  given  superior  equipment  to  work  with, 

with  snap  and  punch, —  or,  are  they  just 

“pictures  ?  Many  publishers  have  recognized  this  fact 

Chemco  specializes  on  improving  the  pic-  “n'*  modernized  their  photo-engrav- 
tures  in  newspapers.  Their  advisory  ser-  mg  plants, 
vice  will,  without  charge — lay  out  a  new 

engraving  plant — in  the  most  modern  There  is  no  economy  in  makeshift  equip- 

manner— to  get  the  most  out  of  the  man-  ment,  and  in  this  class  is  machinery  that 

power  employed — to  secure  the  best  pic-  has  outlived  its  time.  Neither  is  it  econ- 

tures, — or  will  suggest  changes  in  old  omy  to  buy  cheap  equipment.  Chemco 

plants  that  will  bring  them  up-to-date.  makes  only  the  best. 

i  Chemco  photo- engraving 

Y  .  4  equipment  for  newspapers 

.  ,  .  .  is  so  universally  used  by 

large  newspapers  that  it 
\  '  sets  a  standard. 

Q  ^  .  7^  Chemco  equipment  is  sold 

^  ^  ^  ^  ^  Y"  Its recoi^ 

The  Chemco  Striphlm  Camera — 

The  making  of  the  cut  starts  with  this  most  important  piece  of  equipment. 

We  can  show  you  Chemco  equipment  in  operation  in  New  York,  and  our 
service  is  at  your  disposal.  To  consult  us — Telephone:  CHickering  4-1800 

CHEMCO  PHOTOPRODUCTS  COMPANY 

HERALD  TRIBUNE  BUILDING 

230  West  4Ist  Street  NEW  YORK 


BfflUlF  -1  1 1  1^7 

1 1 

1 39^ 

1 

I  - 
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Photo -Engraving  Eqnipment 


It  shortens  time-consuming  operations 
and  produces  superior  work 


PAYS  BIG  DIVIDENDS  TO  THE  PUBLISHER 


CHEMCO 


OO 
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AD-VENTURES 

iNBC  Lines  Up  Against  Rebating  of  Commissions — Sidelights 
From  Four- A  Convention 

By  ROBERT  S.  MANN 


National  Broadcasting  Company, 
lorinally  announcing  the  ter^s 
upon  which  it  grants  agency  commis¬ 
sions,  has  lined  up  with  other  media 
owners  in  support  of  the  conventional 
agency  commission  system — and  to  the 
same  extent  in  opposition  to  prop{)sals 
for  changes  which  would  give  adver¬ 
tisers  the  benefit  of  net  rates. 

The  NBC  statement,  recently  sent  to 
advertisers  and  agencies,  represents  no 
change  in  practice,  it  was  said  at  the 
NBC  offices  this  week,  but  crystallizes 
into  writing  the  requirements  that  have 
been  informally  enforced.  They  fol¬ 
low  : 

1.  That  any  act*ncy  desiriiiR  recognition 
must  furnish  sutTicient  information  on  its 
financial  condition  to  satisfy  NHC’s  credit 
requirements. 

2.  That  the  agency  shall  he  an  independent 
organization  free  from  client  ownership,  either 
direct  or  indirect. 

.3.  That  the  agency  retain  the  full  com¬ 
mission  allowed  by  NRC  and  furnish  uix)n 
request  satisfactory  evidence  that  this  has 
been  done. 

4.  That  agencies  must  give  evidence  that 
their  activities  are  confined  exclusively  to 
the  placement  and  service  ot  advertising  for 
their  clients  and  that  they  do  not  engage  in 
any  other  business.  In  addition,  and  in  order 
to  receive  NBC  recognition,  agencies  must  be 
able  to  give  evidence  that  they  render  adver¬ 
tising  service  other  than  the  production  of  a 
radio  program. 

♦  «  * 

Advertising  agency  men  in  con- 
.  vention  late  last  week  heard  much 
about  public  misconceptions  of  adver¬ 
tising.  Apropos  of  that,  let’s  cite  the 
headline  in  a  New  York  City  newspaper 
this  week :  “Dealers  VV'in  Right  to  Sell 
Unadvertised  Milk  Here.”  Actually,  of 
course,  the  advertising  milk  firms  had 
not  had  so  sweet  an  arrangement  in 
the  past  as  that  would  indicate.  What 
the  story  concerned  was  the  right  to  sell 
unadvertised  brands  of  milk  at  a  cent 
less  per  quart  than  advertised  brands — 
a  privilege  against  which  advertising 
dairies  have  contended.  The  Court  of 
Appeals  at  Albany,  N.  Y.,  by  a  vote  of 
5  to  2,  upheld  constitutionality  of  state 
legislation  making  this  provision. 

Incidentally,  the  New  York  assembly 
this  week  provided  for  continuance  of 
the  milk  advertising  campaign  sponsored 
by  the  state  itself. 

4>  «  * 

Not  only  attendance  but  optimism 
was  at  a  higher  level  at  the  recent 
convention  of  the  American  Association 
of  Advertising  Agencies  than  in  recent 
years.  More  than  90  representatives  of 
member  agencies  attended,  while  wives 
of  members  and  guests  of  the  associa¬ 
tion  reached  approximately  the  same 
number. 

William  H.  Johns,  president  of  Bat¬ 
ten,  Barton,  Durstine  &  Osborn,  Inc., 
New  York,  broke  his  continuous  attend¬ 
ance  record  by  missing  his  first  Four-.\ 
convention  because  of  minor  throat  ill¬ 
ness.  Merle  Sidener  of  Indianapolis 
called  attention  to  Mr.  Johns’  absence 
in  reporting  as  chairman  of  the  resolu¬ 
tions  committee,  a  post  usually  held  bv 
Mr.  Johns. 

*  #  * 

E.\GER  golfers  carried  big  bags  of 
clubs  to  the  convention,  anticipating 
sunny  hours  on  the  links.  But  rain  and 
wet  ground  helped  attendance  at  the 
speaking  sessions  more  than  the  golf 
tournament.  Some  hardy  souls  went  out 
Friday  afternoon,  Arthur  W’.  Kohler  of 
Curtis  Publishing  Company,  Philadel¬ 
phia.  making  low  net  score  and  winning 
the  trophy  offered  by  .\rthur  Kudner. 
chairman  of  the  Four-A  hoard.  A.  C. 
Smith,  of  .^itkin-Kynett  Company, 
Philadelphia,  was  second,  taking  tfie 
vice-president’s  trophy,  offered  by 
Charles  Daniel  Frey,  of  Chicago. 

Saturday  there  was  more  wet  golf, 
Fred  A.  Healy,  Curtis  Publishing  Com¬ 
pany,  Philadelphia,  making  the  low  net 
score  and  taking  the  president’s  trophy, 
given  by  John  Benson.  H.  M.  Dancer, 
of  Henri,  Hurst  &  McDonald,  Chicago, 
took  the  secretary’s  trophy,  given  by 
Guy  C.  Smith,  of  Detroit.  Frederic 


R.  Gamble,  executive  secretary  of  the 
l'our-.\,  took  the  treasurer’s  trophy  and 
a  bad  cold. 

( )ther  prizes  went  to  the  winners  in 
each  foursome. 

*  * 

OBERT  LEE  SMITH,  general 
manager  of  the  Charleston  (\\ . 
\'a. )  Caccitc,  was  about  the  busiest 
man  at  the  Eour-.\  convention  last 
week.  l-Iacli  day  he  distributed  to  the 
convention-goers  at  breakfast  copies  of 
a  special  edition  of  the  Gazette,  with 
pictures  and  news  of  the  convention, 
and  late  at  night  he  was  likely  to  be 
telephoning  his  newspaper  with  final  in¬ 
structions  or  late  news.  On  account  of 
road  mishaps  it  took  three  trucks  the 
first  day  before  the  special  edition  cov¬ 
ered  the  100  miles  from  Charleston  to 
White  Sulphur  Springs. 

The  Washington  Post,  represented  at 
the  convention  by  Felix  Bruner  and 
Virginia  Lee  W’arren,  issued  a  four- 
page  supplement  on  the  convention  for 
distribution  to  the  advertising  men 
Saturday,  April  13. 

1909  AD  APPEARS  AGAIN 

(By  telegraph  to  Editor  &  Pubi-Isrer) 

Chicago,  .\pril  18 — Reappearance  of 
a  Wrigley  chewing  gum  advertisement 
first  run  in  newspapers  in  1909,  and  now 
used  on  the  comic  pages  of  the  general 
Wrigley  list  of  dailies,  is  believed  to  have 
set  a  record.  The  quarter-century-old 
ad  features  a  package  of  Wrigley  gum 
with  the  phrase;  “Fine  for  digestion, 
fine  for  teeth.”  WYigley  Company  ex¬ 
plains  its  use  of  this  advertisement  by 
stating  that  “A  message  simply  and 
truthfully  presented  never  loses  its 
newness.”  The  copy  is  placed  by 
Neisser-Meyerhoff,  Inc.,  Chicago. 


CROUSE  TO  STEWART-JORDAN 

David  J.  Crouse,  for  nine  years  presi¬ 
dent  of  the  Middleton  Advertising  Cor- 
iwration,  Philadelphia  agency  now  being 
liquidated,  has  joined  the  Stewart- 
Jordan  Company  in  that  city  as  account 
executive.  Another  recent  addition  to 
the  Stewart-Jordan  staff  is  Herbert  M. 
Morris,  formerly  of  Tracy-Parry  Co., 
also  of  Philadelphia. 


FAN  BRASSIERE  CAMPAIGN 

An  extensive  campaign  in  newspa¬ 
pers,  rotogravure  and  magazines  is 
planned  for  the  Fan  Brassiere  and 
other  garments  manufactured  by  the 
Model  Brassiere  Company,  Inc.,  of 
New  York.  Advertising  counsel  is 
Donahue  &  Coe,  Inc.,  New  York. 


RANDALL  JOINS  DISTILLER 

Ira  Sturgis  Randall,  general  sales 
manager  of  the  Frosted  Foods  division. 
General  Fixxls  Corporation,  has  re- 
.signed  to  become  sales  manager  of  the 
Continental  Distilling  Corporation  of 
Philadelphia. 


HAS  HOTEL  ACCOUNT 

The  Congress  Hotel,  Chicago,  has 
placed  its  advertising  account  with 
Reincke-Ellis-Younggreen  &  Finn,  Chi¬ 
cago  advertising  agency.  Newspapers, 
magazines  and  direct  mail  will  be  used. 


HAS  DOG  FOOD  ACCOUNT 

Consolidated  By-Products  Co.,  Phil¬ 
adelphia,  makers  of  Marco  Dog  Food, 
is  now  placing  its  advertising  through 
the  Walter  S.  Cahall  .\gency  of  that 
city. 

ANNOUNCES  NEW  ACCOUNT 

C.  Wendel  Muench  &  Co.,  Chicago 
agency,  has  been  appointed  to  handle 
the  advertising  of  Globe  Coin  Com¬ 
pany,  612  N.  Michigan  Ave.,  Chicago. 


RUTHRAUFF  &  RYAN  CHOSEN 

Midwest  Farm  Papers  have  appointed 
the  Chicago  office  of  Ruthrauff  &  Ryan, 
Inc.,  to  direct  promotional  advertising 
activities. 


CLINIC  CHIEF  OUSTED 

Dr.  Joseph  G.  Berkowitz,  president 
and  one  of  the  organizers  of  United 
Medical  Service,  Inc.,  Chicago  low-cost 
medical  clinic  and  user  of  newspaper 
advertising,  was  ousted  by  the  board  of 
directors  late  last  week.  Dr.  Charles 
R.  Wiley,  former  vice-president  and 
one  of  the  organizers,  was  named  presi¬ 
dent.  He  announced  the  clinic  will  be 
reorganized  and  operated  as  a  not-for- 
profit  institution.  No  curtailment  in 
the  clinic’s  advertising  program  is  con¬ 
templated,  it  was  stated. 


GETS  HAIR  ACCOUNT 

J.  Dresner  Advertising  .Agency  of 
New  York  City  has  been  appointed  to 
handle  the  advertising  in  New  York, 
Pennsylvania  and  Canada  for  The 
Thomas’,  operating  45  branch  offices 
for  the  professional  treatment  of  hair. 

HAS  FABRICS  ACCOUNT 

The  Grey  Advertising  Service  of 
New  York  has  been  appointed  to  handle 
the  advertising  of  “Fruit  of  the  Loom” 
fabrics  of  the  B.  B.  &  R.  Knight  Cor- 
Iioration  of  Providence.  R.  I. 


ON  WINNING  POLO  TEAM 

James  S.  .Mc.^nulty,  Chicago  adver¬ 
tising  sales  representative  for  .Mien. 
Klapp,  Frazier  Company,  publishers’ 
representatives,  was  an  outstanding  star 
on  the  124th  i  ield  -Urtillery’s  low  goal 
team  which  won  the  championship  in  its 
division  of  the  national  indoor  polo 
matches  in  New  York,  .-^pril  11  and 
13.  Mr.  Mc.Ynulty,  playing  No.  1  po¬ 
sition  on  the  Chicago  team,  scored  four 
goals  in  the  first  match  and  three  goals 
in  the  final  game. 


CALIFORNIA  LANDS  OPENS  DRIVE 

California  Lands,  Inc.,  San  Fran¬ 
cisco,  has  released  its  first  advertising 
campaign,  using  California  newspapers, 
farm  papers,  highway  bulletins  and  di¬ 
rect  mail.  Copy  will  feature  the  his¬ 
toric  opportunities  now  prevailing  in 
agriculture,  with  schedules  running  dur¬ 
ing  the  spring  months,  then  lapsing  dur¬ 
ing  the  summer  period,  to  be  resumed 
again  in  the  fall  months.  The  advertis¬ 
ing  is  under  the  direction  of  the  San 
Francisco  office  of  Doremus  &  Co.,  Ltd. 


AGENCY  ADDS  3  ACCOUNTS 

Simmonds  &  Simmonds,  Inc.,  Chicago 
agency,  has  been  appointed  to  direct 
the  advertising  of  Cline  Electric  Manu¬ 
facturing  Company,  Chicago  maker  of 
unit  drives  and  press  controls ;  F'.  P. 
Rosback  Company,  Benton  Harbor, 
Mich.,  printers  and  bookbinders’  ma¬ 
chinery  ;  and  F'ee  &  Stemwedel,  Inc., 
Chicago  manufacturer  of  humidity  in¬ 
dicators. 


W.  K.  PORZER  JOINS  UNITED 

United  .Advertising  Agency,  Inc.,  New 
York,  announces  the  appointment  of 
Walter  K.  Porzer  as  vice-president. 
Mr.  Porzer,  who  is  a  senior  member 
of  the  Society  of  Indu.strial  Engineers 
and  a  charter  memlier  of  the  American 
Marketing  Society,  operated  his  own 
business,  under  the  name  of  Walter  K. 
Porzer  Associates,  Inc.,  for  14  years. 


FERRY  HANLY  AGENCY  NAMED 

The  Ferry  Hanly  Advertising  Com¬ 
pany,  New  York,  is  now  handling  the 
account  of  the  Boston  F'ood  Products 
Company  of  Boston,  which  is  planning 
a  newspaper  campaign  for  Prudence 
Corned  Beef  and  other  products. 


HAS  RESTAURANT  ACCOUNT 

Newspapers  and  magazines  will  be 
used  by  the  restaurant  in  the  R.  C.  A. 
Building,  New  York,  known  as  the 
Rockefeller  Plaza  Restaurant  and  Cock¬ 
tail  Lounge,  in  a  campaign  to  be  di¬ 
rected  bv  Donahue  &  Coe,  Inc.,  New 
York. 


HAS  UNITED  DRUG  ACCOUNT 

The  United  Drug  Company  has  just 
renewed  its  radio  contract  with  the 
National  Broadcasting  Company  for  a 
coast-to-coast  hook-up  Sunday  after¬ 
noon,  for  another  26  weeks.  The  ac¬ 
count  is  being  handled  by  Street  & 
F'inney,  New  York. 


GETS  RESORT  ACCOUNTS 

Craven  &  Hedrick,  New  York 
agency,  has  been  appointed  to  handle 
the  advertising  of  the  Bon  Air  Lodge, 
resort  hotel  at  Lake  Hopatcong,  N.  J., 
and  also  that  of  Howell  House,  West- 
hampton  Beach,  L.  I. 


SEATTLE  AGENCY  INTO  4.A 

Milne  &  Co.,  Inc.,  Seattle,  has  been 
elected  to  membership  in  the  American 
Association  of  Advertising  Agencies. 


FACE  POWDER  CAMPAIGN 

Magazine  advertising  and  broadcast¬ 
ing  are  being  used  to  promote  the  sales 
of  Lablache  F'ace  Powder,  the  advertis¬ 
ing  of  which  is  directed  by  Rcdrield- 
Johnstone,  New  York  agency. 

HARRINGTON  IN  HOLLYWOOD 

Young  &  Rubicam,  Inc.,  has  sent 
Thomas  F'.  Harrington  to  Hollywood 
to  take  charge  of  the  agency’s  radio 
programs  emanating  from  the  Pacific 
Coast. 


WERTHEIMER  AGENCY  TO  MOVE 

On  May  1.  L.  D.  Wertheimer  Com¬ 
pany.  Advertising,  Inc.,  will  move  from 
250  Park  ivenue  to  larger  quarters  on 
the  loth  iknir  of  230  Park  avenue. 


AD  TIPS 


fhiiri-liill-llull,  Inr..  1*00  Miitlisou  are- 
niH“.  .\»'w  York  I'ity.  SociinMl  the  ac- 
romit  of  .Tom  Hrlte  I'roduots  ('otiioanT 
Now  York  C'it.v. 

Crumpr-KraNHelt  Cumpan.v.  North 
Van  Huron  street.  Milwaiike«>.  Placed 
order  with  some  New  York  City  news- 
papers  on  Vollrath  Co..  “Kook-KinK" 
Sauce  Pan,  Sheboygan,  Wls. 

Empire  .Advertising  Service,  lA.'iO  Itroad- 
way.  .New  York  City.  Reported  having 
Kceured  the  account  of  Koh-I-Noor  Pen- 
ill  Couipiiny.  New  York  (’Ity. 

(iardner  .Advertising  Compan.i ,  ;130 

West  4‘Jnd  street.  New  York  City. 
cured  the  account  of  American  .steel 
Wool  Manufacturing  Company,  New 
York  City. 

Henry  Kaufman,  Homer  Building, 
Washington,  I).  C.  Secured  the  account 
of  Marlene  Co.,  Cosmetics.  Washington, 
I>.  C. 

Richard  Kolyer.  180  Madison  avenue. 
New  York  (Mty.  Secured  the  account  of 
.1.  Schanzinbach  &  Co.  “Vlgorol“  Hair 
l‘roducts.  New  York  City. 

K.  4.  la>w  Company,  I.*)  West  -Hth 
street.  New  York  City.  Placed  orders 
with  some  New  York  City  newspapers  on 
Harvey-Whlpple,  Inc.,  Master-Kraft.  Trlp- 
alnte<l  Oil  Heating,  Springfield,  Mass. 

Mortimer  W,  .Mears,  Inc..  St.  I.ouis 
Mart  Hldg.,  St.  Louis,  Mo.  Secured  the 
iiceouiit  of  Carndlne  Hat  Company,  .Air¬ 
way  Straw  Hats,  St.  Louis. 

Pedlar  It  A.vres,  inc.,  lUiO  Lexington 
avenue.  New  York  City.  Placing  orders 
witli  newspapers  in  selected  sections  on 
Mary  Lawton  Boardman,  Inc.  Noldisse 
Complexion  Cream,  Meriden,  Conn.,  and 
New  York  City. 

Redfield-.lohnBtone,  Inc.,  247  Park  ave¬ 
nue.  New  York  City.  Secured  accounts 
of  the  .Anglo  American  Drug  Company, 
Mrs.  Winslows  Soothing  Syrup.  New 
York  City,  and  the  Empire  Drug  l.a- 
Itoratories,  Buffalo. 

Thos.  H.  Reese  &  Co.,  444  Madison  ave¬ 
nue,  New  York  City.  Secured  the  ac¬ 
count  of  National  Silk  Company,  Tioga 
A'arns,  .South  Coventry,  Conn. 

Roberts  It  Reimers,  Inc.,  Kl  Fifth  ave¬ 
nue.  New  York  City.  Secured  the  ac¬ 
count  of  I’erfolastic.  Inc.,  Kuldter  Bras¬ 
sieres,  New  York  City. 

Street  &  Finney,  Inc.,  33(t  West  42nd 
street.  New  York  City.  Secured  tlie  ac¬ 
count  of  Zem  Zem  Cor|ioratlon.  Sham¬ 
poo.  New  Y'ork  City. 

Wadsworth  &  W'alker,  Inc.,  3*8*  i.ex- 
ingtoii  avenue.  New  York  City.  Secured 
llie  account  of  Norma  Pencil  Corpora¬ 
tion,  New  York  City. 

Males  .Advertising  Agency,  2:U»  I’ark 
avenue.  N<-w  York  City.  Secured  Hie  ac¬ 
count  of  .Austrian  National  Tourist  office. 
New  Y'ork  City. 


TEXAS 

Properly  to  cover  this  great  State  you  muit 
use  the  leaders; 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Published  by  the  oldeet  business  institutioa 
in  Texas. 

JOHN  B.  WOODWARD.  Inc. 

National  Representatitet 
New  York  Chicago  Detroit  San  Fraacisss 
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Telephone  subscribers  in  New  England  are 
183  per  thousand  people,  as  against  139  per 
thousand  for  the  entire  United  States.  The 
8,500,000  New  England  population  uses 
1,513,935  telephones  (1932,  latest  U.  S.  Cen¬ 
sus  survey).  Thus,  New  England  with  7  per 
cent  of  the  nation’s  people,  subscribes  to  8.7 
per  cent  of  all  its  phones.  New  England’s 
decrease  in  phones  during  the  1927-32  period 
was  but  2.3  per  cent  compared  to  6.9  per 
cent  for  the  U.  S. 

Approximately  44  more  New  Englanders  in 
every  thousand,  are  able  to  afford  this  ser¬ 
vice,  in  comparison  to  every  thousand  per¬ 
sons  in  the  nation.  Which  group  has  more 
money  to  spend:  The  New  England  thou¬ 
sand — or  the  average  national  thousand? 


“Above  Average”  Figures 
of  Interest  to  National 
Advertisers  —  and  Why 

Two  great  New  England  systems  gained 
11,347  telephones  in  1934,  as  against  losses 
shown  in  previous  three  years.  Which  is  an¬ 
other  way  of  stating  that  this  section  is  on 


National  advertisers  know.  They  select  the 
New  England  market  because  it  spends  more 
millions  yearly  in  retail  sales  .  .  .  than  does 
the  average  regional  market. 

Get  in  touch  now.  Use  the  linage  “that  talks’’ 
.  .  .  through  the  medium  of  these  59  leading 
New  England  papers.  They  have  the  “most 
direct  connection’’  with  people  who  have  the 
money  to  buy  .  .  .  and  who  want  to  buy 


the  uptrend,  as  measured  by  this  very  reli-  national  products  this  Spring.  In  proportion 
able  indice  of  regional  wealth  and  buying  to  results  obtained  such  advertising  is  moder- 


power. 


ate  m  costs. 


SAVE  BY  SPENDING  MORE  in  these  NEW  ENGLAND  NEWSPAPERS 


MAINE— Population  797,423 

Ad  Rates 

CIrcu-  3.5M  It.MO 

latlon  lines  lines 

"Portland  Press-Herald  Express,. 

Sunday  Telegram . (ME)  41,489  .28  .14 

NEW  HAMPSHIRE— Population  445,293 
**Concord  Monitor-Patriot ,  (E)  4,873  .85  .83 

Keene  Sentinel . (E)  3,998  .834  .825 

**ManchetterUnlon-Leader.(ME)  34.241  .15  .12 

VERMONT— Population  359,411 

"Barre  Times . (E)  4,594  .84  .83 

tttBrattleboro  Reformer . (E)  3,472  .84  .825 

tttBurlIngton  Free  Press . (M)  14,352  .845  ,845 

"Rutland  Herald . (M)  13,292  .84  .84 

MASSACHUSETTS— Popalatlon  4,249,414 

"Attleboro  Sun . (B)  5,884  .84  .84 

**Boston  Eye.  American . (E)  243,345  .58  .58 

‘'Boston  Sunday  Adyertlser.. .  (S)  478,274  .75  ,75 

"Boston  Globe . (M8cE)  244,248  .58  .58 

tttBoston  Transcript . (E)  33,987  .25  .25 

"Boston  Post . (M)  343,793  .48  .48 

"Boston  Post . (S)  288,588  .55  .55 

"Brockton  Enterprise-Times .  (E)  31.247  .18  .18 

"Fitchburg  Sentinel . (E)  11,345  .855  .845 

"Greenfield  Recorder-Gazette(E)  4,154  .845  .845 

"Hayerhlll  Gasette . (E)  15,773  .87  .84 


Ad  Rates 
2,588  18,000 
_  lines  lines 

tttHolyoke  Transcript  8c  Tele¬ 
gram . (E)  14,548  .08  .045 

"Lawrence  Eagle-Tribune. .  (ME)  28,349  .10  .09 

"Lynn  Item . (E)  14,837  .065  .05 

"Lowell  Courier-Citizen  and 

Eyening  Leader . (M8cE)  21,388  ,09  .08 

"The  Lowell  Sun . (E)  13.490  .09  .07 

"New  Bedford  Standard  Times 

and  Mercury . (M8tE)  48,144  .14  .14 

"New  Bedford  Sunday  Standard 

Times . (S)  25,476  .18  .10 

‘North  Adams  Transcript.... (E)  18,423  .05  .84 

"Pittsfield  Eagle . (£)  19,114  .07  .07 

"Salem  Newa . (E)  20,204  .09  .07 

ttlTaunton  Gazette . (E)  8,915  .05  .035 

"Worcester  Telegram  and 

Eyening  Gazette . (M8cE)  105,743  .28  .25 

"Worcester  Sunday  Telegram. (S)  51,873  .21  .18 

RHODE  ISLAND— Population  487,497 

"Pawtucket  Times . (E)  29,777  .09  .89 

"Proyidence  Bulletin . (E)  98,832  .28  .27  (B) 

"Proyidence  Journal . (M)  42,908  .12  .27  (B) 

"Proyidence  Journal . (S)  91,703  .28  .20 

ttProyIdence  News-Tribune. ..  (E)  29,558  .10  .10 

tt Westerly  Sun . (E8tS)  5,249  .04  .04 

"Woonsocket  Call . (E)  16,007  .04  .04 


CONNECTICUT— Population  1,606,903 

Ad  Rates 

CIrcu-  2,500  10,800 

latlon  lines  lines 

‘‘BridgeportPostTelegram(M8cE)  44,642  .125  .125 

"Bridgeport  Post . (S)  21.301  .08  .08 

ttDanbury  News-Times . (E)  9,303  .04  .05 

"Hartford  Courant . (M)  37,912  .10  .10 

"Hartford  Courant . (S)  59,345  .15  .15 

"Hartford  Times . (E)  56,746  .15  .15 

"Middletown  Press . (E)  9,114  ,055  .035 

"New  Britain  Herald . (E)  14.743  .09  .08 

tttNew  Hayen  Register . (E&S)  60.532  .14  .15 

"New  London  Day . (E)  14,477  .04  .86 

"Norwalk  Hour . (E)  7,507  .045  .04 

tttNorwlchBulletlnatRecord(M8tE)  18.227  .09  .07 

"Stamford  Adyocate . (E)  11,123  .065  .055 

"Waterbury  Republican  8c 

American . (M8tE)  29,414  .10  .10 

"Waterbury  Republican  8c 

American . (E8tS)  33,391  .10  .10 

(B)  Combination  rate  Dally  Journal  and  Eyening  Bulletin. 
ttPubllshers*  AfBdaylt,  Apr.  1.  1934. 

"A.  B.  C.  Publishers'  Statement,  Oct.  1,  1934. 
tttPubllshers’  AfBdaylt,  Oct.  1,  1934. 
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OCHS  OFFER  TO  AID  NEW  YORK  WORLD 
CALLED  HIGH  POINT  OF  HIS  CAREER 


Shocked  at  Proposal  to  Merge  or  Sell  Morning  Rival,  He  Offered 
to  Raise  $5,000,000  to  Enable  Employes  to  Carry  On — 
Wished  No  Part  in  Paper’s  Extinction 


INSTANCES  multiply  testifying  to 
the  unselfishness  of  the  late  Adolph 
S.  Ochs,  in  all  matters  affecting  the 
members  of  his 
own  profession, 
and  none  of  them 
more  poignantly 
than  his  attitude 
toward  the  em¬ 
ployes  of  the 
New  York  World 
at  the  time  of  its 
sale,  as  related 
this  week  to 
Editor  &  Pub¬ 
lisher  by  J.  F. 
Bresnahan,  for¬ 
mer  business 

,  _  „  manager  of  the 

J.  F.  B,ESNAHAH 

Mr.  Bresnalian  explained  that  the  fol¬ 
lowing  conversations  with  Mr.  Ochs 
occurred  during  the  early  summer  of 
1930,  some  nine  months  before  the 
World  passed  into  the  ownership  of 
Scripps-Howard.  In  spite  of  the  fact 
that  a  few  years  previously,  the  Pulitzer 
New  York  newspapers,  consisting  of 
the  Morning  W orld,  the  Evening  World 
and  the  Sunday  World,  had  registered 
the  most  profitable  years  in  their  his¬ 
tory,  the  management  and  owners  had 
come  to  one  conclusion:  that  it  was  im¬ 
possible  to  hold  both  morning  and  eve¬ 
ning  papers  at  a  common  peak  in  earn¬ 
ings  ;  that  the  morning  would  forge 
ahead  at  the  expense  of  the  evening, 
or  vice  versa.  Ralph  Pulitzer,  ever 
mindful  of  his  father’s  will,  to  the  ef¬ 
fect  that  the  Morning  World  was  to  be 
“maintained  as  an  institution  for  public 
good  and  not  for  purposes  of  profit,” 
was  content  with  the  very  large  earn¬ 
ings  of  the  Evening  World ;  his  brothers 
inclined  to  the  theory  that  both  morning 
and  evening  papers  should  show  equally 
large  earnings. 


Under  the  circumstances,  a  merger 
of  the  morning  and  evening  papers  was 
discussed,  or  even  the  sale  of  the  morn¬ 
ing  paper.  In  the  course  of  these  dis¬ 
cussions,  Mr.  Ochs  was  first  ap¬ 
proached,  as  described  in  Editor  & 
Publisher  last  week  by  Arthur  Krock, 
a  member  of  the  staff  of  the  New  York 
Times.  In  Mr.  Krock’s  article,  Mr. 
Ochs  is  quoted  as  saying,  “I  argued 
that  there  was  no  sound  reason  why  the 
morning  and  Sunday  World  should  be 
discontinued;  that  there  was  a  field 
available  in  New'  York  for  a  newspaper 
published  somewhat  along  the  lines  of 
the  Daily  Mail  of  London.  Further¬ 
more,  I  emphasized  my  sentimental  at¬ 
titude  by  suggesting  that  they  sell  or 
lease  the  morning  and  Sunday  editions 
to  the  employes  at  a  reasonable  price, 
and  stated  that  I  was  sufficiently  inter¬ 
ested  in  my  profession  to  be  willing  to 
give  financial  aid  to  the  employes  in 
forming  such  an  organization.” 

“Mr.  Ochs’  sentimental  attitude,  as 
mentioned  ,hy  Mr.  Krock,  took  the  very 
practical  course  of  naming  $5,000,000 
as  the  sum  that  he  would  undertake  to 
raise  to  assist  the  employes  of  the 
World  in  securing  the  property  to 
which  most  of  them  had  devoted  the 
better  part  of  a  lifetime.”  said  Mr. 
Bresnahan,  in  discussing  this  extraordi¬ 
nary  offer  of  the  publisher  of  the 
Times. 

“The  tremendous  drop  in  real  estate 
advertising  immediately  preceding  the 
depression  seriously  affected  the  Sun¬ 
day  World,  and  placed  a  heavy  burden 
on  the  Evening  M'orld,  with  the  result 
that  the  owners  determined  to  dispose 
of  the  ^lor.iing  World.  .\s  a  step 
toward  this,  a  meeting  was  arranged  at 
the  Ritz,  .ittended  by  Mr.  Ochs,  Her¬ 
bert  Pulitzer,  Florence  D.  White,  gen¬ 
eral  manager  of  the  World,  and  myself. 

“From  the  outset,  Mr.  Ochs  was 
shocked  at  the  idea  of  selling  the 
World.  He  advised  that  a  few  simple 
changes  of  policy  wotjld  make  the 
World  a  profitable  newspaper.  One  of 
them  was  to  cease  competing  with  the 


Times  and  the  Herald  Tribune  to  the 
extent  of  carrying  30  to  40  columns  of 
financial  tables  seven  days  a  week.  He 
reminded  us  that  the  elder  Pulitzer  at 
the  height  of  his  prosperity  never  car¬ 
ried  stock  tables ;  that  they  were  costly 
and  unnecessary.  He  mentioned  certain 
other  changes  that  he  would  make,  but 
kept  repeating  that  any  sale  of  the  prop¬ 
erty  was  an  error  of  judgment;  that  it 
was  not  necessary. 

“Mr.  Pulitzer,  however,  assured  him 
of  his  determination  to  get  rid  of  the 
Morning  World,  and  reluctantly  Mr. 
Ochs  promised  to  consider  the  matter 
over  the  week-end  at  Lake  George.  On 
his  return,  another  meeting  was  held, 
and  Mr.  Ochs  was  just  as  firm  in  his 
belief  that  a  sale  was  an  unwise  move. 
Mr.  Sulzberger  was  present  at  this 
meeting. 

“  ‘Mr.  Pulitzer,’  Mr.  Ochs  said,  ad¬ 
dressing  Herbert  Pulitzer,  youngest  of 
the  brothers  and  principal  owner,  ‘I 
have  given  this  matter  much  thought. 
I  still  think  you  are  making  a  great 
mistake.  More  than  that,  I  have  de¬ 
cided  that  I  shall  not  be  a  party  to  the 
extinction  of  the  World  of  my  old 
friend,  Joseph  Pulitzer.  I  look  with 
horror  upon  the  responsibility  of  throw¬ 
ing  out  of  work  so  many  men  and 
women  belonging  to  my  own  profes¬ 
sion.  I  have  followed  your  organiza¬ 
tion  with  close  scrutiny  for  many  years. 
I  believe  that  with  proper  latitude  you 
have  the  men  to  make  a  great  success 
of  the  Morning  World.  Such  an  organ¬ 
ization  I  am  willing  to  help  to  the  ex¬ 
tent  of  raising  $5,000,000.  I  want  no 
voice  in  its  management  or  control,  and 
will  give  all  necessary  guarantees  to 
this  end.  It  is  an  offer  absolutely  with¬ 
out  strings,  made  because  I  want  to  see 
the  World  continue.” 

He  then  went  on  to  explain  that  in 
his  judgment  an  employe  organization 
headed  by  Mr.  Bresnahan,  with  the 
counsel  of  the  veteran  Pulitzer  pub¬ 
lisher,  Florence  White,  would  place  the 
World  again  among  the  outstanding 
newspapers  of  the  country  in  earnings, 
even  reiterating  his  offer  of  financial 
assistance  to  the  extent  of  the  figure 
named,  to  which  Herbert  Pulitzer’s 
(juick  answer  was  a  decided  negative. 

“To  my  mind.”  concluded  Mr.  Bres¬ 
nahan.  “this  offer  on  the  part  of 
.\dolph  Ochs  to  render  material  assist¬ 
ance  to  a  rival  organization,  coupled 
with  his  point  blank  refusal  to  throw 
a  loyal  body  of  newspaper  workers  out 
of  employment  on  the  threshold  of  an 
unprecedented  national  disaster,  was  a 
high  point  in  his  career  as  a  journalist 
and  a  man.” 


M.  W.  HEATON  JOINS  ‘SPECIAL’ 


Long  Beach  Man  Succeeds  R.  A. 

Claypool  in  Lot  Angeles 

W.  W.  Ross,  vice-president  of  Wil¬ 
liams,  Lawrence  &  Cresmer  Co.,  news¬ 
paper  representatives,  Chicago,  arrived 
in  San  Francisco  April  12  to  install 
new  managers  in  the  San  Francisco  and 
Los  Angeles  offices. 

R.  A.  Claypool,  after  four  years  as 
Los  .Angeles  manager  has  been  trans¬ 
ferred  to  San  Francisco  as  manager, 
effective  April  11.  Claypool  was  form¬ 
erly  with  two  San  Francisco  agencies: 
the  Johnston-.Ayers  Co.,  now  retired 
from  business,  for  five  years,  and  for 
three  years  with  the  old  Honig-Cooper 
.Agency,  now  Erw’in,  Wasey  &  Co. 

Maurice  W.  Heaton,  business  man¬ 
ager,  Long  Beach  (Cal.)  Sun  and  1934 
president  of  the  Long  Beach  .Advertis¬ 
ing  Club,  has  resigned  from  that  paper 
to  become  manager  of  the  Los  Angeles 
office  of  Williams  Lawrence  &  Cres¬ 
mer  Co.,  effective  April  16.  Heaton’s 
former  experience  was  with  the^  Los 
Angeles  Times,  three  years  in  Chicago 
office  of  Williams,  Lawrence  &  Oes- 
mer  Co.,  and  nine  years  with  the  Long 
Beach  Sun. 


THE  UVING  HAND 
CARRIES  ON 


(Continued  from  page  9) 


utive  committee,  president  of  the  Cen¬ 
tury  Country  Club  and  a  member  of 
these  societies  and  clubs :  American 
.Academy  of  Political  and  Social  Sci¬ 
ence,  American  Geographic  Society, 
.Army  and  Navy  Legion  of  Valor,  Pil¬ 
grims  of  the  United  States,  Lotos, 
Westchester  Club,  the  Princeton  Club 
and  the  New  York  City  Advertising 
Club. 


Arthur  Ochs  Sulzberger 

Shares  of  eight  per  cent,  non-cumula- 
tive,  non- voting  redeemable  preferred 
stock  of  the  Times,  $100  par  value, 
were  left  to  the  following  New  York 
Times  employes; 

Julius  C)chs  Adler,  vice-president  and 
treasurer,  1,000  shares  ($100,000).  Also 
all  of  Mr.  Ochs’  common  stock  above 
his  5,001  majority.  (If  Mr.  Ochs  still 
owned  the  64  per  cent  he  announced  in 
1921,  this  would  amount  to  another 
$150,000.) 

Arthur  Hays  Sulzberger,  vice-presi¬ 
dent,  2,000  shares  ($200,000). 

Lillian  Keller  Lang,  Mr.  Ochs’  sec¬ 
retary  for  10  years,  50  shares  ($5,000) 
and  $5,000  cash. 

Peter  M.  Brown,  Mr.  Ochs’  secre¬ 
tary  since  1918,  100  shares  ($10,(X)0). 

Louis  Wiley,  business  manager,  who 
did  not  live  to  receive  his  bequest,  500 
shares  ($50,000). 

Rollo  Ogden,  editor,  250  shares. 

Edwin  L.  James,  managing  editor, 
250  shares. 

Godfrey  N.  Nelson,  secretary  of  the 
New  York  Times  Company,  250  shares. 

John  Slocum,  executive  office,  $1,000 
in  cash. 

John  Houston,  executive  office,  $1,000 
in  cash. 

Three  thousand  shares  ($300,000) 
was  set  aside  for  administration  by  his 
executors  for  the  benefit  of  28  individ¬ 
uals  outside  the  Times  organization. 
Life  annuities  were  provided  for  this 
list.  He  directed  his  executors  to  spend 
$5,000  for  the  purchase  of  a  portrait 
bust  of  Dr.  J.  Bentley  Squier,  and  to 
present  it  to  the  Presbyterian  Hospital 
in  the  City  of  New  York  for  the  J. 
Bentley  Squier  Urological  clinic. 

Mr.  Ochs  left  bequests  to  the  follow¬ 
ing  institutions; 

Hebrew  Union  College  of  Cincinnati, 
Ohio. 

Yale  University,  $25,0{X)  in  shares. 

Columbia  University,  $25,000  in 
shares. 

Chattanooga  University,  $25,000  in 
shares. 

New  York  University,  $25,000  in 
shares. 

Darthmouth  College,  $25,0(X)  m 
shares. 

The  “One  Hundred  Neediest  Cases” 
Fund  of  the  New  York  Times,  $25,000 
in  shares. 

Lincoln  Memorial  University  of  Cum¬ 
berland  Gap,  Tenn.,  $25,000  in  shares. 

Julius  and  Bertha  Ochs  Memorial 
Temple  of  Chattanooga,  Tenn.,  $20,(X)0 
in  shares. 


Jewish  Cemetery,  Mizpah  Congrega- 
tion,  of  Chattanooga,  Tenn.,  $10,000  in '  n 
shares.  ^ 

The  balance,  and  huge  bulk  of  tht 
estate,  including  real  estate  and  hous^  . 
hold  and  personal  effects,  passes  to  hij  S 
wife  and  daughter  and  her  descendant!,  p 
under  the  terms  of  the  following  sectim  v 
51  of  the  will:  ^ 

“All  the  rest,  residue  and  remainder  i 
of  my  property,  real  and  personal,  of  * 
which  1  may  die  seized  or  possessed  Or  ^ 
to  which  I  may  in  any  manner  be  en-  t, 
titled  at  the  time  of  my  death,  including  \ 
all  lapsed  legacies  and  all  legaciw  to 

which  for  any  reason  may  fail  to  tice  m 
effect,  I  hereby  give,  devise  and  be-  ^ 
queath  to  my  executors  hereinafter  k, 

named,  and  the  survivors  and  survivor  t 
of  them,  and  their  successors,  in  trust,  T 
nevertheless,  during  the  lives  of  my  ^ 

wife,  Effie  Wise  Ochs,  and  my  daugh- 
ter,  Iphigene  Ochs  Sulzberger,  and  the 
survivor  of  them,  to  hold,  invest,  and  hi 
reinvest  the  same,  to  collect  the  income 
thereof  and  to  apply  one-half  of  the  fi, 
net  incoine  thereof  to  the  use  of  my  S 
wife,  Effie  Wise  Ochs,  during  her  lift, 
and  to  apply  the  remaining  one-half  of  ^ 
the  net  income  thereof  to  the  use  of  my  ,/ 
daughter,  Iphigene  Ochs  Sulzberger, 
during  her  life;  in  the  event  that  my  £ 
wife  shall  die  before  my  daughter,  then  « 
I  direct  my  trustees  thereafter  to  apply  ^ 
the  entire  net  income  of  this  trust  to  ] 
the  use  of  my  daughter  during  her  life;  £ 
in  the  event  that  my  daughter  shall  die  j 
before  my  wife,  leaving  descendants  her  j 
surviving,  then  I  direct  my  trustees  to  ^ 
apply  the  said  remaining  one-half  of  £ 
the  net  incoine  to  the  use  of  her  said  |  j 
descendants,  in  equal  shares  per  stirpes,  j 
during  the  continuance  of  this  trust,’ 
and  in  the  event  that  my  daughter  shall 
die  before  my  wife,  without  leaving  any  / 
descendant  her  surviving,  then  I  direct 
my  trustees  during  the  continuance  of 
this  trust  to  apply  the  said  remaining 
one-half  of  the  net  income  in  equal 
shares  to  the  use  of  my  brother  and 
sisters  surviving  my  daughter,  of  my 
son-in-law,  Arthur  Hays  Sulzberger,  i 
if  he  shall  .survive  my  daughter,  and  of  i 
the  descendants  surviving  my  daughter 
of  any  deceased  brother  and  sister,  such 
descendants  to  take  per  stirpes  the  share  ' 
the  parent  or  ancestor  would  have 
taken,  if  living.  , 

“Upon  the  death  of  the  survivor  (rf 
my  wife,  Effie  Wise  Ochs,  and  my 
daughter,  Iphigene  Ochs  Sulzberger,  J 

the  trust  hereby  created  shall  cease, 

and  I  hereby  give,  devise  and  bequeath  , 
the  principal  thereof  in  equal  shares  per 
stirpes  to  the  descendants  of  my  said 

daughter,  Iphigene  Ochs  Sulzberger,  i! 

surviving  the  termination  of  this  trust;  i 
and  in  the  event  that  there  shall  be  no  ‘ 
descendant  of  my  daughter  surviving 
the  termination  of  this  trust,  then  I 
hereby  give,  devise  and  bequeath  the 
principal  thereof  in  equal  shares  to  my 
brother  and  sisters  surviving  the  termi¬ 
nation  of  this  trust,  to  my  son-in-law, 
.Arthur  Hays  Sulzberger,  if  he  shall 
survive  the  termination  of  this  trust 
and  to  the  descendants  so  surviving  of 
any  deceased  brother  and  sister,  such 
descendants  to  take  per  stirpes  the  share 
the  parent  or  ancestor  would  have 
taken  if  living.” 

Under  these  provisions,  Mr.  and  Mrs. 
Sulzberger’s  only  son,  Arthur,  and 
their  three  daughters  are  in  line  for  , 
possession  of  the  Times  upon  the  termi- 
nation  of  the  trust  and  the  death  of 
the  present  trustees. 


More  than  3,000  persons  attended  the 
funeral  services  for  Mr.  Ochs,  April  12, 
in  Temple  Emanu-El,  New  York  City. 
After  tbe  brief  and  simple  but  impres¬ 
sive  rites,  the  Ixxly  was  taken  to  Temple 
Israel  Cemetery  at  Mount  Hope,  N,  Y, 
where  it  was  laid  to  rest  not  far  from 
Mr.  Ochs’  home  at  White  Plains. 

The  funeral  took  place  during  a  day 
of  public  mourning  proclaimed  by 
Mayor  Fiorello  LaGuardia.  Flags  oo 
city  buildings  were  at  half-staff  as  an 
official  mark  of  tribute. 

All  activities  were  suspended  for  five 
minutes  of  silent  tribute  in  the  office 
of  the  Times.  The  sound  of  a  gong  in 
the  composing  room  at  10:30  o’dock, 
the  funeral  hour,  caused  all  machinery 
to  be  shut  down.  Even  the  elevators  i 


Editor  &  Publisher  for  April  20,  1935 


63 


of  the 
hous^ 

>  to  hii 
indanti, 

section 

nainder 
)nal,  of 
5se(l.or 
be  en- 
icluding 
legacies 
to  take 
ind  b^ 
iinafter 
urvivor 
n  trust, 
of  ny 
daugh- 
and  the 
!st,  and 
income 
of  the 
of  tnjr 
ler  life, 
•half  of 
;  of  my 
:berger, 
hat  my 
:r,  then 
0  apply 
rust  to 
er  life; 
hall  die 
ints  her 
itees  to 
half  of 
ler  said 
stirpes, 
i  trust, 
er  shall 
ing  any 
I  direct 
ance  of 
tnaining 
1  equ^ 
ler  and 
of  my 
^berger, 
and  of 
aughter 
er,  such 
le  share 
d  have 

rivor  of 
ind  my 
sberger, 
I  cease, 
equeath 
ares  per 
ny  said 
zberger, 
s  trust; 
It  be  no 
irviving 
then  I 
ath  the 
5  to  my 
:  termi. 
-in-law, 
le  shall 
s  trust, 
ving  of 
:r,  such 
le  share 
d  have 

nd  Mrs. 
ir,  and 
ine  for 
e  termi- 
eath  of 


ided  the 
tpril  12, 
rk  City, 
impres- 
Temple 
,  N.  Y, 
tr  from 
s. 

;  a  day 
led  by 
lags  on 
f  as  an 

for  five 
!  offictf 
gong  in 
o’clodc, 
ichinery 
levators 


were  stopped  and  telephone  service  was 
cut  off. 

The  Associated  Press,  of  which  Mr. 
Ochs  was  a  director,  observed  a  silent 
tribute  of  two  minutes  at  the  funeral 
hour,  closing  all  wires  throughout  the 
world  and  stopping  all  other  activities. 
Rengo  Shimbun  Sha,  world-wide 
Japanese  news  agency,  and  the  Stefani 
News  Agency  in  Italy  did  likewise. 
The  Standard  News  Association  also 
o^rved  the  two-minute  period  of 
silence. 

Relatives,  Inends  and  associates  came 
from  distant  cities,  as  well  as  from 
New  York,  to  pay  their  last  respects 
to  the  dead  publisher.  There  were 
many  from  Chattanooga,  Tenn.,  the 
scene  of  Mr.  Ochs’  early  career,  where 
he  died,  April  8,  at  the  age  of  77. 
There  were  others  from  Knoxville, 
Tenn.,  where  he  received  his  first 
newspaper  training,  and  from  Cincin¬ 
nati,  Ohio,  where  he  was  born.  Others 
came  from  iVibany,  Washington,  Pitts¬ 
burgh,  Montreal,  and  other  cities. 

High  public  officials,  distinguished 
figures  in  business  and  finance,  leaders 
in  the  arts  and  the  professions,  news¬ 
paper  publishers,  editors  and  writers, 
and  other  prominent  men  and  women 
joined  in  the  mass  tribute. 

Men  and  women  from  the  rank  and 
file  of  every  department  of  the  Times 
were  present  in  large  numbers,  includ¬ 
ing  office  boys  and  elevator  operators. 
The  news  <uid  editorial  departments,  the 
business  office,  and  all  the  mechanical 
I  departments  were  represented.  Even 
1  men  on  the  night  staff,  who  had  worked 
mtil  as  late  as  5  o’clock  in  the  morning, 
had  gone  without  their  regular  sleep  to 
:  take  part  in  the  last  rites  for  their  dead 
I  chief. 

A.P.  Board  Praises 

Ochs  in  Resolution 

A  resolution  in  recognition  of  the 
j  services  of  Adolph  S.  Ochs,  publisher 
I  of  the  New  York  Times,  was  the  first 
I  order  of  business  April  17  of  the 
hoard  of  directors  of  the  Associated 
Press.  The  resolution  adopted  will  be 
conveyed  to  the  members  in  annual 
I  session. 

i  Following  is  the  text: 

!  “Whereas,  The  death  of  Adolph  S. 
Ochs  removes  from  the  membership  of 
the  Associated  Press  one  who  has  been 
'  identified  with  it  since  its  organization, 
of  which  he  was  a  charter  member,  and 
"Whereas,  His  unfailing  loyalty  to 
the  Associated  Press,  and  his  construc¬ 
tive  efforts  in  behalf  of  its  development 
have  contributed  in  large  measure  to 
he  standard  of  efficiency  it  has  at- 
ained,  and 

'  “Whereas,  The  loss  of  one  whose 
'idvice,  encouragement  and  support  has 
I  been  so  markedly  felt  in  the  steady 
'  broadening  of  the  service  as  to  win  for 
;  him  the  admiration,  the  confidence,  and 
he  personal  esteem  of  the  full  mem- 
hership,  therefore 

i  “Be  It  Resolved,  That  in  the  death 
bf  Adolph  S.  Ochs  the  Associated 
I  Press  loses  one  of  its  most  valuable, 
I  and  most  highly  esteemed  members, 
'  and  the  journalism  of  America  one 
I  whose  high  standard  of  ethics,  and 
whose  brilliant  achievement  in  the  field 
of  journalism  placed  him  amon^  the 
ioremost  of  the  newspaper  publishers 
Jof  the  world. 

“Ripe  in  years,  and  after  a  long  and 
an  honorable  career,  he  leaves  a  record 
of  notable  achievement  as  publisher, 
jartot  and  philanthropist 
“His  virtues  and  the  geniality  of  his 
tanpanionship  endeared  him  to  the  full 
sonbership,  which  in  his  death  shares 
lie  sorrow  of  his  associates  and  his 
tamily. 

“Resolved,  That  a  copy  of  this  ex- 
I  Pression  be  sent  to  his  family.” 


foreign  press  luncheon 

Dt  Benjamin  M.  Anderson,  Jr., 
j^mist  of  the  Chase  National  Bank, 
•'tw  York,  discussed  economic  prob- 
^  informally  at  a  luncheon  of  the 
^osociation  of  Foreign  Press  Corre- 
y*>dents,  April  18,  at  the  Fifth  Avenue 
“Otel,  New  York. 


Specially  Drawn  for  Editor  &  Publisher 
by  Harry  Neigber,  Bridgeport  (Conn.)  Sunday 
Herald. 


OBSERVE  FOUNDERS’  DAY 


Sigma  Delta  Chi  Hold*  Banquets  in 
Many  Parts  of  Country 

Alumni  chapters  of  Sigma  Delta  Chi, 
professional  journalistic  fraternity,  are 
holding  Founders’  Day  banquets  this 
month  in  commemoration  of  the  organ¬ 
ization’s  26th  birthday.  While  many 
of  the  chapters  held  their  meetings 
April  17,  Founders’  Day,  a  number  of 
banquets  will  be  held  later  this  month. 
Included  in  the  list  of  banquets,  as  an¬ 
nounced  by  Mitchell  Charley,  alumni 
secretary,  are  the  following: 

San  Francisco:  Dinner  being  planned 
by  Robert  Bottorff,  San  Francisco  Wall 
Street  Journal;  Des  Moines:  Phil 
Hanna,  Chicago  Journal  of  Commerce 
editor,  to  address  meeting  at  which 
four  Iowa  chapters,  including  Drake, 
University  of  Iowa,  Grinnell  and  Iowa 
State  College,  cooperate,  with  Frank 
McDonough,  Better  Homes  and  Gar¬ 
dens,  in  charge ;  St.  Louis :  J.  A.  Willi- 
ott  in  charge  of  meeting  at  Hotel 
Kingsway;  New  York  City:  banquet 
held  April  16  at  Keen’s  English  Chop 
House  with  R.  J.  Cruikshai^,  London 
News  Chronicle,  speaking  on  “What 
Organization  Has  Done  for  British 
Journalism” ;  Kansas  City :  banquet  held 
March  29  with  Kansas,  Kansas  State 
and  Missouri  chapters  cooperating; 
Washington,  D.  C.,  banquet  planned 
by  Don  Young,  Tully  Nettleton  and 
Steve  McDonough ;  Pullman,  Wash. : 
alumni  group  meeting  under  direction 
of  Calvin  Philips,  president;  Spokane, 
banquet  held  April  4  as  a  combination 
Gridiron  and  Founders’  Day  event  with 
more  than  200  present ;  Columbus : 
banquet  held  April  17  with  Robert  E. 
Sagel,  assistant  publisher  of  Chillicothe 
(O.)  Scioto-Gazette,  speaker;  Minne¬ 
apolis  and  St.  Paul :  dinner  meeting 
planned  by  William  Kostka,  Fawcett 
Publications,  and  Dr.  Ralph  Casey, 
University  of  Minnesota  School  of 
Journalism. 

Chicago  Alumni  Chapter  will  hold 
its  Founders’  Day  meeting  May  IS  with 
Prof.  Walter  Pitkin,  Columbia  Uni¬ 
versity,  speaker. 


W.  B.  HANKINS  RESIGNS 

(Special  to  Editor  k  Publisher) 

Cincinnati,  April  15— Judge  Wil¬ 
liam  B.  Hanlnns,  editor  of  the  K^- 
tucky  edition  of  the  Cincinnati  Enquirer 
for  the  past  12  years  with  headquar¬ 
ters  at  Covington,  Ky.,  has  resigned, 
effective  June  1.  He  resigned  to  be¬ 
come  superintendent  of  the  County  In¬ 
firmary  of  Kenton  County. 
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Consecutive  Months  of 
RetailAdvertising  Gains 


April  is  the  eighteenth  consecutive 
month  that  the  Chicago  TIMES  has 
gained  in  retail  advertising.  Last  month 
the  gain  was  1 69,827  lines.  Other 
evening  papers  had  losses.  This  con¬ 
sistent  increase  in  advertising  used  by 
Chicago  merchants  is  persuasive  evi¬ 
dence  of  the  TIMES’  growing  strength. 

Readers,  as  well  as  advertisers,  are 
recognizing  the  qualities  of  Chicago’s 
only  modern  newspaper.  TIMES’  cir¬ 
culation  has  increased  from  an  average 
of  181,000  in  March  1934  to  an 
average  of  223,000  in  March  1935 
— a  gain  of  42,000. 

DAILY  1  TIMES 

CHICAGO'S  PIC^r^E  NEWSPAPER 
National  Representatives 

_  SAWYER-FERGUSON-WALKER  CO. 

220  E.  42nd  Street  Palmolive  Building 

New  Yorkl  'Chicago'] 
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FITZGERALD  SAYS  CLASSIFICATION 
IDEA  WOULD  INCREASE  REVENUE 

Chicago  Representative  Associatitm  Head  Scores  Artifice  Which 
Is  Breaking  Down  Newspaper  Rates — Traces  Development 
of  General-Retail  Struggle  to  Eliminate  ‘Chiseling’ 

By  JOHN  T.  FITZGERALD 

President,  Newspaper  Representatives  Association  of  Chicago 


time  is  propitious  for  a  resume 
A  article  on  the  general-retail  rate  agi¬ 
tation. 

The  Xe\vsi)aper  Representatives  As¬ 
sociation  of  Chicago  from  the  outset, 
has  advocated  the  general  acceptance 
of  all  factors  identified  with  newspaper 
advertising,  of  designation  of  the  two 
rate  structures  of  the  industry  as  gen¬ 
eral  and  retail  rather  than  the  more 
commonly  accepted  terms  of  local  and 
national.  This  is  in  accordance  with 
the  advice  of  the  American  Newspaper 
Publishers  Association  and  the  wisdom 
of  this  advice  is  that  the  general-retail 
designation  automatically  segregates  the 
two  avenues  of  patronage  as  intended 
by  the  two  rate  structures. 

The  agitation  begun  by  this  organi¬ 
zation  was  based  on  the  fair  practice 
procedure  of  having  newspapers  keep 
to  their  announced  general  rate,  thus 
giving  equality  to  general  advertisers, 
insuring  ethical  practice  and  preventing 
deception  in  the  form  of  rate  discrimina¬ 
tion.  This  proceeding  is  in  strict  ac¬ 
cordance  with  what  is  generally  re¬ 
garded  as  honest  business  conduct,  and 
is  in  line  with  the  fine  traditions  and 
ideals  of  American  newspapers. 

The  apparent  rate  discrimination 
caused  by  diversion  of  general  adver¬ 
tising  into  retail  rate  channels  was  not 
instigated  by  newspapers,  but  was  propa¬ 
gated  with  an  increasing  degree  of 
accomplishment  by  an  organized  effort 
bv  the  advertiser  structure,  after  a 
similar  organized  effort  to  force  re¬ 
duction  of  general  newspaper  adver¬ 
tising  rates  had  failed. 

Artifice,  questionable  methods,  plaus¬ 
ible,  but  not  always  accurate,  pleadings, 
decided  threats  cunningly  presented  at 
a  depressed  period  of  operation,  when 
tremendous  losses  of  volume  already 
threatened  successful  newspaper  oper¬ 
ation,  succeeded  in  weakening  the  re¬ 
sistance  of  individual  publishers  in  their 
policy  of  ethical  rate  application. 

The  forest  fire  spread  of  this  diver¬ 
sion  and  the  consequent  financial  em¬ 
barrassment  visited  on  many  newspapers 
furnished  the  inspiration  for  this  As¬ 
sociation  to  endeavor  to  create  a  con¬ 
sciousness  with  publishers  on  the  dan¬ 
gers  attendant  to  the  industry,  if  a  re¬ 
turn  to  ethical  practice  was  not  imme¬ 
diately  forthcoming. 

In  the  interim  of  six  months,  since 
the  agitation  was  started,  the  backfire 
thus  created  has  at  least  subdued  the 
general  conflagration.  The  general-re¬ 
tail  rate  question  is  a  paramount  topic 
of  discussion  and  action  in  newspaper 
publishing  circles  today.  It  has  dis- 
lodg^  in  major  consideration  in  that 
particular  the  heretofore  concentrated 
discussion  of  operation  and  expense,  and 
has  diverted  publishing  thought  more 
prominently  toward  revenue. 

All  trade  papers  contributed  toward 
disseminating  the  information  developed 
to  create  this  consciousness,  but  it  oc¬ 
curs  to  me  that  Editor  &  Publisher 
has  covered  more  thoroughly  and  most 
accurately  every  phase  of  the  subject 
in  the  newspaper  industry’s  interest, 
and  is  entitled  to  substantial  consider¬ 
ation  as  a  result  on  every  occasion 
possible  by  all  factors  in  our  industry. 
.Advertising  agencies,  keenly  interested 
in  the  progress  of  the  movement,  even 
though  the  interest  is  manifested  from 
the  sidelines,  are  particularly  well  in¬ 
formed  on  the  subject,  indicating  that 
the  source  of  their  information  has 
been  the  complete  reports  of  Editor 
&  Publisher. 

The  development  of  existing  condi¬ 
tions  through  accurate  and  recognized 
statistics  is  an  important  phase  of  the 
movement,  and  credit  must  be  extended 
to  Media  Records  Inc., which  have  placed 
their  entire  product  at  our  disposal 
as  their  contribution  to  the  welfare 


of  the  industry.  Incidentally,  because 
of  the  independent  nature  of  their  fig¬ 
ures,  and  the  accuracy  accorded  to  them 
by  the  buyer,  such  statistics  as  we  have 
used  have  been  accepted  without  ques¬ 
tion. 

VV^e,  of  the  selling  structure,  like  to 
think  of  the  newspaper  not  only  as 
the  most  powerful  social  and  economic 
force  in  American  life,  but  also  as  the 
most  powerful  advertising  and  sales 
force.  The  most  important  tool  neces¬ 
sary  in  establishing  the  latter  fact  is 
a  firm  and  rigid  rate  policy. 

It  has  been  demonstrated  indisput¬ 
ably  that  an  average  rate  is  essential 
for  normal  profitable  operation  of 
newspapers.  Retail  and  classified  ad¬ 
vertising  revenue  plus  circulation 
revenue  is  only  self-sustaining  in  the 
publishing  of  the  average  newspaper. 
Recent  statistics  prove  that  although 
there  has  been  a  slight  restoration  of 
volume  in  newspapers  generally,  the 
extraordinary  expenses  of  operation, 
including  partial  restoration  of  wage 
cuts  to  the  white-collar  personnel,  have 
outstripped  the  resultant  added  revenue 
accruing  through  this  increased  volume. 

Editorial  workers  have  recently  at¬ 
tempted  to  organize  and  are  pleading 
for  more  substantial  remuneration  for 
their  services,  and  the  comparison  has 
been  voiced  that  in  proportion  to  labor 
that  branch  of  the  industry  is  under¬ 
paid.  It  is  generally  regarded  that 
these  workers  have  been  unfortunate 
in  the  selection  of  leadership,  but  the 
question  is  a  problem  the  newspaper 
industry  is  confronting  spelling  pos¬ 
sible  additional  and  unexpected  cost  of 
operation,  and  is,  therefore,  of  some 
concern  in  dealing  with  the  question 
of  additional  revenue  in  the  conduct 
of  newspapers. 

The  business  and  advertising  depart¬ 
ments.  ever  loyal  and  most  patient,  on 
the  whole,  are  not  in  line  generally  on 
remuneration  with  e.xecutives  and  pro¬ 
ducers  in  other  lines  of  industry. 

The  newspaper  industry  is  facing 
many  other  avenues  of  increased  and 
expensive  operation,  some  certain  and 
others  prospective.  The  demands  of 
the  public  for  speed  in  the  dissemina¬ 
tion  of  news  is  paramount.  Delivery 
systems  bear  stupendous  costs  and  are 
obsolete  in  a  short  space  of  time.  New 
machinery,  which  also  deteriorates  rap¬ 
idly,  advancing  costs  in  connection  with 
news  and  feature  services,  the  pos¬ 
sibility  of  the  development  of  new  ave¬ 
nues  of  news  dissemination  the  rigid 
inflexibility  of  the  man-power  neces¬ 
sary  which  multiplies  in  times  of  stress, 
and  other  factors  constitute  testimony 
that  newspaper  rates  have  not  kept  pace 
with  the  rapid  evolution  of  the  industry. 

There  is  nothing  in  this  picture  that 
justifies  reduction  of  prevailing  rates 
and  yet,  that  is  precisely  what  news¬ 
paper  publishers  have  permitted,  when 
many  of  them  sanctioned  the  diversion 
of  general  advertising  into  the  retail 
rate  structure. 

It  has  been  demonstrated  that  while 
newspapers  generally  have  lost  consid¬ 
erable.  if  not  entirely  on  their  profitable 
operation,  retail  advertisers  are  not  only 
sub-letting  their  space  advantages  to 
the  tune  of  enormous  profits,  but  are 
also  procuring  space  for  the  promo¬ 
tion  of  their  own  businesses,  at  little 
or  no  cost. 

Publishers,  so  interested  in  promot¬ 
ing  fair  legislation  for  the  public  and 
for  their  customers,  should  promote  for 
the  general  business  welfare,  legislation 
either  to  prevent  this  practice,  or  at 
least  to  remove  from  it  the  elements 
of  avarice  and  advantage  that  have  vir¬ 
tually  prostituted  decent  and  honest  sell¬ 
ing  and  advertising. 

In  the  general,  or  national,  classifi¬ 
cation,  publishers  are  inclined  toward 


optimism,  because  published  linage  fig¬ 
ures  indicate  a  gradual  recovery  from 
month  to  month.  The  liquor  classifi¬ 
cation,  which  rather  suddenly  swept 
into  legality  generally,  is  responsible 
for  most  of  these  slight  gains. 

Linage  figures,  without  being  coupled 
with  the  all  important  matter  of  com¬ 
mensurate  rates,  seem  to  produce  on 
the  industry  an  importance  that  is  not 
justified.  The  mere  existence  of  volume 
has  apparently  gripped  the  buyer  and 
seller  in  advertising  as  an  accurate 
measurement  of  merit,  progress  and 
profitable  operation.  The  financial 
statements  frequently  indicate  other¬ 
wise. 

General  advertising,  measured  by  the 
standard  of  general  rates  prevailing, 
has  not  been  in  the  favorable  position 
that  the  linage  reports  indicate.  It  is 
within  the  province  of  the  individual 
publisher  to  verify  this  statement.  He 
may  take  his  present  general  volume 
at  general  rates  extract  what  portion 
comes  from  the  liquor  classification  and 
he  will  surely  demonstrate  that  the  level 
is  considerably  below  several  preceed- 
ing  years.  If  the  present  diversion  fea¬ 
ture  is  permitted  to  proceed  unarrested, 
there  is  no  assurance  that  the  liquor 
classification  may  not  also  invade  the 


retail  rate  structure,  as  their  peculiar  |  di 
distribution  set-up,  under  the  diversion  pi 
feature,  would  make  this  possible.  fti 

Of  the  several  solutions  offered  the  oi 
publishing  industry  on  the  control  oi 
this  evil,  the  classification  idea  appears 
the  most  logical.  Newspapers,  on  re-  to 
tail  rate  cards,  for  some  time  have  had 
higher  rate  structures  than  the  prevail-  bi 
ing  retail  rate  structures  for  certain 
classifications,  and  extending  classifi-  j 
cations  to  include  the  “chiseling”  retail  jc 
outlets,  may  appear  arbitrarj-  protx-  » 
dure,  but  really  represents  a  protective  ^ 
measure  against  those  factors  whose 
design  is  to  create  inequalities  in  the  f 
newspaper  rate  structures. 

If  the  future  of  the  industry  presages 
increased  earning  power,  present  M-  '  /( 
cations  point  to  the  retail  field  as  the  | 
logical  and  legitimate  source  of  that  i  q. 
revenue.  Increased  circulation  revenues  j 
arc  an  added  possibility  but  in  many 
sections  the  price  of  the  commodity  ^ 
to  the  consumer  is  maximum  according  j, 
to  present  day  standards.  This  verifies  ^ 
the  thought  of  many  leaders  in  flie  m-  p, 
dustry  that  the  eventual  solution  of 
the  entire  problem  is  approximate  uni-  (( 
form  advertising  rates.  The  classifi-  (( 
cation  idea  promotes  a  sane  and  grad-  ^ 
ual  approach  to  that  solution.  ^ 
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full  power  of  press  must 

AID  PEACE 

(Continued  from  page  11) 

to  the  U.  S.  War  at  this  time  or  in  the 
inun^iate  future  is  improbable,  notwith- 
jtsmding  the  present  friction.  To  f^- 
ttire  peace  possibilities  rather  than  to 
predict  conflict  seems  wise  now — always 
keeping  in  mind  a  newspaper’s  duty  to 
keep  the  faith  with  its  public — is  the  re¬ 
sponsibility  of  the  press.” 

Paul  VV.  Moore,  publisher,  Redlands 
(Cal.)  Facts:  “Handle  news  rationally, 
comment  sparingly  and  in  every  pos¬ 
sible  way  show  an  attitude  of  neutral- 

F.  Galvin,  Richmond  (Cal.)  In- 
I  dependent:  “To  educate  the  American 
people  tu  think  of  their  own  country 
&st  as  do  all  other  nations  e.\cept  our 
own.” 

Chas.  K.  McClatchy,  president, 
Sacramento  Bee:  “Do  all  it  possibly 
to  prevail  upon  the  United  States  to 
keep  her  troubles  and  attend  to  her  own 
business.” 

L  G.  Bradley,  president,  San  Diego 
Tribune  and  Union:  “Protect  pur 
sources  of  foreign  news  by  maintaining 
good  men  abro»l  and  assuring  thm 
freedom  from  censorship.” 

L.  C.  Paddock,  Boulder  (Colo.) 
Camera:  “Keep  out  of  it.  Preach  peace 
,  generally." 

Chas.  B.  McCabe,  publisher,  Denver 
I  ((iolo.)  Rocky  Mountain  News:  “Let 
:  ns  as  a  national  pledge  ourselves  to  co- 
I  operate  with  Europe  only  to  bring  peace. 

I  Walter  Walker,  publisher.  Grand 
Junction  (Colo.)  Sentinel:  “To  print 
the  news  free  of  bias  and  not  colored 
or  exaggerated.  Perhaps  it  is  just  as 
well  to  let  each  nation  work  off  its 
present  brand  of  jingoism.” 

Frank  S.  Hoag,  publisher,  Pueblo 
(Colo.)  Star-Journal  &  Chieftain:  “To 
counsel  sanity,  but  to  demand  isolation 
so  far  as  taking  part  in  a  European 
war  is  concerned.” 

Leigh  Danenberg,  publisher,  Bridge¬ 
port  (Conn.)  Herald:  “To  side-step  fic¬ 
tion  and  print  truth  about  the  world¬ 
wide  economic  situation,  the  spring- 
,  board  for  Mars.” 

Tho.mas  Ferguson,  president,  Man- 
(hester  (Conn.)  Herald:  “To  empha¬ 
size  again  and  again  the  need  to  sup¬ 
press  sentiment  and  individual  self-in¬ 
terest  and  ‘mobilize  the  nation  for 
peace.’  ” 

Charles  P.  Ives,  editor.  New  Haven 
(Conn.)  Journal-Courier:  “To  keep  its 
head  cool  and  its  eyes  clear.” 

Wendell  P.  Milligan,  publisher.  So. 
Korwalk  (Conn.)  Sentinel:  “Print  the 
news.” 

I  Mrs.  Eleanor  Patterson,  publisher, 
i  Washington  (D.  C.)  Herald:  “To  print 
the  news  and  point  the  Vfay  to  remain 
neutral — and  to  point  out  the  conse¬ 
quences  if  we  don’t” 

Herbert  M.  Davidson,  editor  Day- 
\  tona  Beach  (Fla.)  News-Journal:  “To 
;  keep  us  out  of  war.” 

;  ^  Hal  Leyshon,  editor,  Miami  News: 
“Merely  presenting  the  facts  in  news 
columns  and  counseling  when  possible 
tgainst  war.” 

Clark  Howell,  president,  Atlanta 
Constitution:  “To  keep  us  out  of  it.” 
Millwee  Owens,  Augusta  Herald: 

I  “To  foster  reasonable  preparedness  and 
ornestly  urge  our  statesmen  to  keep 
«it  of  European  fusses.” 

Charles  J.  Bayne,  editor,  Macon 
(Ga.)  News:  “Urge  preparedness.” 

A.  M.  Hirsh,  president,  .^^wroro  (Ill.) 
otacon-News:  “Maintain  an  attitude 
opposed  to  our  getting  mixed  in  their 
twirs.  As  Hitler  power  fails,  brought 
“Out  by  economic  conditions  in  Ger- 
■a^y,  he  will  plunge  Germany  into  war. 
T™s  will  happen  within  three  years.” 

David  Merwin,  publisher,  Blooming- 
w  (Ill.)  Pantograph:  “To  counsel  in 
“»or  of  assumption  and  exercise  by  the 
u.  S.  government  of  its  important  re- 
•Ponsibility  in  attempting  to  maintain 
^Id  peace  by  participation  in  foreign 
•B^rs  affecting  that  question.  If  the 
United  States  had  joined  the  World 
and  League  of  Nations,  we  be- 
"f'e  American  interests  could  have  been 


duly  safeguarded  and  many  of  the  criti¬ 
cal  international  developments  of  the 
last  few  years  avoided.” 

Curtis  D.  MacDougall,  editor, 
Evanston  (Ill.)  News-Index:  “To  back 
bills  to  take  profit  out  of  war  and  to 
keep  American  citizens  and  commerce 
out  of  war  zones  so  as  to  help  us  re¬ 
main  neutral.” 

Carl  P.  Slane,  publisher,  Peoria 
(Ill.)  Journal  and  Transcript:  “To  en¬ 
courage  detachment  from  the  European 
situation.” 

Mrs.  E.  W.  Tatman,  president,  Con- 
nersville  (Ind.)  News-Examiner:  “To 
do  evcr>thing  possible  to  influence  our  ' 
goveriunent  and  people  to  maintain  aj 
strictly  neutral  part  in  world  affairs.”” 

Arthur  K.  Reumel,  editor.  Fort 
Wayne  (Ind.)  News-Sentinel:  “To 
preach  neutrality  and  protest  all  efforts 
to  get  us  into  either  the  League  of  Na¬ 
tions  or  World  Court.” 

F.  A.  Miller,  president,  South  Bend 
(Ind.)  Tribune:  “To  urge  peaceful, 
permanent  settlement.” 


AFTER  OFHCE  HOURS 


Wills 


■‘Hello,  Mrs.  O’Leary.  This  is  Mrs. 


press  should  push  a  sensible  military 
program  but  not  favor  jingoism.” 

John  P.  Harris,  publisher,  Hut¬ 
chinson  (Kan.)  Herald  &  News:  “To 
try  to  keep  this  country  out.  The  pre- 
.  World  War  pattern  is  being  so  closely 
I  followed  that  the  final  outcome  is  ob¬ 
vious.” 

John  G.  Stoll,  publisher,  Lexington 
(Ky.)  Leader:  "To  inform  the  public 
on  this  subject.” 

Fred  WaLiAMSON,  editor,  Monroe 
(La.)  World  &  News-Star:  “Be  in¬ 
formative,  but  not  partisan.  Keep  be¬ 
fore  our  people  the  useless  and  thank¬ 
less  task  of  attempting  to  settle  Euro¬ 
pean  affairs.  Discourage  the  war  spirit 
by  shunning  sensational  threat  of  war 
preparations.  America  can  serve  the 
world  and  civilization  best  by  maintain¬ 
ing  strictly  neutral  attitude.  Other  na¬ 
tions  need  us  most  as  a  preserver  of 
peace,  not  as  a  war  participant.” 

Basil  Brewer,  publisher.  New  Bed- 


Murphy  o  the  Daily  Blade.  Mebbe  ford  (Mass.)  Standard-Times  dr  Mer- 


you  want  yore  pitcher  in  the  paper 


W.  W.  Waymack,  associate  editor,  \  ^onna  have  a  tea  Tues- 

Des  Moines  (la.)  Register  &  Tribune:  n  tv  . 

■•T-  1.  V  .  J  •  specially  Drawn  for  Editor  &  Publishrr 

To  be  objective,  honest  and  non-m-  ^  Louis  Paige,  Utica  (N.  Y.)  Obs^er- 
flammatory  in  news.  By  ‘non-inflam-  Dispatch. 

matory’  I  do  not  suggest  suppression  —  ■  -  = 


cury:  "The  responsibility  of  the  Ameri¬ 
can  press  is  to  shrink  this  problem  in 
the  public  mind  to  Europe;  to  clarify 
the  mind  of  the  American  people  as  to 
the  problems  of  the  European  coun¬ 
tries  as  much  as  possible  so  that  they 


of  facts,  only  the  exclusion  of  jingo  Chronicle  &■  .Mercury :  “Interpret  t\tnts  differentiate  between  their  condi- 

color  from  factual  and  interpretative  clearly  to  the  American  people ;  pre-  and  our  own  and  attempt  to  make 

presentations."  vent  swing  in  favor  or  opposition  to  ‘k  clear  that  we  do  our  task  best  by 

R.  M.  Seaton,  Manhattan  (Kan.)  any  one  foreign  nation.  American  remaining  neutral— this  not  only  for 

- - - - - our  own  people  but  for  the  benefit  of 

More  News  From  Europe  May  Deter  ^Tl.  Miri  president.  Battle  creek 

U.  S.  Entry  Into  War^  Simms  Says  dare  the  folly '  of  war  and  to  continue 

B,  WILUAM  PHIUP  SIMMS  !“yow‘,!d”  ““ 

Foreign  Editor,  Scrippt-Howard  Newspaper*  W.  S.  Gilmore,  Detroit  News:  “To 

(At  the  request  of  Editor  &  Publisher,  Mr.  Simms,  regarded  as  one  of  the  whatever  newspapers  can  (which 
best  informed  writers  on  foreign  relationships,  gives  his  vietvs  on  the  possibility  much)  to  avert  war  in  Europe; 

of  tear  in  Europe  and  the  part  of  the  press  in  maintaining  peace.)  keep^  this  country  out  of  it  it  it 

T  T  has  been  the  fashion  among  foreign  gress  to  open  up  rich  and  much  needed  ‘'“a  ‘^F‘"^Rr.<;wFJx  editor  Muskeaott 

1  observers  to  say  of  each  serious  markets  for  their  lint.  From  the  (Uich  )  Chronicle’-  “The ’  resoonslbd- 

World  wheat  belt  would  pour  in  correspond-  k  of  the  cress  was  to  oromote  world 

War  that  it  might  lead  to  another  great  ing  demands..  Ditto,  from  the  meat,  which  was  oJr  onlv  K  Now 

conflict.  \et  it  hasnt  happened.  dairy,  industrial,  mining  and  other  sec- 


mg  aemanas..  i^iito.  trom  tne  meat,  ^  was  our  only  hope.  Now 

X-  I  .  .  .  -  -  .  •  industrial,  mining  and  other  sec-  ^  .  yij  _  » 

Nevertheless  such  observers  have  tions.  Washington  could  scarcely  re-  ^  Laurence  Dickey  editor  Kan- 
been  right.  Europe  and  the  Far  East  sist  such  pressure.  A-,  Inumal  Pod-  “To  ad- 

have  been  on  the  ragged  edge  of  war  True,  Americans  would  certainly  readers^  firs/of  the  best  obtainable 
a  dozen  times  in  as  many  years.  clamor  more  loudly  this  time  than  the  r  .  .u  develoo-  to  uree  neutral- 

Each  crisis  has  brought  the  clash  a  last  for  the  United  States  to  stay  out.  ff 
step  nearer.  Each  has  left  a  few  more  The  average  citizen  today  probably  "V  c,  Joseph 

powder  kegs  on  the  growing  ammuni-  knows  more  about  Europe,  or  even  /xr  '  rn-ette  News’ Press-  “The 
tion  .dump  that  has  been  and.  still  is,  China  or  Japan,  than  he  did  about  his  ^y^ss^should  keep  its  sllirt  on  it  feet 
wmting  for  the  spark  to  blow  it  up.  own  neighboring  states  back  in  1914.  ^  ^  {rmnnd  ^  Should  orint  the  ac- 
Today  the  showdown  is  rapidly  ap-  For  this  we  must  thank  the  press.  Never  .  ,  f  j  j  j  f  handle  very 

proaching.  .At  least  two  great  nations  have  American  newspapers  done  a  bet-  nronaeanda  ”  ^ 

are  now  willing  to  risk  aggressive  war  ter  job  of  reporting  and  interpreting  K‘^erlyp  «  P^P  editor  Butte 

to  achieve  their  manifest  destiny.  than  they  are  doing  right  now  on  for-  /xi'  *  J  dtimdard-  “The  oresV  func- 
One  is  Germany.  The  other  is  Japan,  eign  developments  Press  association  tL  the  o?Sb- 

I  do  not  mean  they  actually  want  men  and  specials  on  the  spot  average  Es  Ld  inSes  o  Em^^^ 


True,  Americans  would  certainly  ^  jiVst  of  the  best  obtainable 

clamor  more  loudly  this  time  than  the  ^hey  develop;  to  urge  neutral- 


able  short  of  war.  Hence  they  are  abroad, 
prepared,  or  are  preparing,  to  face  it.  This 


prepared,  or  are  preparing,  to  face  it.  This  more  complete  knowledge  of  oulLlver^s^  a  ^nS^'Ind 
In  my  judgment  the  present  crisis  in  conditions  overseas  cannot  fail  to  act  .  r  n  affronts  and  assaults  by 
Europe  will  not  mean  immediate  war.  as  a  deterrent  upon  those  who  might  re"f„l'^TfinancialTid  econS  Swer 
I  do  believe,  however,  that  it  will  lead  otherwise  be  inclined  to  rush  in.  But  JL  '  *  su^ecHi^e  our  nat^^to^ar 

to  war  within,  say,  two  or  three  years,  whether  this  force  .  will  be  enough  to  St 

Germany  is  going  to  make  herself  as  offset  the  nation-wide  drive  for  mar-  ---.ntjon  of  Great  Britain 

strong  as  her  neighbors.  As  she  alone  kets  remains  to  be  seen.  Personally  I  u  to  mS^a  moder^war  suS 
will  be  the  judge,  that  means  she  in-  doubt  it.  tf  ,iw  financTal  ^d 

tends  to  make  herself  stronger  than  The  foreign  press,  like  foreign  gov-  aid  of  America” 

her  neighbors.  All  she  requires  is  ernments,  holds  the  American  press  in  ^^^gh  R.  Brown,  publisher,  Kearney 

time.  For  she  has  the  will,  the  man-  increasing  regard.  We  publish  more  ^ub:  “To  keep  the  United 

power,  the  military  and  technical  ge-  and  better  foreign  news  in  this  coun-  states^ out” 

nius  and  the  industrial  capacity.  As  try  than  foreigners  do  of  American  ®  ■,  /x  . 

soon  as  she  is  ready  she  will  demand  news  and.  on  the  whole,  it  is  more  ac-  , 

peremptorily  what  she  wants  and  back  curate.  There  is  little  inclination  to  .(  World-Herald:  to  avoid  the 

up  her  demands  with  force.  Erumble  abroad  over  our  handlinE  of  inflaming  of  American  sentiment  and 


strong  as  her  neighbors.  As  she  alone  kets  remains  to  be  seen.  Personally  I 
will  be  the  judge,  that  means  she  in-  doubt  it. 

tends  to  make  herself  stronger  than  The  foreign  press,  like  foreign  gov- 
her  neighbors.  All  she  requires  is  ernments,  holds  the  American  press  in 
time.  For  she  has  the  will,  the  man-  increasing  regard.  We  publish  more 
power,  the  military  and  technical  ge-  and  better  foreign  news  in  this  coun- 
nius  and  the  industrial  capacity.  As  try  than  foreigners  do  of  American 
soon  as  she  is  ready  she  will  demand  news  and.  on  the  whole,  it  is  more  ac- 
peremptorily  what  she  wants  and  back  curate.  There  is  little  inclination  to 
up  her  demands  with  force.  grumble  abroad  over  our  handling  of 

That  means  bloodshed.  foreign  developments — save,  oerhaos. 


up  her  demands  with  force.  grumble  abroad  over  our  handling  of  mnaming  ot  American  senximem  ana 

That  means  bloodshed.  foreign  developments — save,  perhaps,  facial  prejudice:  to  cultivate  the  de- 

Germany’s  important  neighbors  are  in  Germany  where  they  only  want  the  termination  to  keep  out. 
aware  of  all  this.  And  they  are  badly  Nazi  point  of  view  sent  out.  Arthur  J.  Sinno^,  editor,  Netmrk 

frightened  over  what’s  ahead.  Con-  There  is  a  tremendous  difference  be-  J-)  Kews:  To  be  reported  as 

vinced  war  cannot  be  avoided,  the  great  tween  the  attitude  of  the  European  fu'*y.  ^  possible  and  thereby  educate  the 
problem  is,  what  can  they  do  about  it  ?  press  toward  us  now  and  what  it  was  Public  on  the  futilities  of  war. 

Shall  they  stand  by  and  wait,  month  in  1914.  Then  we  received  scant  con-  James  M.  Langley,  editor,  C  owe  ora 

by  month,  year  by  year,  while  the  great  sideration.  We  didn’t  seem  to  count.  (N-  .H  )  Monitor  &  Now  Harnpshtre 
German  military  juggernaut  is  perfected  We  were  looked  upon  as  pretty  small  Patriot:  “To  tell  the  whole  truth, 
to  roll  over  and  crush  them?  potatoes.  Today  the  world  press  de-  Burrows  Mattoews,  editor,  Buffalo 

Psychologists  tell  us  of  “the  impulse  votes  a  flattering  amount  of  printer’s  Courier-Express:  To  see  that 

of  terror  to  strike.”  Therein  lies  the  ink  to  us  and  the  role  it  thinks  we  United  States  is  not  dragged  in,  to 

chief  danger  of  immediate  or  early  war.  will  or  ought  to  play  in  this  or  that  P'*^^  some  other  nations  chestnuts  out 


Such  a  war  is  entirely  possible.  crisis.  m*:  “rc- 

It  will  be  extremely  difficult  for  us  Almost  unanimously  editorial  com-  Clevel.^nd  Rodgers,  editor,  Brooklyn 
to  stay  out  of  the  next  great  conflict,  ment  both  in  Europe  and  Asia  is  that  (N*  Y.)  Eagle:  “Publish  the  news  and 

however  much  we  may  withdraw  with-  in  the  next  war  the  United  States  will  interpret  it  without  bias  or  sensational- 

in  our  shell.  not  be  able  to  stay  out,  however  much  *®ni.  The  press  might  dig  deeper  be- 

From  the  cotton  states  immense  pres-  we  may  want  to,  and  however  much  neath  the  surface  and  show  the  rela- 

sure  would  be  brought  to  bear  on  Con-  we  may  try.  {Continued  on  next  page) 


of  the  fire.” 

Cleveland  Rodgers,  editor,  Brooklyn 


sure  would  be  brought  to  bear  on  Con- 


(Continued  on  next  page) 
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FULL  POWER  OF  PRESS  MUST 
AID  PEACE 

QUESTION  NO.  FOUR 
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DOLBEY,  JR..  JOINS  McCLURE 


world  economic  conditions,  which  are 
responsible  tor  political  turmoil.”  ^ 

F.  P.  Jamestown  (X.  Y.) 

Journal:  ‘"To  guard  fairly  and  accu¬ 
rately  developments  and  guard  against 
inclusion  of  propaganda  from  either  side 
in  news  reports.  The  .\merican  press 
should  favor  reasonable  preparedness  by 
this  country  but  should  make  any  con¬ 
flict  developing  in  Europe  today  un¬ 
popular  with  Americans  and  urge  no 
financial  aid  to  warring  nations  and  no 
munition  shipments  to  combatants.” 

Dwight  M.vrvix,  editor,  Troy  (N. 
Y.)  Record:  “Careful,  constructive 
analysis  of  tbe  situation ;  unbiased  criti¬ 
cism  and  proper  praise.” 

Jo^•.^TH.^^•  D.vxiels,  Raleigh  (N.  C.) 
Xeics  &r  Observer:  “To  keep  its  feet 
on  tbe  ground  and  not  become  drummer 
boys.” 

C.  A.  Kowt.ev.  publisher,  Ashtabula 
(O.)  Star-Beacon:  “To  use  its  influ¬ 
ence  to  prevent  our  government  from 
getting  into  European  entanglements. 
The  press  of  the  United  States  should 
help  build  patriotism  and  loyalty  for  our 
democratic  form  of  government.  It 
should  lead  in  logical  and  straight  think¬ 
ing,  that  our  citizens  may  see  clearly 
and  not  be  misled  by  agitators  and  for¬ 
eign  propagandists.” 

J.  S.  K.night,  president,  Akron  (O.) 
Beacon- Journal:  “To  impress  upon  our 
people  and  our  government  the  absolute 
necessity  of  keeping  out  of  Europe’s 
quarrels.” 

R.  C.  S-NYDER.  manager,  Sandusky 
(O. )  Star-Journal:  "Urge  national 
defense.” 

K.  T.  Fredericks,  editor,  Oklahoma 
City  (Okla.)  News:  "The  press  has 
no  responsibility  except  to  print  the 
news.” 

E.  K.  G.wlord,  publisher,  Oklahoma 
City  (Okla.)  Oklahoman  Sr  Times: 
"Be  temperate  in  our  news  and  editorial 
handling.” 

Paul  K.  Kelty,  editor,  Portland 
(Ore.)  Oregonian:  “To  publish  the 
news  fairly  as  it  develops,  and  to  use  its 
editorial  influence  strongly  to  prevent 
our  country  from  being  drawn  into  any 
European  war.” 

Dean  Hoffman,  editor,  Harrisburg 
(Pa.)  Sews  &  Patriot:  “Print  the 
news.  Lay  off  the  propaganda.” 

E.  J.  Stacki*ole,  editor,  Harrisburg 
(Pa.)  Telegraph:  “To  maintain  as 
vigorously  as  possible  the  position  of 
neutrality  in  international  affairs.” 

E.  Tracy  Sweet,  editor,  Scranton 
(Pa.)  Scrantonian :  “The  press  should 
preach  neutrality.” 

L.  K.  Carr,  editor,  Newport  (R.  I.) 
Herald:  “Try  to  persuade  against  war.” 

Sevellon  Brown,  managing  editor. 
Providence  (R.  I.)  JourneA:  “At  the 
outset  of  the  next  war — and  whether 
that  is  to  come  is  beyond  our  control — it 
seems  to  me  we  would  do  well  to  re¬ 
verse  the  order,  making  minimum  claims 
for  neutral  rights  and  maximum  provi¬ 
sions  for  the  protection  of  the  essential 
rights  we  might  assert.” 

VV.  \V.  Ball,  editor.  Charleston  (S. 
C.)  News  Sr  Courier:  “To  back  the 
army  and  navy ;  insist  upon  this  strong 
support  and  at  the  same  time  to  back 
the  Flint  Barnok  plans  of  neutrality  and 
drafting  of  industry  and  capital.” 

J.  \V.  Chapman,  editor,  Greenville 
(S.  C.)  News  Sr  Piedtnont:  “The  re¬ 
sponsibility  of  the  press  is  very  great. 
A  press  completely  fair  and  informa¬ 
tive  would  discourage  foolish  arousing 
of  passion  and  hate.  Should  a  European 
conflict  develop,  the  American  press  by 
falling  prey  to  propagandists  could  make 
possible  our  participation.  Responsibil¬ 
ity  of  the  press  in  the  event  of  trouble 
would  be  tremendous.” 

C.  F.  Milton,  president  and  editor, 
Chattanooga  (Tenn.)  News:  “It  seems 
to  me  very  clear  duty  of  the  American 
press  to  consider  the  European  turmoil 
with  all  possible  objectivity  and  to  use 
its  utmost  efforts  to  persuade  the  adop¬ 
tion  by  our  Congress  legislation  which 


Robert  A.  Erwin  Leave*  New  York 
Newspaper  Syndicate,  April  27 

Edward  X.  Dolbey,  Jr.,  will  join  the 
McClure  Newspaper  Syndicate,  succeed¬ 
ing  Robert  A.  Erwin,  who  has  an¬ 
nounced  his  resig¬ 


nation,  effective 
April  27, 

Mr.  Dolbey  has 
recently  been  an 
independent  syn¬ 
dicate  salesman, 
following  associa¬ 
tions  with  several 
syndicates.  Sept. 
5,  1934,  he  an¬ 
nounced  a  strip 
and  panel  based 
on  the  adventures 
of  Martin  John¬ 
son.  He  also 
handled  sales  of 


“And  now,  Mrs.  Clutz,  when  you  get  this  $50,000  sweepstakes  money,  will  you 
continue  to  live  your  ordinary  normal  life?” 

Specially  Drawn  for  Editor  &  Publisher  by  Ralph  Reichhold,  Pittsburgh  (Pa.)  Press. 


will  enable  us  to  keep  neutral  in  the 
event  of  a  European  war.” 

VV.  C.  Ze-amer,  executive  editor, 
Memphis  (Tenn.)  Commercial  Appeal: 
“To  penetrate  propaganda  and  print  the 
facts  to  keep  out  out  of  war.” 

Crady  Kin  solving,  editor.  Corpus 
Christi  (Tex.)  Caller  &  Times:  “The 
same  as  always — to  print  the  news  and 
counsel  calm  consideration  of  issues  in¬ 
volved.” 

J.  Q.  Dealey,  editor.  Dallas  (Tex.) 
News  Sr  Journal:  “The  duty  of  news¬ 
papers  is  not  to  incite  the  nations  to  war 
by  their  comments.” 

Wallace  Perry,  editor,  El  Paso 
(Tex.)  Herald-Post:  “To  insist  on 
.Vmerican  neutrality  and  that  European 
nations  finance  their  own  wars.” 

E.  F.  Crane,  editor,  Burlington  (Vt.) 
Free  Press:  “Cive  readers  the  facts, 
without  coloring  them  or  inflaming 
public  opinion  through  overplaying  war 
scares  .  .  .  The  .\merican  press  sliould 
combat  the  temptation  to  make  news  of 
a  sensational  nature  by  giving  much 
attention  to  events  leading  to  war  and 
comparatively  little  attention  to  more 
prosaic  efforts  for  peace.” 

Robert  Class,  manager.  I^ynchburg 
(Va.)  News  Sr  Advance:  “My  opinion 
is  that  our  duty  is  to  preach  the  folly 
of  isolation  and  to  urge  .American  en¬ 
deavor  to  keep  the  peace.” 

W.  C.  Carver,  editor,  Bellingham 
(Wash.)  Herald:  “To  advise  the  U.  S. 
to  attend  to  its  own  business  and  keep 
its  powder  dry.” 

Thos.  O’B.  Flyn.n,  editor.  Wheeling 
(W.  Va.)  Intelligencer  &  News:  “To 
encourage  government  and  public  to 
avoid  every  word  or  act  which  might 
encourage  European  conflict  or  en¬ 
danger  our  own  neutrality  in  case  of 
war ;  to  help  create  and  broadcast 
sentiment  against  any  participation  in  a 
European  or  other  war,  or  extension 
of  aid  to  any  country  engaged  in  war. 
The  efficacy  of  any  direct  American 
effort  to  smooth  out  the  European 
tangle  is  to  be  doubted.  The  best  we 
can  do  is  to  convince  all  prospective 
belligerents  that  we  will  keep  hands 
off.” 

J.  G.  Sanders,  editor,  Wausau 
(Wis.)  Record-Herald:  “The  press 
should  insist  from  the  beginning  that 
the  trouble  is  purely  Europe’s,  the  affair 
of  the  nations  of  that  continent,  with 
which  this  country  has  no  concern.  If 
the  -American  press  has  sufficient  de¬ 
termination  to  take  a  decided  stand 
against  this  country’s  participation  in 
another  European  war,  and  to  insist 
upon  the  strict  maintenance  of  our  neu¬ 
trality,  avoiding  inflaming  public  opinion 
against  either  one  of  the  combatants,  it 
can  aid  immeasurably  in  keeping  this 
countrv  out  of  war.” 


WOMEN  WRITERS  TO  MEET 

tSfecial  to  Editor  &  Publisher) 
Chicago,  .April  1() — Illinois  Women’s 
Press  Association  will  hold  its  50th 
anniversary  banquet  May  2  at  6:30 
p.  m.  here  at  the  Lake  Shore  Drive 
Hotel.  This  association  claims  to  be 
one  of  the  oldest  organizations  of 
women  writers  in  the  world.  Of  the 
charter  members.  Miss  Caroline  Alden 
Huling  is  the  sole  survivor.  Mrs. 
Leona  .Alford  Malek,  who  writes  un¬ 
der  the  by-line  of  Prudence  Penny,  as 
home  economics  editor  of  the  Chicago 
Herald  and  Examiner,  is  president  of 
the  organization. 


BULLETIN  NEWS  SCREEN 
SERVICE 


IHE  TICKER  NEWS  SERVICE,  INC., 


T^.  . 

utilizing  authenticated  and  reliable  news 
services  and  the  latest  developments  of 
the  Bell  System  Laboratories,  has  evolved  a 
method  of  bringing  to  the  Public  “Spot 
News”  by  means  of  giant  news  projectors. 


These  news  projectors,  by  a  combination 
of  Teletypewriters  and  projection  mechan¬ 
isms,  operated  by  direct  wire,  show  a  con¬ 
tinuous  running  story  of  spot  news  on  a 
screen  approximately  5  by  3  feet.  The  char¬ 
acters  can  be  read  along  with  some  ten  lines 
of  text  preceding.  The  text  is  clearly  legible 
up*  to  about  80  feet  distance.  The  complete 
unit  stands  feet  high  and  occupies  floor 
space  four  feet  wide  and  three  feet  deep. 


In  daily  operation  at  the  Waldorf-Astoria  Hotel 


TICKER  NEWS  SERVICE,  Inc. 


369  Lexington  Ave. 

New  York,  N.  Y. 


E.  N.  Dolbey,  Jr. 
Gene  Byrnes  strip  “Reg’lar  Fellers,”  a 
Bell  Syndicate  feature. 

On  Jan.  1,  1927,  after  eight  years  as 
sales  representative  of  the  New  York 
Herald  Tribune  Syndicate,  Mr.  Dolbey 
became  sales  head  of  .Associated  Editors, 
Inc.,  of  Chicago,  an  organization  formed 
to  handle  newspaper  departmental  pro¬ 
motion.  Following  this  connection  k 
was  with  Bell  Syndicate  and  King  Fea¬ 
tures  Syndicate  until  April,  1934,  when 
he  resigned  to  form  his  own  sales 
agency,  eliminating  the  other  phases  of 
syndicate  work. 

Mr.  Erwin,  before  joining  McClure, 
was  North  Carolina- Virginia  manager 
of  United  Press  and  United  Features, 
with  headquarters  at  Raleigh,  N.  C.  He 
lias  not  announced  his  future  plans. 


KESHEN  BUYS  WEEKLY 

Albert  S.  Keshen  has  purchased  the 
advertising  contracts  and  subscription 
list  of  the  Franklin  (N.  J.)  News  and 
changed  the  name  to  Wallkill  Valley 
Nnvs.  Mr.  Keshen  was  former  editor 
and  co-publisher  of  the  Union  Register 
and  Springfield  Sun,  New  Jersey 
weeklies. 
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macy  newspaper  ad 

WINS  PHOTO  AWARD 

Judged  Best  of  Camera  Work  Exhib¬ 
ited  at  Art  Directors  Annual 
Show — Other  Prizes 

Announced 

A  newspaper  advertisement  for  R.  H. 
Uacy  &  Co.,  entitled  "An  Impossible 
Picture.”  was  adjudged  best  example  of 
photographic  illustration  irrespective  of 
medium  used,  at  the  annual  exhibition 
of  the  .\rt  Directors  Club  of  New 
York,  which  opened  April  19  in  the 
fifth  floor  galleries  of  the  Macy  de¬ 
partment  store.  The  picture  showed 
Victor  Moore,  William  Gaxton  and 
Ethel  Merman  playing  in  “Anything 
f  Goes”  to  an  audience  of  empty  seats 
except  for  two  lucky  spectators.  The 
photograph  was  credited  to  Gray- 
I  O’Reilly,  with  Howard  Richmond  as 
art  director. 

I  This  advertisement,  beside  winning 
an  -Yrt  Directors  Qub  medal,  also  won 
in  the  newspaper  class.  It  was  the 
only  newspaper  advertisement  to  win 
in  the  medal  awards. 

.\n  advertisement  of  B.  Altman  & 
Co.,  New  York,  won  the  only  other 
awards  in  the  newspaper  class,  taking 
first  place  for  both  black  and  white  il¬ 
lustrations  and  drawings,  and  for  design 
of  complete  advertisement.  Jane  Miller 
was  the  artist  and  Lewis  P.  Ritter  the 
art  director. 

In  the  sweepstakes  division,  other 
awards  were  made  as  follows:  (In 
I  each  case  the  names  given  represent  in 
I  order,  the  advertiser,  the  agency,  the 
I  artist  and  the  art  director  or  directors.) 
Color  Painting  and  Color  Drawing — No. 
159.  Conde  Nast  Publications,  Inc.  Edna 
Reindel.  M.  F.  Agha. 

Black  and  White  Illustrations  and  Draw¬ 
ings — No.  205.  Hawaii  Tourist  Bureau. 
Bowman  Deule  Cummings,  Inc.  E.  Mel¬ 
bourne  Brindle.  G.  B.  Richardson. 

Design  of  Complete  Advertisement — No. 
169.  Lever  Brothers  Co.  J.  Walter  Thomp¬ 
son  Co.  Paul  Berdanier.  Gerald  Link. 

In  the  divisional  awards  the  following 
'  were  winners: 

1.  Advertising  Art  Work  in  ifass  Maga¬ 
zines: 

Color  Paintings  and  Color  Drawings — 262. 
ColgatePalmolive-Peet.  Benton  &  Bowles, 
Inc.  Robert  Fawcett.  Walter  Stocklin. 

Black  and  White  Illustrations  and  Draw¬ 
ings — 124.  McKesson  &  Robbins.  N.  W. 
Ayer  &  Son,  Inc.  Robert  Riggs.  Leon  Karp. 

Photographic  Illustrations — Color  or  Black 
and  White — 139.  Aston  Fisher  Tobacco  Co., 
Inc.  Kenyon  &  Eckhardt,  Inc.  Herbert 
Photos.  £.  Campbell-P.  Smith. 

Design  of  Complete  .Advertisement — 210. 
Eastman  Kodak  Co.  J.  Walter  Thompson  Co. 
Edward  Steichen.  William  Strosahl. 

2.  Advertising  Art  Work  in  Class  Maga¬ 
zines: 

Color  Paintings  and  Color  Drawings — 129. 
World  Peaceways,  Inc.  Young  &  Rubicam, 
Inc.  J.  W.  Williamson.  Carl  Lins. 

Black  and  White  Illustrations  and  Draw¬ 
ings — 103.  Crane  &  Co.  Calkins  &  Holden. 
Edwin  A.  Georgi.  Edwin  A.  Georgi. 

Photographic  Illustrations,  Color  or  Black 
and  White — 175.  Matson  Line.  Bowman 
Deute  Cummings,  Inc.  Edward  Steichen. 
G.  Bristow  Richardson. 

Design  of  Complete  Advertisement — 169. 
Lever  Bros.  Co.  J.  Walter  Thompson  Co. 
Paul  Berdanier.  Gerald  Link. 

3.  Advertising  Art  Work  in  Trade  Publi- 
cstioni; 

Color  Paintings  and  Color  Drawings — 5. 
West  Virginia  Pulp  &  Paper  Co.  Rogers- 
(  Kellogg-Stillson  Co.  M.  McKinnie.  A.  G. 
Hoffman. 

Black  and  White  Illustrations  and  Draw¬ 
ings — 55.  Strathmore  Paper  Co.  Kimball, 
Hubbard  &  Powel,  Inc.  A.  Brodovitch.  W. 
Fairchild.  H.  Bowman. 

Photographic  Illustrations — Color  or  Black 
and  White — 269.  Davis  &  Geek,  Inc.  Un- 
lierwood  &  Underwood.  Lejaren  A.  Hiller. 

Design  of  Complete  Advertisement — 122. 
Cannon  Mills,  Inc.  N.  W.  Ayer  &  Son,  Inc. 
Stuart  Graves.  Stuart  Graves. 

4.  Advertising  Art  Work  in  Newspofers 
(given  above). 

5.  Continuity  Sr  Comic  Strips: 

1st  award — 254.  Lever  Brothers  Co.  J. 
Walter  Thompson.  Virginia  Huget.  Paul 
Berdanier. 

2d  award — 136.  Redbook  Magazine.  Bat- 
ttn.  Barton,  Durstine  &  Osborn,  Inc.  Ervine 
Metzl.  Kenneth  Paul. 

3d  award — 56.  Kellogg  Company.  N.  W. 
Ayer  &  Son,  Inc.  McKenzie.  Wallace  Elton. 
Posters : 

Outdoor  Advertising  Billboards — 50.  Ethyl 
(haoline  Corp.  Batten,  Barton,  Durstine  & 
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Osborn,  Inc.  Roy  Collins.  A.  C.  Strasser. 

Car  Cards — 277.  Procter  &  Gamble  Co. 
Blackman  &  Co.  May  Mulvany.  Gordon 
C.  Aymar. 

Display  Posters — 256.  R.  H.  Macy  S;  Co.. 
Inc.  Charles  Kaiser.  K.  Grealish. 

Magazine  Covers — 159.  Conde  Nast  Publi¬ 
cations,  Inc.  Edna  Reindel.  M.  F.  Agha. 

5.  Advertisisig  Art  Work  in  Booklets, 
Brochures  and  Direct  Mail  Material: 

Color  Paintings  and  Color  Drawings — 49. 
Mergenthaler  Linotype  Co.  Kenyon  &  Eck¬ 
hardt,  Inc.  Paul  Smith.  Paul  Smith. 

Black  and  White  Illustrations  and  Draw¬ 
ings — 147.  Southern  Pacific.  Lord  &  Thomas. 
Fred  Ludekens.  Fred  Ludekens. 

Design  of  Complete  Advertisement — 158. 
Southern  Pacific,  Lord  Thomas.  Fre.l 
Ludekens.  Fred  Ludekens. 


COORDINATING  STATE  GUILDS 

(.Special  to  Editor  &  Publisher) 
Lansing,  Mich.,  April  16 — Efforts  to 
perfect  a  state-wide  organization  of 
Michigan  newspaper  guilds  will  be 
made  at  a  meeting  at  the  Hotel  Downey 
here  April  28,  according  to  plans  just 
announced.  A  preliminarv  session  was 
held  in  Grand  Rapids,  April  14,  with 
Jonathan  Eddy,  New  York,  executive 
secretary  of  the  national  guild,  in  at¬ 
tendance.  A  regional  council  commit¬ 
tee  of  Michigan  has  been  named,  con¬ 
sisting  of  Hayden  R.  Palmer,  Lansing, 
chairman,  Francis  P.  Hooker  and  John 
Kelly,  Grand  Rapids;  Paul  Elliott  and 
William  Pennhallegan,  Muskegon,  and 
Ralph  Koons  and  Louis  Sinclair,  Battle 
Creek.  _ 

CROSBY  TO  CHICAGO 

Leigh  Crosby,  previously  in  the  Los 
Angeles  office  of  Lord  &  Thomas  ad¬ 
vertising  agency,  has  joined  the  Chi¬ 
cago  office  of  Blackett-Sample- Huni- 
mert,  Inc.  He  will  specialize  on  food 
accounts. 


Furniture  Ads 
These  Days 

Modern  furniture  is  simple 
in  outline,  its  distinction 
lying  in  the  perfection  of  its 
grained  veneers,  the  beauty  of 
its  inlays.  To  present  these 
charms  in  black  and  white  calls 
for  halftone  reproduction  of 
the  greatest  skill,  aided  by  such 
facility  as  Certified  Mats  can 
impart. 

Sensitive  to  detail,  unsur¬ 
passed  in  the  clarity  of  its 
lights  and  shadows.  Certified 
Mats  are  aiding  many  a  fur¬ 
niture  house  to  realize  the 
most  from  carefully  illustrated 
advertising. 

For  dependable  stereotyping 
rely  on  Certified  Mats,  made 
in  the  U.  S.  A. 

CERTIFIED  DRY  MAT 
CORPORATION 


340  Madiaon  Ave.,  New  York  City 


for  April  20,  1  935 


WORCESTER,  MASSACHUSETTS 


Not  a  dozen  newspapers  in  the  country  cover 
their  respective  territories  so  thoroughly  as  the 
Telegram-Gazette  blankets  the  rich  industrial 
Worcester  Market  (population  433,000  within 
average  18-mile  radius) 

Average  Net  Paid  Daily  Circulation  More  Than 

100,000 

FOR  MORE  THAN  SEVEN  YEARS 

^  Superior  news  coverage  and  public-spirited  editorial 
policies  have  made  these  the  preferred  newspapers 
of  all  classes  of  readers  in  every  section  of  the  city 
and  retail  trading  zone* 

^  The  Telegram-Gazette  covers  (six  days  every  week) 
more  than  83  per  cent  of  all  Worcester  city  and 
retail  trading  zone*  homes  which  everyday  receive 
a  Worcester  daily  paper. 

*Acerage  IB-miU  radius 

^  The  circulation  INCREASE  of  the  Telegram- 
Gazette  during  the  past  12  years  is  greater  than 
the  TOTAL  present  circulation  of  Worcester’s  other 
paper. 

A  The  CITY  circulation  of  the  Telegram-Gazette  is 
almost  DOUBLE  the  TOTAL  circulation  of 
Worcester’s  other  paper. 

^  The  RETAIL  ZONE  circulation  of  the  Telegram- 
Gazette  is  greater  than  the  TOTAL  circulation  of 
Worcester’s  other  paper. 

^  The  ENTIRE  Worcester  Market — city  AND 
suburban,  masses  AND  classes — is  effectively 
cultivated  through  the  Telegram-Gazette  ALONE. 

THE  TELEGRAM -GAZETTE 

Worcester,  Mass. 

GEORGE  F.  BOOTH,  Publisher 
Paul  Block  and  Associates,  National  Representatives 
New  York  Boston  Chicago  Detroit  Philadelphia  San  Francisco 
Los  Angeles 
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SQUEEZE  PLAY 


“Comes  the  Blind  Fury  with  Th  Abhorred  Shears. 

Specially  Drawn  for  EIoitor  &  Publilshei  by  Leo  Joseph  Roche,  Buffalo  (N.  Y.) 
Courier-Express. 


FAST  READING  MODERN 
EDITING  PROBLEM 


(Continued  from  page  23) 


“because  the  average  jump  story  does 
not  bring  more  than  but  one-half  or  one- 
third  of  those  who  started  it  on  page  one 
over  to  the  inside  runover.” 

It  was  also  brought  out  that  Haupt¬ 
mann’s  trial  was  of  equal  interest  to 
both  men  and  women.  The  number  of 
each  sex  reading  the  story  did  not  vary 
more  than  one  or  two  per  cent,  except 
on  unusual  feature  angles  of  the  trial. 
The  following  of  the  fair  sex  for  special 
women  by-line  writers  covering  the  “hu¬ 
man  interest”  features  was  fairly 
marked.  Whereas  35  per  cent  of  the 
men  read  one  such  artricle,  58  per  cent 
of  the  women  had  perused  it,  the  sur¬ 
vey  showed. 

“That  was  typical  of  reader  response 
to  special  ‘big  name’  writers  on  the 
story,”  said  Mr.  Anderson.  “They  usual¬ 
ly  attracted  50  per  cent  greater  audience 
among  women  than  men,  who  were  apt 
to  be  content  with  direct  testimony  and 
the  lead  story  each  day." 

One  of  the  high  peaks  of  direct  tes¬ 
timony  reading  was  the  day  on  which 
Mrs.  Henkel,  the  attractive  German 
brunette,  testified  regarding  the  “coffee 
calls”  of  Hauptmann  to  her  home.  On 
this  day,  75  per  cent  of  men  and  women 
readers  read  at  least  part  of  her  tes¬ 
timony. 

“The  intensity  of  interest  in  the 
Hauptmann  trial  can  best  be  indicated 
by  citing  that  an  average  banner  head¬ 
line  story  is  read  by  approximately  40 
to  45  per  cent  of  adult  readers,”  stated 
Anderson.  “Pictures  of  important  wit¬ 
nesses  and  principals  in  this  court  drama 
were  usually  noted  by  80  to  90  per  cent 
of  both  men  and  women  readers.  This 
is  not  much  higher  than  the  average 
for  the  daily  news  picture  page,  but  this 
fact  does  not  take  into  consideration  the 
intense  interest  shown  by  readers  who 
studied  the  Hauptmann  trial  pictures 
minutely.” 

Another  significant  by-product  con¬ 
firmed  in  the  recent  Gallup  quantitative 


survey  was  increased  interest  of  the 
average  reader  for  Washington  news. 
The  special  by-line  Washington  col¬ 
umns  of  interpretation  and  gossip  have 
served  to  increase  general  interest  in 
straight  news  on  national  affairs,  ac¬ 
cording  to  Mr.  .Anderson,  who  attrib¬ 
utes  this  to  the  public’s  familiarity 
with  the  personalities,  as  described  by 
columnists,  prominent  in  the  “New 
Deal.” 

Mr.  .Anderson  briefly  contrasted  out¬ 
standing  differences  between  daily  and 
Sunday  papers,  pointing  out  there  is 
considerable  controversy  as  to  the  value 
of  one  section  over  another  in  the  Sun¬ 
day  field.  A  department  store  adver¬ 
tiser,  for  instance,  is  often  reluctant  to 
take  a  position  in  the  Sunday  women’s 
section,  preferring  the  main  news  sec¬ 
tion. 

“Actually,  the  main  news  section  on 
Sunday  does  not  resemble  that  of  the 
daily  paper,”  he  explained.  “The 
comics  have  been  taken  out  and  segre¬ 
gated  in  an  elaborate  four-color  sec¬ 
tion.  The  picture  page  is  missing  in 
the  main  news  section  and  has  blos¬ 
somed  into  a  pretentious  rotogravure 
section.  As  a  result,  many  of  the 
strongest  features  appearing  in  the 
main  news  section  daily  are  to  be  found 
elsewhere  and  in  different  form  on 
Sunday.  Not  only  will  it  be  valuable 
to  trace  the  traffic  of  readers  in  vari¬ 
ous  sections,  but  it  will  also  be  possible 
to  establish  comparative  time  devoted 
by  fhe  average  reader  to  each  section 
and  the  Sunday  paper  as  a  whole.  The 
quantitative  reading  analysis  of  Sunday 
papers  will  reveal  whether  the  reader 
devotes  the  necessary  additional  time 
to  read  this  edition  as  thoroughly  as 
the  daily  paper. 

“Even  in  the  minds  of  publishers,  a 
few  years  ago,  there  existed  a  fear 
that  Sunday  newspapers  were  not  be¬ 
ing  read  thoroughly,”  he  continued. 
“But  there  is  little  doubt  that  we  will 
find  the  amount  of  time  devoted  by 
Mr.  and  Mrs.  Average  Reader  to  the 
Sunday  edition  proportionately  greater 
than  to  the  daily.  For  example,  the 
average  daily  comic  st.-ip  carries  only 


four  panels.  On  Sunday  it  usually  has 
12  or  more  panels  and  takes  four  times 
as  long  to  read.  The  picture  i»ge  be¬ 
comes  an  eight-page  roto  section  and 
the  reader  peruses  each  page  of  that 
section  about  as  thoroughly  as  the  one 
page  of  daily  news  pictures.  And  so 
it  is  with  other  sections  of  the  Sunday 
paper.  The  increased  reader  content 
of  the  Sunday  paper  naturally  steps  up 
the  reading  time.” 

Mr.  Anderson  asserted  there  is  a 
definite  trend  towards  a  review  of  the 
weeks’  news  in  Sunday  newspapers,  cit¬ 
ing  the  New  York  Times  and  St.  Louis 
itlohc-Pi-inocrat  as  e.xamples,  saying: 

“.Aside  from  the  fact  that  newspapers 
are  reclaiming  one  of  their  logical  pre¬ 
rogatives,  reader  interest  in  this  de¬ 
partment  is  unusually  high.  Readers 
appreciate  this  type  of  news.  Our  in¬ 
terviewing  staff  reports  that  some 
readers  have  indicated,  voluntarily,  they 
may  stop  a  certain  weekly  magazine 
if  the  weekly  review  feature  continues 
in  their  Sunday  paper.” 

One  of  the  great  editorial  fallacies 
is,  according  to  Anderson,  that  a 
reader  will  peruse  a  different  type  of 
material  on  Sunday  than  he  will  week 
days.  “Supposedly,  his  mood  is  dif¬ 
ferent  on  the  Sabbath,”  he  said.  “As 
a  result,  certain  columns  and  continu¬ 
ing  features  become  philosophical  and 
wordy— with  their  audiences  dropping 
appreciably.  Some  editors  hesitate  to 
run  recipes  on  Sunday,  believing  that 
women  will  not  be  interested  in  this 
subject.  Actually,  the  same  proportion 
of  women  read  recipes  on  Sunday  as  on 
week  days.” 


WEEKLY  100  YEARS  OLD 

The  Norwalk  (O.)  Experiment,  a 
weekly  newspaper  publish^  at  Nor¬ 
walk,  O.,  celebrated  its  100th  anniver¬ 
sary  April  15.  Joseph  .A.  Bors  is  edi¬ 
tor.  Business  men  promoted  a  four- 
day  festival  in  celebration  of  the  event. 
Five  years  ago  the  Norwalk  Reflector- 
Herald,  a  daily,  observed  its  100th 
anniversary. 


VOTING  ON  A.F.L.  AFHUATION 

{Special  to  Eoitob  ft  Publibbek)  ' 

Boston,  April  16 — ^The  Newspaper 
Guild  of  Boston  has  voted  to  condua  a 
ballot  among  all  newspapertnen  and  I 
women  in  the  city,  whether  Guild  men-  I 
bers  or  not,  to  determine  the  prevail-  * 
ing  sentiment  for  or  against  the  pro-  tl 
posed  affiliation  of  the  Guild  with  the  h 
American  Federation  of  Labor.  Those  ^ 
voting  will  not  commit  themselves  deh-  tl 
nitely  on  the  question;  but  ra^er  the  « 
ballot  is  described  by  Guild  officials  as  i 
merely  a  means  of  determining  senti-  p 
ment  for  the  instruction  of  national  of-  / 
ficers  and  convention  delegates.  'The  o 
balloting  will  begin  next  week.  Frank  ii 
R.  Sauliere  of  ^e  Boston  Herald  has  tl 
been  appointed  a  paid  assistant  sec^^  n 
tary-treasurer  of  the  Boston  chapter.  e 

SCRIPPS  GIRLS  NOT  IN  DANGER  i 

Late  reports  this  week  are  that  Mar-  5 
garet  Ellen  "Peggy”  and  Nackey  j 
Elizabeth,  young  daughters  of  Robert  P.  j 
Scripps,  head  of  Ae  Scripps-Howard  [ 
Newspapers,  now  in  a  Honolulu  hos-  j 
pital,  were  reported  out  of  “acute  dan-  , 
ger”  by  Dr.  Paul  Withington,  attend-  ( 
ing  them  for  severe  injuries  suffered  in  ; 
an  automobile  accident  April  9.  J 

PHOTO  SWAPPING  ATTACKED  ! 

The  Philadelphia  News  Photograph¬ 
ers  Association,  at  its  recent  annual  ' 
meeting,  criticized  the  “friendly  swap-  ' 

ping  of  news  photos”  by  several  local  J 
newspapers,  declaring  the  practice  is 
making  unemployment  conditions  more 
acute.  Frank  Johnston,  Daily  News, 
was  elected  president;  Elmer  Windsor. 
Evening  Ledger,  vice-president,  and 
William  Coward,  Bulletin,  treasurer. 


SHELTER  BAY  WINS  RACE 

The  steamship  Shelter  Bay  won  the 
annual  Chicago  Tribune  newsprint  car¬ 
rier  boat  race  from  Ontario,  arriving  in 
Chicago  April  12  an  hour  ahead  of  the 
New  York  News,  holder  of  the  1933 
and  1934  records.  The  third  vessel  of 
the  fleet,  the  motorship  Chicago  Trib¬ 
une,  was  about  ten  hours  astern. 


INDUSTRIAL 

ARTS 


See  Miss  Typical  Consumer 
in  Person 

Home  Decorating  Day 

Talks  by  Leading 
Authorities 


RockeFeller  Center 

OPEN  DAILY 

NOON  to  10:30  P.  M. 

Admission  25c 
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Retail  News  and  Notes 


WHO  BUYS 
YOUR  PAINT? 


By  RICHARD  WEBSTER 

Bad  weather  is  the  retail  news  of  '^HERE  is  a  marked  tendency  in 
the  second  week  of  April.  Just  X  metropolitan  newspaper  advertising 
when  all  signs  pointed  to  a  pickup  for  toward  photographic  illustration,  es- 
tbe  beginning  of  the  Easter  fortnight’s  pecially  for  fashions — but,  as  almost 
1,00m  trade — more  and  worse  dust  always  happens  -  ^  •“ 

storms  in  the  West,  continued  rain  in  technique,  there 
the  East,  and  (for  good  measure)  sjiow  that  use  drawing 
jn  Ohio  and  Pennsylvania.  Front  a  type.  A  new  h 
few  Federal  Reserve  Districts  the  re-  dale’s  Photo-Ne 
ports  for  the  week  were  encouraging,  a  picture  of  a 
Atlanta,  San  Francisco,  and  Minneap-  words  Photo  an 
olis,  for  instance,  made  a  better  show-  first  8  pages  of  1 
ing'on  end-of-the-week  reports  than  on  news  section  of 
the  Department  of  Commerce’s  esti-  Tribune  there  is 
nate  out  Wednesday  the  10th  and  cov-  though  the  appai 
ering  the  week  ending  the  6th.  Iiages  includes 

The  near-5-billion  appropriation  of  (joodman,  DeP 
the  Federal  Government  is  a  powerful  t  ailored  Worn; 
stimulus  to  hope  and  confidence.  Dun  Simon  (full  page 
it  Bradstreet  comment  on  the  “compete  Idler,  Altman  s 
transformation  in  business  sentiment  as  f'ame  section  the 
the  hopes  for  a  rather  far-removed  illustrations  in 
improvement  have  been  replaced  by  a  Constah 

realization  that  the  immediate  juture  is  Abraham  &  Stra 
to  bring  the  sharpest  rise  that  has  been  ’ 

■j.itnessed  in  business  in  the  past  quar-  I  HE  Tailored 
tit  of  a  century." — Italics  mine  for  -*■ 
those  very  strong  and  sanguine  words  1  economi 

The  Dun  &  Bradstreet  estimate  for  the  ‘Design  a  group 
second  week  of  April  is  a  gain  in  re-  qualil 

tail  sales  for  the  whole  country  of  7  ,  them 

to  18  per  cent  over  last  year  same  double  your  busi 
week;  and  an  improvement  over  the  advertisement  Se 
preceding  week  of  15  to  30  per  cgnt.  businps  is  five 
Even  in  the  worst  of  the  dust  and  snow,  year, 
retail  volume  was  from  5  to  8  per  cent 
better  than  a  year  ago  in  the  period 
after  Easter. 

We  now  have  considerable  data  on 
retail  sales  for  the  month  of  March. 

Dollar  sales  and  actual  unit  volume 
must  not  be  confused.  The  Fairchild 
Publications  Retail  Price  Index  for 
April  1st,  1935,  is  3.7  per  cent  below 
.April  lit,  1934.  The  International  Sta¬ 
tistical  Bureau  estimate  of  consumer  ex¬ 
penditures  this  March  is  $371,819,000, 
against  $385,344,000  a  year  ago.  But 
j  tk  March  index  after  seasonal  adj  ust- 
I  ment  is  the  highest  for  any  month  since 
September,  1931. 

The  Federal  Department  of  Com¬ 
merce  estimates  March  1935  sales 
variety  stores  (up  to  $1)  with  seasonal 
adjustment  as  2  per  cent  above  this 
February  and  2J/2  per  cent  below  last 
March.  Normally  the  increase  from 
February  to  March  is  8  per  cent.  The 
first  3  months  of  1935  show  variety  store 
sales  4J4  per  cent  below  1934  first  quar- 
ter,  but  15)4  per  cent  above  the  first 
quarter  of  1933. 

Rural  retail  sales  for  March  1935, 
according  to  the  Department  of  Com-  ably) 
merce,  were  22  per  cent  better  in  dol¬ 
lar  volume  than  in  March  1934,  and 
105  per  cent  better  than  in  March  1933, 
which  was  the  low  spot  in  six  years. 

The  daily  average  sale  this  March  was 
10  per  cent  above  the  February  daily 
average — a  better  than  usual  gain.  " 
the  first  quarter  of  the  year  the 
crease  in  sales  in  rural  communities  high  style  itern. 
over  last  year  same  period  was  15  “f~ 

per  cent.  (These  estimates  are  based  den’ 
on  reports  of  three  large  mail  order 
companies’  sales  in  rural  territory  and 
a  large  group  of  chains  operating  in 
small  towns.) 

The  Merrill,  Lynch  &  Co.  compila¬ 
tion  of  chain  and  mail  order  sales  shows 
an  aggregate  gain  of  4.4  per  cent  for 
this  March  over  March  1934,  but  the 
classification  shows  gains  only  for  the 
big  mail  order  houses  and  the  grocery 
and  miscellaneous  chains. 

1935  Sale< 

%  change 

from  same  period  in  1934 
March  1st  quarter 

t  grocery  chains..  8.5%  more  9.6%  more 

•  S-and-lOc  chains  11.9%  less  4.1%  less 

4  apparel  chains, 

•  onig  chains  . 

2  niscellane  'us 

'liams  .  15.6%  more  18.9%  more 

Total  these  22 

chains  ....  2.7%  less  2.6%  less 

«  mail  order  houses  27.3%  more  18.5%  more 
Total  these  24 

concerns  4.4%  more  6.5%  more 


We  Know! 


:ked 

ograph- 
annua! 
t  swap- 
al  loal 
ctice  is 
IS  more 
News, 
l^indsor. 
It,  and 
irer. 


Can  You  Answer  These 
Questions? 

•  Do  you  know  what  proportion  of  the  potential  paint  volume  it 
concentrated  in  the  major  city  markets  of  the  United jStates?  What 
proportion  is  in  the  city  markets  of  Ohio? 

2.  Do  you  know  what  type  of  outlet  sells  the  greatest  volume^of  paint 
in  Cuyahoga  County  (Greater  Cleveland)? 

3.  Do  you  know  how  many  gallons  of  paint  will  be  sold  by  cities  of 
the  Compact  Cleveland  Market? 

4.  Do  you  know  how  many  frame  houses  there  are  in  Greater^Cleveland 
.  .  .  how  many  one  family  houses,  two  family  houses  .  .  .  the  genera 
condition  of  these  houses  . . .  how  many  need  painting  and  repairing? 

5.  Do  you  know  what  sections  of  Greater  Cleveland  will  consume 
the  most  paint? 

6.  Is  population  the  determining  factor  in  securing  paint  volume? 
Is  it  wise  to  allocate  promotional  activities,  merchandising  and 
advertising,  solely  on  the  basis  of  population? 

7.  Are  you  interested  in  the  size  of  Cleveland’s  homes,  the  number 
of  rooms?  The  age  of  Cleveland’s  homes?  The  number  of  structures 
with*garages? 

8.  Will  1935  be  a  big  paint  year,  and  why? 

9.  Have  you  some  questions  to  ask  about  the  paint  market  in  Greater 
Cleveland  or  the  Compact  Cleveland  Market?  If  so,  write  the 
Cleveland  Plain  Dealer.  We  will  gladly  aid  you. 


ALTMAN,  New  York,  has  been  get- 
•4^  ting  and  giving  spring  atmosphere 
by  using  newspaper  space,  about  3  col- 
limns  by  45  lines,  for  rough  sketches, 
black  on  light  tone,  of  spring  activities, 
with  a  bold  phrase  on  a  white  cut  out 
across  the  drawing  at  an  angle — “it’s 
time  to  sail  a  boat’’  or  “the  circus  opens 
tomorrow.”  No  store  name  in  this 
space;  but  this  runs  with  7  columns  or 
of  store-named  advertising — full 
depth  less  this  45  lines. 

Saks  h'ifth  .Avenue  is  using  the  new 
slogan  (Mr.  Ira  Hirschman’s,  presum- 
“’very  Saks  Fifth  .Avenue”  in 
various  ways,  but  almost  always  in  a 
distinctive  feminine  script.  It  started 
with  a  dozen  small  advertisements  in 
a  single  issue  of  a  paper,  each  2  col¬ 
umns  by  56  lines,  background  of  light 
tone  with  a  little  darker  gray  script  of 
For  these  words  repeated,  and  a  bold  black 
in-  and  white  illustration  of  a  novelty  or 
"  '  '1  1. 

'Colors  picked  in  an  English  gar- 
i”  is  a  Lord  &  Taylor  head  on  an 
announcement  of  “New  accessories  in 
five  new  colors — gilly  rose,  musk  yel¬ 
low,  lupin  blue,  love-in-a-mist  (aqua) 
and  viola  blue.  Fresh  and  clear  and 
sparkling.  Everything  comes  in  each 
olor — the  gilet,  the  jacket,  the  skirt, 
the  hat,  the  bag  and  the  handkerchief 
.  .  .  but  you’ll  find  it  fun  to  mix  or 
blend  them.  And  everything,  of  course, 
exclusive  with  Lord  &  Taylor.” 

*  *  * 

r.ARIOUS  inducements  offered  by 
metropolitan  department  stores  in 
the  last  few  weeks:  Consumer’s  Guide 
Kitchen,  at  Sterns;  exhibit  of  boon¬ 
doggles  (before  they  got  in  the  news 

7.0%  less  0.9%  less  ^amms ; 

8.5%  less  10.5%  less  lectures  on  Child  Psychology  by  Grace 

l.andon.  Ph.D.,  at  Arnold  Constable’s 
Children  Shop;  exhibit  and  sale  of 
original  prints  and  water  colors  by 
h'ougita,  Marie  Laurencin,  Madeline 
Luka.  Mily,  Possoz  and  Jouve.  at  Alt- 

-  - -  - - -  man’s ;  and  an  exhibit  of  Baltic  Arts 

The  same  tendency  is  to  be  seen  in  and  Handicrafts  under  the  auspices  of 
reports  of  a  half  dozen  typical  the  governments  of  Lithuania  and  Es- 

tonia.  at  l.oeser’s. 


CLEVELAND 
PLAIN  DEALER 


National  Representatives :  J ohn  B.  Woodward  Inc.,  New  York, 
Chicago,  Detroit,  Kansas  City,  San  Francisco,  Garner  &  Grant,  Atlanta. 
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MEDIA  RECORDS  FIGURES  FOR  MARCH,  1935 


AKRON,  OHIO 


193S  1934  Gain  or  Loss 

Times-Press  . (e)  640,015  651.807  11,792  L 

Beacon- lournal  . (c)  1,100,030  1,064,379  35,651  G 

Times-Press  . (S)  252,600  182,398  70,202  G 


Total  Daily .  1,740,045  1,716,186  23,859  G 

Total  Sunday .  252,600  182,398  70,202  G 

Grand  Total .  1,992,645  1,898,584  94,061  G 

ALBANY.  N.  Y, 

Times  Union  . (e)  576,679  616,988  40,309  L 

News  . (e)  615,952  672,867  56,915  L 

Knickerbocker  Press  ,.,(m)  322,822  334,462  11,640  L 

•Times-Union  . (S)  205,687  149,298  56,389  G 

Knickerbocker  Press.. .(S)  125,902  94,949  30,953  G 


Total  Daily .  1,515,453  1,624,317  108,864  L 

Total  Sunday .  331,589  244,247  87,342  G 

Grand  Total .  1,847,042  1,868,564  21,522  L 

•Sunday  Times-Union  includes  American  Weekly  figures, 
1935—90.678  lines;  1934 — 74,145  lines. 

ALBUQUERQUE.  N.  M. 

Journal  . (m)  345,905  326,674  19,231  G 

Tribune  . (e)  346,916  343,008  3,908  G 

Journal  . (S)  60,012  51,322  8,690  G 


ToUl  Daily .  692,821  669,682  23,139  G 

Total  Sunday .  60,012  51,322  8,690  G 

Grand  Total .  752,833  721,004  31,829  G 

ATLANTA,  GA. 

Georgian  . (e)  439,123  431,119  8,004  G 

Journal  . (e)  643,734  646,551  2,817  L 

Constitution  . (m)  460,638  523,723  63,085  L 

•American  . (S)  227,891  175,038  52,853  G 

Tonmal  . (S)  234,682  131,492  103,190  G 

Constitution  . (S)  225,417  174,453  50,964  G 


Total  Daily .  1,543,495  1,601,393  57,898  L 

Total  Sunday .  687,990  480,983  207,007  G 

Grand  ToUl .  2,231,485  2,082,376  149,109  G 


•Sunday  American  figures  include  American  Weekly  lin¬ 
age.  1935—90,678  lines;  1934—74,145  lines. 


CHICAGO,  ILL. 


1935  1934  Gain  or  Loss 

.\merican  . (e)  703,662  786,325  82,663  L 

Daily  News  . (e)  1,077,502  1,124,722  47,220  L 

Times  . (e)  368,043  235,567  132,476  G 

Herald  &  Examiner. ...  (m)  668,196  663,265  4,931  G 

Tribune  . (m)  953,347  1,037,349  84,002  L 

•Herald  &  Examiner. ..  (S)  399,387  292,011  107,376  G 

Tribune  . (S)  649.786  479.083  170,703  G 

Times  . (S)  77,683  26,346  51,337  G 


Total  Daily .  3,770,750  3,847,228  76,478  L 

Total  Sunday .  1,126.856  797,440  329.416  G 

Grand  Total .  4,897,606  4,644,668  252,938  G 

•Sunday  Herald  &  Examiner  figures  incluude  American 


CINCINNATI,  OHIO 

Enquirer  . (m)  489,894  408,555  81,339  G 

Post  . (e)  604,098  537,296  66,802  G 

Times-Star  . (e)  968,325  908,412  59,913  G 

Enquirer  . (S)  487,781  353,323  134,458  G 


Total  Daily .  2,062,317  1,854,263  208,054  G 

Total  Sunday .  487,781  353,323  134,458  G 

Grand  Total .  2,550,098  2,207,586  342,512  G 


CLEVELAND.  OHIO 

Plain  Dealer  . (m)  575,335  602,995  27,660  L 

News  . (e)  587,402  649,24''  61,845  L 

Press  . (e)  980.669  994,775  14,106  L 

Plain  Dealer . (S)  452,906  319,137  133,769  G 


Total  Daily .  2,143.406  2,247,017  103,611  L 

Total  Sunday .  452,906  319,137  133,769  G 

Grand  Total  .  2,596,312  2,566,154  30.158  G 


COLUMBUS,  OHIO 

Dispatch  . (e)  929,082  891,830  37,252  G 

Citizen  . (e)  613,249  638,234  24,985  L 

Journal  . (m)  241,838  196,597  45,241  G 

Dispatch  . (S)  250,704  215,575  35,129  G 

Star  . (S)  46,274  37,770  8,504  G 


ATLANTIC 

•Press-Union  . (e) 

Press-Union  . (S) 


CITY,  N.  J. 

353,738  369,163  15,425  L 

44,683  34,149  10,534  G 


Total  Daily . 

Total  Sunday  . 

Grand  Total . 


1,784,169  1,726,661  57,508  G 

296,978  253,345  43,433  G 

2,081,147  1,980,006  101,141  G 


Grand  Total . . .  398,421  403,312  4,891  L 

•Press-Union  sold  in  morning-evening  combination.  Linage 
of  one  edition  shown. 


BALTIMORE.  MD. 


News-Post  . 

....(e) 

866,653 

648,463 

218.190  G 

Sun  . 

- (e) 

1,073,412 

1,143,274 

69.862  L 

....(e) 

314*464 

Sun  . 

. .  ..(m) 

540,838 

510;552 

30,286  G 

•American  . 

....(S) 

349,557 

283,850 

65,707  G 

Sun  . 

....(S) 

459,827 

334,094 

125,733  G 

Total  Daily . 

2,480,903 

2,616,753 

135,850  L 

Total  Sunday..,. 

809,384 

617,944 

191,440  G 

Grand  Total . 

3,290,287 

3,234,697 

55,590  G 

•Sunday  American  figures  include  American  Weekly  lin¬ 
age,  1935 — 90,678  lines;  1934 — 74,145  lines. 

BANGOR,  ME. 

Commercial  . (e)  239,787  . 

News  . (m)  398.592  . 


Grand  Total .  638,379 


DALLAS,  TEXAS 


News  . 

588.032 

546,570 

41,462 

G 

Times  Herald  . . . . 

. (e) 

827,292 

824,093 

3,199 

G 

Journal  . 

. (e) 

515,184 

495,962 

19,222 

G 

Dispatch  . 

. (e) 

255,211 

229,420 

25,791 

G 

News  . 

. (S) 

304,125 

212,726 

91,399 

G 

Times-Herald  . . . 

. (S) 

289,304 

234,318 

54,986 

G 

Dispatch  . 

. (S) 

98,272 

59,905 

38,367 

G 

Total  Daily .  2,185,719  2,096.045  89,674  G 

Total  Sunday .  691,701  506,949  184,752  G 

Grand  Total .  2,877,420  2.602.994  274,426  G 


DAYTON,  OHIO 


.Ji'urnal  . (m)  210,310  169,052  41,258  G 

Herald  . (e)  798,384  789,904  8,480  G 

News  . (e)  904,812  823.807  81,005  (1 

Journal  . (S)  153,005  133,948  19,057  G 

News  . (S)  139.882  125.452  14,430  G 


Total  Daily  .  1,913,.506  1.782,763  130.743  G 

Total  Sunday  .  292.887  259,400  33,487  (1 

Grand  Total  .  2.206.393  2,042,163  164,230  G 


BOSTON,  MASS. 


Record  . 

258,719 

256,883 

1,836 

G 

American  . 

. (e) 

331,369 

352,351 

20,982 

T. 

•Globe  . 

595,602 

626,304 

30,702 

I. 

Herald  . 

849,532 

909,116 

59,584 

I. 

Post  . 

459,271 

489,311 

30,040 

T. 

Transcript  . 

. (e) 

322,650 

321,371 

1,279 

G 

••Traveler  . 

. (e) 

956,541 

1,037,628 

81,087 

I. 

tAdvertiser  . . . . 

. (S) 

237,235 

186,633 

50,602 

G 

Globe  . 

. (S) 

332,011 

270,461 

61,550 

G 

Herald  . 

. (S) 

305,039 

247,689 

57,350 

G 

Post  . 

. (S) 

115,212 

96,097 

19,115 

G 

Total  Daily .  3,773,684  3,992,964 

Total  Sunday .  989,497  800,880 

Grand  Total .  4,763,181  4,793,844 

•Globe  sold  in  morning-evening  combination, 
one  edition  show. 


219,280  L 
188.617  G 
30,663  L 
Linage  of 


••Traveler  sold  in  combination  with  morning  or  Sunday 
Herald. 

tSundav  .\dvcrtiser  includes  .\merican- Weekly  linage. 
1935—90,678  lines;  1934—74,145  lines. 


BIRMINGHAM.  ALA. 


Age-Herald  . (m)  372,030  347,418  24,612  G 

News  . (e)  543,168  526,638  16,530  G 

Post  . (e)  341,707  381,154  39,447  L 

News  &  Age-Herald... (S)  275,688  199,023  76,665  G 


Total  Daily .  1,256,905  1,255,210  1,695  G 

Total  Sunday .  275,688  199,023  76,665  G 

Grand  Total .  1,532,593  1,454,233  78,360  G 

BUFFALO,  N.  Y. 

Courier-Express  . (m)  488,152  556,214  68,062  L 

News  . (e)  946,671  1,028,795  82,124  L 

Times  . (e)  576,003  485,616  90,387  G 

Courier-Express  . (S)  210,656  173,785  36,871  G 

Times  . (S)  164,539  67,124  97.415  G 


DENVER,  COLO. 


Rocky  Mt.  News. 

Post  . 

Rockv  Mt.  News. 

Post  . 

. (el 

. (SI 

. (S) 

355,378 

773,778 

70.880 

227.242 

398,777 

758,205 

68,900 

175.378 

43,399  L 
15,573  G 
1,980  G 
51,864  G 

Total  Daily  . . . 
Total  Sunday  . 
Grand  Total  . . 

1.129.156 

298.122 

1,427,278 

1,156,982 

244,278 

1,401,260 

27,826  L 
53,844  G 
26,018  G 

DES  MOINES,  IOWA 

Register  . 

Tribune  . 

Register  . 

. (e) 

. (S) 

351,791 

542,978 

222,903 

368,544 

633,538 

190,645 

16,753  L 
90,560  L 
32,258  G 

894,769 

222,903 

1,117,672 

1,002,082 

190.645 

1,192,727 

107,313  L 
.32.258  G 
75,055  L 

Grand  Total  . . 

DETROIT,  MICH. 

Times  . 

News  . 

Free  Press  . 

•Times  . 

-News  . 

Free  Press . 

. (e) 

. (e) 

. (S) 

. (S) 

. (S) 

742,110 

1,222,921 

557.791 

393.792 
495,728 
222,005 

789,330 

1,213.804 

530,605 

290,414 

305,361 

144,582 

47,220  L 
9,117  G 
27,186  G 
103,378  G 
190,367  G 
77,423  G 

Total  Daily  . 
Total  Sunday 
Grand  Total  . , 

2.522.822 

1.111,525 

3.634,.347 

2,533.739 

740,357 

3,274,096 

10,917  1. 
371,168  G 
360,251  G 

•Sunday  Times  includes  American  Weekly  linage,  1935 — 
90,678  lines;  1934 — 74,145  lines. 

EASTON,  PA. 

Express  . (e)  598,558  563,630  34.928  ('. 


Total  Daily .  2,010,826  2,070,625  59,799  L 

Total  Sunday .  375,195  240,909  134,286  G 

Grand  Total .  2,386,021  2,311,534  74,487  G 

CAMDEN,  N.  J. 

•Courier  . (e)  551,839  653,749  101,910  L 

•Courier  (e)  and  Post  (m)  sold  in  combination.  Linage 
of  evening  edition  shown. 


CHATTANOOGA,  TENN. 


Times  . 
News  . , 
Times 

.  ...(m) 

. (e) 

....(S) 

393,952 

486,825 

160,450 

339,012 

493,729 

92,332 

54,940  G 
6,904  L 
68,118  G 

Total 

Total 

Grand 

Daily . 

Sunday . . . . 
Total . 

880,777 

160,450 

1,041,227 

832,741 

92,332 

925,073 

48,036  G 
68,118  G 
116,154  G 

EL  PASO,  TEXAS 


Times  . 

Herabi-Post  . 

Times  . 

...  .(m) 

. (e) 

....(S) 

381,198 

424,398 

137.634 

386,460 

479,615 

115,294 

5,262  I. 
55,217  1. 
22,340  G 

805,596 

137,634 

943,230 

866.075 

115,294 

981,369 

60,479  L 
22,340  G 
38,139  L 

Total  Sunday  . . 
Grand  Total  . . . 

Dispatch  Herald  . . . 

Times  . 

Dispatch-Herald  . . 

ERIE 

. (e) 

. (e) 

. (S) 

,  PA. 

443.199 

469.313 

137.700 

505,169 

471,857 

77,568 

61,970  L 
2,544  L 
60,132  G 

Total  Daily  . . . . 
Total  Sunday  .. 
Grand  Total  . . . 

912,512 

137,700 

1,050,212 

977,026 

77.568 

1,054,594 

64,514  L 
60,132  G 
4,382  L 

EVANSVILLE,  IND. 


Courier  . 

Journal  . 

Press  . 

Courier  . 

Press  . 

(m) 

.(e) 

.(e) 

(S) 

(S) 

1935 

453,881 

166,217 

565,074 

142,928 

108,491 

1934  Gain  or  Lou 
477,413  23,53U 

196,806  30,5891 

433,579  131,4950 

95,924  47,004  0 

51,80  6  56,685  0 

Total  Daily  . 
Total  Sunday 
Grand  Total 

1,185,172 

251,419 

1,436,591 

1,107,798 

147,730 

1,255,528 

77,374  0 
103,689  0 
181,063  0 

FALL 

RIVER.  MASS. 

Herald-News  . . 

.(e) 

461.978 

446.437 

13,5410 

Journal-Gazette 
News-Sentinel  . 
J  ournal-Gazette 

FORT 

WAYNE,  IND. 

.(e)  308,138  359,897 

.(e)  772,168  692,993 

.(S)  236,379  150,811 

51,741  L 
79,175  0 
85,5680 

Total  Daily  . 
Total  Sunday 
Grand  Total 

1.080,306 

236,379 

1,316,685 

1,052,872 

150,811 

1,203,683 

27,434  0 
85,568  0 
113,0020 

FORT  WORTH,  TEXAS 


Star  Telegram  .... 

Star  Telegram  _ 

Press  . 

Star  Telegram  . . . . 

. . . .  (m) 
....(e) 
....(e) 
....(S) 

231,268 

461,894 

380,975 

199,687 

228,629 

501,608 

386,467 

170,780 

2.639  0 
39.7141 
5,492 L 
28,907  0 

Total  Daily  .... 
Total  Sunday  — 
Grand  Total  . . . 

1.074,137 

199,687 

1,273,824 

1,116,704 

170,780 

1,287,484 

42,567  L 
28,907  0 
1 3,660 L 

FREEPORT-HEMPSTEAD,  N.  Y. 


Review  . (e>  316,509  342,897  26,388  L 

Star  . (e)  194,450  1  94,498  48L  , 

Grand  Total  .  510,959  537,395  26,436  L 


GLENS  FALLS,  N.  Y.  j 

•Post  Star  . (m)  384,249  383,037  1,212G  ' 

•Post-Star  sold  in  combination  with  Evening  Times.  J 

HARRISBURG,  PA. 


•Patriot  . (m)  5  1  5,83  7  5  1  7,0  1  3  1,176 L 

Telegraph  . (e)  371,097  348,704  22.393C 

Grand  Total  . .  886,934  865,717  21.217G 


•■Phe  Evening  News  carries  the  same  amount  of  advertis¬ 
ing  as  the  Patriot. 


HARTFORD,  CONN. 


Courant  . (m)  390,642  374.971  15,671  G 

Times  . (e)  1,172,2  4  5  1,185,4  27  1  3,182  L 

Courant  . (S)  308.446  234,189  74,257  G 


Total  Daily  .  1,562,887  1,560,398  2,489  G 

Total  Sunday  .  308,446  234,189  74.257  C 

Grand  Total  .  1,871,333  1.794,587  76.746G 

HOUSTON,  TEXAS 

Chronicle  . (e)  652,082  612,165  39,917 G 

Post  . (m)  398,600  426,815  28,215  L 

Press  . (e»  501,566  505.976  4,410L 

Chronicle  . (S»  265,692  159,538  106,154  G 

Post  . (S)  196,5  7  5  1  68,7  2  3  27,852 G 


Total  Daily  .  1.552,248  1,544,956  7,292  G 

Total  Sunday  .  462,267  328,261  1 34,006  G 

Grand  Total  .  2.0  1  4,515  1,873.217  141,298G 

INDIANAPOLIS,  IND. 

News  . (e)  916.257  852,373  63.884G 

Star  . (mj  525,974  564,048  38,074L 

times  . (e)  711,957  705,192  6.765  G 

.Star  . (S)  329,505  223,223  1  06,282  G 


Total  Daily  .  2.154,188  2,121,613  3  2.575G 

Total  Sunday  .  329,50  5  223,223  106.282  G 

Grand  Total  .  2,483,693  2,344,836  138,857  G 


JACKSONVILLE,  FLA. 


Times-Union  . (ml  597,811  516,397 

Journal  . (e)  546,610  499,584 

Times-Union  . (S)  236,382  183,229 


81,414  G 
47.026  0 
53,153  0 


Total  Daily  . .  1,144,421  1,015,981  128,4400 

Total  Sunday  .  2  36,3  82  1  83,22  9  5  3,153  G 

Grand  Total' .  1.380,803  1,199,210  181,5930 


JAMESTOWN,  N.  Y. 


lournal  . (e)  348,044  366,290  18,246  L 

Post  . (m)  351.892  3  42.57  2  9,320  G 

Grand  Total  .  (.99,936  708,862  8,926  L 

JOHNSTOWN,  PA. 

•Tribune  . (e)  632,222  . 


•Tribune  (ej  sol'd  to  combination  with  Democrat  (m). 
r.inage  of  Tribune  only  is  given. 


Journal  Post 
Star  . 


Journal-Post 
Star  . 


KANSAS  CITY,  MO.* 

. (e)  383,969  376,079 

. (e)  784.281  811,934 

. (m)  702.548  754.210 

. <S(  125,871  126,797 

. (S)  427,422  318.739 


7,890  G 
27,653  L 
51.662L 

926  L 
108,683  0 


Total  Daily  .  1.870.798  1.942,223 

total  Sunday  .  553,293  445,536 

C.rand  Total  .  2,424.091  2,387,759 

•Kansas  City  figures  supplied  by  publisher. 


71.<25L 

107,7570 

36,3320 


KNOXVILLE,  TENN. 


Journal  . (ml  310,596  309,554 

News-Sentinel  . (e)  502,742  462,461 

Journal  . (S)  118,784  70,922 

News-Sentinel  . (S)  189,274  118.052 


1.042 G 
40,281 G 
47,862  G 
71,222  C 


Total  Daily .  813.338  772,015  41.32JC 

Total  Sunday .  308,058  .  188,974  119.0MG 

Oand  Total .  1,121,396  960,989  1  60,407  0 
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MEDIA  RECORDS  FIGURES  FOR  MARCH,  1935 


LANCASTER,  PA.** 


1935 

Era  . (')  485,656 

. . (S)  54.403 


1934  Gain  or  Loss 


rr.nd  Total .  540,059  . . 

Era  sold  in  combination  with  Intelligencer  Journal. 


ol  one  edition  given.  . 
^iTLancaster  not  measured  in  1934. 


LOS  ANGELES,  CALIF. 

,  ._i_.r  . (m)  616,040  647,593  31,553' L 

. (m)  860,708  767,899  92,809  G 

nr.?rated'News . (m)  243,544  238,666  4.878  G 

SSild  Express  . .  (e)  911.451  853,041  58,410  G 

:.^;.;....{e)  183.798  196,068  12,270  L 

fvSminer . (S)  482,831  392,056  90,775  G 

.  . . (S)  418,308  323,782  94,526  G 

T«tal  Daily .  2,815,541  2,703,267  112,274  G 

T^l  Sunday .  901,139  715,838  185,301  G 

I  G?Sd  ToUlV. .  3,716,680  3.419.105  297,575  G 

•Examiner  includes  American  Weekly  linage,  1935 
9^,459  lines;  1934 — 80,227  lines, 

MANCHESTER,  N.  H. 

Union-Leader  . (e)  428,442  405,253  23,189  G 

MEMPHIS.  TENN. 

r»mmercial  Appeal  ...(m)  728,845  694,602  34,243  G 

£^&im  tar  ... . .(e)  460.772  460,279  493  G 

I  Appeal  . . .  (S)  334.380  216.232  118,148  G 


34,243  G 
493  G 
118,148  G 

34,736  G 
118,148  G 
152,884  G 


Total  Daily .  1,189,617  1,154,881  34,736  G 

Total  Sunday .  334,380  216,232  118,148  G 

G?wd  Total. .  1.523.997  1,371,113  152,884  G 

MILWAUKEE,  WIS. 

. . (m)  291,809  387,491  95,682  L 

. (e)  831,696  881,650  49.954  L 

{22,  .  .  .  . . (e)  150,140  157,166  7,026  L 

WUconsin  News  . (e)  474,109  462,167  11,942  G 

•totinel  . (S)  274,103  147,806  126,297  G 

jJJrnal  . (S)  343,687  215,666  128,021  G 

ToUl  Daily .  1,747,754  1,888,474  140,720  L 

ToUl  Sunday .  617,790  363,472  254,318  G 

Grand  Total. .  2,365,544  2,251,946  .  113,598  G 

•Sunday  Sentinel  includes  American  Weekly  linage,  1935 
-90,678  lines;  1934 — 74,145  lines. 

MINNEAPOUS,  MINN. 

lonrnal  . (e)  612,168  652,585  40,417  L 

tribune  . (e)  571,544  564,102  7,442  G 


iournal  . (e) 

'ribune  . (e) 

Sttr . (e) 

Jwnul  . (g) 

Tribune  . (S) 


446,654  476,030 

187,127  121,032 

319,326  232,218 


ToUl  Daily .  1,630,366  1,692,717  62,351  L 

ToUl  Sunday .  506,453  353,250  153,203  G 

I  Grand  Total .  2,136,819  2,045,967  90,852  G 

MONTREAL,  CANADA 

Star  . (e)  1,227,274  1,208.320  18,954  G 

Gaiette  . (m)  501,344  446,420  54,924  G 

u  Presse  . (e)  990,057  1,018,374  28,317  L 

U  Patrie  . (e)  248,593  326,192  77,599  L 

La  Patrie  . (S)  33,555  . 

ToUl  Daily .  2,967,268  2,999,306  32,038  L 

Total  Sunday .  33,555  . 

Grand  Total .  3,000,823  2,999,306  1,517  G 

NASHVILLE,  TENN. 


Banner  . 

- (e) 

386,114 

Tennessean  . 

. .  ..(m) 

400,264 

Banner  . 

....(S) 

174,557 

Tennessean  . 

- (S) 

134,375 

Total  Daily . 

786,378 

Total  Sunday.... 

308.932 

Grand  Total . 

1,095,310 

NEWARK,  N.  J. 

Ledger  . (m)  358,615  287,495 

News  . (e)  1,217,248  1,222,766 

SUf  Eagle  . (e)  523,801  578,840 

CaU  . (S)  304,106  218,626 

Ledger  . (S)  104,675  66,888 

Total  Daily .  2,099,664  2,089,101 

Total  Sunday .  408,781  285,514 

Grand  ToUl .  2,508,445  2,374,615 

NEW  BEDFORD,  MASS.* 

Standard-Times  . (e)  423,612  393,778 

Mercury  . (m)  427,490  390,152 

Studard-Times  . (S)  47,572  51,310 

ToUl  Daily .  851,102  783,930 

Tout  Sunday .  47,572  51,310 

Grand  Total .  898,674  835,240 

•New  Bedford  figures  supplied  by  publisher. 

NEW  ORLEANS.  LA. 

Times-Picayune  . (m)  845,205  794,558 

Tribune  . (m)  304,966  353,245 

Item  . (e)  597,789  562,525 

Stttes  . (e)  344,006  355,944 

Times-Picayune  & 

Sutes  . (S)  376,385  300,361 

Item  Tribune  . (S)  303,254  234,837 


21,452  G 
81,025  G 
102,477  G 


10,563  G 
123,267  G 
133,830  G 


Tout  Daily . 

TouI  Sunday . 

Grand  Total . 


.  2,091,966  2,066,272 

.  679,639  535,198 

...  .  2,771,605  2,601,470 


NEW  YORK,  N.  Y. 

•Bronx  Home  News...(e)  267,719  234,867 

jjwrican  . (m)  616,064  576,246 

Tunes  . (m)  911,079  930,654 

Herald  Tribune  . (m)  621,331  691,062 

5**s  . (m)  1,013,662  992,401 

Htrror  . (m)  248,953  217,085 

l»t»mal  . (e)  775,383  821,603 

Sun  . ....(e)  1,041,227  1,194,075 

World-Telegram  . (e)  1,057,538  1,151,537 

™t . (e)  340,496  234,605 


NEW  YORK— Continued 

1935  1934  Gain  or  Loss 

••American  . (S)  431,588  361,975  69,613  G 

Times  . (S)  796,882  596,304  200,578  G 

Mirror  . (S)  117,414  82,056  35,358  G 

-News  . (S)  478,316  387,007  91,309  G 

Herald  Tribune  . (S)  515,067  392,648  122,419  G 

•Bronx  Home  News _ (S)  106,337  86,136  20,201  G 

ToUl  Daily .  6,873,452  7,044,135  170,683  L 

Total  Sunday .  2,445,604  1,906.126  539,478  G 

Grand  Total .  9,319,056  8,950,261  368,795  G 

•Bronx  Home  News  figures  supplied  by  publisher. 
••Sunday  American  figures  include  American  Weekly  lin¬ 
age,  1935—90,678  lines;  1934 — 74,145  lines. 


BROOKLYN,  N.  Y. 


Eagle  . 

. (e) 

981,278 

limes*  Union  ... 

. (e) 

392,505 

Eagle  . 

. (S) 

223,942 

Times-Union  . . . . 

. (S) 

43,992 

191,162 

33,908 


125,272  L 
47,661  G 
32,780  G 
10,084  G 


Total  Daily .  1,373,783  1,451,394  77,611  L 

Total  Sunday .  267,934  225,070  42,864  G 

Grand  Total .  1,641,717  1,676,464  34,747  L 

NIAGARA  FALLS,  N.  Y. 

Gazette  . (e)  556.305  528,856  27,449  G 

OAKLAND.  CALIF. 

Post-Enquirer  . (e)  460,802  450,873  9,929  G 

Tribune  . (e)  726,449  750,878  24,449  L 

Tribune  . (S)  155,633  127,379  28,254  G 

Total  Daily .  1,187,251  1,201,771  14,520  L 

ToUl  Sunday .  155,633  127,379  28,254  G 

Grand  Total .  1.342,884  1,329,150  13,734  G 

OKLAHOMA  CITY,  OKLA. 

Oklahoman  . (m)  430,220  419,539  10,081  G 

Times  . (e)  614,679  579,671  35.008  G 

•Oklahoma  News  . (e)  220,007  226,047  6,040  L 

Oklahoman  . (S)  243,445  198,953  44,492  G 

Oklahoma  News  . (S)  95,002  68,001  27,001  G 


Total  Daily  . . 
Total  Sunday 
Grand  Total 
•Five  days. 


.  1,264,906  1,225,257 

.  338,447  266,954 

.  1,003,353  1,492,211 


39,649  G 
71,493  G 
111,142  G 


OMAHA.  NEB. 

•Bee  .News  . (e)  448,161  475,268  27,107  1. 

•World-Herald  . (e)  761,100  715,723  45,377  G 

••Bee  News  . (S)  258,580  171,482  87,098  G 

World-Herald  . (S)  257,259  165,143  92,116  G 

Total  Daily  .  1,209,261  1,190.991  18,270  G 

Total  Sunday  .  515,839  336,625  179,214  G 

Grand  Total  .  1,725,100  1,527  616  197,484  G 

Umaha  Bee-News  and  Umaba  World-Herald  are  each 
sold  in  morning-evening  combination.  Linage  of  (e)  edition 
is  shown. 

*l!ee-News  includes  .American  Weekly  linage,  1935—90, 
678  lines;  1934 — 74,145  lines. 


PEORIA,  ILL. 

Journal  . 

. (e) 

595,915 

Transcript  . 

536,268 

Star  . 

. (e) 

616,622 

Journal-  Transcript 

. (S) 

165,150 

Star  . 

. (S) 

160,031 

Total  Daily  . , 
Total  Sunday 
Grand  Total  . 


.  1,748,805  1,838,557  89.752  L 

.  325,181  233,524  91,657  G 

.  2,073,986  2,072,081  1,905  G 


PHILADELPHIA,  PA. 

Bulletin  . (e)  904,523  1,010,588  106,065  L 

Inquirer  . (m)  593,340  543,467  49,873  G 

•News  . (e)  372,061  551,904  179,843  1. 

Public  Ledger  . (e)  1,058,590  1,091,096  32,506  L 

•Public  Ledger  . (m)  .  383,483  . 


Record  . tm)  653,911  044,039  9,272  ti 

Inquirer  . (S)  562,278  322,049  240,229  G 

•Public  Ledger . (S)  .  153,243  . 

Record  . (S)  415,940  316,915  99,025  G 

••News  . (S)  21,00o  . 

Total  Daily  .  3,582,425  4,225,177  642,752  L 

Total  Sunday  .  999,224  792,207  207,017  G 

Grand  Total  .  4,581,649  5,017,384  435,735  L 

•Public  Ledger  (m)  and  (S)  discontinued  publication 
April  15,  1934. 

••Sunday  News,  a  new  publication,  started  -April  12,  1934. 


PHOENIX,  ARIZ. 

Republic  . (m)  434,298  461,089  26,791  1. 

Gazette  . (e)  495,407  526,105  30,698  L 

Republic  . (S)  126,373  105,694  20,679  G 

Total  Daily  .  929,705  987,194  57,489  1. 

Total  Sunday  .  126,373  105.694  20,679  G 

Grand  Total  .  1,056,078  1,092,888  36,810  1. 


PITTSBURGH,  PA. 


Sun-Telegraph  . 

. (e) 

930,651 

Press  . . 

. (e) 

1,263,471 

Post-(  iazctte  . 

. . . .  (m) 

527,671 

•Sun  Telegraph  ... 

....(S) 

326,846 

Press  . 

...AS) 

346,445 

539,229 

229,848 

216,785 


25,694  G 
144,441  G 
170,135  G 


32.852  G 
39,818  G 
19,575  L 
69,731  L 
21,261  G 
31.868  G 
66,220  L 
152,848  L 
93,999  L 
105,891  G 


PROVIDENCE,  R.  I. 

1935  1934  Gam  or  Li'ss 

Bulletin  . (e)  1,136,132  1,162,065  25,933  L 

Journal  . (m)  318,280  311.269  7,011  G 

.News-Tribune  . (e)  265,333  320,968  55,635  L 

Journal  . (S>  262,393  188,889  73,504  G 


106,875  L 
16,221  1. 
11,558  1. 
96,998  G 
129,660  G 


Total  Daily  . . 
Total  Sunday 
Grand  Total 


1,719,745  1,794,302  74,557  L 

262,393  188,889  73,504  G 

1,982,138  1,983,191  1,053  1. 


READING,  PA. 


Eagle  . (e)  672,638  740,952  o8,314  L 

limes  . (ml  662,931  597,618  65,313  G 

Eagle  . (S)  47,670  38,075  9,595  G 

Total  Daily  .  1,335,569  1,338,570  3,001  L 

Total  Sunday  .  47,670  38,075  9,595  G 

Grand  Total  .  1,383,239  1,376.645  6,594  G 

RICHMOND,  VA. 

News-Leader  . <e)  880,317  772,934  107,383  G 

Times-Dispatch  . (m)  518,122  478,862  39,260  G 

Times-Dispatch  . (S)  281,112  197,759  83,353  G 

Total  Daily  .  1,398,439  1,251,796  146,643  G 

Total  Sunday  .  281,112  197,759  83,353  G 

Grand  Total  .  1,679,551  1,449,555  229,996  G 

ROCHESTER,  N.  Y. 

Journal  . (e)  551,272  605,497  54,225  L 

Times-Union  . (e)  758,998  792,561  33,563  L 

Democrat  &  Chronicle. .  (m)  658,499  630,936  27,563  G 

•American  . (S)  221,803  165,279  56,524  G 

Democrat  S  Chronicle. .  (S)  268,661  223,338  45,323  G 

Total  Daily  .  1,968,769  2,028,994  60,225  L 

Total  Sunday  .  490,464  388,617  101,847  G 

Grand  Total  . . 2,459,233  2,417,611  41,622  G 

•Sunday  American  includes  -American  Weekly  linage,  1935 
— 90,678  lines;  1934 — 74,145  lines 

ST.  LOUIS,"”  MO. 

Globe  Democrat  . (m)  584,612  609,789  25,177  L 

Post-Dispatch  . (e)  1,078,870  999,239  79,631  G 

Star  &  Times . (e)  673,023  603,319  69,704  G 

Globe  Democrat  . (S)  226,345  163,357  62,988  G 

Post-Dispatch  . (S)  430,708  310,263  120,445  G 

Total  Daily  .  2,336,505  2,212,347  124,158  G 

Total  Sunday  .  657,053  473,620  183,433  G 

Grand  Total  .  2,993,558  2.685,967  307,591  G 

ST.  PAUL,  MINN.* 


Pioneer  Press  _ _ 

. . . .  (m) 

593,727 

Dispatch  . 

. (e) 

704,794 

News  . . 

. (e) 

438,454 

Press  . 

....(S) 

145,065 

News  . 

....(S) 

92,873 

Total  Daily  . 

1,736,975 

Total  Sunday  . . . 

237,938 

Grand  Total  .... 

1,974.913 

SALT  LAKE  CITY,  UTAH 


Tribune  . 

. (m) 

550,632 

589,527 

38,895 

L 

Deseret  News  .... 

. (e) 

317,680 

337,693 

20,013 

1, 

Telegram  . 

. . (e) 

408,758 

439,889 

31,131 

1. 

Tribune  . 

. (S) 

201,954 

151,759 

50,195 

G 

Total  Daily  . 

Total  Sunday  . 

Grand  T otal  . 


.  1,277,070  1,367,109  90,039  L 

.  201,954  151,759  50,195  G 

.  1,479,024  1,518,868  39,844  L 


SAN  ANTONIO,  TEXAS 


Light  . 

. (e) 

503,557 

553,905 

50,348 

L 

News  . 

511,596 

498,665 

12,931 

G 

Express  . 

•Light  . 

253,312 

261,119 

7,807 

L 

. (S) 

326,080 

222,605 

103,475 

G 

Express  . 

. (S) 

189,851 

113,363 

76,488 

G 

Total  Daily  .  1,268,465  1,313.689  45,224  L 

Total  Sunday  .  515,931  335.968  179,963  G 

Grand  Total  .  1,784,396  1.649,657  134,739  G 

•Sunday  Light  figures  include  .American  Weekly  linage, 
1935—90,678  lines;  1934—74,145  lines. 


SAN  DIEGO,  CALIF. 


Total  Daily  .  2,721,793  2,856,447  134,654  I. 

Total  Sunday  .  673,291  446,633  226,658  G 

Grand  Total  .  3,395,084  3,303,080  92,004  G 

•Sunday  Sun  Telegraph  includes  .American  Weekly  linage, 
1935-90,678  lines;  1934 — 74,145  lines. 

PORTLAND,  ORE. 

Oregonian  . (m)  372,267  392,181  19,914  1. 

Journal  . (e)  629,549  533,461  96,088  G 

News-Telegram  . (e)  338,811  335,774  3,037  G 

Oregonian  . (S)  232,070  180,695  51,375  G 

Journal  . (S)  136,849  72,313  64,536  G 

Total  Daily  .  1,340,627  1,261.416  79,211  G 

Total  Sunday  .  368,919  253,008  115,911  G 

Grand  Total  .  1,709,546  1,514,424  195,122  G 


Union  . 

....  (m) 

502,767 

479,186 

23.581  G 

Sun  . 

454,908 

387,799 

67,109  G 

T  ribune  . 

682,128 

658,821 

23,307  G 

Union  . 

. (S) 

234,189 

192,372 

41,817  G 

Total  Daily  . . . . 

1,639,803 

1,. 525.806 

113,997  G 

Total  Sunday  . . 

234,189 

192,372 

41,817  G 

Grand  Total  . . . 

1.873,992 

1.718,178 

155,814  G 

SAN 

FRANCISCO,  CALIF. 

Examiner  . 

585,175 

601,267 

16,902  L 

Chronicle  . 

529,321 

548,440 

19,119  L 

Call-Bulletin  . 

. (e) 

609,836 

629,300 

19,464  L 

News  . 

591,315 

614,158 

22,843  L 

•Examiner  . 

. (S) 

459,665 

330,451 

129,214  G 

Chronicle  . 

. (S) 

224,534 

174,780 

49,754  G 

Total  Daily  ... 

2,315,647 

2,393,165 

77,518  L 

Total  Sunday  . 

684,199 

505,231 

178,968  G 

(irand  Total  . . 

2,999,846 

2,898,396 

101,450  G 

•Sunday  Examiner  figures  include  American  Weekly 

linage,  1935 — 96,459  lines;  1934 — 80,227  lines. 

SEATTLE,  WASH. 

Post-Intelligencer  . (m)  348,9()3  373,370  24,407  L 

Star  . (e)  327,405  375,439  48,034  L 

Times  . (e)  738,827  776,764  37,937  L 

•Post-Intelligencer  . (S)  289,335  249,989  59,346  G 

Times  . (S)  250,256  177,977  72,279  G 

Total  Daily  .  1,415,195  1,525,573  110,378  L 

Total  Sunaay  .  539,591  427.966  111,625  G 

Grand  Total  .  1,954,786  1,953,539  1,247  G 

•Sunday  Post-Intelligencer  includes  American  Weekly 
linage,  1935 — 96,459  lines;  1934 — 80,227  lines. 

(Continued  on  next  page) 
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SIOUX  CITY,  IOWA 


1935  1934  Gain  or  Loia 

•Journal  . (d)  345,669  349,528  3,859  L 

Tribune  . (e)  343,888  388.032  44,144  L 

Journal  . (S>  106,644  77,925  28,719  G 


Total  Daily .  689,557  737,560  48,003  L 

Total  Sunday .  106,644  77,925  28,719  G 

Grand  Total .  796,201  815,485  19,284  L 

•Journal  all-day  paper.  All  advertising  appears  in  all 
editions.  One  edition  measured. 

SOUTH  BEND,  IND. 

News-Times  . (e)  441,915  482,922  41,007  L 

Tribune  . (e)  573,006  594,909  21,903  L 

News-Times  . (S)  86,901  65,000  21,901  G 

Tribune  . (S)  113,588  84,773  28,815  G 


Total  Daily .  1,014,921  1,077,831  62,910  L 

Total  Sunday .  200,489  149,773  50,716  G 

Grand  Totol .  1,215,410  1,227,604  12,194  L 

SPOKANE  WASH 

Spokesman-Review  _ (m)  276,594  267,872  8,722  G 

Chronicle  . (e)  501,313  484,807  16,506  G 

Press  . (e)  196,770  168,866  27,904  G 

Spokesman-Review  ....(S)  196,797  139,985  56,812  G 


Total  Daily .  974,677  921,545  53,132  G 

Total  Sunday .  196,797  139,985  56,812  G 

Grand  Total .  1,171,474  1,061,530  109.944  G 

SYRACUSE,  N.  Y, 

Journal  . (e)  609,040  623,222  14,182  L 

Herald  . (e)  738,781  798,100  59,319  L 

Poat-Standard  . (m)  453,663  430,980  22,683  G 

•American  . (S)  180,114  152,747  27,367  G 

Herald  . (S)  99,786  73,238  26,548  G 

Post-Standard  . (S)  87,024  58,170  28,854  G 


ToUl  Daily .  1,801,484  1,852,302  50,818  L 

Total  Sunday .  366,924  284,155  82,769  G 

Grand  Total... .  2,168,408  2,136,457  31,951  G 

•Sunday  American  hgures  include  American  Weekly  lin¬ 
age.  1935—90,678  lines;  1934—74,145  lines 

TACOMA,  WASH. 

Ledger  . (m)  184,643  162,899  21,744  G 

Newa-Tribune  . (e)  414,233  433,717  19,484  L 

Times  . (e)  324,393  301,846  22,547  G 

Ledger  . (S)  130,100  99,820  30,280  G 


Totol  Daily .  923,269  898,462  24,807  G 

Total  Sunday .  130,100  99,820  30,280  G 

Grand  Total .  1,053,369  998,282  55,087  G 


TOLEDO,  OHIO 


1935 

1934  Gain  or  Loss 

Times  . . 

97,229 

105,131 

7,902  L 

Blade  . 

. (e) 

771,484 

746,494 

24,990  G 

News- Bee  . 

. (e) 

424,185 

376,410 

47,775  G 

Times  . 

. (S) 

240,194 

190,830 

49,364  G 

Totol  Daily.... 

1,292,898 

1,228,035 

64,863  G 

Total  Sunday.. 

240,194 

190,830 

49,364  G 

Grand  Total... 

1,533,092 

1,418,865 

114,227  G 

TORONTO,  ONT.,  CANADA 

Globe  . 

329,351 

399,248 

69,897  L 

Mail  &  Empire.., 

370,156 

403,001 

32,845  L 

Star  . 

. (e) 

1,351,640 

1,285.771 

65,869  G 

Star  . 

. (w) 

142,811 

115,080 

27,731  G 

Telegram  . 

. (e) 

1,248,995 

1,271,069 

22,074  L 

Grand  Totol... 

3,442,953 

3,474,169 

31,216  L 

TRENTON,  N. 

J. 

Times  . 

. (e) 

604,070 

585,488 

18,582  G 

Times-Advertiser 

. (S) 

92,012 

55,062 

36,950  G 

Grand  Total... 

696,082 

640,550 

55,532  G 

TULSA,  OKLA. 

Tribune  . 

. (e) 

486,661 

566,658 

79,997  L 

World  . 

450.243 

488.339 

38,096  L 

Tribune  . 

. (S) 

118,622 

99,892 

18,730  G 

World  . 

. (S) 

210,115 

157,808 

52.307  G 

Total  Daily.... 

936,904 

1,054,997 

118,093  L 

Totol  Sunday.. 

328,737 

257,700 

71,037  G 

Grand  Total... 

1,265,641 

1.312,697 

47,056  L 

WASHINGTON,  D 

1.  C. 

Herald  . 

530,724 

438,845 

91,879  G 

Post  . 

. (m) 

466,885 

407,565 

59,320  G 

News  . 

. (e) 

500,954 

434,153 

t>6.8UI  G 

Times  . 

. (e) 

643,500 

619,965 

23,535  G 

Star  . 

. (e) 

1,428,444 

1,359,804 

68,640  G 

•Herald  . 

. (S) 

351,166 

216,075 

135,091  G 

Star  . 

. (S) 

477,175 

296,476 

180,699  G 

Post  . 

. (S) 

236,551 

145,708 

90.843  G 

Total  Daily.... 

3,570,507 

3,260.332 

310,175  G 

Totol  Sunday.. 

1,064,892 

658,259 

406,633  G 

Grand  Total... 

4,635,399 

3,918,591 

716,808  G 

•Sunday  Herald  includes  American  Weekly  linage,  1935 
—90,678  lines;  1934—74,145  lines. 


WESTCHESTER  COUNTY  (N.  Y.)  GROUP 


New  Rochelle  Standard 
Star  . 


Yonkers  Herald-States- 


1935 

1934  ( 

(e) 

197,400 

186,157 

(e) 

396,871 

505,753 

(e) 

426,305 

413,392 

•(e) 

169,059 

189,428 

(e) 

293,591 

303,510 

(e) 

231,461 

223,907 

(e) 

335,881 

413,211 

(e) 

511,447 

557,193 

(e) 

207,602 

199,943 

2,769,618 

2,992,494 

1 1.243 G 
108,8*2  L 


12.913 G 
20.369  L 
9,919 L 
7.555 G 


77,3361 
45,7461 
7,659 G 


WICHITA,  KAN.  n 


Beacon  . (e)  548,489  485,805  62.684G  * 

Eagle  . (m)  308,659  291,904  16,755 G  1  I 

Eagle  . (e)  468,128  438,002  30.126G  tl 

Beacon  . (S)  280,021  154,765  125,254G 

Eagle  . (S)  210,471  137,542  72.929 G  | 


Total  Daily .  1.325.276  1.215,711  109,5650  ’  t, 

Total  Sunday .  490,492  292,307  198,185G  I  ' 

Grand  Totol .  1,815,768  1,508,018  3O7,750G  * 


WILKES-BARRE,  PA. 


Record  . (m)  844,668  849,038  4,2701  i 

Times-Leader  . (e)  820,316  781,327  38,9890 

News  . (e)  378,912  440,968  62,056  L  I 

Independent  . (S)  211,8  7  7  1  57,9  5  2  5  3,925  G  '  < 

- < 


Total  Daily .  2,043,896  2,071,333  27,437  L  ^ 

Total  Sunday .  211,877  157,952  53,925G  ! 

Grand  Totol .  2.255,773  2,229,285  26,4880  ;  1 

WORCESTER,  MASS.  ! 

Telegram  . (m)  488,624  472,688  15,936G  ( 

Gazette  . (e)  534,869  503,142  31,727  G  I  , 

Post  . (e)  341,818  391,588  39,770  L 

Telegram  . (S)  193,122  145,207  47,915  G  ! 


Total  Daily .  1,365,311  1,357,418  7.893  G 

Total  Sunday .  193,122  145,207  47,915G 

Grand  Total .  1,558,433  1,502,62  5  55,808G 

YOUNGSTOWN,  OHIO 

Vindicator  . (e)  651,943  525,518  126,425  G 

Telegram  . (e)  485,329  415,295  70.034  G 

Vindicator  . (S)  179,452  100,192  79.260C 


Total  Daily .  1,137,272  940,813  196.459G 

Totol  Sunday .  179,452  100,192  79.260  G 

Grand  Totol .  1,316,724  1,041,005  275.719G 


Daily  Lets  Mayor  Write  for  Paper 

But  Continues  Its  Attack  on  Him 


DISPLAY  STAFF  QUITS 
TO  START  SHOPPER 


Four  Men  of  Huntington  Park  (Cal.) 

Signal  laaue  the  Independent  in 
Competition  with  Daily’s  Own 
Shopping  Paper 

(.Special  to  Editor  &  Puslisher) 

Los  Angeles,  April  15 — An  unusual 
situation  has  developed  in  Huntington 
Park  where  the  four-men  display  staff 
of  Leroy  Sanders’  newly  acquired 
Huntington  Park  Signal  resigned  in  a 
body  on  a  Saturday  afternoon,  and  the 
following  Monday  announced  the  pub¬ 
lication  of  a  new  shopper,  the  Hunting- 
ton  Park  Independent,  the  first  issue 
of  which  appeared  Thursday  of  the 
same  week,  April  11. 

A  feeling  of  insecurity  regarding  their 
positions,  despite  assurances  from  the 
Signal’s  new  owner  that  their  jobs 
were  safe,  and  a  disagreement  over 
policies,  were  given  by  the  ad  men 
^  the  reason  for  their  move.  The 
four  are  Max  Brunstein,  former  adver¬ 
tising  manager;  Henry  E.  Johnson,  na¬ 
tional  manager;  Ed  Johnson,  and 
George  Morgan.  Brunstein  is  business 
manager  of  the  newspaper,  which,  it 
is  announced,  will  become  a  daily  if 
merchant  support  continues.  The  Inde¬ 
pendent  began  publication  with  a  20- 
page  paper,  two  pages  devoted  to  local 
news,  and  the  rest  to  local  and  national 
advertising.  It  is  being  printed  at  the 
plant  of  the  South  Gate  Press  in  the 
same  trading  area,  and  appears  Mon¬ 
days  and  Thursdays,  the  same  days  as 
the  Signal’s  shopping  editions.  Another 
shopper,  the  Bulletin,  also  circulates 
throughout  the  same  area. 

The  quartet  handed  in  their  resigna¬ 
tions  a  week  before  their  departure, 
and  Mr.  Sanders  at  once  obtained  re¬ 
placements.  The  new  men  were  taken 
around  and  introduced  to  merchants  by 
the  old  men.  No  advertising  contracts 
were  signed  for  the  Independent  until 
after  the  four  had  left  the  Signal,  Brun¬ 
stein  told  Editor  &  Publisher,  and  in 
fact  no  telephone  was  installed  nor  any 
announcement  of  the  new  publication 
made  to  advertisers  until  the  quartet 
was  free  from  its  old  ties. 

Lester  Adams,  editor  and  publisher 
of  the  Signal,  said  he  understood  there 


(Special  to  Editor  &  Publisher) 

CLEVELAND,  April  IS — Mayor 

Harry  L.  Davis,  who  has  been  the 
target  of  bitter  criticism  on  the  part 
of  Cleveland  newspapers  since  his  in¬ 
auguration  as  the  city’s  chief  executive 
two  years  ago,  has  accepted  an  invita¬ 
tion  from  the  Cleveland  Press  to  write 
a  regular  column  for  that  paper. 

The  mayor  will  be  given  an  oppor¬ 
tunity  to  present  his  views  of  news  and 
City  Hall  policies  in  his  columns  which 
will  run  each  Monday  and  Thursday 
and  will  appear,  of  course,  as  he  has 
written  them. 

The  invitation  of  the  Press  to  Mayor 
Davis  followed  radio  attacks  by  the 
mayor  on  newspapers.  He  charged 
that  newspapers  were  distorting  facts 
and  that  they  were  guilty  of  other  un¬ 
ethical  tactics  in  their  efforts  to  dig  his 
political  grave. 

.\lthough  the  Press  has  agreed  to 
give  the  mayor  an  opportunity  to  pre¬ 
sent  his  views  to  the  public,  it  an¬ 
nounced  that  the  editorial  attacks  it  has 
been  waging  against  the  mayor  will  be 
continued. 


had  been  some  feeling  of  insecurity  in 
the  ad  department  under  the  new  re¬ 
gime,  although  no  changes  had  been 
made  there,  and  only  three  in  the  edi¬ 
torial  department.  The  withdrawal  of 
the  former  ad  staff  resulted  in  only 
one  advertiser  dropping  out  of  the  cur¬ 
rent  issue  of  the  Signal’s  own  shopper, 
and  that  advertiser  expects  to  return 
next  issue,  Mr.  Adams  said.  He  de¬ 
clared  that  the  Signal’s  shopper  appear¬ 
ing  simultaneously  with  the  first  issue 
of  the  Indei^ndent  carried  2,800  inches 
of  advertising,  and  that  this  is  the 
largest  shopper  edition  the  paper  ever 
published. 

HEARST  PAYS  INTEREST 

Representing  interest  on  the  com¬ 
pany’s  6%  per  cent  serial  bonds, 
Hearst  Publications,  Inc.,  will  distribute 
$457,500  May  1.  Two  other  Hearst 
enterprises,  the  Omaha  Bee-Neu’s  and 
the  Syracuse  Journal  and  American, 
will  distribute  $61,800. 


In  accepting  the  invitation,  Mayor 
Davis  issued  the  following  statement, 
which  was  printed  by  the  Press: 

“At  the  suggestion  of  the  Cleveland 
Press,  an  uncensored  column  is  being 
offered  to  me  in  this  newspaper  in  order 
that  I  may  present  the  administration’s 
side  of  the  news. 

“This  is  in  keeping  with  the  highest 
ideals  of  journalism  and  I  unhesi¬ 
tatingly  accept  the  Press’  offer,  without 
fear  of  trickery  or  deceit. 

“Of  course,  by  this  single  column, 
I  cannot  hope  to  combat  the  avalanche 
of  concocted  charges,  ridicule  and  dis¬ 
torted  news  being  directed  at  our  ad¬ 
ministration  of  the  city’s  affairs  by  the 
newspapers  of  this  city. 

“In  order  to  accomplish  that,  it  would 
be  necessary  for  me  to  hire  a  corps  of 
expert  reporters  and  a  staff  of  clever 
cartoonists — capable  of  burlesquing 
every  utterance  of  our  opponents  re¬ 
gardless  of  their  sincerity  or  intent. 

“Let  me  say  at  the  outset,  however, 
that  I  do  not  propose  to  use  my  col¬ 
umns  in  the  Cleveland  Press  for  that 
purpose.’’ 


S.  F.  REGULATES  HANDBILLS 

Dittribution  Restricted  in  New  Meas¬ 
ure  Signed  by  Mayor 

San  Francisco’s  new  ordinance  regu¬ 
lating  distribution  of  advertising  hsmd- 
bills,  sponsored  by  the  San  Francisco 
Apartment  House  Owners’  and  Man¬ 
agers’  Association,  was  signed  by  Mayor 
.\ngelo  J.  Rossi  on  April  11  and  will 
become  effective  in  30  days. 

Under  the  terms  of  the  measure 
householders  may  post  “No  Advertis¬ 
ing”  signs,  and  where  these  are  dis¬ 
played,  distribution  of  handbills,  dodg¬ 
ers,  circulars  and  other  advertising  mat¬ 
ter  is  prohibited  except  on  written  con¬ 
sent  of  the  occupant.  Distribution  on 
vacant  premises  also  is  prohibited,  or 
where  it  is  apparent  that  a  previous 
day's  accumulation  has  not  been  re¬ 
moved. 

The  ordinance  provides  for  permits, 
license  fees  and  fines  or  imprisonment 
for  violations. 


EAGLE’S  PETITION  FAVORED 


U.  S.  Would  Shift  Radio  Liceiuei 
From  Four  Stations  to  Daily 

(Special  to  Editor  &  Pdblisher) 

Washington,  D.  C.,  April  16— Ex-  i 
aminer  George  H.  Hill  this  week  rec¬ 
ommended  to  the  Federal  Communica¬ 
tions  Commission  that  Stations  WARD, 
WBBC,  WVFW  and  WLTH  of 
Brooklyn,  N.  Y.,  be  denied  license  r^ 
newals  and  that  their  facilities  be  placed 
at  the  disposal  of  the  Brooklyn  Ei^le 
Broadcasting  Company,  Inc.,  affiliate 
of  the  newspaper  by  whose  name  it  is 
called. 

Arde  Bulova,  millionaire  watch 
manufacturer,  was  conceded  to  have 
adequate  financial  means  to  carry  out 
his  desire  to  establish  a  station  em¬ 
ploying  those  facilities,  but  the  examiner 
pointed  out  Bulova  now  owns  control 
in  another  station,  and  he  suggestd 
that  the  available  wavelengths  be  dis¬ 
tributed  as  broadly  as  possible.  Hill 
also  pointed  to  the  Brooklyn  Eagle’s 
excellent  reputation  in  its  community 
over  almost  a  century  of  existence  and 
the  likelihood  that  it  is  keenly  aware 
of  the  needs  and  desires  of  the  listen¬ 
ing  public. 

L.  A.  McPherson  promoted 


Harry  Camp  Take*  Charge  of  Food 
Copy  On  Cleveland  Press 

Harry  Camp,  recently  on  the  staff  of 
Station  WHK,  and  prior  to  that  con¬ 
nected  with  the  Cleveland  News  has 
joined  the  national  advertising  depart¬ 
ment  of  the  Cleveland  Press. 

Mr.  Camp  will  be  in  charge  of  food 
advertising,  replacing  Leo  A.  McPher¬ 
son  who  has  been  promoted  to  assistant 
general  advertising  manager. 

Mr.  McPherson  has  been  in  charge 
of  food  advertising  for  the  Press  for 
nine  years.  Prior  to  that  he  was  with 
a  group  of  weekly  publications  in 
Greater  Qeveland. 


JOINS  BUFFALO  PRESS 

O.  L.  Hershiser,  formerly  manager  of 
the  Buffalo  Times  color  plant,  has 
joined  the  Greater  Buffalo  Press,  In^ 
of  Buffalo,  N.  Y,  Mr.  Hershiser  ^ 
act  as  manager  of  the  color  printing 
department,  in  charge  of  newspaper 
comic  supplements  and  magazine  sec¬ 
tions. 
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WISCONSIN  MEETING 
HONORS  BLEYER 


State  Press  Associations  Appoint 
Committee  to  Study  Problem  of 
Journalism  Curriculum  at 
University 

(Srecial  to  Editor  &  Publisher) 

Madison,  Wis.,  April  15— Over  300 
Wisconsin  newspapermen  attended  the 
^-state  news  men’s  banquet  April  12, 
to  commemorate  the  30th  anniversary 
of  the  founding  of  the  school  of  jour* 
n^sni  at  the  University  of  Wisconsin, 
and  to  pay  tribute  to  Prof.  Willard  G. 
Bleyer,  founder  and  present  dean  of 
the  school. 

Due  to  a  recent  illness  and  operation 
at  Baltimore  Dr.  Bleyer  was  unable 
to  be  present  at  the  banquet,  but  sent 
a  wire  asking  the  co-operation  of  the 
state  press  associations  in  forming  a 
committee  on  the  curriculum  of  the 
journalism  school. 

Speakers  included  Stephen  C.  Boljes, 
editor,  Janesville  Gazette;  Z.  S.  Rice, 
Sparta;  Fred  L.  Holmes,  Madison 
newspaiierman  and  attorney;  Mark  R. 
Byers,  editor  Two  Rivers  Reporter,  also 
honored  for  his  outstanding  work  as 
a  community  builder  by  Sigma  Delta 
Chi,  and  Prof.  Grant  M.  Hyde  of  the 
university  school  of  journalism.  The 
Sigma  Delta  Chi  award  was  also  given 
to  Louis  H.  Zimmerman,  editor,  Bur¬ 
lington  Standard-Democrat. 

The  banquet  was  one  of  a  series  on 
meetings  by  state  newspaper  groups, 
including  the  Wisconsin  Daily  League, 
Wisconsin  Press  Association,  faculty, 
students  and  alumni  of  the  school  of 
journalism. 

At  a  joint  meeting  of  the  two  press 
associations.  Gov.  Phil  LaFollette  and 
E.  C.  Fielder,  state  director  of  the 
FH.\,  were  the  two  principal  speakers. 
Gov.  LaFollette  asked  cooperation  of 
newspapers  in  advancing  Wisconsin  out 
of  the  depression,  and  thanked  them 
for  their  support  of  the  administra¬ 
tion. 

In  his  talk  before  the  group.  Fielder 
stressed  the  advertising  possibilities  of 
the  housing  administration  program. 

Frank  E.  Andrews,  editor.  Bloomer 
Advocate,  was  elected  president  of  the 
Wisconsin  Press  Association,  being 
promoted  from  first  vice-president,  to 
which  office  L.  R.  Kessler,  Dodgeville, 
was  named.  Other  officers  elected  are : 
A.  S.  Horn,  Cedarburg,  second  vice- 
president;  William  MacHale,  Chilton, 
third  vice-president ;  George  W.  Greene, 
Waupun,  secretary-treasurer,  and  Bruce 
R.  McCoy,  association  business  man¬ 
ager.  .All  officers  with  the  exception 
of  MacHale  were  association  officers. 

The  association,  at  its  closing  ses¬ 
sion  voted  to  incorporate  its  news  ser¬ 
vice  and  to  name  a  committee  of  five 
to  cooperate  in  planning  a  revised  cur¬ 
riculum  for  the  university  school  of 
journalism,  as  requested  by  Dean 
Bleyer. 

Included  in  the  high-lights  of  “Jour¬ 
nalism  Week-End”  April  11-13,  was 
the  awarding  of  honors  in  the  all-state 
weekly  newspaper  contest,  in  which  140 
weekly  papers  were  entered;  the  annual 
Gridiron  banquet,  at  which  Jonathan 
Eddy,  New  York,  executive  secretary 
of  the  American  Newspaper  Guild, 
spoke. 

At  a  round-table  discussion  with  25 
Wisconsin  newspaper  publishers,  the 
efforts  of  the  American  Newspaper 
Guild  to  create  for  reporters  a  pro¬ 
fessional  estate  with  economic  security 
were  outlined  by  Mr.  Eddy. 

Eddy  spoke  critically  of  expressions 
by  Editor  &  Publisher,  which  he  said 
have  attempted  to  establish  that  the 
guild’s  organization  of  reporters  will 
usurp  executive  authority  of  publishers, 
iud  make  reporters  complacent  about 
doing  an  efficient  job  of  news  report¬ 
ing-  He  called  attention  to  the  fact 
^t  Madison  was  the  only  city  in  the 
^ited  States  with  100  per  cent  mem¬ 
bership  among  reporters  of  its  two 
papers. 

“William  T.  Evjue  and  Col.  Aaron 
Brayton,  editors  of  the  Capital  Times 
and  the  kVisconsin  State  Journal  re¬ 


spectively,  have  been  far-sighted  In 
recognizing  the  guild  for  what  it  is,” 
he  said. 

First  prize  Sigma  Delta  Chi  awards, 
made  under  the  direction  of  Leslie 
Starch,  contest  committee  chairman, 
were  given  to  the  following  weeklies: 

Newspaper  promotion :  Monticello 
Messenger;  News  Coverage:  Ft.  At¬ 
kinson  Jefferson  County  Union;  Local 
Features :  Burlington  Standard- Dem¬ 
ocrat;  Editorial  Page  (Class  A)  Lady¬ 
smith  News  (Class  B)  Monticello  Mes¬ 
senger;  Front  page  (Class  A),  Wau¬ 
paca  County  Post  (Class  B)  Walworth 
Times;  Inside  Make-up;  Ladysmith 
News. 


WILL  HONOR  DR.  SHELDON 

Newspaper  men  of  Kansas  will  honor 
Dr.  Charles  M.  Sheldon,  world  famous 
clergyman  and  author,  at  a  testimonial 
dinner  May  3,  at  the  Hotel  Jayhawk  in 
Topeka,  Kan.  The  Topeka  Press  Club 
is  sponsoring  the  dinner.  Charles  F. 
Scott,  publisher  of  the  lola  (Kan.) 
Register,  will  be  the  principal  speaker. 
E.  B.  Chapman,  editorial  writer  for  the 
Topeka  State  Journal,  will  be  toast¬ 
master.  Harold  T.  Chase,  editor  of 
the  Daily  Capital  when  Dr.  Sheldon 
edited  it,  and  now,  will  also  be  on  the 
program. 


ILLINOIS  PRESS  MEETING 

Illinois  Press  Association  will  hold 
its  spring  meeting  at  the  Hotel  Belle¬ 
ville,  Belleville,  Ill.,  April  25  to  27. 
V.  Y.  Dallman,  editor,  Springfield  Il¬ 
linois  State  Register,  will  deliver  the 
main  address  at  the  banquet  Friday- 
evening.  April  26.  W.  A.  Jolley,  Rood- 
house  Record,  is  president. 


WOMEN  AD  APPEAL  GREAT 

Chicago  loop  department  stores  spent 
$3,384,884  to  advertise  merchandise  in 
local  newspapers  of  direct  appeal  to 
women  in  1934.  "This  amount  of  money 
brought  6,068,726  lines  of  advertising  in 
all  Chicago  newspapers. 


E.  B.  BROWN  TO  SAN  PEDRO 

Edwin  B.  Brown,  advertising  man¬ 
ager  of  the  Burbank  (Cal.)  Doily  Re¬ 
view,  resigned  April  13  to  become  ad¬ 
vertising  manager  of  the  San  Pedro 
News-Pilot.  Brown  was  eight  years 
with  the  Copley  organization,  the  Glen¬ 
dale  News-Press,  before  his  connec¬ 
tion  with  the  Burbank  Review.  He 
received  his  first  newspaper  training 
under  .A.  L.  Shuman  on  the  Fort  Worth 
Star-Telegram. 


HAS  NEW  ACCOUNT 

Guenther-Bradford  &  Company,  Chi¬ 
cago  agency,  is  now  placing  the  ac¬ 
count  of  Peterson  Ointment  Company, 
Buffalo,  N.  Y. 


E.  J.  MELTON  SELLS  STOCK 

(Special  to  Ebitor  &  Pvbusbu) 
Boonville,  Mo.,  April  15 — H.  R. 
Winsor.  publisher  of  the  Boonville 
Daily  News,  the  Boonville  Advertiser 
and  the  Cooper  County  Republican,  to¬ 
day  purchased  the  stock  in  the  news¬ 
papers  which  had  been  owned  by  E._  J. 
Melton.  Winsor  bought  the  controlling 
interest  in  the  three  papers  last  No¬ 
vember.  Melton,  who  has  been  serving 
as  news  editor  of  the  Daily  News,  has 
not  announced  his  future  plans.  He 
formerly  owned  the  Boonville  Daily 
Repttblican-Sun  here. 

DAILY  WINS  TAX  REFUND 

(Special  to  Editor  &  Publhhbr) 
Washington,  D.  C.,  April  15 — An 
abatement  of  $12,504  to  the  Memphis 
Commercial  Appeal,  Inc.,  Md  of  $12,- 
688  to  the  Southern  Publishers,  Inc., 
former  publisher  of  the  Commercial 
Appeal,  was  granted  by  the  Treasury 
Department  recently.  The  overassess¬ 
ments  were  for  the  fiscal  year  ended 
March  31,  1930.  Duplications  in  fed¬ 
eral  tax  levy  were  found. 

MARKS  40th  BIRTHDAY 

The  Netfoda  (la.)  Evening  Journal 
celebrated  its  40th  anniversary  April  5. 
In  honor  of  this  event,  O.  J.  and  G.  A. 
Benjamin,  publishers,  were  hosts  to 
members  of  the  force  and  their  wives 
at  a  dinner  held  in  the  Hotel  Story. 


“I  WOULD  LIKE  TO  LIVE  IN  HARTFORD!” 


We  are  constantly  hearing  this  desire  expressed  by  traveling  men  and  visitors  in 
general.  They  are  impressed  with  the  beauty  of  the  city,  with  its  progressiveness. 
There  are  plenty  of  reasons  for  this  *T  wish  I  could  live  in  Hartford”  feeling. 
Hartford  is  often  referred  to  as  a  little  metropolis,  representing  a  market  entirely 
independent  from  any  metropolitan  influence;  has  a  great  deal  to  offer  to  her  citizens, 
her  visitors  and  those  who  wish  to  advertise  to  the  market.  The  city  is  attractive 
from  every  angle.  Its  residential  sections  are  unusual  and  beautiful.  The  products 
of  industrial  plants  are  nationally  known  and  require  the  highest  type  of  skilled  help* 
Her  great  insurance  companies  provide  employment  for  many  thousands  the  year 
round  with  no  slack  periods.  Her  buying  power  is  graphically  shown  by  the  manner 
in  which  she  supports  the  opera  performances,  the  great  symphony  orchestras  tha 
are  heard  here  in  the  season,  the  Kellogg  Sunday  afternoon  concert  series  at  BushnelF 
Memorial,  the  lecture  series  conducted  by  the  Memorial — all  of  which  are  splendidly 
supported. 

Many  of  her  stores  are  away  out  in  front  of  those  in  cities  anywhere  near  the  same 
size.  Her  largest  department  store  is  now  one  of  the  best  equipped  in  the  east. 
Her  merchants  and  residents  are  advertising  minded  as  reflected  in  the  fact  that 
this  newspaper  in  1934  carried  the  second  greatest  volume  of  advertising  of  any 
newspaper  in  the  country,  published  six  days  a  week.  Her  retail  sales  are  over 
twice  the  national  average.  Her  buying  power  is  reflected  in  the  fact  that  new  car 
sales  in  1934  increased  32%.  Hartford  is  ideally  set  up  for  a  test  market  of  mer¬ 
chandising  and  advertising,  voted  recently  the  most  popular  one  in  the  United  States. 

A  city  of  a  quarter  of  a  million  in  a  trading  area  of  one-half  million  presents  a  rea 
live  market  for  any  manufacturer.  These  are  only  a  few  of  the  facts  to  indicate  to 
national  advertisers  the  wisdom  of  cultivating  this  market  to  the  fullest.  The 
Hartford  Times,  published  every  afternoon  except  Sunday,  is  able  to  offer  one  of 
the  most  compact  coverages  in  the  country  with  approximately  92%  coverage  of 
all  the  homes  in  Greater  Hartford  and  with  95%  of  its  entire  circulation  within 
19  miles  of  its  plant. 


THE  HARTFORD  TIMES 

HARTFORD,  CONN. 

J.  R  McKlNNEY  &  SON 

National  Representatives 


CHICAGO 


NEW  YORK 


SAN  FRANCISCO 
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•UR  OVN  VORLp 

*  or  Letters 


drome  variety  is  needed.  The  law  pro-  hire,”  has  joined  the  writing  staff  of 
vides  tor  a  way  in  which  to  decide  Columbia  Pictures.  .  .  .  Granville  Too- 
criminal  matters.  The  law  does  not  need  good,  copy  supervisor  for  _N.  \V.  Ayer 
the  help  of  the  newspapers  in  this  re-  in  Philadelphia,  is  working  day  and 
gard,  nor  of  a  hundred  million  persons  night  on  a  new  novel.  .  .  .  Max  Mil- 


whipped  out  of  their  boredom  into  mor 
bid  curiosity. 


ler’s  next  book  will  be  about  his  ex¬ 
periences  as  a  writer  in  Hollywood. 


_ I  “The  nation  does  need  the  attention  of  He  calls  it  “For  the  Sake  of  Shadows." 

„  .  .  .  .  ,  ,  .  its  citizens  to  be  directed  upon  matters  - 

Books  dissecting  taxation  genera  ly  press  for  its  -enterprise  ol  the  hippo-  which  it  is  their  business  to  attend  to.  to  PRINTER  ORDERED  REINSTATED 

have  a  small  apiieal  to  the  public  drome  variety.  His  article  apiiears  in  comprehend,  to  debate,  and  to  decide.  _ 

imagination.  But  here  is  one  that  the  April  issue  of  Xorthwestern  .\lumni  The  professional,  public  business  of  the  NRLB  Act.  in  Ohio  Weekliet’  Cm. 
might  strike  home:  Spenders  .'Ml,  News  under  the  title.  Modern  .Amer-  newsoaoer.  the  function  on  the  basis  of  r.-l.  p.» 


by  Ernest  Greenwood,  published  by  D.  ica’s  Journalistic  Delirium.”  He  re-  which  it  receives  its  guarantee  of  free- 
-Appleton-Century  Company  ($2).  fers  to  the  Hauptmann  trial  as  “1935’s  and  its  postal  and  other  privileges. 


-Appleton-Century  Company  ($2).  fers  to  the  Haupi 

In  a  sense  it  is  a  rabble-rousing  newspaper  circus, 
book.  It  tells  you  that  if  it  weren’t  ^jj.  i^iartin  pi 
for  taxation  your  food  would  be  30  “patch-work”  rev 
per  cent  cheaper.  It  tells  you  how  nress’  nart  in  sr 


Mr.  Martin  presents  an  interesting  larger  public  business,  and  the  interpre 
“patch-work”  review  of  the  working  tations  of  qualified  editorial  thinkers. 


The  professional,  public  business  of  the  nRLB  Act.  in  Ohio  Weeklies’  Cut 
newspaper,  the  function  on  the  basis  of  Back  Pay  Stipulated 

which  it  receives  its  guarantee  of  free-  jhe  Wolf  Publishing  Company,  Nor- 
dom  and  its  postal  and  other  privileges,  vv-pod,  O.,  publisher  of  the  Norwood 
is  to  present  the  facts  relating  to  this  Enterprise  and  the  Suburban  Neva 
larger  public  business,  and  the  interpre-  both  weeklies,  was  ordered  April  15  to 


press’  part  in  supplying  thousands  of 


rger  puuiic  uusincss,  anu  me  iiucrprc-  both  weeklies,  was  ordered  April  15  to 
lions  of  qualified  editorial  thinkers.  reinstate  Harry  C.  Linney,  discharged 
“When_  Editor  &  Publisher  for-  union  printer  and  give  him  back  pay 


much  of  your  electric  light  bill  go«  words  daily  on  what  took  place.  He  wards  this  plain  journalistic  function,  since  Aug.  6.  The  order  came  from 

’  government,  refers  to  Editor  &  Publisher’s  sym-  and  when  newspapers  adopt  it  against  the  National  Labor  Relations  Board 

and  how  much  less  you  might  have  posium  of  editorial  opinion  as  to  the  temptations  of  circus  stunts,  that  at  Washington,  which  held  that  the 

bought  that  suit  for  if  the  government  whether  or  not  the  trial  had  been  hippo-  will  indeed  be  a  great  journalistic  feat."  Wolf  Publishing  Company  had  violated 

hadnt  had  so  big  a  hand  in  making  dromed,  or  if  the  case  warranted  the  -G.B.  Section  7-A  of  NR.A  by  failing  to 


the  price.  And  so  on  down  the  line.  display  given.  Quoting  from  Editor  & 
In  another  sense,  it  is  a  crusading  Publisher,  he  takes  issue  with  the 
cwk.  It  hopes  to  rouse  the  indigna-  comment  that  “newspaper  exploitation” 
tion  of  the  conscientious  taxpayer  to  charges  never  fail  to  come  “as  an  after¬ 
use  his  vote  to  hajt  extravagance  and  niath  of  a  great  journalistic  feat.”  Prof. 


— '-'•n.  Section  7-A  of  iNK.A  Dy  lailing  to 

*  *  *  bargain  collectively  with  its  emptoyes 

PHIL  STONG  was  in  New  York  for  and  discharging  Linney  t^cause  of  hii 
a  few  days  last  week  to  introduce  union  affiliation.  Complaint  in  ^e  Lm- 
Will  Irwin  to  the  Authors  Club.  He  ney  case  was  made  by  Cincinnati  Typo- 
reports  that  he  is  having  his  farm  graphical  Union  No.  3. 


-..-..4-  ....ui:..  u-u  »  .v...  rcuoris  iiiai  nc  is  iiaviiiK  nis  larin  graunicai  uiiiuii  o. 

^  ^  ^  ^  ^  Martin s  reaction  to  this  comment  is:  landscap^.  .  .  .  Evelyn  Seeley,  for-  The  National  Labor  Relations  Board 

\i  r  ^  ■ .  ,  “No  doubt  that  the  reporting  of  the  mer  New  York  World-Telegram  feat-  warned  the  Wolf  Company  that  unltR 

Mr.  Grrenwood  IS  concerned  about  Hauptmann  case  is  a  great  technical  ure  writer,  has  an  article  in  this  week’s  it  gave  notice  within  seven  days  of 

the  appalling  number  of  indirect  taxes  fe^^  q{  journalism.  But  in  our  com-  Literary  Digest  on  geography,  youth  its  intention  to  comply  with  the  ded- 

that  are  warp  and  woof  of  every  prtwuct  plicated,  maladjusted,  critically  situated  and  idealism  in  the  colleges.  .  .  .  Lionel  sion,  the  matter  would  be  referred  to 

we  bujL  For  instance,  m  tracing  them,  world,  something  more  than  extreme  Houser,  another  former  World-Tele-  the  NR.A’s  compliance  division  it 

he  finds  trat  at  >ept  25  per  cent  journalistic  enterprise  of  the  hippo-  gram  writer  and  author  of  “Lake  of  Cleveland. 

of  the  $1,400  which  John  Public  paid  ^ _ _ _ 

for  his  car,  or  $350,  finds  its  way  to  — p 

city,  county,  state  and  federal  treasu-  pg  M  e*  I 

uries.”  When  John  Public  pays  an  M  m  m  I 

electric  light  bill  of  about  $3  a  month,  W  WrWrm  m  I 

he  receives  only  $2.58  worth  of  cur-  H  W  W  m  ■  I  fl 

rent,  the  author  says.  When  he  buys  i-  1  llij  m  MmWWgm/w  m  M  M  i  J  H  n  ~  '  i 

a  suit  of  clothes  for  $45,  at  least  $15  M  IH  w\  "  "  #vfr  NWW  I 

of  this  price  represents  taxes,  accord-  R  »  w  ^  ■ 

ing  to  the  author.  P—  " 

From,  there  on  he  takes  off  to  show 

extravagance  and  waste  in  the  spend-  f  |  >HE  books  advertised  below  (or  ANY  other  book,  new  or  old)  are  available 

generally 'could '^«"%duced^  iFpe/crat  X  to  EDITOR  &  PUBLISHER  readers,  by  return  mail,  at  list  price,  or 

He*'talL  ^o/'“fii«nciiig  the ^greM^c^  direct  from  publishers  at  bargain  prices, 

petitor,”  which  is  the  United  States  The  EDITOR  &  PUBLISHER  Book  Mart  specializes  in  journalistic,  advertising,  technical  and 

Gover^ent ;  he  tells  of  the  “sacred  circulation  premium  books  (discounts  on  quantities),  offering  bargains  when  obtainable, 

cow,”  which  is  the  United  States  Post  When  ordering  books  of  unknown  price,  please  send  $5.00  and  we  will  return  the  proper  change.  Remit  the 

Office,  and  in  general  raises  merry  hell  stated  amount  by  check,  P.  O.  money  order  or  postage  stamps. 

with  our  governmental  institutions.  Quoted  prices  include  cost  of  wrapping  and  mailing.  Address:  Book  Mart,  EDI'TOR  &  PUBLISHER 

There  may  be  some  who  may  ques-  1700  Times  Building,  New  York.  Add  10%  Canadian  orders, 

tion  the  accuracy  of  Mr.  Greenwood’s  _ .  . 

findings.  But  it  stands  that  he  has  Joumalisiii  Special  Advciiture 

written  a  popular  book  about  an  eso-  TImberllne,  by  Gene  Fowler.  Btory  baaed  Brewer  Dletlonary  of  Phrase  and  ?****,  Wavls  at  Larice,  by  Robert  H 

teric  subiect,  and  that  he  has  presented  on  Denver  Poet  legends.  Cloth.  .  Fable  (frequently  referred  to  as  the  i  . . Cm 

dramatically  facts  and  figures  generally  "riencS  ftanc^”  Crussdw  priwloneredli^at  KLM^IlSVmor?^  Covel1hg^lk»hlnVton,*J"  I^Kjaanr  ’ 

considered  beyond  the  reach  of  John  Sou.  Adven.ure*  m.erv.ew.nx,  i.  f.§’S 

Publics  comprehension.  Some  news-  iSfilrfT;  a*  an  egg.-^  a  gift-book  not  to  be  over-  S”??®".:.  vw  ,  .  ..  v 

,  out;  brilliant  etory  ol  the  workings  of  looked  •  Cover  the  Waterfront,  Max  Miller. 

papers  could  use  the  book  as  a  serial  big  time  JoumalUm.  The  hit  of  the  day^  iooacu.  ^ 

to  promote  their  own  campaigns. —  '  w ',i k'  VV*?’??  with  My  own  Eye*.  Frederick  Pa^^ 

T  ,ir  Tj  r  o  Modern  News  Reporting,  by  Carl  N.  ward  Howes.  The  official  Whoa  Who  ga.s* 

J-  VV .  r,  Warren . $Z.M  among  tbe  young  men  of  the  nation.  Mawwv  Vlgwgwlwc 


The  books  advertised  below  (or  .\NY  other  book,  new  or  old)  are  available 
to  EDITOR  &  PUBLISHER  readers,  by  return  mail,  at  list  price,  or 
less  when  we  are  able  to  buy  direct  from  publishers  at  bargain  prices. 

The  EDITOR  &  PUBLISHER  Book  Mart  specializes  in  journalistic,  advertising,  technical  and 
circulation  premium  books  (discounts  on  quantities),  offering  bargains  when  obtainable. 

When  ordering  books  of  unknown  price,  please  send  $5.00  and  we  will  return  the  proper  change.  Remit  the 
stated  amount  by  check,  P.  O.  money  order  or  postage  stamps. 

Quoted  prices  include  cost  of  wrapping  and  mailing.  .Address:  Book  Mart,  EDI'TOR  &  PUBLISHER 
1700  Times  Building,  New  York.  Add  10%  Canadian  orders. 


Donald  BARR  CHIDSEY,  for¬ 
mer  newspaperman,  who  writes 
for  the  pulp  magazines  in  order  to 
make  enough  money  to  carry  on  re¬ 
search  in  historical  subjects,  has  turned 
out  an  eminently  readable  biography  of 
Roscoe  Conkling,  under  the  title  “The 
Gentleman  of  New  York.”  It  is  pub¬ 
lished  by  the  Yale  University  Press 
($3.75). 

It  is  a  story  of  an  eccentric,  a  po¬ 
litical  boss  who  considered  himself 
above  the  common  horde.  His  fights 
in  the  Reconstruction  days  following 
the  Civil  War  are  told  amply  and  with 
color.  It  was  the  day  of  oratorical 
splendor,  and  some  of  the  gems  of  ora¬ 
tory  of  that  period  have  been  resur¬ 
rected  in  telling  the  stor>’.  Mr.  Conk- 
ing’s  feud  with  Janies  G.  Blaine  is  a 
dramatic  feature  of  the  book. 

Mr.  Conkling  is  pictured  as  a  man 
who  had  hundreds  of  babies  named 
after  him  and  never  kissed  one  of  them, 
a  political  boss  who  never  made  a  cent 
at  his  business,  and  a  Senator  who  was 
feared  by  the  opposition.  “The  Gentle¬ 
man  from  New  York”  is  a  book  well 
worth  reading. 

*  *  * 

APPARENTLY  overlooking  the  pub- 
lie’s  avid  interest  in  the  Haupt¬ 
mann  trial.  Prof.  Lawrence  Martin  of 
Medill  School  of  Journalism,  North¬ 
western  University,  has  written  a  color¬ 
ful  article  dealing  with  newspaper  cov¬ 
erage  of  that  epic  court  drama  at  Flem- 
ington,  N.  J.,  although  he  scolds  the 


Journalism 

Tlmberllne,  by  Gene  Fowler.  Story  baaed 
on  Denver  Poet  legenda.  Cloth.  . .  .f9.M 
My  Own  Story,  by  Fremont  Older.  Ex¬ 
periences  of  San  Francisco  Crusader. 

Cloth . tZ.M 

City  Editor,  by  Stanley  Walker.  Just 
out;  brilliant  story  of  the  workings  of 
big  time  Journalism.  Tbe  bit  of  tbe  day. 

Cloth . ts.d* 

Modern  News  Reporting,  by  Carl  X. 

Warren . Et.M 

Behind  the  Front  Page,  by  Wilbur 
Forrest.  New.  Reviewed  as  season's  best 
story  ot  reportorlal  romance.  Cloth . .  tZ.M 
Newspaper  Make-up  and  Headlines, 
by  Norman  J.  Radder.  The  principles 
and  practice  of  newspaper  copy  heacllng 
and  make-up . $3.M 

Just  Out 

“The  Reporter  and  the  News,”  a 

practical  exposition  of  news  gathering 
methods,  written  by  two  newspaper¬ 
men.  Philip  Porter.  City  Editor,  Cleve¬ 
land  Plain  Dealer,  and  Norval  Nell 
Luxon,  Asst.  Prof,  of  Joumsllsm.  Ohio 
State  University.  Excellent  text-book  for 
a  beginner.  Octavo.  560  pages . f2.75 


Special 


Brewer  DIrtlonary  of  Phrase  and 
Fable  (frequently  referred  to  as  the 
Editor's  Handbook)  standard  at  tbe  $7.50 
price,  offered  here  at  $3.50.  Half-morocco. 
1.440  pages,  over  14.000  references.  Frank 
H.  Vlzetelly,  Lltt.  D.,  says:  "Full  of  meat 
as  an  egg.  A  gift-book  not  to  be  over¬ 


ward  Howes.  The  official  Who's  Who 
among  tbe  young  men  of  tbe  nation. 
Regular  price.  $12.50.  Special  price  to 
newspapers  and  libraries . $t,M 


Law  of  the  Press 

Newspaper  Law,  by  W.  W.  Loomis. 
Cloth . $2.M 

The  Law  of  Newspapers,  by  Arthur  A 
Crosman.  Complete  exposition  of  libel, 
slander,  contempt.  Cloth . $3,M 

Circulation 

Newspaper  District  Management,  by 

Lloyd  Smith.  A  textbook  for  men  In 
charge  of  newspaper  carrier  salesmen.  III. 
Cloth . $$.M 

Tbe  Paper  Route,  by  Uoyd  Smith  .  $1.M 


Advertising 


william  A. 'Thomson.  New.  Expert  anal¬ 
ysis  ot  marketing  through  newspaper 
advertising.  Cloth . 

ZZZZ  Retailing  Ideas,  complied  by  Eman¬ 
uel  Lyons.  Successful  methods  used  In 
nearly  every  retailing  activity.  Can  be 
used  In  tbe  advertising  promotion  depart¬ 
ment  as  well  as  by  local  space  salesmen 
and  users  ot  space.  Cloth . fS.M 

History  and  Development  of  Adver¬ 
tising,  by  Frank  Presbrey.  Handsome 
volume.  600  pages.  Cloth . $7.50 

Making  Advertisements,  by  R.  S. 

Durstlne.  Able  exposition  of  general 
advertising  technique.  Cloth . $3.00 

Advertising,  Elements  and  Principles,  by 
George  H.  Weldon.  Published  in  1925  but 
the  text  matter  Ls  still  excellent  for 
glnnera  In  advertising.  Specially  priced 
at . $1.80 

Advertising,  Its  Economics,  Phlloanphy 
and  Technique,  by  Herbert  W.  Hess. .  $3.00 

Creative  Salesmanship,  by  Hess.  .$3.M 
Practical  Advertising,  by  King _ $2.50 


Adventure 

Bob  Davis  at  Large,  by  Robert  H. 

Davis  (new)  . . $2.M 

Jake  LIngle,  John  Boettinger . t2.M 

Covering  Washington,  J  F.  Essary 

Adventures  In  Interviewing,  I.  F.  Mar- 

I  CovCT  the  Waterfront,  Max  Sillier. 

$2.00 

With  My  Own  Eyes,  Frederick  Palmer. 

$3.M 

New  Books 

How  to  Package  for  Profit,  by  C.  B. 
Larrabee.  Here's  a  new  complete  book 
that  telLs  how  to  make  the  package  sell. 
Indispensable  to  manufacturers  and  ad¬ 
vertising  men.  Ill . $3.M 

How  to  Run  Better  Sales  Contests,  by 
M.  Zenn  Kaufman.  Pep  up  your  sales¬ 
men.  Use  the  selling  contests  outlined  In 

this  book.  Ill . $3.60 

Straight  Thinking,  by  William  J.  Reilly. 
Illustrated  by  typical  marketing  problems 
of  companies  which  the  author  has  helped 

to  solve  for  them . $1.7$ 

Newspaper  Desk  Work,  by  R.  M. 

Neal .  $3.00 

Some  Newspapers  and  Newspapermen, 

by  O.  G.  Vlllard . $3.00 

Prartiral  Eierrlses  In  Newswriting  and 

Editing,  by  D.  W.  Miller . $2.24 

The  Advance  In  Science,  by  Watson 

Davis . $3.50 

The  Seven  Keys  to  Retail  Profits,  by 
Clyde  O.  Bedell . $3.50 


Fiction 


Success,  S.  H.  Adams . $2.50 

Buchanan  of  tbe  Press,  Silas  Bent  $2.50 
Galleger  and  Other  Stories,  R.  H. 

Davis  . $1.75 

Not  for  Publication,  C.  H.  Hough.  $2.t0 

Deadlines,  Justin  Smith . $2.00 

Young  Phillips,  Reporter.  H.  J. 

Smith . $1.75 

Splendor,  B.  A.  Williams . $2.$5 


SPECIAL  BARGAIN  OFFER 

Thousands  of  questions  are  answered  In  “The  Law  on  Adrertlslng,”  a  500-page  book  by  dowry 
Chapman,  of  the  New  York  bar,  with  Introduction  endorsement  by  Ernest  Elmo  Calkins.  The 
book  bears  the  date  1929  and  waa  made  to  sell  at  $7.50.  Through  special  arrangement,  The  Book 
Mart  oflers  a  limited  number  while  they  last  at  $2.95.  Add  25c.  to  cover  postage. 

“Business  the  CIvilIxer,”  by  Ernest  Elmo  Calkins.  "It  Is  unneoeasary  to  write  any  more  books 
about  advertising.  He  baa  said  It  all." — Ray  8.  Durstlne  In  N.  Y,  Herald  Tribune.  Illustrated. 
SPECIAL  AT . $1.2$ 


WORKING  NEWSPAPERMAN’S  SHELF. — Recommeuded:  History;  Main  Currenta,  by  W.  G.  Bleyer,  $$.$$.  Editorial 
Tecbnlque;  Newspaper  Reporting  of  Public  ABhlrs,  by  Bush,  $3.$$.  Newspaper  Writing  and  Editing,  by  Bleyer.  $2.35. 
Rights  and  Privileges  of  the  Press,  by  Slebert.  $3.$$.  Tbe  Working  Press,  ^  Sorrells.  $3.M.  The  Law  of  the  Newspapers, 
by  Arthur  A  Croaman,  $3.5$.  Newspaper  Reference  Methods,  by  Desmond,  $2.5$.  News  Photimaphy,  by  Price,  $2.M.  For 
Inspiration:  Behind  the  Front  Page,  Forrest,  $2.5$.  Reference:  March’s  Thesaurus  Dictionary,  $$.$$. 

Address:  Book  Mart,  EDITOR  &  PUBLISHER,  1700  Times  Building,  New  York,  N.  Y. 
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Ioirectory  of  convention 
I  events  and  exhibits 

'  (Continued  from  page  17)  ' 

SERVICE.  INC.  ' 

'  Suite  /  'R  ^  Rooms  701-03  ' 

Krri  S.  Ferguson  Fred  H.  Kury  ; 

Herbert  \V.  Walker  Phil  Bessey 
Peter  Edson  Clyde  F.  Rex 

Ernest  Lynn 

vEW  YORK  HERALU-TRIBL'NE  SYN- 
^  DICATE 
Hoont  8-\N 

Harry  Slaton  Philip  L.  Dietz 

Harry  Cook 

\E\V  YORK  HERALD-TRIBUXE  NEWS 
SERVICE  _ 

Hooni  8-\\ 

R.  E.  Moyer  W.  F.  Smith 

Ks  &  NELSON,  INC. 

E.  T.  Niles  L.  D.  Wright 

L.  C.  Doran 

VORTH  AMERICAN  NEWSPAPER  AL- 
•  LIANCE 

John  N.  Wheeler  Henry  Snevily 

POLYCRAPHIC  COMPANY  OF  AMERICA 
Ro^rt  M.  Werblow  George  B.  Williams 

lOBERTS-RANDALL  CORPORATION 
Room  736 

J.  W.  J-  McGuire  Hugh  N.  Fleming,  Jr. 
George  Byrnes 

WALTER  SCOTT  &  COMPANY 
Rooms  674-76 

David  J.  Scott  Donald  Brown 

Walter  C.  Scott  Edward  L.  Johnson 
Carl  E.  Drange  Paul  I.  Evans 

DeWitt  W.  Smyth  Charles  F.  White 
Albert  Vogel 

k:iexce  service 

Astor  Gallery 

Hallie  Jenkins  Austin  Winant 

Robert  D.  Potter 

SPRCCE  FALLS  POWER  &  PAPER  CO.. 
LTD. 

R.  M.  Watt  W.  F.  McMahon 

TELETYPESETTER  CORPORATION 
Room  968-70 

J.  0.  Carr  D.  Ralph  Day 

ITilTED  AMERICAN  METAL  COR¬ 

PORATION 
Room  930 

P.  J.  Kiernan  B.  Berkowitz 

C.  L.  Bethge  fl.  A.  Starke 

A.  A.  Hory  T.  B.  Finlay 


W.  VA.  OFFICERS  RE-ELECTED 

All  officers  of  the  West  Virginia 
Publishers  Association  were  re-elected 
and  James  W.  Weir,  of  the  Randolph 
Enterprise  at  Elkins,  was  named  delegate 
to  the  National  Editorial  Association’s 
convention  in  New  Orleans  ne.xt  month, 
at  an  annual  meeting  in  Parkersburg, 
April  11.  The  association  voted  to  in¬ 
vite  the  NEA  to  hold  its  1937  or  1938 
convention  in  White  Sulphur  Springs. 
Officers  of  the  association  are:  W.  Guy 
Tetrick,  general  manager,  Clarksburg 
Publishing  Company,  president;  Col.  J. 
H.  Long,  publisher,  Huntington  Adver¬ 
tiser,  vice-president  and  treasurer;  H. 


P.  Dean,  editor,  IWayne  County  News, 
second  vice-president,  and  James  W. 
Weir,  secretary. 


G.  W.  BOYD  NAMED  PRESIDENT 

DeLisser,  Boyd  &  Terhune,  Inc.,  New 
York,  publishers  representatives,  have 
announced  election  of  Grover  W.  Boyd 
as  president  and  general  manager,  and 
Palmer  Terhune  as  vice-president  and 
western  manager.  Peter  J.  Sullivan  has 
been  named  manager  of  the  Pittsburgh 
office  and  William  Gallagher  and  Wil¬ 
liam  Matthews  have  been  added  to  the 
New  York  office. 


REACHED  AYER  SEMIFINALS 

The  Culver  City  (Cal.)  Evening  Star 
Neivs  and  the  Santa  Barbara  (Cal.) 
Morning  Press  should  have  been  listed 
among  the  newspapers  that  reached  the 
semifinals  in  the  Fifth  Exhibition  of 
Newspaper  Typography,  it  was  ex¬ 
plained  this  week  by  N.  W.  Ayer  & 
Son,  Inc.,  Philadelphia,  the  sponsor  of 
the  exhibition.  An  error  in  copying 
the  list  had  compressed  these  two  names 
into  Cuh'er  City  Morning  Press,  a 
meaningless  name.  The  papers  were 
entered  in  the  class  of  less  than  10,000 
circulation. 


I’KITED  FEATI  RE 
Room  2207-09 
Monte  Bourjaily 
CeorRC  A.  Carlin 
Maximilian  Elser, 
^Jr- 

Colin  Miller 
Frank  B.  Knai.-p 
Walter  Persson 
Frank  Brady 


EXITED  PRESS  ASSOCIATIONS 
Rooms  812-14-16 


SYNDICATE 

T.  O.  Davidson 
Albert  M  oody 
William  M.  Laas 
LeRoy  Keller 
Jack  Bisco 
Walter  Randall 
Smith  Binning 


Hugh  Baillie 
Robert  J.  Bender 
James  H.  Fiiray 
Gem  J.  Randau 
Earl  J.  Johnson 


L.  B.  Mickel 
Thomas  W.  Gerber 
Carl  B.  Molander 
Xliles  W.  Vaughn 
Kenneth  D.  Gilmore 


Edwin  M  Williams 

EXIVERSAL  SERVICE 
Room  678 

George  T.  Har-  Paul  H.  Karnes 

greaves  William  Stewart,  Jr. 

Walter  E.  Moss  Thomas  A.  Pledge 

William  B.  Goode 

S.  I.  Neiman 

VELCAN  PROOFING  COMPANY 
J.  C.  Dunn  G.  C.  Chalmers 

C.  F.  Finck 

WOOD  NEWSPAPER  MACHINERY  COR¬ 
PORATION 
Room  857 

Henry  A.  Wise  Oscar  C.  Roesen 

Wood  I.  Tornberg 

John  A.  Isbell  Edward  Rehm 

WOOD  FLONG  CORPOR.ATION 
Room  830 

R.  J.  Finzer  Jackson  Townsend 

C.  A.  Puget  Nelson  Maynard 

J.  R.  Carleton 

WORLD  COLOR  PRINTING  COMPANY 
Roswell  Messing  Robert  S.  Gr.-ible 

CLIFFORD  YEWDALL 
Rooms  779-781 

Clifford  Yewdall 

ZAIX  FEATURES  SYNDICATE,  INC. 
Space  5,  Astor  Gallery 
George  K.  Zain  Rebyl  Silver 

Jack  R.  Hornaoy  Fred  J.  Runde 

Glen  E.  Mahar 


so  SIGN  FOR  CRUISE 

More  than  50  publishers  of  Virginia 
papers  alrpdy  have  made  reservations 
■ot  the  midsummer  cruise  of  the  Vir- 
Press  Association,  leaving  Norfolk 
July  17  for  New  York  City,  and  re- 
turning  to  Norfolk  July  21.  The  Vir- 
Pnia  Division  of  the  Associated  Press 
wjl  accompany  the  association  and  will 
its  meeting  in  the  .\.P.  general 
**a(lquarters.  New  York. 


SEND  AT  ONCE 
FOR  A  FREE 
TRIAL  SUPPLY 


There's  no  percentage  in  our  listing  on  paper  all  the  supe¬ 
rior  qualities  of  FLEX  DRY  MATS.  There  are  no  ne-w  adjectives 
to  describe  these  mats,  and  you've  seen  and  heard  all  the 
old  ones  many  times  ...  If  vre  did,  you'd  be  apt  to  think: 
"Well,  here's  another  mat  on  the  market . . .  etc.,  etc." 
When  you  come  right  doTvn  to  analyze  the  situation, 
-wouldn't  it  be  foolhardy  for  an  organization  to  spend  good 
money  producing  another  mat  if  it  weren't  something  dif¬ 
ferent  .  .  .  something  better  than  the  ordinary  mot  that  is 
now  being  used? 

The  proof  of  the  pudding  is  in  the  eating,  of  course.  There's 
only  one  way  for  you  to  be  convinced  that  FLEX  DRY  MATS 
produce  good  clean,  sharp,  clear  t-ype  . . .  real  black  solids 
. . .  and  detailed  halftones.  That's  by  trying  them. 

Why  not  send  at  once  ior  a  liberal  supply  ior  a  thorough  test?  There  is 
no  obligation  whatsoever  on  your  port.  Please  specify  the  kind  of  equip¬ 
ment  you  use.  How  many  casts  you  require  from  each  mol.  What  thickness 
you  prefer.  What  shrinkage  you  must  allow  for.  When  you're  through 
testing,  we  feel  confident  you'll  be  using  the  superlatives,  not  we. 

FLEXTOEAL  DRY  MAT  COMPANY,  21  WEST  ST.,  NEW  YORK.  N.  Y. 
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FREDERICK  W.  STRANG 


Agency  Partaer  and  Former  News¬ 
paperman  Die*  in  Seattle 

Frederick  W.  Strang,  of  the  Strang 
&  Prosser  Advertising  Agency,  Seattle, 
veteran  newspaperman  and  civic  leader, 
died  in  Seattle,  April  8,  after  a  year’s 
illness. 

He  had  been  a  resident  of  Seattle 
for  35  years,  and  since  1912  had  been 
associated  with  William  T.  Prosser  in 
the  Strang  and  Prosser  Advertising 
Agency.  He  was  a  former  advertising 
manager  of  the  Seattle  Post-Intelli¬ 
gencer  and  of  the  Seattle  Star. 

Mr.  Strang,  born  at  Summerside, 
Prince  Edward  Island,  was  educated  in 
New  Brunswick. 

Coming  to  the  United  States  in  1884, 
he  engaged  in  newspaper  work  in  Min¬ 
neapolis.  In  1889  he  entered  the  ad¬ 
vertising  department  of  the  Minneapo¬ 
lis  Tribune,  where  he  remained  until 
1894.  He  then  moved  to  Spokane, 
where  he  was  advertising  manager  of 
the  Spokane  Chronicle  until  1900,  when 
he  went  to  Seattle  as  manager  of  the 
Post-Intelligencer’s  advertising  depart¬ 
ment,  filling  that  position  until  1911. 
After  being  associated  with  the  Seattle 
Star  in  a  like  capacity,  he  and  Prosser, 
a  former  city  editor  of  the  Post-Intelli¬ 
gencer  and  Seattle  Times,  organized 
their  present  advertising  agency. 

Mr.  Strang  was  active  during  the 
W'orld  War  in  organizing,  directing  and 
publicizing  Red  Cross,  Liberty  Loan 
and  war  stamp  campaigns. 


BURR  E.  STEVENS 


Publisher  of  Middletown  (Conn.) 

Press  Dies  at  60 

.After  several  weeks’  illness.  Burr  E. 
Stevens,  60,  who  began  his  newspaper 
career  as  printer’s  devil  with  the 
Bridgeport  (Conn.)  Post  and  ended  it 
as  publisher  of  the  Middletown  (Conn.) 
Press,  died  April  15. 

With  Elmer  S.  Hubbell,  he  pur¬ 
chased  the  Middletown  paper  in  1919, 
when  it  was  called  the  Penny  Press. 
One  of  his  survivors,  a  son,  is  Publisher 
Edward  B.  Stevens  of  the  East  Hart¬ 
ford  Gazette.  Six  brothers  are  Daniel 
L.,  connected  with  the  Press;  Howard 
W.,  proprietor  of  the  Stevens  Press, 
commercial  printing,  Bridgeport,  and 
Charles  F.,  William  J.,  Frank  S.  and 
Henry  Mervyn  Stevens,  all  connected 
with  the  Danbury  (Conn.)  News- 
Times. 


O^btiuary 

WILLIAM  G.  DAVID,  78,  editor 
of  several  newspapers  prior  to 
his  retirement,  died  last  week  in  his 
home  in  Lyons,  N.  Y.  He  had  pub¬ 
lished  the  Oneida  (N.  Y.)  Dispatch, 
the  Ontario  County  Journal,  Canan¬ 
daigua  N.  Y.,  and  the  Lyons  (N.  Y.) 
Republican,  also  serving  for  many  years 
as  treasurer  of  the  Rochester  Herald. 
His  widow  and  two  brothers  survive. 

Raymond  P.  Shanahan,  42,  better 
known  as  “Ray”  in  Boston  newspaper 
circles,  died  suddenly  in  a  Boston  hos¬ 
pital  .\pril  12  from  pneumonia.  For 
the  past  five  months  Shanahan  had 
edited  The  Yankee  Package  Store,  a 
trade  journal,  and  previously  had  illus¬ 
trated  for  the  Boston  Herald-Traveler, 
Boston  Americn,  New  York  Times  and 
the  New  York  Evening  Post.  At  one 
time  he  handled  publicity  for  the  Madi- 

I^VTERNATIO^AL 

SERVICE 

Sydney  R.  Oarke 

Praaidsnt 

76,  Rue  dee  PetiU-Champa 
Paris,  France 

Telephone:  Opera  66-27 
Cable  Addreeai  Ricantalir,  Paris 

Trmval  Experts 

Nav  ifork  RepraasBtatir*: 

WIImb  L.  StraoB  A  Soa 
66S  Madaoa  Armua  Now  York.  N.  T. 
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son  Square  Garden.  His  wife  and  three 
sons  survive. 

Spencer  Smith,  89,  former  news¬ 
paperman  and  editor  and  publisher  of 
the  Council  Bluffs  (la.)  Nonpareil 
from  1870  to  about  1888,  died  .April 
in  that  city. 

H.  V.  Butcher  editor,  Coldvuater 
(Kan.)  Western  Star,  died  at  his  home 
there,  April  13.  He  had  edited  the 
paper  37  years.  Although  he  lost  his 
sight  several  years  ago,  he  remained 
active  in  the  office,  writing  much  of 
the  copy  for  his  newspaper. 

.Abraham  H.  Fromenson,  60,  who 
introduced  English  language  pages  in 
the  Yiddish  press  in  the  United  States, 
died  in  New  York  City  April  12.  He 
edited  the  English  department  of  the 
Jeufish  Daily  News  from  1899  until 
1907,  later  servii^  on  the  New  York 
(Tity  News  Association,  the  New  York 
Evening  World  and  the  Jewish  Tri¬ 
bune  Magazine,  the  latter  as  managing 
editor. 

Harry  H.  Romer,  64  one-time  chief 
foreign  news  editor  of  the  Associated 
Press  before  taking  charge  of  the  Ber¬ 
lin  Bureau  and  serving  on  the  London 
staff,  died  April  13  in  London.  He 
had  also  served  the  domestic  service. 

Wally  Coons,  editor  of  the  Craw- 
fordsville  (Ind.)  Journal  and  Review, 
died  April  13,  after  30  years  in  Craw- 
fordsville  newspaper  work. 

-Addison  L.  Petty,  o5.  former  Pitts¬ 
burgh  newspaperman,  died  in  the  Co¬ 
lumbia  Hospital,  that  city,  April  12, 
after  an  operation.  He  served  in  the 
editorial  departments  of  the  old  Pitts- 
bugh  Gazette  Times  Dispatch  and 
Leader.  With  his  brother,  J.  D.  Petty, 
he  established  the  McKeesport  (Pa.) 
Morning  Herald.  In  1900  he  purchased 
the  Br^dock  Evening  Herald,  which 
was  merged  with  the  Braddock  News- 
Herald  in  1906.  In  1909  he  was  ad¬ 
mitted  to  the  practice  of  law,  grad¬ 
uating  from  the  University  of  Pitts¬ 
burgh  law  school.  He  practiced  law 
until  his  final  illness. 

R.  John  Spooner,  54,  editor  and 
publisher.  East  Aurora  (N.  Y.)  Ad¬ 
vertiser,  died  April  14  in  his  home  in 
that  city  following  a  long  illness.  He 
had  been  publisher  of  the  newspaper 
since  1915. 

H.  Franklin  Dallas,  41,  for  18 
years  an  advertising  solicitor  for  the 
Philadelphia  Evening  Ledger  died  April 
10  of  pneumonia  in  Presbyterian  Hos¬ 
pital  following  a  three-day  illness. 

J.  W.  SoLADA,  53,  auditor  of  the 
Elyria  (O.)  Chronicle-Telegram  and 
originator  of  the  Simplex  Accounting 
System  for  newspapers,  died  recently 
following  several  weeks’  illness.  Dur¬ 
ing  his  career  he  was  with  several  news¬ 
papers  in  the  capacity  of  auditor.  His 
wife,  two  children  and  a  brother  sur¬ 
vive. 

C.  A.  Sherman,  68,  editor  and  pub¬ 
lisher,  Isle  (Minn.)  Mille  Lacs  Mes¬ 
senger,  died  .April  13  at  his  home  there, 
following  a  paralytic  stroke,  compli¬ 
cated  by  pneumonia. 

Glenn  Miller  head  of  the  mer¬ 
chandising  department,  Galveston  News 
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and  Tribune,  died  .April  7  at  the  home 
of  a  brother  in  Houston.  He  had 
been  on  a  leave  of  absence  for  five 
weeks  due  to  ill  health.  He  was  with 
the  Beaumont  Enterprise  before  going 
to  Galveston. 

William  J.  Moody,  65,  an  organizer 
of  the  Newark  Photo  Engravers’ Union, 
died  in  Irvington,  N.  J.,  April  12.  He 
was  foreman  of  the  Newark  Sunday 
Call’s  photo  engraving  department  for 
16  years.  Prior  to  his  retirement  in 
1932  he  was  employed  by  the  Newark 
Evening  News  for  six  years. 

Frank  S.  Albright,  65,  city  clerk 
and  former  newspaperman  of  Camden, 
N.  J.,  died  from  heart  disease  .^ril 
11  while  taking  minutes  of  the  (-i^ 
Commission  meeting.  He  was  city  edi¬ 
tor  and  managing  editor  of  the  Camden 
Post-Telegram  for  more  than  25  years, 
resigning  when  the  old  Post-Telegram 
was  sold  to  J.  David  Stern,  .A  brother 
survives. 

Leavitt  Corning,  Sr.,  64,  president 
of  Corning,  Inc.,  St.  Paul  agency,  died 
unexpectedly  April  9  in  Miller  Hospital 
from  a  heart  attack  suffered  the  pre¬ 
vious  Saturday.  He  started  his  career 
with  the  St.  Paul  Dispatch  advertising 
department  and  became  advertising 
manager  in  1900.  In  1903  he  joined 
the  Pioneer-Press  for  a  year  and  in 
1904  founded  the  Corning  Advertising 
.Agency.  Survivors  include  his  wife, 
two  sons,  two  brothers  and  a  sister. 

John  B.  Pierson,  50,  copy  reader 
for  the  Nev.’  York  Daily  Mirror,  and 
well-known  newspaper  and  magazine 
writer,  died  April  14  at  his  home  in 
New  York  City.  His  wife,  two  brothers 
and  a  sister  survive. 

W.  E.  Coons,  editor,  Crawfordville 
(Ind.)  Journal  &■  Review,  died  April 
11  at  Crawfordville  following  a  brief 
illness.  He  was  editor  of  the  Evening 
Journal  for  more  than  10  years  and 
when  it  consolidated  with  the  Morning 
Review  in  1929  he  became  editor  of  the 
merged  paper. 

Enrique  Palomares,  43,  director  of 
El  Mundo,  Havana,  died  suddenly  April 
16  as  the  result  of  a  cerebral  hem¬ 
orrhage.  Senor  Palomares  was  recently 
arrested  by  military  authorities  because 
of  an  editorial  criticizing  the  armed 
forces  but  was  released  without  trial 
several  days  ago.  He  was  in  hiding 
at  the  time  of  his  death,  following  a 
second  order  for  his  detention. 


Trained  and 
Experienced  Men 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  of  members  of  Siema  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreign  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

Of 
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BEALE  R.  HOWARD 

Beale  Richardson  Howard,  73->-,i 
old  vice-president  of  the  Waskiz'^^ 
Evening  Star,  died  April  13  in 
ington  after  an  illness  of  three 
He  was  born  in  Baltimore,  Md., 

15,  1862,  of  distinguished  parental 
After  the  death  of  his  father 
mother  he  went  to  Washington,  to^ 
associated  with  his  uncle,  Frank  ri 
Richardson,  a  noted  newspaperman  ^ 
his  day.  In  December,  1889,  he  11^1 
ried  Miss  Grace  Adams,  whose  fathj 
was  one  of  the  organizers  of  the  Et*J 
ning  Star.  Mr.  Howard  soon  becaaJ 
a  stockholder  and  then  in  1899^ 
elected  secretary  of  the  company,  a  posi 
he  held  till  elected  vice-president^ 
October,  1927. 


JOHN  Q.  BRAUN  DIES  f 

John  Q.  Braun,  72  veteran  eir.plovMi 
of  the  San  Francisco  Examiner 
auditor  for  the  Hearst  ConsolithisJi 
Publications,  San  Francisco, 
stricken  with  a  heart  attack  after  tak3 
a  steam  bath  at  a  massage  parlor  £ 
that  city  on  April  12.  He  was 
before  emergency  hospital  stewards  yJ 
rived.  Coroner  T.  B.  Leland  repcrt«L! 
Mr.  Braun  was  formerly  manager  og] 
credit  and  collections  for  the  Exam-! 
iner  and  recently  became  coruiect^i 
with  the  Hearst  Consolidated  Publici- 
tions.  Previously  he  had  been  crsiitj| 
manager  of  the  Los  Angeles 
iner.  He  is  survived  by  two  sisters. 


CHARLES  D.  KELLER  ] 

{Special  to  Editob  &  Publishes) 
Washington,  D.  C.,  April  16-Fu¬ 
neral  services  for  Charles  D.  Kelkr, 
former  city  editor  of  the  Evening  Str, 
were  held  here  today.  Born  52  years 
ago  in  Hanover,  Pa.,  Mr.  Keller  began 
his  newspaper  career  25  years  ago  as 
a  reporter  for  the  Washington  Pog. 
Shortly  after  the  World  War  he  went 
to  the  Evening  Star  after  having  held 
a  desk  position  with  the  Washingtm 
Times.  He  is  survived  by  his  widow, 
a  daughter,  a  brother,  and  two 
sisters. 
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1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  3rou  with 
men  of  capacity  and  ability. 
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HOE  READJUSTMENT  O.  K. 


Court  Approves  Plan  After  Creditors 
and  Stockholders  Approve 

The  plan  for  readjustment  of  K.  H. 
Hoe  &  Co.  was  approved  recently  by 
the  United  States  District  Court.  The 
following  letter  to  the  company’s  secur¬ 
ity  holders  is  to  be  sent,  signed  by  Har¬ 
old  -M.  Tillinghast,  vice-president;  Allen 
W.  Lishawa,  treasurer,  and  John  M. 
Masterson,  secretary : 

"We  are  very  pleased  to  advise  you 
that  at  the  hearing  on  the  plan  of  re¬ 
adjustment  of  the  company  held  before 
Federal  judge  Coxe  in  the  United 
States  District  Court  for  the  Southern 
District  of  New  York,  acceptances  to 
the  plan  of  readjustment  were  avail¬ 
able  from  more  than  two-thirds  of  each 
class  of  the  creditors  and  more  than  a 
majority  of  each  class  of  stockholders, 
and  that  the  court  thereupon  confirmed 
the  plan.  Counsel  for  and  the  board  of 
directors  of  the  company  and  counsel 
for  the  various  committees  and  groups 
instrumental  in  working  out  the  plan 
of  readjustment,  are  now  cooperating 
in  the  necessary  legal  formalities  to 
make  available  the  new  securities  auth¬ 
orized  by  the  plan,  and  it  is  hoped  that 
these  details  may  be  taken  care  of  and 
the  property  returned  to  the  company 
by  the  court  within  the  next  month  or 
six  weeks. 

"You  will  be  duly  advised  of  any 
further  steps  in  the  proceedings  and  we 
know  that  you  will  cooperate  with  the 
board  of  directors  and  counsel  for  the 
company  in  completing  the  details  which 
may  be  necessary  from  time  to  time. 

"May  we  at  this  time  express  to  all 
of  the  security  holders  of  the  company 
our  appreciation  for  the  cooperation 
shown  by  so  many  of  them  in  forward¬ 
ing  so  promptly  the  necessary  accept¬ 
ances  to  the  plan.” 

The  company  at  present  has  no  presi¬ 
dent.  _ 

A-l  JURISDICTION  PROTESTED 

Nile*  (O.)  Daily  Time*  Advised  to 
Make  Formal  Complaint 

At  National  Editorial  Association 
headquarters  in  Chicago  this  week  it 
was  stated  that  James  L.  VVick,  pub¬ 
lisher  of  the  Niles  (O.)  Daily  Times, 
was  being  advised  to  file  formal  protest 
with  the  National  Commission  for  Com¬ 
mercial  Relief  Printing  and  ask  for  re¬ 
instatement  under  jurisdiction  of  In¬ 
dustries  A-2  and  A-S.  The  same  pro¬ 
cedure  is  open  to  other  newspaper 
establishments  that  desire  to  come  under 
N.E.A.  jurisdiction,  rather  than  Indus¬ 
try  A-l,  it  was  stated. 

The  Niles  paper  had  earlier  made  in¬ 
formal  protest  to  the  Grafrfiic  Arts  code 
authority  against  an  arbitrary  judg¬ 
ment  placing  the  Times  plant  under  In¬ 
dustry  A-l  code  provisions. 

The  question  of  future  jurisdiction 
under  the  Graphic  Arts  C(^e  will  be 
one  of  the  principal  topics  of  discussion 
at  the  N.E.A.  convention  in  New  Or¬ 
leans  next  month.  It  is  reported  that 
U.T.A.  is  conducting  an  active  cam¬ 
paign  to  gain  jurisdiction  of  newspa¬ 
per  establishments  operating  commercial 
pnnting  departments,  but  that  the  Na¬ 
tional  Commission  will  give  favorable 
consideration  to  any  protests  filed  by 
newspapers  that  may  be  arbitrarily 
placed  under  Industry  A-l. 


STRIKE  IN  OKLAHOMA 

Blackwell  Morning  Tribune  Printer* 
Out  Over  Wage* 

Refused  an  increase  in  wages  by  C 
R.  Bellatti,  publisher,  printers  of  the 
Blackwell  (Olka.)  Morning  Tribune 
wmt  on  strike  April  18.  Mr.  Bellatti 
said  the  composing  room  force  wanted 
their  wages  doubled. 

The  paper  was  published  with  the 
help  of  front-office  employes  and  print- 
ws  from  nearby  towns. 

Mr.  Bellatti  said  that  demands  on  ad¬ 
vertisers  by  printers,  calling  for  a  boy- 
against  the  Tribune,  had  reacted  m 
fhe  paper’s  favor,  both  in  local  adver- 
hsing  and  circulation.  The  striking 
crew  has  mailed  a  letter  to  advertising 
itgencies  giving  its  version  of  the  dis¬ 
pute. 


EDITOR  &  PUBLISHER 
CALENDAR 

April  22 — Associated  Press,  an¬ 
nual  meeting,  Waldorf-Astoria 
Hotel,  New  York. 

April  23-26 — American  News¬ 
paper  Publishers  Assn.,  annual 
meeting,  Waldorf-Astoria  Hotel, 
New  York. 

April  26-27 — South  Texas  Press 
Association,  annual  convention, 
St.  Anthony  Hotel,  San  Antonio. 

April  26-27 — Eighth  District 
Georgia  Press  Assn.,  fpring  con¬ 
vention,  Washingtoi*,  D.  C. 

April  29-May  4  Journalism 
Week,  University  of  Missouri, 
Columbia. 

May  5-8 — Association  of  Na¬ 
tional  Advertisers,  26th  annual 
meeting.  White  Sulphur  Springs, 
W,  Va. 

May  5-12 — National  Editorial 
Assn.,  fiftieth  annual  convention. 
New  Orleans. 

May  7 — New  England  Newspa¬ 
per  Advertising  Executives,Assn. 
meeting,  Parker  House,  Boston. 

May  10 — Advertising  Affilia¬ 
tion,  convention,  William  Penn 
Hotel,  Pittsburgh. 


WATSON  QUITS  WORLD-HERALD 


Walter  E.  Christenson  Named  Man¬ 
aging  Editor  of  Omaha  Daily 

Walter  E.  Christenson  on  April  15 
was  named  managing  editor  of  the 
Omaha  IV  or  Id-Herald,  effective  May  1. 
He  succeeds  W.  R.  Watson,  who  re¬ 
signed  after  39  years  service  on  the 
newspaper. 

Mr.  Watson  also  retired  as  director 
of  the  World  Publishing  ^mpany  and 
the  Herald  Building  Company,  and  as 
one  of  the  trustees  under  the  will  of  the 
late  Senator  Gilbert  M.  Hitchcock. 

Gilbert  H.  Doorly,  promotion  manager 
of  the  paper,  was  elected  trustee-direc¬ 
tor  to  succeed  Mr.  Watson.  He  is  a 
grandson  of  Senator  Hitchcock. 

Mr.  Watson  is  taking  a  vacation  at 
Excelsior  Springs,  Mo.  He  plans  to 
return  and  continue  to  make  his  home  in 
Omaha. 

Mr.  Christenson,  39,  is  a  native  of 
Craig,  Neb.,  and  is  a  graduate  of  the 
University  of  Nebraska.  While  attend¬ 
ing  the  university  he  worked  on  the 
Lincoln  State  Journal.  Prior  to  going 
to  the  World-Herald  in  1928  he  was 
publisher  of  the  New  Northwest,  a 
weekly  paper  at  Missouola,  Mont. 


Non-Guild  Reporter 

Refused  Information 

A  reporter  for  New  York  Sun  had 
the  following  experience  on  Thursday 
of  this  week : 

On  assignment  he  called  on  Louis 
Cooper,  President  of  Local  lOB,  Build¬ 
ing  Service  Employes’  International 
Union,  asking  for  information  concern¬ 
ing  labor  trouble  among  elevator  oper¬ 
ators  in  the  Bronx.  Cooper  asked : 
“Are  you  a  member  of  the  Newspaper 
Guild  ?”  The  reporter  replied  his  police 
card  was  the  best  proof  he  was  the  duly 
accredited  representative  of  New  York 
Sun.  Cooper  then  said:  “I  recognize 
no  reporter  who  is  not  a  card-carrying 
member  of  the  Guild  and  if  you  want 
information  about  this  strike  you  can 
get  it  from  the  Bronx  Home  News  as 
that  paper  employs  Guildmen.”  The 
reporter  managed  to  cover  his  assign¬ 
ment,  no  thanks  to  Cooper. 


CURTIS  RESISTS  TAX  RISE 

(By  telegraph  to  Eoitok  &  Publish**) 

Philadei.phia,  April  18 — The  Curtis 
Publishing  Company  yesterday  threat¬ 
ened  to  move  to  the  Middle  West 
should  the  slate  taxation  program  of 
the  Earle  administration  Income  law. 
P.  S.  Collins,  treasurer,  said  the  Satur¬ 
day  Evening  Post’s  volume  of  advertis¬ 
ing  increased  $3,334,297  during  1934, 
with  that  for  the  Ladies  Home  Journal 
up  $162,897  and  for  the  Country  Gentle¬ 
man  $461,700. 


Scranton's  First  Paper 
Again  Reaches  a  New 
Record  in  Circulation! 


During  the  Six  Months  Ending  March  31,  1935 

CIrt  Siw 

REACHED  A  NEW  HIGH  WATER 
MARK  WITH  A  DAILY  AVERAGE 
NET  PAID  CIRCULATION  OF 

52,244 

This  is  the  banner  6  months  figure  in 
The  Times  long  reeord  of  steady  and 
eonsistent  gains  during  the  nearly  forty 
years  of  its  present  management. 

This  daily  52,244  circulation  of  The 
Times  is  far  greater  than  that  of  all 
other  daily  papers  printed  or  sold  in 
Scranton  and  Lackawanna  County  com¬ 
bined  (including  all  the  New  York  and 
Philadelphia  papers  coming  into  this 
field). 

WISE  MERCHANTS  AND 
GENERAL  ADVERTISERS 
APPRECIATING  THE  COMPLETE 
COVERAGE  OF  THIS  CIRCULATION 
HAVE  GIVEN  THE  TIMES  AN  ADVER¬ 
TISING  PATRONAGE  FAR  GREATER 
THAN  THAT  OF  ALL  OTHER  PAPERS 
IN  ITS  FIELD  COMBINED. 

First  in  News 
First  in  Circulation 
First  in  Advertising 

Sht  %m!m  f iiwi! 


E.  J.  Lynett,  Publisher 
W.  R.  Lypiett,  Asst.  Pub. 
J.  EL  Bradley,  Manager 


National  Represenlalives 

H.  D.  LaCoste, 

45  W.  34th  St.,  New  York 
H.  D.  LaCoste, 

54  N.  Michigan  Ave.,  Chicag 
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SIX  MILUON  ESTIMATE 
FOR  PUBLICITY 


Ted  Robertson,  Yakima,  Wash.,  Pub¬ 
lisher,  Tells  Sacramento  Valley 
Publishers  of  Propaganda 
Methods  Uncovered 


The  care  that  an  editor  must  use  to 
protect  his  news  columns  from  press 
agent  propaganda  having  a  hidden  pur¬ 
pose  was  demonstrated  by  \V.  H.  "Ted” 
Robertson,  president-publisher  of  the 
Yakima  Herald  and  Republic,  in  ad¬ 
dressing  the  Allied  Sacrameto  Valley 
New'spapers  at  a  dinner  meeting  held 
at  Redding,  Cal.,  recently. 

Robertson  pointed  out  that  advertising 
is  known  as  such,  but  that  the  reader 
expects  the  news  columns  to  be  devoted 
to  uncolored  news,  free  of  commercial 
or  other  taint.  He  then  exhibited  what 
40  newspapers  in  the  State  of  Washing¬ 
ton  had  uncovered  recently  in  the  way 
of  propaganda  received  in  one  week’s 
time. 

They  saved  all  the  material  sent  in 
during  that  period,  designed  to  “crash" 
the  news  columns  and  found  that  it 
weighed  224  pounds.  The  24  dailies  re¬ 
ceived  190  pounds  and  the  16  weeklies 
34  pounds.  His  own  dailies  received 
30  pounds,  indicating  that  the  other 
papers  in  the  group  had  not  saved  all 
that  was  sent  them. 

Those  who  sent  in  the  propaganda 
wasted  $97.20  in  postage,  and  what  they 
sent  would  have  filled  16,000  columns. 
Eighteen  per  cent  of  the  material  was 
franked,  consisting  of  583  pieces.  Radio 
was  next  with  4^  pieces;  automobiles 
next  and  theatres  next. 

Extending  the  figures  in  proportion 
to  include  the  1929  dailies  and  7,379 
weeklies  in  the  United  States,  Robert¬ 
son  estimated  that  the  propaganda  would 
fill  708,409  20-page  papers  if  all  were 
used  and  that  the  cost  of  preparing  the 
material  and  sending  it  out  ran  as  high 
as  $6,167,288  in  one  year. 

Includ^  in  the  material  received  by 
Robertson's  Yakima  dailies  was  some 
addressed  to  one  man  who  had  left  the 
papers  21  years  ago,  to  another  who  had 
left  11  years  ago,  and  to  a  third  who 
had  not  been  with  the  paper  for  7  years, 
indicating  how  infrequently  the  mailing 
lists  are  revised. 

Publishers,  editors  and  other  exec¬ 
utives  of  the  following  papers  were 
present :  Orcn'ille  Mercury-Register; 

Marysznlle  Appeal-Democrat,  Chico 
Record,  IVoodlatvd  Democrat,  Colusa 
News-Herald,  Willows  Journal,  Red 
Bluff  News  and  Redding  Courier-Free 
Pt  ess. 


GEORGIANS’  PLANS  PERFECTED 

Editors  of  the  First  and  the  Eighth 
Georgia  Congressional  Districts^  have 
perfected  plans  to  visit  Washington 
.\pril  26-27  as  the  guests  of  their  re¬ 
spective  congressmen.  They  will  as¬ 
semble  in  Savannah  on  the  24th  and 
leave  by  automobile  on  the  25th  reaching 
Washington  that  evening,  and  spend  two 
days  in  the  nation's  capital.  Mrs.  R.  E. 
L.  Majors,  wife  of  the  editor  of  the 
Claxton  (Ga.)  Enterprise  and  president 
of  the  First  District  group  will  be  in 
charge  of  that  group,  who  will  be  the 
guests  of  Congressman  Hugh  Peterson, 
Jr.,  editor  of  the  Mt.  Vernon  Mont¬ 
gomery  Monitor,  while  Jack  Williams, 
editor  of  the  Waycross  Journal-Herald 
and  former  president  of  the  Georgia 


Press  Association  will  head  the  other 
group  who  will  be  the  guests  of  Con¬ 
gressman  Braswell  Deen,  publisher  of 
the  Altna  Times. 


Supplies  and  Equipment 


‘CRAZY”  ADS  SELL  MANY  CARS 


Sedalia  (Mo.)  Dealer  Pull*  “Goofy” 
Promotion  Stunt 

(Stecial  to  Editor  &  Publisher) 
Sedalia,  Mo.,  April  15 — The  “crazi¬ 
est”  newspaper  advertising  campaign  has 
been  successfully  launched  here  by  the 
Thompson  Chevrolet  Company,  utiliz¬ 
ing  such  descriptive  adjectives  as 
“cracked,”  “delirious,”  “dizzy,”  and  “de¬ 
mented”  to  remove  110  used  cars  from 
the  sales  floors  of  the  motor  company. 
Thirty-six  used  automobiles  were  gone 
by  the  second  day. 

The  “crazy”  sale  was  announced  in 
a  full-page  ad  in  the  Democrat  and 
Capital.  The  previous  day,  a  “teaser” 
ad  had  forecast  the  event  by  setting  out 
that  a  “crazy  man”  was  in  town. 

In  some  of  the  unconventional  ads 
prices  were  inverted.  Catch  phrases 
were  sprinkled  generously  throughout. 
“Thompson’s  gone  plumb  nuts,”  said 
the  leading  phrase  of  one.  “He’s  hog 
wild,”  proclaimed  another.  In  another, 
E.  W.  Thompson,  manager,  submitted 
proof  that  he  was  “crazy”  by  quoting 
special  prices  on  his  headliners.  In 
haphazard  fashion,  individual  boxes  in 
the  page  ad  described  the  used  car  bar¬ 
gains,  with  a  “personal”  appeal  from 
the  car  to  be  purchased. 


ISSUED  68-PAGE  PAPER 

The  Chicago  Daily  Times  published 
a  68-page  paper  April  12,  the  largest 
in  its  history.  The  issue  included  212 
columns  of  advertising  offering  Easter 
season  bargains. 


Fof  Everything  Electric 
See  General  Elearic 


The  compliti  G-E  line  enables 
you  to  entrust  ont  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 


For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 


gbneralOeibctric 


For  Sale 

AT  RIGHT  PRICE 


Goss  Presses 


from  plank  of  Cincinnati 
Timea-Skar 


Latest  Straightline  Type 
High-Speed 
Sextuple  or  Octuple 


For  complete  apoct/icafiona, 
communieatm  with 


Wood  Newspaper  Machinery 
Corporation 

SOI  FIFTH  AVE.,  NEW  YORK 


SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 


New  England  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 

CabU  AditoMa  NENSCO— WoroMtar 


Use  the 


improved  ZENKE 
Universal  Gauge 


Qauginga  cuned  stereo* 
type  plate  with  the  Zenkt 
Uuit  ersal  Qauge 


lor  Economicol  Quolity  Printing 

High-speed  precision 
presses  demand  a  like  de¬ 
gree  of  precision  in  plates 
and  blankets.  The  accuracy 
of  the  Zenke  Gauge  is  at¬ 
tained  by  its  pre-loading 
and  self-aligning  features. 

It  will  accommodate  curved 
or  flat  plates  up  to  18"  in 
width  and  up  to  type-high  thickness  as  well  as  press  blankets,  moulding 
blankets,  etc.  Special  fixtures  are  also  supplied  with  each  gauge  for  meas¬ 
uring  depths  of  halftones  and  for  gauging  brass  matrices  for  automatic 
type  setting  machines  .  .  .  Write  for  illustrated  circular. 

SOLE  DISTRIBUTORS 

138th  STREET  &  EAST  RIVER 
EW  YORK,  N.  Y. 

CHICAGO.  ILL.  •  SAN  FRANCISCO.  CAL.  •  BOSTON.  MASS. 


R.  HOE  &  CO., Inc. 


WILSON  TO  BRIDGEPORT 

Robert  C.  Wilson,  sports  editor,  New 
Haven  Journal-Courier,  has  resigned 
to  become  sports  editor,  Bridgeport 
(Conn.)  Sunday  Herald,  succeeding  A. 
W.  Granger,  who  will  take  charge  of 
a  special  Herald  feature  section. 


SPORTS  WRITERS  ORGANIZE 

William  A.  Spring,  sports  editor, 
Yonkers  (N.  Y.)  Herald-Statesman, 
was  elected  president  of  the  Westchester 
County  Sports  Writers’  Association  at 
the  recent  organization  meeting.  Others 
named  were:  Thomas  Hocter,  New 
Rochelle  Statuiard-Star,  vice-president, 
and  C.  B.  Mabee,  White  Plains  Daily 
Reporter,  secretary-treasurer. 


JURY  UPHOLDS  DAILY 

Holding  that  the  article  in  question 
did  not  contain  libelous  statements,  a 
Kansas  City  circuit  court  jury  on  April 
12  returned  a  verdict  in  favor  of  the 
Kansas  City  Star  in  a  libel  suit  brought 
by  Dr.  Milo  E.  Hartman. 


EDITOR  &  PUBLISHER 


Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Ordtf) 

1  Tim.  —  JO  par  line 

3  Times  —  .40  pa*  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .7S  per  Ihia 

4  Times  —  .M  per  line 
Count  six  words  to  the  line 

White  space  charged  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of 
insertion.  Minimum  space,  three  linee. 
The  Editor  &  Publisher  reserves  the  right  te 
classify,  edit  or  reject  any  copy. _ 


Public  Notices 


"Fifty  Kaiiy  Ways  to  Fall  in  The  News¬ 
paper  Business.’’  Send  10c.  In  stamps  fsr 
this  interesting  booklet.  J.  E.  Hansell  8 
Co.,  P.  O.  Box  83.  Chattanooga,  Tenn. 


Newspaper  Brokers 


Buying,  Selling,  Merging  of  newspapers 
No  leases  or  trades.  No  listing  charge 
Len  Feighner,  Pythian  Building,  Nash¬ 
ville.  Mich.,  or  J.  VV,  Mapoles,  Murphy'i 
Hotel,  Richmond,  Va. 


For  Pactflr  Coast  Dally  and  weekly  news¬ 
papers,  write  M.  C.  Moore,  Newspapei 
Broker,  Beverly  Hills.  Calif. 


Three  Real  Opportunities.  Evening  paper 
Oklahoma.  Good  circulation,  splendli 
equipment,  earning  handsome  profit,  inltls 
payment  $25,000.  Evening  paper.  Call 
fornla.  Good  circulation,  splendid  plsn 
including  real  estate,  earning  handsomi 
profit,  initial  payment  $50,000.  Semi 
weekly.  Pennsylvania.  Exclusive  field 
splendid  equipment,  earning  profit,  Inltls 
payment  $10,000.  J.  B.  Shale,  Tlmej 
Building,  New  York. 


IF  you  ARE 
SEEKING  A  POSITION 
ON  A  NEWSPAPER 

write  for  application  blank.  Wher 
returninq  it,  send  a  recent  photosrapf 
(snapshot  or  reproduction  will  suffice 
but  one  must  be  included)  and  i 
200-word  statement  giving  your  reason 
for  believing  you  can  succeed  in  the 
position  sought.  Also  write  a  40- 
word  classified  ad  stating  your  claims, 
to  appear  three  times  in  EDITOR  & 
PUBLISHER.  We  reserve  the  right 
tojdecline  acceptance  of  any  appli¬ 
cation  without  stated  reason. 


Send  S5.00  check  or  money  ordc 
with  application  as  advertising  fei 
which  will  also  cover  registratioi 
service  and  a  three-month  subscriptior 

to  EDITOR  &  PUBLISHER,  or  «r 

extension  o  i  your  present  subscription 
None  but  EDITOR  &  PUBLISHES 
subscribers  may  register. 

Registration  is  for  a  period  of  sii 
months.  An  additional  percentajr 
charge  will  be  made  when  and  if  > 
position  is  obtained  for  you. 


€&P 


PERSONNEL  SERVIO 

1700  Times  Bids.,  Times  SqiMt* 
New  York,  N.  Y. 
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Circulation  Promotion 


Situations  Wanted 


Situations  Wanted 


Situations  Wanted 


New  spspcrdorn’sUeadingClrcuIallon  Builders 

‘  Morrison  l*Ian 

•‘The  Plan  that  Pays  and  Proves  It” 
Write  the  John  F.  Morrison  Company, 
Royal  Union  Bldg.,  Des  Moines.  Iowa. 


Better  IhiUy  Newspapers  In  every  section 
ot  the  country  are  using  and  unreservedly 
endorsing  Partlowe  Plan  circulation-build¬ 
ing  campaigns,  more  than  ever  before. 
rJi-  Quick  definite  A.  B.  C.  circulation  in¬ 
crease  regardless  ot  bJsiness  conditions  In 
vour  field,  write  or  wire  collect  The  Charles 
' . . t'o-'-ldental  Building, 


Partlowe  Company 
Indianapolis. 


U.  Uel’riest  &  Associates 
World's  Record  Circulation  Builders 
246  6th  Ave.,  New  York  City 


Foreign  Publications 


Out-of-town  Newspapers  Books 

Foreign  .Magazines  Periodicais 

SCHULTZ  NBWS  AGENCY 
112  West  44th  St..  N.Y.C.  MEdallion  3-9061 


Help  Wanted 


Artist  with  bright,  new  idea  for  continuity 
■trip,  either  humorous  or  adventure.  Syn¬ 
dicate,  B-744,  Editor  &  Publisher. 


Circulation  Salesmen — Age  30-40,  capable 
of  working  into  positions  of  responsibility. 
Several  Important  posts  to  be  filled.  Sal¬ 
ary.  B-74U.  Editor  &  Publisher. 


Combination  photographer-reporter — Must 
be  able  to  cover  general  assignments  and 
turn  in  good  photos.  Give  complete  de¬ 
tails.  salary  expected.  Eastern  city.  B-743. 
Editor  &  Publisher. 


Situation*  Wanted 


Adman,  capable,  26  years  old,  married, 
with  seven  years'  practical  newspaper  ex¬ 
perience,  now  employed,  desires  position 
with  newspaper  that  appreciates  real 
worth  and  believes  in  encouraging  those 
who  merit  it.  Unusually  proficient  in  lay¬ 
outs,  copy-writing  and  selling.  Pleasing 
personality,  fine  character,  and  a  knack 
of  acquiring  friends.  B-702,  E  &  P  Per¬ 
sonnel  Service. 


Advertising  or  Bosiness  Manager  or  both 
available  May  1.  Now  Adv.  Mgr.  Canton 
(O.)  Repository.  11  years  outstanding  rec¬ 
ord  in  both  capacities  with  present  group 
organization.  Desire  opportunity  for  greater 
future.  Married,  42.  A-1  references.  Pre¬ 
fer  city  40,000  or  more.  Thorough  knowl¬ 
edge  retail  problems  and  promotion.  I.  R. 
Van  Aurmen,  1715  Oberlin  Ct.  N.  W.. 
Canton,  Ohio. 


Advertising  Director — .Splendid  background 
of  newspaper  editorial  and  business  experi¬ 
ence,  as  well  as  national  agency  and  metro¬ 
politan  department  store  advertising  man¬ 
agement.  Energetic  salesman.  Inteili- 
gent  planner.  Good  leader  of  advertising 
staff.  Exceptional  producer.  Constructive. 


Advertising  Manager — Man  —  Thoroughly 
experienced,  young  energetic  advertising 
man,  now  employed,  seeking  change.  3S 
years  of  age,  single.  Well  educated,  ex¬ 
cellent  record  of  achievement.  Reliable, 
competent,  no  bad  habits,  equal  to  re¬ 
sponsibilities,  excellent  references.  Com¬ 
petent  copy  writer  and  layout  man.  Un¬ 
derstanding  merchandising  methods.  15 
)  ears'  successful  experience.  Opportunity 
foremost  consideration.  Capable  of  taking 
•  omplete  charge  of  department.  B-738, 
E  &  P  Personnel  Service. 


Advertising — Salesman — Manager.  In  1934. 
put  325, Ouu  lines  display  in  paper  by  un¬ 
usual  idea;  contracts  total  800,000  lines. 
Have  stopped  losses  for  other  newspapers; 
built  record  linage;  can  sell,  or  manage 
for  you.  Experience  includes  large  city 
and  smaller  market,  daily  and  Sunday. 
Interview  N.  Y.  C.  or  your  city.  B-698, 
E  &  P  Personnel  Service. 


All  .Around  Newspaper  Man — 34,  experi¬ 
enced  reporting,  rewrite,  city  desk,  copy 
reading,  makeup,  cable  desk,  foreign  cor¬ 
respondent,  5  years  N.  Y.  City,  2  years 
Europe.  Now  employed  blind  alley  N.  T. 
City.  Go  anywhere.  Salary  secondary  to 
opportunity.  B-741,  Editor  &  Publisher. 


Business  Manager  or  assistant,  young, 
capable  and  thoroughly  experienced. 
Eleven  years  in  last  position.  Excellent 
references.  Address  Box  B-717,  Editor  & 
Publisher. 


Business  Upirartunity  Wanted 
Some  iKibllsher  or  Editor  of  live  after¬ 
noon  daily  In  medium-sized  city  la  plan¬ 
ning  retirement  or  expansion  and  seek¬ 
ing  experienced  man  to  serve  as  managing 
editor,  editor  or  city  editor,  invest  limited 
amount.  Increase  investment  gradually  and 
stick  with  paper.  University  Journalism 
graduate,  married,  17  years  experience  vari¬ 
ous  editorial  c.'xpacities,  now  employed, 
seeking  such  opportunity.  Used  to  hard 
work,  primarily  interested  in  future. 
Recommendations,  B-739,  Editor  &  Pub¬ 
lisher. 


fan  A'ou  Use  a  Proven  Bus, ness  Getter? 
as  sales  promoter,  advertising  manager, 
assistant  to  publisher  or  solicitor.  Author 
of  widely  used  newspaper  space  selling 
book:  12  years  all-around  experience 

agency  exuciitive,  advertising  manager,  so¬ 
licitor;  N.  Y.  City  and  suburban  dailies; 
largest  automotive  marketing  organiza¬ 
tions.  Ready  to  swell  some  publisher's 
earnings,  opening  new  linage.  B-737, 
K  &  P  Personnel  Service. 


Canadian  Publishers 

Native  Canadian  Journalist,  well-known  in 
Dominion  and  formerly  associate  editor 
of  one  of  Canada's  most  prominent  news¬ 
papers,  seeks  connection.  Highest  creden¬ 
tials.  Thoroughly  versed  in  all  editorial 
work  with  successful  experience  also  in 
United  States  field.  Making  change  solely 
to  return  to  own  land.  B-718,  E  &  P  Per¬ 
sonnel  Service. 


Cartoonist,  Newspaper  Illustrator — Experi¬ 
enced,  layout  and  copy  man  seeks  connec¬ 
tion  requiring  high-grade  work  and  ser¬ 
vice,  age  44.  Unlv.  and  academy  trained. 
Prefer  connection  below  Mason-Dixon  line, 
but  would  go  anywhere.  Am  reliable  and 
of  good  character  and  can  be  a  distinct 
asset  to  any  paper  where  originality,  in¬ 
tegrity,  and  ability  count.  B-727.  E  &  I’ 
Personnel  Service. 


but  not  slow  in  method.  Interested  in 
moderate  salary  and  modest  bonus.  De¬ 
cidedly,  a  "buy”  for  some  good  newspaper. 
Will  be  in  New  A’ork  during  A.N.P.A.  con¬ 
vention.  Correspondence  invited.  Address 
B-709.  Editor  &  Publisher. 


Advertising  and  Business  Manager — Re¬ 
cently  afiiliated  with  nationally  known 
newspaper  organization  as  Advertising  Di¬ 
rector;  Business  Manager  same  organiza¬ 
tion  seven  years;  good  sales  record;  re¬ 
sourceful,  adaptable  in  advertising  and 
circulation  promotion ;  knows  retail  mer¬ 
chandising  and  advertising  problems  and 
can  assist  merchants  with  constructive  so¬ 
lutions;  good  habits;  dependable.  B-735. 
E  &  P  Personnel  Service. 


Advertising  Manager — National  or  local, 
now  available.  Forty,  married,  productive 
record.  Fifteen  years'  experience  selling 
all  display  i'lassificatlons  and  managing  de¬ 
partment.  Employed  now.  B-692,  E  &  P 
Personnel  Service. 


Advertising  Msinager  whose  promotional 
Ideas,  executive  ability  and  salesmanship 
sold  in  city  of  20,000  over  185,000  inches 
of  advertising,  out  of  which  he  himself 
told  over  75,000  inches.  Seeks  position 
manager  or  member  adv.  staff.  Desires 
change  as  he  has  reached  maximum  in 
present  position.  B-715.  E  &  P  Personnel 
Service. 


Advertising  Manager  city  under  50,000. 
"....knowledge  of  newspaper  work  most 
remarkable...”  “...unusual  copy  and  lay¬ 
outs  added  many  lines  of  NEW  business  to 
our  advertising  volume..."  Former  asso¬ 
ciates  speaking.  Promotion  Man-Solicitor 
In  larger  cities.  Undoubted  sales  and  cre¬ 
ative  ability.  Can  handle  men,  make 
friends,  increase  revenue.  Ask  about  fine 
record.  B-699,  B  &  P  Personnel  Service. 

Advertising  Manager,  small  dally,  large 
weekly.  Can  Invest  five  or  six  thousand 
for  Interest.  Daily  experience.  Thirteen 
Tears  publisher  large  weekly.  Enviable 
•pace  selling  record.  Good  Idea,  layout, 
Pfomotlon  man.  Hard,  Intelligent  worker. 
Ptafer  middle  west.  More  interested  in 
^portunlty  than  immediate  salary.  B-706. 
*  ■  P  Personnel  Service. 


Circulation  Auditor,  accounting  systems, 
Tratllc,  Credit  office  Management.  Eight 
years  with  largest  publisher  in  Southwest. 
Age  35.  married.  Reference  the  best.  B- 
747,  Editor  &  Publisher. 


Circulation  Manager  or  Assistant  age  34, 
now  employed  as  travelling  representa¬ 
tive  by  N.  Y.  Herald  Tribune.  Mr.  K.  R. 
Winslow,  Circ.  -Mgr.  Four  years  in  this 
position,  previously  5  years  with  N.  Y. 
World.  14  years'  experience  in  all  circu¬ 
lation  branches  both  inside  and  outside, 
sales,  promotion,  dealer  and  wholesaler 
contact,  city,  suburban,  country,  street 
sales,  boy  sales,  home-delivery.  Splendid 
past  and  present  reference.  Prefer  paper 
away  from  New  York.  Desire  change  to 
eliminate  travelling.  Available  on  2 
weeks'  notice.  Address;  Walter  S.  Reid, 
115  Parkslde  Ave.,  Brooklyn,  N  .Y. 


Circulation  Manager — 39,  married,  metro¬ 
politan  and  smaller  city  newspaper  experi¬ 
ence.  Who  can  make  survey,  re-organize, 
systematize  and  train  circulation  depart¬ 
ment  help,  and  produce  circulation.  Com¬ 
plete  knowledge  of  home  delivery,  both 
Independent  and  office  controlled  systems, 
excellent  record  and  references.  Interview 
during  ANPA.  B-703,  E  &  P  Personnel 
Service. 


Circulation  Manager — Know  how  to  train 
your  sales  force — carriers — district  man¬ 
agers — division  men — promotion  men  and 
others  for  effective  results.  Have  made 
intense  study  of  newspaper  feature  and 
news  content  value.  Prefer  second  news¬ 
paper.  Want  a  tough  Job  and  a  commen¬ 
surate  salary.  B-704,  E  &  P  Personnel 
Service. 


Circulation  Manager — Twenty  years’  thor¬ 
ough  experience  in  newspaper  circulation, 
bookkeeping,  mailing,  distribution  and  col¬ 
lections.  Familiar  with  A.  B.  C.  records. 
Steady,  competent  and  loyal.  Prefer  small 
city  daily  as  circulation  manager  or  will 
work  any  capacity  on  any  paper  In  New 
England.  Salary  reasonable.  B-716.  B 
&  P  Personnel  Service. 


Circulation  Manager  with  a  wide  experi¬ 
ence  on  dally  newspapers  in  cities  of  50,- 
000  population  and  over  seeks  an  oppor¬ 
tunity.  Particularly  adept  in  moulding 
and  perfecting  Independent  (little  mer¬ 
chant)  carrier  system.  Can  promise  any 
newspaper  a  smooth  running  business  get¬ 
ting  circulation  department  at  a  minimum 
of  expense.  Excellent  references.  B-721, 
E  A  P  Personnel  Service. 


Circulation  .Manager,  assistant  or  circula¬ 
tion  accountant  and  auditor.  Twenty  years' 
experience  all  phases  of  circulation,  both 
large  and  small  dailies.  Excellent  record 
and  references,  aggressive,  sober,  honest, 
reliable.  Modest  salary  expectations.  Out 
through  merger  of  papers.  Go  anywhere. 
(Jualified  by  experience  and  industry.  Ser¬ 
vices  available  on  short  notice.  B-724,  E 
&  P  Personnel  Service. 


Classitled  -Manager— Ten  years  record  on 
two  newspapers  demonstrates  ability  to 
organize,  to  increase  and  maintain  linage, 
to  originate  and  promote  effective  reader- 
interest  campaigns.  "Depression”  record 
shows  155,U0U  line  gain  in  4  years,  against 
morning-evening  combination.  Voluntary 
business  doubled.  Excellent  record  as 
advertising  salesman,  dailies  of  22,000  up 
to  160,000.  Prefer  East  or  adjacent  terri¬ 
tory.  Available  for  ANPA  Interview.  B- 
694,  E  &  P  I'ersonnel  Service. 


Classified  Manager — 20  years'  experience 
with  metropolitan  and  smaller  city  news¬ 
papers.  Efficient,  and  a  real  executive 
with  unusual  selling  ability  and  knowl¬ 
edge  as  to  how  to  make  the  classified  sec¬ 
tion  typographically  attractive.  1  am  now 
employed,  but  desire  to  change.  Prefer 
75,000  to  500,000  city.  Every  month  last 
year  1  showed  a  gain,  and  so  far  this 
year  I  have  averaged  better  than  15% 
gain.  Can  furnish  the  best  of  references 
from  any  newspaper  I  have  ever  worked 
for.  and  especially  from  my  present  Gen¬ 
eral  Manager.  B-742,  E  &  P  Personnel 
Service. 


Classified  -Manager — Now  employed  paper 
40,000  circulation,  28%  revenue  gain  for 
first  quarter.  Thoroughly  experienced  dis¬ 
play,  classified.  Age  28,  8  years'  news¬ 
paper  experience.  Desire  connection  offer¬ 
ing  565  weekly  straight  salary  or  550 
salary  plus  10%  of  revenue  gain  over  pre¬ 
ceding  year.  B-710.  B  &  P  Personnel  Ser¬ 
vice. 


Composing  Room  Foreman  (Working),  of 
broad  experience,  available.  Handle  men 
without  friction.  Desire  permanent  posi¬ 
tion  where  etfleient,  economical  production 
is  demanded.  Fast,  accurate  and  depend¬ 
able.  Care  and  operation  of  line-casting 
machines.  I’refer  Daily  newspaper  fore- 
manship,  position  in  East.  Employed,  good 
reasons  for  making  change.  Married.  Age 
30.  B-731.  E  &  P  Personnel  Service. 


Copy  desk,  rewrite,  street — Consider  me, 
please,  when  you  fill  the  next  vacancy  in 
editorial  department  of  your  newspaper. 
1  am  metropolitan-trained  veteran,  36, 
University  of  California  graduate,  Iowa 
native,  Protestant  and  no  gambler  or 
drinker.  Also  qualified  for  any  editorial 
position  small  town  daily.  Available  im¬ 
mediately.  References.  B-707.  E  &  P 
Personnel  Service. 


Copy  Reader — 24.  released  from  one  of  the 
best  edited  dailies  in  country  due  to  sea¬ 
sonal  slump  in  winter  resort  city.  Four 
years  on  metropolitan  dailies  and  week¬ 
lies  as  rewrite  and  reporter.  Honest  ref¬ 
erences.  Non-drinker.  Serious  about 
work.  Coastal  cities  preferred.  B-74  6.  E 
&  P  Personnel  Service. 


Copy  Reader 

Now  employed,  wants  to  make  change; 
B-730.  Editor  &  Publisher. 


Editor,  thoroughly  experienced  in  small 
city  field.  Employed  but  seeking  better 
location  for  family.  Want  general  edi¬ 
torial  charge  or  position  leading  to  that 
responsibility.  Record  invites  thorough  in¬ 
vestigation.  Hard  worker.  Soundly  edu¬ 
cated.  Produce  high  type  of  paper  that 
wins  support  and  holds  confidence.  Want 
permanence.  B-693,  E  &  P  Personnel  Ser¬ 
vice. 


Editorial — Man  with  fifteen  years’  of  ser¬ 
vice  with  dailies  and  international  press 
association  as  reporter,  desk  man,  bureau 
manager,  who  can  cover  and  handle  in¬ 
telligently  news  of  all  varieties;  has  done 
interviews,  features,  specials,  spot  news, 
legislature;  sober,  sincere.  B-746,  E  &  P 
Personnel  Service. 


Editorial  Girl  Reporter — Aggressive,  com¬ 
petent  with  man’s  experience;  have  work¬ 
ed  in  New  York  several  years  handling 
practically  every  known  type  of  assign¬ 
ment,  including  various  traditionally  mas¬ 
culine  beats;  excellent  feature  writer;  have 
also  done  country  and  trade  Journal  cor¬ 
respondence.  Young,  energetic  college 
graduate.  Not  afraid  of  hard  work  and 
well  equipped  to  carry  responsibility. 
Salary  secondary  if  Job  offers  real  career 
opportunity.  B-734,  E  &  P  Personnel 
Service. 


Editorial  Executive — Metropolitan  and  mid¬ 
dle-sized  dallies,  seeks  position  as  manag¬ 
ing  editor,  news  editor,  editorial  writer  or 
Sunday  editor.  Eighteen  years’  experience. 
Now  employed.  Can  instill  circulation¬ 
making  action,  enterprise  and  Judgment 
Into  editorial  end  without  sacrificing  es¬ 
sential  and  commonsense  tradition.  B-732. 
E  &  P  Personnel  Service. 


Foreman,  newspaper,  union,  seeks  position. 
Increased  production  and  efficiency  assured. 
“Where  there’s  a  will  there’s  a  way." 
26  years’  experience,  15  executive,  18-ma- 
chlne  plant.  Publishers’  references.  Go 
anywhere.  Conference  requested  at  New 
York  convention.  B-714,  E  &  P  Personnel 
Service. 


Librarian — Young  woman,  bachelor  ot  Jour¬ 
nalism,  bachelor  of  arts,  business  college 
training,  4  years’  secretarial  and  reference 
work.  University  of  Florida.  Now  com¬ 
pleting  course  in  library  science.  Member 
Phi  Kappa  Phi;  1934  award  of  Sigma  Delta 
Chi.  Go  anywhere  for  position  with  oppor¬ 
tunity  for  advancement.  Beat  references. 
— Amy  Fetzer,  School  of  Library  Science, 
U.  N.  C.  Chapel  Hill,  North  Carolina. 


Linotype  Uperator — 34,  deaf  (no  handicap). 
16  years’  exper.,  non  union,  wishes  steady 
situation  somewhere  on  Pacific  Coast.  7 
yrs.  worked  on  afternoon  paper  in  Cali¬ 
fornia,  good  references,  no  habits.  B-720. 
Editor  &  Publisher. 


Natiui  al  .Advertising  .Manager — 12  years’ 
experience  East  and  .viiddle  \\  est  with  pub¬ 
lishers'  represeiuative,  understanding  fully 
problems  of  selling  .National  -Advertising; 
personally  known  to  agencies,  advertisers; 
age  31,  married,  gentile,  college  education; 
believes  he  can  be  of  distinct  service  to 
newspaper  as  National  Advertising  Man¬ 
ager.  B-733.  E  &  P  Personnel  Service. 


News  Executive 

4.,  years  old,  with  12  years’  desk  experience 
in  New  York,  seeks  permanent  connection 
with  newspaper  in  city  of  loo.uou  up.  Has 
served  as  city,  telegraph  managing  editor 
and  editor.  Capable  of  taking  any  desk. 
Best  references.  In  New  York  for  A.N.P.A. 
interviews.  B-737,  E  &  P  Personnel 
Service. 


Ihutographer — 9  years  all-around  experi¬ 
ence  with  leading  dallies.  Recently  in 
charge  of  photographic  staff  65,UU0  circula¬ 
tion  daily.  Was  mid-west  bureau  manager 
for  largest  photo  syndicate  2  years.  Age 
26.  2  years  college.  Reliable.  Married. 

A-1  references.  B-748,  E  &  P  Personnel 
bervice. 


Reporter — Can  furnish  and  fulfill  adequate 
reierences  for  Ohio  daily  reporting,  includ¬ 
ing  feature  writing,  theatre  reviews.  Age 
23,  employed;  two  years’  college.  Go  any¬ 
where.  B-729.  Editor  &  Publisher. 


Reporter,  re-write,  copy  desk,  proof  reader. 
Age  32.  Eleven  years’  experience  in  all 
kinds  of  writing  on  two  dailies  and  one 
press  association.  NOSE  FOR  NEWS 
Well  educated.  Reliable.  Aggressive' 
Married.  Go  anywhere  in  eastern  United 
Slates.  A-i  reierences.  B-b97,  E  &  P 
Personnel  Service. 


Stereotype  Foreman — Thoroughly  experi¬ 
enced  at  every  part  of  the  Stereotype 
trade.  Well  acquainted  with  dry  mats. 
Considerable  experience  on  colored  work. 
Married  man,  31  years  old.  Reliable,  oco- 
nomical  and  good  worker.  Excellent  rec¬ 
ord.  Willing  to  go  anywhere.  Available 
at  once.  Wages  adjustable.  B-696,  E  & 
P  Personnel  Service. 


Slotman  or  copy  reader  of  fine  metropolitan 
experience  wants  Job,  big  or  little  town. 
B-722.  E  &  P  Personnel  Service. 


Mechanical  Equipment  for  Sale 


The  sole  remaining  equipment  of  the  for¬ 
mer  New  York  World,  comprising  two 
Hoe  color  presses,  one  eleven  and  one 
thirteen  cylinder  and  two  Hoe  Double 
Sextuples  with  high  speed  folders  and 
rubber  rollers  used  but  eleven  months 
after  complete  rebuilding  will  bo  sold  at 
incredibly  low  prices  to  close  out.  All 
presses  21%  Inch  cut  off  and  equipped  with 
direct  current  drives.  For  photographs 
and  detailed  information  address.  Glenn 
S.  Williamson,  63  Park  Row,  New  York 
City. 


Goss  12-page  monitor,  halt  cylinder  plate, 
news  press,  furnace,  pump,  casting  box, 
tall  cutter,  shaver,  finisher,  20-lnch  col¬ 
umns,  motors  AC,  good  shape,  (lazette, 
Lancaster,  O. 


Mechanical  Equipment  Wanted 


Wanted— Paper  Delivery  C  arrier 

15  feet  Ion?,  with  motor. 
Gazette,  Lancaster,  Ohio. 


Wanted — C'urved  Plate  Router,  14  H  or  15 
in.  dia.  Also  flat  Shaver.  National  Cir¬ 
cular  Co.,  Tenarty,  N.  J, 


Photo-Engraving  Equipment  for  Sale 


Engraving  Department  Equipment,  all 
standard  brands.  New  and  trade-ins.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co., 
116  John  Street,  New  'York  (2ity. 


Photo-engraving  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co.,  480  West  Broadway,  N.  Y. 


Newspaper  Supplies 


stereotype  and  Pressroom  Supplies — Elec¬ 
tric  Matrix  Scorching  Machines.  Ameri¬ 
can  Publishers  Supply,  Box  131,  West 
Lynn,  Mass. 


SOUTHWESTERN 

DAILY 

Has  earned  a  profit  right  through 
depression.  Owner  willing  sell 
owing  to  other  interests.  We  can 
arrange  conference  with  owner 
during  Publishers'  Meeting. 


Palmer,  Suter  &  Palmer 

350  Madison  Ave,  New  York  City 


Editor  &  Publisher  for  April  2  0,  19  35 


By  MARLEN  PEW 

Not  long  ago  I  had  the  distinct  gether  all  of  those  persons  as  the  prin- 
nleasure  of  visiting  the  library  and  cipals  in  a  news  happening  again.  It 


pleasure  of  visiting  the  library  and  cipals  in  a  news  happening  again.  It 
reference  department  of  the  Detroit  is  still  more  unlikely  that,  if  such  did 

News,  ciceroned  by  Lee  White  who  has  occur,  the  news  importance  of  the_  event 
had  an  expert  eye  on  that  feature  of  would  warrant  exactly  the  same  size  en- 
the  magnificent  plant  of  the  News  since  graving. 

its  model  building  was  constructed  The  reason  that  engravings  are  used 
20  years  ago.  It  was  like  a  tour  at  all  is  to  help  sell  newspapers.  Pic- 

through  the  most  modern  type  of  pub-  tures  are  informative,  helping  the 

lie  library,  with  a  long  vista  of  neat  printed  type  tell  the  story,  or  they 

cabinets  loaded  with  every  book  which  involve  some  well  known  persons  who 


Humorous 

COLUMNIST 


OBITUARttS 


could  possibly  serve  an  editorial  re-  have  many  friends  and  acquain^ces  specially  Drawn  for  Knixoa  &  Publishe. 

searcher.  who  will  want  to  buy  a  paper  with  their  ====^==== 

Mr.  White  introduced  Ford  M.  Pettit,  picture,  or  they  are  decorative,  as  pic-  , 
director  of  the  reference  work  in  the  tures  of  pretty  girls.  The  permanence  nni  L 

library,  and  I  wanted  to  know  how  of  the  value  of  an  engraving  for  the  He  brought  one  in  that  was  only  20 
long  the  News  kept  engravings  and  files  can  be  determined  by  studying  it  ..  , 

what  the  method  was  of  preventing  from  these  three  angles.  Exclusive  of  Those  cases  are  the  exception,  how- 


Specially  Drawn  for  Kditob  &  Publishes  by  Paul  Plaschke,  Louisville  (Ky.)  Times. 


Those  cases  are  the  exception,  how- 


error  or  libel  through  misidentifications. 
It  was  too  busy  a  day  for  Mr.  Pettit 


portraits,  95  per  cent  of  the  engravings  persons  want  the  ttews 


can  be  safely  thrown  out  and  never 
missed.  Portrait  engravings  should  be 


paper  to  use  a  recent  photograph.  We 


TDENTIFIC.\TION,  so  far  as  the 
A  newspaper  library  is  concerned,  is  the 
description  in  words  of  the  attributes  of 
one  person  which  are  different  from 
those  of  all  other  persons  of  the  same 
name.  Here  are  the  instructions  on 


have  many  persons  who  send  us  a  new  identification  which  have  been  issued  for 


to  give  his  time  to  such  abstract  oues-  missed.  Portrait  engravings  should  be  ""  "  v  lu. 

t^oifs  Lt  he  proiSsed  to  jot  down  his  kept  if  there  is  reasonable  grounds  to  ^  department 

obse^vSns  for  ou^^  bdieve  they  may  be  wanted  again.  ^  of  the  Detroit  News 

some  future  time.  This  week  I  received  There  is  a  wide  difference  of  opinion  destroy  the  old  cuts  and  ^^ke  new  ^  “i^t'^cation  should  in- 

from  him  the  following  story  •  to  when  a  photograph  becomes  out  photograph.  In  this  elude  the  city  of  his  residence  and  his 

iiuiii  111111  iiic  luiiuwiiiK  siuiy  .  °  r,  .-I  wav  WP  keen  down  thp  isllTinlv  nf  ll«P-  n/'cnnatinn  nr  nrnfpesinn 


By  FORD  M.  PETTIT 


There  is  a  wide  difference  of  opinion  destroy  the  old  cuts  and  make  new  “P'or  a  man,  identification  should  in- 
as  to  when  a  photograph  becomes  out  from  the  new  photograph.  In  this  elude  the  city  of  his  residence  and  his 

of  date  With  a  man  there  are  likely  supply  of  use-  occupation  or  profession, 

certain  periods  in  his  life  when  facial  “P  ^  single  woman,  the  same  rule 


There  are  newspapers  which  have  appearance  changes  little,  if  any,  bar-  should  ®PPly-  Ha  debutante,  give  the 

never  thrown  away  an  engraving,  ring  illness  or  some  other  misfortune.  *  ♦  ♦  Pum k  u  •  > 

Tons  and  tons  of  zinc  are  piling  up  With  a  woman,  the  ever  changing  styles  HERE  are  25  persons  in  the  Detroit  Identify  children  by  their  parents 
in  filing  cabinets,  demanding  increased  of  hair  dressing,  hats  and  clothing  ren-  1  city  directory  whose  names  are  all  ,  -j  c  • 

storage  space,  because  no  one  has  the  der  a  picture  out  of  date  in  much  John  W.  Smith.  There  are  more  than  two  ,  'dentihcation 

courage  or  authority  to  throw  any-  shorter  time.  To  a  man  the  use  of  an  columns  of  John  Smith.  To  a  greater  should  include  the  residence  and  pro- 

thing  away.  There  is  always  a  feeling  old  photograph  might  not  seem  very  or  lesser  degree  a  similar  situation  exists  ‘^ssion  of  her  husband  and  any  special 

that  it  may  be  wanted  some  time.  serious,  but  use  of  an  old  photograph  of  in  regard  to  other  common  names.  It  is  activity  or  profession  of  wife.  If  pos- 

And  all  too  often  from  this  amazing  a  woman,  with  hair  dress  and  clothing  obvious  that  to  find  any  particular  one  ^^P^  maiden  name  in  paren- 

assortment  of  junk  we  find  that  a  cut  out  of  date  would  subject  her  to  the  John  W.  Smith,  you  need  some  sort  of  *  further  identification, 

of  some  personage  has  been  re-printed  cruel  ridicule  of  acquaintances  and  she  identification  in  addition  to  his  name.  “Never  identify  John  Smith  as  candi- 


some  20  years  or  more  after  his  hair  would  feel  greatly  humiliated.  The  newspaper  photograph  files  are  date  for  the  legislature  or  tor 

has  turned  to  silver,  or  maybe  it  is  the  In  a  newspaper  which  has  an  en-  filled  with  John  W.  Smiths  and  other  ofif>ce.  He  may  be  running  fi 
cut  of  the  wrong  person.  In  either  graving  plant  and  the  older  photographs  names.  Many  of  them  have  gotten  in  *^98  catcher  next  time  and 

event  no  friendship  has  been  created  to  fall  back  on  in  an  emergency,  it  is  there  with  no  other  identification  than  fication  won  t  mean  anything 
for  the  newspaper  and  the  business  of-  the  belief  of  the  writer  that  photographs  the  name  or  with  an  identification  that  Never  identify  him  as  hel 


entification  in  addition  to  his  name.  .  Never  hlentify  John  Smith  as  candi- 
The  newspaper  photograph  files  are  for  the  legislature  or  for  any  other 


filled  with  John  W.  Smiths  and  other  He  may  be  running  for  senator 

names.  Many  of  them  have  gotten  in  9r  catcher  next  time  and  the  identi- 


for  the  newspaper  and  the  business  of-  the  belief  of  the  writer  that  photographs  the  name  or  with  an  identification  that  Never  identify  him  as  held  for  trial 

ficc  has  been  cheated  of  the  salvage  of  men  should  be  thrown  out  after  10  is  as  useless  as  the  name  alone.  As  long  woman  s  testimony  as  some  have 

value  of  the  zinc,  about  $45  a  ton,  plus  years  and  women  after  five  years,  as  there  are  libel  laws,  such  pictures  identified.  Tlwt  sort  of  identification 

whatever  interest  might  have  accrued  with  some  exceptions  which  examina-  are  not  merely  worthless — they  are  po-  ^oesn  t  h^p  a  bit  the^  next  time  the 

on  the  investment.  tion  of  the  photograph  makes  obvious,  tentially  dangerous.  There  is  only  one  photograph  or  clipping  is  wanted  again. 

There  is  no  denying  the  fact  that  As  a  matter  of  actual  practice,  the  thing  to  do  with  a  photograph  that  can  Never  identify  a  woman  as  divor<* 

a  badly  out-of-date  picture  is  worse  average  life  of  the  engraving  would  be  not  be  positively  identified  and  that  is  to  ^  might  mean  a  princi^, 

than  no  picture  at  all.  And  an  engrav-  considerably  longer  than  that.  If  the  throw  it  away.  Publication  of  the  co-respondent  or  witness.  It  is  too  in- 

ing  that  is  _  of  such  shape  or  size  or  engraving  files  are  weeded  out  every  wrong  photograph  is  a  much  greater  ,  •  •  i  u 

style  that  it  can  not  be  used  might  five  years,  the  average  would  be  in-  offense  than  going  to  press  without  any  .Always  nave  in  mind  that  some  tune 

better  be  in  the  junk  yard  in  exchange  creased  two  and  one-half  years.  photograph  at  all.  .  want  that  photograph  or 


for  its  junk  value  in  cash. 

In  newspapers  where  style  of  engrav 


In  any  event,  it  should  not  be  im 


wrong  photograph  is  a  much  greater 
offense  than  going  to  press  without  any 
photograph  at  all. 

The  newspaper  carries  no  set  of  clipping 


“.\lways  have  in  mind  that  some  time 
some  one  will  want  that  photograph  or 
clipping  again  and  identify  it  so  that 


possible  to  reach  an  agreement  in  any  finger  prints  for  identification  of  photo-  when  the  time  comes  no  mistake  will  be 


ing  is  n(H  important  and  every  bit  newspaper  office  as  to  when  a  photo-  graps,  clippings  and  cuts.  The  probabil- 

of  engraving  expense  must  be  watched  graph  ^comes  obsolete.  With  this  de-  ities  are  that  the  city  editor  who  sends  Mistakes  may  cost  a  good  many 

closely,  it  is  excusable  to  saw  up  termined,  the  cut  files  can  be  cleaned  out  for  the  picture  and  the  copyreader  who  ••  -c  •  *1 

layouts  to  make  smaller  cuts  out  of  and  all  that  remains  will  be  useful  writes  the  captions  have  never  seen  the  Make  identification  as  simple  as  (m- 

large  ones.  They  can  be  trimmed  with  and  up  to  date  with  less  chance  for  person  and  wouldn’t  know  his  picture  Ho  not  use  abbreviations  other 

a  file  and  made  fairly  presentable,  error.  from  Adam’s.  Then  how  is  he  going  to  than  standard  abbreviations. 


“Make  identification  as  simple  as  pos¬ 
sible.  Do  not  use  abbreviations  other 


from  Adam’s.  Then  how  is  he  going  to  than  standard  abbreviations. 


But  even  so,  there  are  many  layouts  There  are  instances  when  a  person  lie  sure  he  has  the  right  picture?  The 
that  are  so  designed  that  they  can  will  prefer  to  have  an  older  portrait  answer  lies  in  the  proper  indentification 
not  be  sawed  up  and  it  is  a  waste  used.  The  writer  has  known  office  of  the  picture  before  it  goes  into  the  files, 
of  time  to  try  to  do  anything  with 


swkers  to  purposely  choose  an  older  That  work  should  be  done  immediately  lines. 


“Whenever  possible  get  the  name  a^ 
identification  on  one  line  as  it  is  euier 
for  the  eye  to  grasp  one  line  quickly 


them.  And  on  the  larger  newspapers,  picture  in  the  belief  that  women  voters  so  that  there  will  be  no  delay  in  supply-  is  surprising  how_  often  the  captiM 

where  a  definite  style  of  makeup  is  prefer  younger  men.  We  wrote  a  man  ing  the  photograph,  cut  or  clipping  *  photograph  as  it  ap^ars  me 


followed,  it  is  hard  to  conceive  how  once  calling  attention  to  a  portrait  of 


many  of  the  cuts  that  are  saved  ever 
can  be  used  at  all. 

Then  there  are  those  cuts  from  which 
the  background  has  been  routed  out, 
often  gouging  off  part  of  the  ear,  the 
neck  or  even  the  top  of  the  head. 
Due  to  a  careless  engraver,  these  should 
be  sorted  out  carefully  and  destroy^ 
before  their  republication  can  do  fur¬ 
ther  damage  to  the  newspaper’s  reputa¬ 
tion  for  accuracy. 

It  must  be  admitted  that  the  only 
reason  for  saving  any  cut  is  the 
belief  that  it  may  be  useful  again  some 
day.  ThCT  why  not  examine  each  cut 
on  its  merita  and  throw  out  at  once  those 
which  obviously  can  not  be  used  again. 
Others  can  be  saved  for  the  time  being, 
but  should  be  examined  periodically  so 
that  obsolete  cuts  can  be  thrown  out. 
*  *  * 

TT  is  the  experience  of  the  writer 
A  that  almost  all  of  the  cuts  larger 
than  two  columns  can  be  thrown  away. 
If  the  picture  is  of  a  group  it  is  unlikely 
that  circumstances  ever  will  bring  to- 


himself  which  we  had  that  was  30  years 


when  it  is  needed. 

But  what  is  proper  identification? 


PICKET  SPIRIT 
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paper  finds  its  way  into  the  files  as  iden¬ 
tification — and  how  often  it  is  mislead¬ 
ing  or  even  meaningless. 

The  word  "radio”  as  identification  is 
too  indefinite,  though  often  used.  It  it 
•letter  to  ray  “Singer”,  “Actress”, 
"Orchestra  Leader”,  “Musician”,  or 
whatever  the  person  may  be.  The  next 
time  the  picture  may  be  wanted  for 
something  other  than  radio. 

The  same  rules  apply  to  identifica¬ 
tion  of  clippings  and  cuts.  After  iden¬ 
tification  each  item,  whether  clipping, 
photograph  or  cut,  should  be  plainly 
mark^  so  there  can  be  no  chance 
of  mistake  and  dated.  Then  when  the 
material  comes  back  after  being  loaned, 
it  will  find  its  way  to  the  correct  place 
in  the  files.  To  mark  an  unmountei 
cut,  clean  the  back  of  it  with  sandpa^ 
and  write  the  identification  with  i 
delible  ink  for  zinc  etchings.  This  i 
can  be  made  by  dissolving  copper  sul 
phate  in  water.  An  orange  stick  sharp¬ 
ened  makes  a  good  stylus. 

Careful  attention  to  these  details  may 
be  all  that  stands  between  the  newspaper 
and  humiliation,  if  not  a  libel  suit. 


